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Pharmacists’ Business Training
By H. Martin Cameron.

He was honor man of his class and was an excep
tionally bright fellow, but he failed in the retail 
drug business. Just out of college, quick active and 
possessing three medals, evidence of his scientific 
knowledge of Pharmacy and its allied sciences, 
would he be a success in business? This question 
was never heard, everyone knew he would be suc
cessful and he felt sure his widowed mother need 
make no more dresses for the wealthy Perkins and 
Brown families to support herself, because he knew 
his mother intended borrowing $3,000 on her home 
to start him in business in the city and then a 
steady income would be assured.

John purchased a $12,000 drug store, his first pay
ment being $3,000 (which represented the mortgage 
money on the old home and all he possessed) and 
jumped into the business head first. His enthusiasm 
produced many beautiful visions of success which 
when realized would make his old neighbors and 
friends proud of him.

On opening day he gave awiy $130 worth of 
souvenirs, and this bill would not be due for sixty 
days, so John saw no reason to worry. And besides 
business was exceptionally good on opening day.

A few days later someone purchased an ounce of 
boric acid ointment and the same quantity of a five 
per cent carbolated ointment. In some supposedly 
unknown way the bottle boric acid label was on the 
carbolated ointment box and this five per cent 
phenol ointment was applied to the baby’s eyes. 
(The druggist had made the mistake.) John knew 
he had labeled them properly, but an attorney he 
consulted advised him to settle for $150 as this 
would be the best way out and would cause a mini
mum of publicity. The attorney’s fee for his advice 
was $25. Did this discourage John? Not a bit, and 
he greeted the salesmen and customers that day as 
if nothing had happened. This proved his level 
headedness and his courage.

At the end of thirty days, several hundred dollars 
worth of bills were due and his bank account was 
insufficient to meet half the amount, and his judg
ment note for $250 interest and his rental of $150 
were almost due this same day. Optimistic 
John scratched his head and remarked quietly to 
himself, “ I guess the first month is the hardest; 
everything will come out O. K. in a short time.”

He paid his note and rent and resolved to pur
chase less in the next few weeks, until he had met 
his past due bills. Next day he contracted for adver
tising that would cost only $300 a year—a small 
amount surely, when this would increase his busi
ness 25 per cent (the salesman had told him so).

In the weeks following, John found it necessary to 
buy a surprisingly large amount of merchandise, yet 
he was trying to buy very little. “What was wrong?” 
he asked himself. He had no balance in bank ex
cept enough to hold his book and owed over $2,000 
for the goods purchased.

Well, as stated before, he failed. Had this young 
man received proportionate number of hours of 
business training as he had received in scientific

training, he would have beyond a doubt been suc
cessful in business.

Had the necessity of Druggists’ Indemnity Insur
ance been explained to him, the first $150 would not 
have been a loss to him, in fact, the cost of this 
insurance would have been less than his attorney’s 

.fee.
Of the art of buying and selling he knew very 

little more about at the time of the Ph. G. Degree 
was conferred upon him than he did the day he 
graduated from high school, and he had only a 
vague impression of the kinds of advertising, but 
possessed a vivid recollection of someone telling him 
it “paid to advertise.”

Had he been instructed along the line of drug 
store valuation and taught to investigate and analyze 
a business as carefully as he would unknown chemi
cal solution, he would not have agreed to pay $12,- 
000 for a store poorly located and doing only $35 
daily business.

Did he know anything about business overhead? 
Perhaps a little because he had been told that busi
ness as a rule, carried a varied overhead expense 
and he accepted this in a matter of fact manner 
without realizing its importance.

He did not know that to meet monthly notes of 
$250 and to pay a rental of $150 at the same time, 
demanded a much larger income thin $35 daily.

His first month’s purchases were largely composed 
of unknown and unadvertised merchandise which 
couM not be sold without great effort and sales 
ability.

This young man’s failure in the drug business is 
only one of the hundreds that happen throughout 
our nation and this pitiful cond-tion will exist until 
something is done to prevent it. If there were no 
solution to this problem and no way of preventing 
this disastrous result, it would be a waste of the 
reader’s time to consider this subject even momen
tarily. But there is a way out.

In the writer’s opinion, a three years’ Pharmacy 
course of three days a week with commercial trrin- 
ing of at least two hours each week throughout the 
entire first and second years and at least four hours 
a week during the entire third year would allow 
ample time to properly teach this important subject 
and would largely aid in eliminating the failure of 
the young man just out of college, who enters into 
business.

