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Research Question 

Scholars have long considered under what conditions social movements are most 

likely to emerge. Research on social movements has changed enormously overtime. For 

more than one hundred years, most scholars feared political action outside of normal, 

institutionalized channels (Goodwin & Jasper 2003). They viewed them as dangerous 

mobs who acted irrationally, blindly following demagogues who sprang up in their midst. 

Thanks to the Civil Rights Movement, these attitudes changed in the 1960s, when for one 

of the first times in history, large numbers of privileged people had considerable 

sympathy for the efforts of those at the bottom of society to demands freedoms and 

material improvements (Goodwin & Jasper 2003).  

A new wave of contention inspired by the Arab Spring has, again, stimulated the 

study of contentious politics bringing a new focus to the role of social media, particularly 

Facebook, as a main force behind recent popular movements (Lim 2012). While much 

attention has been paid to why a group of individuals decide to mobilize, many scholars 

have concluded that grievances alone are not enough to create movements (Buechler 

2000). Recent literature has created models that combine these underlying motives for 

contention with social networks as the basis for movement recruitment, as the path to 

popular mobilization (Diani & McAdam 2003). While there are studies on the connection 

between social media and mobilization, none have focused on social medias as an 

alternative to the common way of movement recruitment. 

The term social movement was first introduced into scholarly discourse by the 

German Sociologist, Lorenz von Stein, in the 1950’s (Tilly 2004). It conveyed the idea of 
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a continuous, unitary process by which the whole working class gained self-

consciousness and power (Tilly 2004). Later, some defined it as collective challenges by 

people with common purposes and solidarity in sustained interactions with elites, 

opponents and authorities (Tarrow 1994).  

One of the most widely accepted definitions is that of Charles Tilly (2004), who 

defines social movements as a series of contentious performances, displays and 

campaigns by which ordinary people make collective claims on others. For this paper, I 

choose to use a definition very similar to Tilly’s where a social movement is defined as 

“conscious, concerted, and sustained efforts by ordinary people to change some aspect of 

their society by using extra- institutional means” (Goodwin & Jasper 2003). Such 

movements can be important vehicles for social and political change, and have the 

potential to transform the systems of institutionalized politics in which they occur 

(McAdam 2001). Social movements can give us an insight into human action and why 

people voluntarily cooperate and mobilize (Cameron 1974). They can also have 

implications in the spread of democracy, or regime change (Goodwin & Jasper 2003). 

These studies are of particular interest to the United Nations, NGOs interested in human 

rights, social justice and the spread of democracy, as well as national and multi-national 

corporations. 

While social movements are a worldwide phenomenon, there is variation in its 

occurrence. Recently, countries such as Australia, Canada and Sweden have experienced 

none to very few social movements, while countries such as Egypt, Uganda and Brazil 

have experienced major nation-wide movements. This paper will focus on social 

movements worldwide in 2012 to answer the question of under what conditions are social 
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movements most likely to emerge. I hypothesize that a social movement is the effect of 

opportunity structures such as economic, institutional, and social context of a country 

conditioned by its access to social media. The opportunity structures take into 

consideration the grievances that drive a social movement. These grievances can be 

derived from a change or deterioration of social, political, and or economic conditions. 

The mobilizing structure is the social networks and all resources necessary for popular 

mobilization, which in this case consists of social media as the fastest and cheapest way 

to mobilize. Both aspects are necessary to the emergence of social movements (Stark 

2010). 

In the following sections of this paper, I identify and discuss common approaches 

and hypothesis on social movement in the literature, as well as explain and test my own 

hypothesis. I argue that discovering new ways to mass organize is as essential to the 

emergence of social movements as the grievances that drive them (Buechler 2000). The 

introduction of social media such as blogs, Facebook, and Twitter as a new way to social 

network, has become the new catalyst tool in the formation of social movements. I 

proposed new variables as measures of social, economic, and institutional well being, as 

well as the presence of social media in different countries in order to explain the 

occurrence of social movements. I tested a Poisson regression to test this model and 

concluded that, although some of the measures of social, economic, and institutional well 

being were strong indicators of protest activity, social media – as measured by the 

number of Facebook accounts – was not statistically significant. 
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Literature Review 

Study on the usage of social media in stimulating social movements has only 

begun to surface in the last decade. Although social media is a relatively young 

phenomenon in our world, works on social movement and collective action has been 

around as early as the 1960’s, providing scholars with important information in order to 

understand the impact of social media as an organizational tool (Leenders & Heydemann 