The Pure Food and Drug, Insecticide, Harrison, 
Volstead and miscellaneous acts, including state 
laws relating to the sale and use of drugs, could 
be given due and lengthy consideration which would 
be of great service to the graduate and save him 
many hours of worry and unnecessary labor to say 
nothing of the frequent fines imposed upon him 
due to his ignorance of these numerous laws.

The colleges of liberal arts and sciences are be
ginning to look upon Pharmacy with favor since the 
advent of four years’ high school preliminary to 
entering the colleges of Pharmacy, throughout many 
states, and unquestionably one additional year in
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college would raise the standing of Pharmacy and 
would properly prepare the student for his profes
sion—a profession which demands business ability 
as well as thorough knowledge of the several 
sciences embraced by theoretical pharmacy.

In conclusion I trust that this article and others 
that have been and will be written on this subject, 
will bring about a course in Pharmacy that will 
recognize and take care of this vitally important 
training.

HOW MUCH ARE YOU WORTH?
Economists judge a man’s value by his earning 

capacity. They say he is worth alive twenty times 
his usual salary, or thereabouts. In other words, a 
man’s salary represents five per cent of his worth.

But Science computes a man’s value in a little 
different manner. They value him as an animal, 
and analyze him about as follows:

Enough iron to make a three-inch nail.
Enough salt to fill a salt cellar.
Enough sugar to fill a small sugar bowl.
Enough lime to whitewash a chicken coop.
Enough phosphorus for a dozen matches.
Enough magnesia for one dose.
Enough albumenoids to replace the whites of 

one hundred eggs.
Enough fat to fill a ten-pound can.

At this rate a 150-pound man is worth $8.50; if 
he weighs 200 pounds he is worth $10.00.

But it isn’t the Economist, or the Scientist, that 
determines a man’s value—It is the Public. The 
Public demands more than a good sized bank ac
count—more than a large salary—in its appraisal 
of a man. Nor is the public greatly concerned about 
his size—the world has had great men large and 
small. *

The Public gauges a man’s value by his Service. 
The standards laid down by the Public for service 
are: Kindness, Unselfishness, Fairness, Thoughtful
ness, Humility, Industry, Conscientiousness.

Success is the coveted goal of all, but success 
comes not to the man who sees how much he can 
get for what he gives, but how much he can give 
for what he gets.

Each one of us is the captain of his own destiny. 
Each of us has it in his power to establish his true 
value. ’

Ask the man you see in the mirror when you shave 
tomorrow morning: “How much are you worth?” 
Give him a chance to talk—he’ll tell you.

MINNESOTA, IOWA AND NORTH DAKOTA 
SUCCEED WITH PUBLICITY WORK.

The executive committees of the pharmaceutical 
associations of Minnesota, Iowa and North Dakota 
some time ago authorized their secretaries to make 
available to all members bulletin boards and bulletins 
for display in He drug store. The secretaries obtained 
a supply of the bulletin boards. The boards consist 
of a neat polished frame mounted upon a heavy 
backing. The name of the association and the words 
“Official Bulletin” appear on the upper part. The 
lower part has a backing especially suitable for 
attaching the bulletins.

Already over 1,000 of these bulletin boards are 
being used in the Northwest. In addition Ohio 
pharmacists have taken up the work along similar 
lines and have purchased over 500 boards through 
the Minnesota Association. These are all being used 
for the display of weekly bulletins issued by the 
Ohio secretary. Officers of other state associations 
are now arranging for the bulletin boards, publicity 
and news service.

All of the administration ancl co-operative work 
between the different state pharmaceutical associa
tions is carried on through the Northwestern Phar
maceutical Bureau bv its president, Dr. E. L. New
comb. editor of the Northwestern Druggist.

The bureau also takes care of all of the overhead 
cost in producing the news bulletins. Each state 
pays only for the reprints which it uses. Reprints 
are all sent out with the name of the respective state 
secretary on the bottom.

New and up-to-date bulletins designed to benefit 
pharmacy and the pharmacist are mailed every 
month or more frequently fo those who install bulle
tin boards. It is suggested that the bulletin boards 
be placed in a conspicuous place in the store where 
the general public may have adequate opportunity 
to read them. The experience of many pharmacists 
who have employed this method of getting news and 
announcements to the public indicates that the plan 
is a decided success. One thing, of course, is re
quired in order that full success may be attained 
and this is that pharmacists must do their part by 
putting the bulletins in conspicuous places and post
ing new bulletins as soon as they arrive.

The bulletin boards are supplied to all pharmacists 
at cost. The expense based upon quantity purchase 
and including packing and shipping charges is $1.50 
each. The subsequent service of monthly bulletins 
is supplied free. The bulletins are formulated by 
the Northwestern Pharmaceutical Bureau, National 
Drug Trade Board on Public Information, the N. A.
R. D. or other agencies. Pharmacists are urged to 
place their orders at once for one of these bulletin 
boards, and the subsequent service.

The news bulletins sent out heretofore did not pro
duce the results anticipated, due largely because 
pharmacists did not have bulletinboards on which 
to post the news bulletins or failure on the part of 
editors to publish.

The news bulletins are timely and of interest to 
the public. It is hoped that every proprietor will 
purchase an Official Bulletin Board.

EUROPE AND THE AMERICAN FARMER.
Charles Sloan, of Geneva, and who is a candidate 

for the nomination for United States senator on the 
republican ticket in the coming primaries, recently 
returned from Europe and he drew some conclu
sions from his observations there that should be 
wise counsel to the farmers of this section. Mr. 
Sloan found that in all of the agricultural districts 
of Europe the farmers were bending their energies 
toward the raising of wheat. On the battlefields of 
France he saw some of the most luxuriant wheat 
growing that he had ever seen in his life. The soil 
seems, to have been fertilized and vitalized by the 
deaths of thousands of brave men. He found vine
yards that were hoary with age uprooted and the 
ground that had been occupied by the vine planted 
in wheat. This means that America will have no 
foreign market for surplus wheat to count on for 
years in the future. It means that the American 
farmer should only raise the amount of wheat that 
is necessary for domestic consumption and it would 
be well to let the purely wheat raising states raise 
this wheat. On the other hand he found Europe 
sadly depleted in cattle and horses. The farmers 
are selling their veal animals which are being served 
as meat at the restaurants and hotels to feed the 
travelers and the wealthy. Over fifty per cent of 
the cows of the European countries are tubercular. 
This means that in a few years Europe will be short 
of beef and milk animals. In this country we are 
now eradicating the tubercular cattle and building 
up strong, virile, healthy herds. Soon Europe will 
be driven to come to America to get new stock for 
the replenishment of its dairy herds and the farmer 
who keeps this in mind and puts in his efforts to 
produce such animals will reap a rich reward. 
Europe will never be a horseless country. The auto
mobile and the tractor will never cut the figure on 
the farmers and in transportation that they do here. 
Europe will soon need horses and the farmers who 
keep on developing the heavy draft types such as
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the Percheron and the Belgian will be able to cash 
in richly on his foresight before long. Less wheat 
raising and more corn and dairying as well as rais
ing of purebred cattle of the dairy types and horses 
of the draft type will bring wealth to the farmer 
who will be wise enough to adapt himself to this 
program. Hard times will not always last in Europe. 
There must and will be a turn in the road. In the 
meantime there are bright prospects for a larger 
and ‘broader prosperity for the American farmer 
than has ever before brightened his horizon.

—Beatrice Daily Express.

ILET1N (INSULIN, LILLY) THROUGH THE 
RETAIL DRUG TRADE.

It affords us special pleasure to make Iletin (In
sulin, Lilly), used in the treatment of diabetes, 
available to physicians, through our friends the re
tail druggists, under the easy and convenient pro
visions of the Lilly policy.

Concurrent with the distribution of Iletin, thou
sands of the best physicians in the country were 
directed to their local druggists for supplies. With
out pressure of competition, Iletin was increased in 
potency 40 per cent and markedly reduced in price 
at the same time. The wholesale drug trade almost 
overnight was prepared to render service. No re
tail druggist was urged to buy more than his im
mediate needs. The price is the same to all retail 
druggists, large or small. The distribution of Iletin 
according to the Lilly policy enhances the prestige 
of the drug store. The product is scientific. The 
demand is steady; minimum selling effort is re
quired. The turnover is certain and fast. Stocks 
can be regulated to a nicety. Iletin is plentiful; the 
price is low. The trade has been frankly informed 
of the nature of Iletin. It is effective only when 
given hypodermically. All Lilly Products are dis
tributed through the drug trade, all the time, and 
at one price to retail druggists everywhere in the

United States without contract or other obligation. 
The steady increase in the popularity of this sys
tem of distribution, nationally known as the Lilly 
policy, shows that it is sound business practice for 
the retail druggist. It’s good advertising to be 
known as a Lilly Store. Standardize your prescrip
tion department with Lilly Products.