2012). The first discussions on social movements centered on relative deprivation and 

modernization theory to explain the impact of individual expectations and societal 

change. However, the problem of collective action introduces the importance of social 

networks into the discussion (Gurr 1968, 1970). Discovering ways to mass organize 

becomes as essential for the occurrence of social movements as the grievances that make 

people want to organize in the first place (Buechler 2000). The introduction of social 

media into the discussion is thought to have completely changed the way people are able 

to organize (Shirky 2011). Recent studies and discussions on the subject have shown a 

connection between the uses of social media in improving individual participation in 

popular movements (Tufekci & Wilson 2012).  

While most of these studies have focused on specific case studies (particularly in 

the middle east following the “Arab Spring”) to demonstrate how social media facilitated 

and promoted social movements, none show a worldwide view of its impact in the 

mobilization process. This paper reviews the hypothesis in the literature looking at the 

conditions to which people organize while focusing on social media as the best vehicle 

for mobilization and part of the macro-level picture of the popular mobilization process. 
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Samuel Huntington (1968) contributed greatly to the Modernization theory. He 

argues instability surfaces when institutions cannot keep up with societal and economic 

changes. Consequently, society will strive to replace the current institutions with ones 

that can meet current social and political demands. However Ted Gurr (1968, 1970) adds 

relative deprivation to fill in a gap in modernization theory. Gurr argues that even if 

institutions are able to catch up with societal and economic changes the feeling of relative 

deprivation will also lead people to mass organize. Relative deprivation argues that 

people are motivated to organize out of a sense of deprivation or inequality brought forth 

by a comparison to others, or in relation to their own expectations. In this case, people 

will join popular movements because their expectations will have outgrown their actual 

situation (Gurr 1968, 1970). As the gap between an individual's value expectations and 

value attainment grows wider, social frustration will grow. This gap is relative to the 

situation of an individual's neighbors. If everyone in an area is experiencing the same low 

level of value attainment, then relative deprivation will not develop (Gurr 1970). 

Both relative deprivation and modernization theory explain the motives for social 

mobilization as a function of an individual’s grievances and anger. Rational choice theory 

also introduces individuals as rational actors who make choices based on the costs and 

benefits of alternative courses of action that will most likely maximize their utility (Olson 

1965). More importantly, all of these theories offer an explanation for social movements 

visually depicted in Figure 1: social, institutional, and economic well being cause social 

movements. 
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Figure 1. 

 

 

 

 

 

 

Social, institutional, and economic well being provide the underlying motives and 

conditions for social movements (Oleinik 2012). However, grievances alone or even 

rational thought are not enough to bring people to act collectively (Buechler 2000). First 

and foremost, social movements need organization and resources. There are also 

questions of repression, censorship, threat, and potential costs that might hinder 

individuals from participating in mass mobilization (Osa & Schock 2007). Charles Tilly 

criticizes the previous approaches for placing the individual as the primary unit of social 

movements. Rather, he argues that the primary unit is the interaction between individuals 

(Tilly 1984). Individuals only participate in collective action when they recognize their 

membership in the relevant collective (Wright 2001). The degree of group identification 

appears to be a strong predictor of collective action participation (Stekelenburg & 

Klandermans 2007). Such identification can only grow out of communication between 

individuals (Lim 2012). Thus, social movements depend on social networks that will 

function as an initial core made up of densely know clusters of stronger ties that then 

mobilize weakly linked individuals spreading discontent into a mass movement (Lim 
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2012). These theories provide another explanation to social movements visually depicted 

in Figure 2: social networks cause social movement. 

Figure 2. 

 

 

 

 

 

Clay Shirky (2011) is one of the early scholars to write about social media as a 

new social networking organizational tool for collective action. He argues that over the 

years, the world communication system has gotten denser, more complex, and more 

participatory. People have gained greater access to information, more opportunities to 

engage in public speech, and thus, an enhanced ability to undertake collective action 