RICHARDSON DRUG CO.,
Western Distributors.

' -d

THE TEST OF A MAN.
By O. Lawrence Hawthorne.

There’s little satisfaction to be gained from doing 
things .

That hold no difficulties; it’s the tough old task that 
brings

Keen sense of worth and power to the man who 
wins the fight;

His failures test his courage and his problems prove 
his might:

Until a man has conquered loss and overcome defeat,
He can not fully understand just why success is 

sweet.

I’m thankful for my disappointments, for the battles 
lost

And for mistakes that seemed to charge an over
whelming cost;

I’m thankful for the days of doubt when it was 
hard to see

That all things work together for the good that is 
to be;

I’m glad for all that Life has brought because to
day I know

That men must brave adversities if they would 
greater grow.

—The Acorn Press, Omaha.
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HAJA COFFEE
“The Morning Glory of the Breakfast Table”
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I Personal Points!
Pertaining To Pharmaceutical People

NEBRASKA.
Our good friend, C. L. Dotting, of Red Cloud, had 

a very narrow escape from fire last month. The 
building and store directly next door to him was 
completely destroyed. The fire was kept under con
trol however, and no loss resulted to Mr. Cotting’s 
stock.

W. J. Ramsey, Ramsey Drug Co., Arcadia, spent 
several days in Omaha the latter part of January 
and left a nice order with the Richardson Drug Co.

O. L. Swanson, Loup City, was in Omaha January 
19 and left a nice order with Richardson Drug Com
pany.

The Scheinost Drug Co., Wisner, which burned 
out last month, have now purchased the Wagner 
Pharmacy.

Mr. and Mrs. Claude McVickers of Gothenburg 
visited the Richardson Drug Co. recently.

Mr. and Mrs. Edward Fredrickson, Fremont, are 
rejoicing over the arrival of a fine daughter at their 
home. The Omaha Druggist extends congratulations.

P. J. Hopkins, of Ashland, has just installed a 
beautiful new Van Duyne-Moran Candy Case in his 
store.

Messrs. Kerlin and Christianson, of Fremont,, have 
just installed a complete new outfit of candy and 
cigar cases which adds greatly to the beauty of 
their store.

Perry O. Devries, Fremont, was an Omaha visitor 
recently.

J. C. Munn, of the Munn Drug Co., Bayard, was 
in Scottsbluffs recently.

0. T. Attebery, druggist at Morrill, has made some 
good changes in his store for the better display of 
merchandise.

Mr. Thayer, owner of Thayer’s Drug Store at Sid
ney, was a visitor at Fort Collins, Colorado, a few 
days last month.

Fred Moran of Kimball, took a day off last month 
and attended e farm sale north of. Kimball. Fred 
says he met quite a number of old friends at the 
sale.

R. H. Heath, popular druggist at Elwood, under
went a serious operation for appendicitis last month. 
He is recovering very nicely .now and his many 
friends hope to see him back at the store soon, with 
the old familiar smile.

The Mikkelsen Drug Co. of Kenesaw have added 
another store to their holdings, having purchased 
the Hunt Drug Store at Harvard. Maurice Mikkel
sen will have charge of this store and citizens of 
Harvard and vicinity will receive real drug store 
service, “handed out” by Maurice.

A. B. McConnell, of Sherman & McConnell, Omaha, 
is spending the month of February in California.

B. C. Anderson, druggist of Gordon, recently pur
chased a two-story cement block building four doors 
from his old location. He has had the up-stairs 
remodeled and will make that his living apartments. 
Alterations were made in the store room and Ben 
now have one of the finest up-to-date drug stores in 
the northwest.

George Strelow purchased the Drug Store of the 
late George Brooks at Ainsworth and has consoli
dated it with his stock at Long Pine. Sympathy is 
extended to the relatives and friends of George 
Brooks, who died recently at Ainsworth. The re
mains were taken to Rushville for interment.

Harry Strouse of White & Strouse, Crawford, was 
forced to go to Hot Springs, S. D-, last month where 
he underwent a minor operation.

J. J. Meier, druggist at Weeping Water, was in 
Ainsworth a short time ago looking over the stock 
of drugs which was being closed out by creditors.

The Wanek Drug Co., Neligh, are now located in 
their new building directly across from the old 
store. The new store runs the entire length from 
street to alley, with a full cement basement in 
which there is a coal bin large enough to hold a 
carload of coal. The main floor is so large that all 
stock is carried on this one floor. There is alSo a 
Lad'es’ Rest Room handsomely furnished. The 
shelving and woodwork has all been painted with 
white enamel and it is really one of the prettiest 
stores in the state. The building just vacated has 
been used as a drug store for the past forty-two 
years. Mr. Wanek certainly believes in doing things 
systematically. They started in at 7 o’clock and by 
9:15 had the entire stock and fixtures moved. Twen
ty-seven men( each with a basket) volunteered to 
help. Each section wes numbered in the old store 
correspondingly with those of the new store so that 
each carrier would know just where to empty his 
basket. Just four bottles were broken in all the 
moving. After the goods were all moved, three 
long tables were spread in the basement and a 
splendid dinner served. Turkey and everything. 
Cigars were then passed, stories told, songs sung 
and the workers went home feeling they had been 
well paid for their services.

IOWA.
Mr. and Mrs. J. M. Daniel, Manson, spent the 

greater part of last month at the Majestic Hotel, 
Hot Springs, Arkansas..

Leon Brown, junior member of the firm, J. D. 
Brown and Son, Missouri Valley, is on deck again 
after a three weeks quarantine at home.

F. W. Bauman has purchased the C. F. Quinn 
and Son store at Cushing. Mr. Bauman has been 
employed at Holstein by J. T. Walker for several 
years. Having lived at Cushing before, the terri
tory is not new to him and with his ability, we are 
sure he will meet with success.

S. R. Pitkin of Anthon visited Richardson Drug 
Company last month.

Art Quinn, who recently sold his drug interests 
at Cushing, has moved to Sioux City. Mr. Quinn’s 
health has not been very good recently and he has 
made no definite plans for the future.

T. H. Wingert, formerly with B. D. McWilliams, 
Cherokee, is opening a new suburban drug store at 
Sioux City in the vicinity of St. Joseph’s hospital,

C. R. Schlumberger of Denison returned recently 
from a trip to Denver and western Nebraska.

Engstrom Drug Co., of Odebolt, have been busy 
the past two weeks redecorating their store. Mr. 
Engstrom has a well stocked store.

J. C. Nelson of Aurelia is spending six weeks at 
Long Beach, California, on a business-pleasure trip. 
He is enjoying California’s climate to the fullest 
extent. Mrs. Nelson is assisting in the store during 
his absence.

F. Jj. Herman, familiarly known as “ Shorty” Her
man,1* has severed his connections with Des Moines 
Drug Co. and has left for his plantation at Cocoanut 
Grove near Miami, Florida. Mr. Herman was well- 
known amongst the western Iowa druggists, having 
traveled thirty-six consecutive years for Des Moines 
drug houses. He numbered his friends by his 
acquaintances and carried with him as a mark of 
esteem and friendship, an elegant gold watch, chain 
and charm, presented by fellow travelers, customers 
and friends.

Edward S. Peterson, formerly in business at Stan
ton, has recently purchased a drug store at Keiths- 
burg, Illinois.



COLORADO.
Col. A1 S. Lamb, of Aspen, was a visitor of the 

Richardson Drug Company’s sample rooms in Den
ver last month. Col. Lamb says business is boom
ing in the old town of Aspen. Mr. Lamb expects to 
take a vacation for two months in Havana, Cuba. 
He says it is a great winter climate over there and 
lots of good old private stock to be had.

F. L. Gutmann, Colorado Springs, is erecting a 
new store building one block north of his present 
location. Mr. Gutmann will have three store rooms 
in his new building of which two will be leased for 
other lines of merchandise. The two floors over 
the ground floor will be built for a modern apart
ment house.

The Sun Drug Co., Twentieth and Broadway, Den
ver, was held up by a lone bandit during the rush 
hours in the afternoon one day last month, and $185 
were taken from the cashier.

The Budnger Drug Co., Denver, are building up 
a wonderful business on Buenger’s Stomach Powders. 
They are receiving a great many mail orders from 
Nebraska, Wyoming and Utah as well as throughout 
Colorado.

The John A. Martin Drug Co., Denver, have com
pleted their inventory. Mr. Martin says he is well 
satisfied with the results of the past year.