(Shirky 2011). These increased freedoms and technology can help loosely coordinated 

publics demand change. Traditional organizational tools used to mobilize would make 

use of social hubs such as universities, coffee shops, group meetings, independent news 

sources, etc. to spread information. However, the rise of the Internet in the 1990’s marked 

a changing point for world communication. The networked population has grown from 

the low millions to the low billions (Shirky 2011). At the same time, the creation and 

adoption of social media such as blogs, YouTube, Facebook, Twitter have become a fact 

of life. Citizens, activists, nongovernmental organizations, telecommunications firms, 

software providers, governments – are all actors that engage and participate in social 

media sites.   
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The Internet and mobile technology are the most important ingredients changing 

the way news are created and disseminated today (Serafeim 2012) (Lim 2012). News are 

now portable due to cell phones, personalized because Internet users have customized 

profiles on topics that is of particular interest to them, and participatory because users 

have contributed to the creations of news, comments, or its dissemination via Facebook 

and Twitter (Serafeim 2012). Shirky argues that social media became the coordinating 

tool for nearly all of the world’s popular movements in the recent years, replacing old 

ways of social networking. The new relationship between social networks and social 

movements is visually depicted in Figure 3: social media causes social movements. 

Figure 3. 

 

 

 

 

 

Critics of Shirky argues that social media, in fact has not revolutionized the 

popular mobilization system. Social movements have happened all over the world and in 

different times throughout human history, with or without social media. According to 

him, it is hard to prove that in the absence of social media, recent uprisings would not 

have been possible (Gladwell & Shirky 2011). However, Shirky argues that the rise of the 

Internet and social media has not changed the fact that popular mobilization happens, but 

rather altered the landscape allowing individuals to play by a different set of rules. The 

interaction between social media and different political and economic aspects of life can 
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also create a multiplying effect that can stimulate the creation and formation of social 

movements (Leenders & Heydemann 2012).  

Unlike old social hubs, social media have created massive networks that not only 

connect the entire world, but also give people the ability to easily publicize opinions at a 

low cost, and to the speed and scale of group coordination. It also compensates for the 

disadvantages of undisciplined groups by reducing the costs of coordination. These 

changes might not allow uncommitted groups to take action, however, they will allow 

committed groups to play by a new set of rules. Social media has also provided new 

sources of information that cannot be easily controlled by authoritarian regimes (Tufekci 

& Wilson 2012). Shirky writes that a condition of “shared awareness” in a population 

that experiences discontent with its current situation creates what he calls the dictator’s or 

conservative dilemma – which can also happen in democratic regimes. The dilemma is 

created when access to new media, such as social media, increase public access to speech 

or assembly. A state accustomed to having a monopoly on public speech finds itself 

called to account for anomalies between its view of events and the public’s. The 

traditional response would be censorship and propaganda; however, neither is effective in 

silencing citizens with access to social media (Shirky 2011).  

As individual countries have their own popular mobilization experiences 

broadcasted on social media sites, information spreads throughout the world faster than 

other media sources are able to keep up with (Serafeim 2012). With so many benefits, 

these new tools found in social media act as a catalyst for popular movements around the 

world (Ozalp 2013). The many benefits to popular mobilization found in social – in 

addition to pre-existing grievances found in economic, institutional, and social contexts – 
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all act as a catalyst in the emergence of social movements. The following section 

combines and outlines the causal interactions shown in this section into one single 

explanatory model. 

 

Hypothesis and Theory 

I test the impact of social media on the formation of social movements by 

addressing two overarching interrelated factors: opportunity structures and mobilizing 

structures. I hypothesize that social movements are caused by opportunity structures such 

as economic, institutional, and social contexts of a country conditioned by its access to 

social media. Social movements are not created by a single variable but rather by a set of 

variables that create an interaction effect (Goodwin & Jasper 2003). Both opportunity 

structures and the mobilizing structure act together – in addition to the multiple effects 

created by social media’s interaction with economic and political aspects – to create 

social movements. Figure 4 depicts the formation process of a social movement as I 

hypothesize it in this paper. 

Figure 4. 
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Opportunity structures provide the motivation for movement organization through 

its social, economic, and institutional contexts. They are underlying conditions that favor 

social movement by creating individual grievances. The main focus of these conditions is 

on the external environments of social movements. Social movements have their 

foundations among individuals who feel deprived of some good, resource, or service. 

People are motivated to organize out of a sense of deprivation or inequality brought forth 

by a comparison to others, or in relation to their own expectations (Gurr, 1968, 1970). 

Social well being is often measured by infant mortality, literacy rate, or literacy rate, but 

it is also tied to other economic and political variables. For instance, people are also 

likely to mobilize when a stable situation takes a turn for the worse, such as an economic 

downturn (Tilly, 1984). Economic well being can be measure by GDP per capita, and 

inflation. Movements can also be political in nature, and in many instances the state is 

involved as not only the target but also the adjudicator of grievances (Tarrow 1994). 

When institutions cannot keep up with societal changes, people will strive to replace the 

current institutions with ones that can meet current social and political demands 

(Huntington 1968). The state may also provide some of the opportunities for individuals 

to mobilize such as regime instability, lessening of repression, and division among elites, 

which can be analyzed by measures of political effectiveness and political legitimacy. 

(McAdam 2001). 

Grievances alone are not enough to bring people to act collectively (Buechler 

2000). Social movements develop when individuals are able to collectively organize 

(Wright 2001). Mobilizing structures are the mechanisms that facilitate collective action, 

focusing mainly on the social networks and resources available in order to organize and 
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mobilize people into a cause. Traditional methods of mobilization require knowledge, 

money, media, labor, solidarity, legitimacy, and internal and external support from some 

power elite (McAdam 2001). These traditional methods focus mainly on available 

resources and continuity of leadership.  

The political use of social media such as Facebook, Twitter, blogs, and cellphones 

have changed the traditional way of organizing social movements by providing more 

sources of knowledge (a lot of times without media bias), reducing costs of coordination, 

and increasing the speed of information exchange (Shirky 2011).  

One of the most revolutionary aspects of the use of social media in mobilizing is 

that it trivializes the need for elite support. Through the use of social media, individuals 

are able to connect with each other and organize at an incredible low cost. More than that, 

it is also a resource that is available to most people, which means even uncommitted 

individuals might have an opportunity to join the cause (Shirky). Social, economic and 

institutional contexts provide the source of grievances as the motivation for action, but it 

is only possible to create a social movement with the presence and use of social media in 

order to facilitate collective action.  

This hypothesis creates two assumptions that help me test whether or not my 

hypothesis is true. First, countries with a higher percentage of Facebook users are more 

likely to have social movements. Second, countries with lower indicators of social, 

economic, and institutional well being are more likely to have social movements. The 

following section will outline the method and data used to test my hypothesis.  
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Data and Method 

In order to test whether social movements are caused by opportunity structures 

conditioned by social media I test a Poisson regression model, with robust standard errors 

due to the relative low number of observations. I regress measures of social movements 

on measures of economic, institutional, and social well being, as well as access to social 

media. Because of the specific impact of social media on business and politics, I also 

account for these interactions in the models by including four interaction terms. Table 1 

reports the central tendencies for all variables and the interaction terms. 

Table 1. 

Central tendencies of Protests, all Independent Variables, and interaction terms 

Variables Mean Median Standard  
Deviation Range 

Protests 0.0950691 0.079657 0.0607645 0.4230088 

Facebook 20.59086 15.48 18.45633 70.91 

Life Expectancy 27.61954 17.05 25.69932 115.7 

Inflation 6.031274 3.934922 6.91505 60.16057 

GDP per capita 12514.23 4530.721 18777.97 107225 

Political Effectiveness .9693252 1 1.044819 1 

Political Legitimacy 1.104294 3 1.069288 3 

Facebook * 
Inflation 

92.13566 70.53701 105.1315 712.3332 

Facebook * 
GDP per capita 

489360.6 72271.45 931310.6 712.3332 

Facebook * 
Political Effectiveness 

8.746871 0.2 17.25202 97.8 

Facebook * 
Political Legitimacy 

16.63712 1.29 29.93457 154.8 
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 I measure Social Movements by the number of protests in every country. Data for 

the dependent variable comes from the Global Database of Events, Language, and Tone 

(GDELT), which consists of a count of all demonstrations, rallies, violent protests, and 

riots in all countries for 2012 (http://gdelt.utdallas.edu). These civilian demonstrations 

and collective action focus on leadership change, policy change, civil rights, and regime 

or institutional change. The data report the number of occurrences in each state. I use a 

normalized version of the data because of how frequently and unevenly the data is 

updated – they often get a lot more updates for some states versus others. The data range 

from 0.01203383 to 0.43504262. The depended data is also skewed to right; therefore, I 

use a Poisson regression model, which is often used for modeling count data. Figure 5 

shows the distribution of the data. 

Figure 5.  

A histogram of the dependent variable, Protests (shown as pronorm) 
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I measure social media using the number of Facebook accounts worldwide. The 

data comes from the Internet World Stats for the percentages of Facebook users in all 

countries in 2012 (http://www.internetworldstats.com). Due to availability I am not able 

to find data on number of Twitter accounts or blogs, therefore I use Facebook as the main 

measure of social media. The data range from 0 to 70.91. 

 I measure economic well being using inflation and GDP per capita data from the 

World Bank dataset for all countries in 2012 (http://data.worldbank.org). I use data on 

inflation as measured by the consumer price index, which reflects the annual percentage 

change in the cost to the average consumer of acquiring a basket of goods and services 

that may be fixed or changes at specified intervals, such as yearly. The inflation rate 

ranges from -0.94083297 to 59.219734. GDP per capita is the gross domestic product 

divided by the midyear population. The data are in current U.S. dollars and they range 

from US$ 250.97078 to US$ 107,475.95. 

 I measure institutional well being by using a time-series dataset for the State 

Fragility Index and Matrix from the Integrated Network for Societal Conflict Research 

(http://www.systemicpeace.org/inscr/inscr.htm). The Fragility Matrix scores all countries 

in 2012 on both effectiveness and legitimacy in four performance dimensions: security, 

political, economic, and social. Each of the Matrix indicators is rated on a four-point 

fragility scale: 0 “no fragility,” 1 “low fragility,” 2 “medium fragility,” and 3 “high 

fragility”. For the purposes of measuring the institutional context of a country I use data 

on both political effectiveness and political legitimacy from this data set. The scale on 

both variables range from 0 to 3. 
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 I measure social well being using data using life expectancy data from the World 

Bank for all countries in 2012 (http://data.worldbank.org). Life expectancy is measured 

by the number of years a newborn infant would life if prevailing patterns of mortality at 

the time of birth were to remain the same throughout its life. The data range from 1.7 to 

117.4.  

 I generate four interaction terms, as new variables, to account for the interaction 

effect between social media and measures of economic and institutional well being. The 

first variable is the Facebook percentage times the inflation rate, ranging from -

25.483952 to 105.131. The second is Facebook percentage times GDP, ranging from 0 to 

5,497,578. The third is Facebook percentage times the political effectiveness scale, 

ranging from 0 to 97.79995. The fourth is Facebook percentage times the political 

legitimacy scale, ranging from 0 to 154.79999.  

 

Results 

I test five different regression models in order to avoid coliniarity by including all 

four interaction terms into one regression. The first model includes Facebook – the 

independent variable of interest – as well as all other control variables except for the 

interaction terms. Each of the following four models have the same as previously 

described, in addition to one interaction term for each. The results of all five models are 

in Table 2. 

 The results show that the percentage of Facebook users in every country is not a 

statistically significant predictor of protest activity. This result is quite unexpected since 

the literature has shown that social media is a major organizing tool for collective action.  
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Table 2. 

Results of the five models. 

Protests MODEL 1 MODEL 2 MODEL 3 MODEL 4 MODEL 5 

Facebook 
-.0055 
(.0040) 

-.0004 
(.0049) 

-.0049 
(.0049) 

-.0035 
(.0047) 

.0039 
(.0050) 

Life Expectancy 
.0286 *** 

(.0074) 
.0270 *** 

(.0068) 
.0268 *** 

(.0073) 
.0281 *** 

(.0070) 
.0263 *** 

(.0070) 

Inflation 
-.0010 
(.0047) 

.0040 
(.0061) 

-.0016 
(.0052) 

.0008 
(.0054) 

-.0007 
(.0044) 

GDP per capita 
-6.45e-06 ** 
(2.89e-06) 

-8.90e-06 ** 
(2.98e-06) 

-5.25e-06 
(6.80e-06) 

-7.33e-06 ** 
(2.68e-06) 

-9.38e-06 ** 
(3.00e-06) 

Political 
Effectiveness 

.0544 
(.0807) 

1)    .0919 
(.1224) 

2)   .1567 
(.2208) 

3)   .1465 
(.2471) 

1)    .0869 
(.1231) 

2)    .1575 
(.2224) 

3)   .1141 
(.2421) 

1)    .1995 
(.2021) 

2)   .0789 
(.2311) 

3)   .3109 
(.2864) 

1)    .1040 
(.2196) 

2)   .1837 
(.2165) 

3)   .0612 
(.2450) 

Political 
Legitimacy 

.0164 
(.0627) 

1)   -.1888 
(.1330) 

2)  -.0688 
(.1518) 

3)  -.0815 
(.1823) 

1) -.1850 
(.1329) 
2) -.0780 
(.1535) 
3) -.0863 
(.1835) 

1) -.1899 
(.1368) 
2) -.0474 
(.1428) 
3) -.0513 
(.1890) 

1)    .0537 
(.2196) 

2)    .2527 
(.1994) 

3)   .4915 * 
(.2141) 

Facebook *  
Inflation 

 -.0009 
(.0005) 

   

Facebook *  
GDP per capita 

  -4.45e-08 
(1.49e-07) 

  

Facebook *  
Political 
Effectiveness 

   1)     -.0053 
(.0066) 

2)    -.0087 
(.0188) 

3)  -.0304 * 
(.0158) 

 

Facebook *  
Political 
Legitimacy 

    1)       -.0090 
(.0078) 

2)  -.0149 ** 
(.0059) 

3)    -.0253 * 
(.0120) 

Constant 
-4.193 
(.4823) 

-4.055 
(.4447) 

-4.008 
(.4598) 

-4.155 
(.4912) 

-4.195 
(.4553) 

N 131 131 131 131 131 

Robust standard errors in parentheses      * p value = <.05; **p value = <.01; ** p value = <.001 *** 
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The models also indicate that both life expectancy and GDP (as indicators of 

social and economic well-being) are the two strongest indicators of protests. While it may 

seem intuitive that lower life expectancy would lead to protest activity, the relationship is 

actually the opposite. This could be related to reasoning that democracies, which are 

generally regarded to have higher life expectancy, less censorship, and more freedoms are 

a compliant environment for the emergence of social movements. On the other hand, the 

model indicates that the lower the GDP, the more likely a country is to experience protest 

activity. This could mean that economic well being is a good indicator of social 

movements. 

 I find mixed results for the interaction terms. There is some statistical significant 

for the interaction terms between Facebook and Political Effectiveness, and Facebook 

and Political Legitimacy at the higher levels. However, for the most part, none of the 

terms were statistically significant. The Marginal Effects Plots for these two interaction 

terms are shown in Figure 6 and 7. 

Figure 6. 
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 Figure 6 depicts the effect of the interaction between Political Effectiveness and 

Facebook on Protests. The lines represent the confidence intervals; any of the points with 

lines below the dotted line at 0, are statistically significant at the 95% confidence interval 

or above. The graph shows that the interaction term Facebook*Political Effectiveness is 

not significant at lower levels of Political Effectiveness, until it gets to number 3, which 

represents very high Political Effectiveness. 

Figure 7. 

 

 

 

 

 

 

 

 

Figure 7 depicts the effect of the interaction between Political Legitimacy and 

Facebook on Protests. In this case, the graph shows that the interaction term 

Facebook*Political Legitimacy is also not significant at lower levels of Political 

Effectiveness, until it gets to numbers 2 and 3, which respectively represent high and very 

high Political Effectiveness. 
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Conclusions and Implications 

This paper focused on the relationship between social media, as an organizational 

tool and pre-existing social, economic, and institutional conditions for the emergence of 

social movements across the globe. Although it does not prove that social media is a 

statistically significant predictor of protest activity, the model provides support for some 

of the relationships derived by theory on social movements.  

In this paper Facebook served as a representation of all social media outlets. 

Perhaps a better way to operationalize this variable would be through a measure of all 

Facebook, Twitter, and Blog accounts; however, these data are not readily available to 

researchers due to certain infringements on these accounts. Since social media in general 

is such a new phenomenon in the world, it is also possible that there is a delay problem to 

this study in which the results have not completely reflected onto the data yet. For that 

reason, it would be interesting to see the growth in each of these numbers every year 

from the past decade and compare the results on the number of social movements across 

the globe. 

In addition to considering new variables and measures of the model, one must 

also consider the direction in which new studies will take. The Arab Spring has inspired 

sparked social movements in many other countries both in and outside the region. While 

current data on social media limit researchers, future availability of these numbers might 

allow studies on social media as not only an organizing tool, but also as a spreading 

mechanism. The role of researchers will be to provide a better understanding and 

explanation in order to empirically test new and improved models for social movements. 
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A solid understanding of the macro-level process of social movements is also important 

in order to predict and perhaps even induce such events.  
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