A. W. Thomann of Fort Collins took in the Stock 
Show at Denver last month.

W. W. Potter of Boulder and A. W. Scott of Fort 
Collins attended the Denver Stock Show last month.

The Fort Morgan Drug Co., of Fort Morgan, ran 
their Annual January Sales on seasonable merchan
dise and made a general clean up in their stock.

Edwin H. Smith, proprietor of Dakans Drug Store 
at Yuma, together with Mrs. Smith and daughter 
Jane, are visiting at their old home in southern 
Illinois. Mr. Smith will return about March 1.

Edward Hecker of Hecker Bros. Pharmacy of 
Sterling, has just returned from a thirty-day visit in 
Kansas City, Mo.

E. F. Freytag, owner of Atlas Drug Co., Denver, 
is running special sales on all odd lots of merchan 
dise. Mr. Freytag says these sales certainly clean 
up all the odds and ends around the store.

Mr. Cushman, manager of the Korsmeyer Drug 
Co., Colorado Springs, has added to his store a fine 
plate glass candy case, just what he has been want
ing for several years.

WYOMING.
A. E. Roedel of Cheyenne, was in Denver several 

days last month attending the Stock Show.
George D. Curitan, owner of the Pine Bluffs Drug 

Co., was a visitor at Cheyenne one day last month.
E. C. Brown of Texas has accepted a position with 

the Miller Pharmacy, Casper.
SOUTH DAKOTA.

Roscoe Stitzer who has been with C. M. Fallon, 
Rapid City, for the past five years has resigned his 
position and have moved to Los Angeles, Calif.

John Dignan, manager of the Brown Drug Store, 
Belle Fourche, has been confined at the Homestake 
Hospital, Lead, for several weeks.

Andrew Marble, pioneer druggist of the Black 
Hills, died January 26, at Keystone, age 92 years. 
Mr. Marble came to the Black Hills in 1877, locating 
at Deadwood. Later he became engaged in the drug 
business at Rapid City, Hermosa, and Keystone. 
Wherever he lived he was highly respected for his 
honesty and unfailing intergrity.
CREIGHTON COLLEGE OF PHARMACY NOTES.

On January 31 J. Dean Ringer, former University 
athlete and well known civic leader in Omaha, and 
Edward Hart, famous Princeton football player ad
dressed the students during the regular conference 
hour. Coming just before the annual basketball 
game \frith Nebraska, the enthusiasm of the students 
was great.

The Northwestern Pharmaceutical Bureau is doing 
some fine publicity work for the profession in this 
district. George F. Strelow, Ph. G., ’07, is the Ne
braska representative of the Bureau.

Phil Chapter, Phi Delta Chi Fraternity, have held 
several initiations during the past month. The new 
members are Francis E. Hirschman, of Hartington, 
Nebr., H. Daly Link and Charles E. Sheets of Elgin, 
Nebr., John P. Davis and Charles Veverka, of Oma
ha, Clarence Gassman, of St. Marys, Kansas, John 
F. Koenig, of Tacoma, Washington, and Francis C. 
Norris, of Omaha.

Severin J. Walter, Ph. G. ’22, has purchased the 
Miller Park Pharmacy from Arnold A. Luschen, 
Ph. G. T7. Mr. Luschen has entered the United 
States Revenue service. Carlus E. Walter, of the 
freshman class will assist his brother in the new 
location.

Mr. C. F. Rehn, District Representative of the 
DeVilbiss Co., directed a very interesting conference 
9-t the college. His subject was the “Dispensing of 
Atomizers and Nebulizers.”

Peter A. Bendon of the senior class will repre
sent Phi Chapter at the Grand Council of the Phi 
Delta Chi Fraternity at St. Louis this month.

Lambda Kappa Sigma Sorority entertained at a 
Valentine party in the University Club Rooms on 
the night of February 14. All members of the faculty 
were present as well as many of the alumnae of the 
sorority.

C. F. Leppert, Chief Deputy, United States Internal 
Revenue Department, addressed the students during 
the regular weekly conference hour. His subject 
was “Narcotic Regulations of Interest to the Phar-
mEcist.”

Eugene M. Daniel of the senior class surprised his 
classmates recently by announcing that he had joined 
the ranks of the benedicts.

Beta-Nu Chapter of the Kappa Psi Fraternity held 
a dancing party at the University Club Rooms on 
the evening of January 24. Professor and Mrs. C. 
O. Benson and Dr. and Mrs. W. J. Nolan were 
chaperones.

In the interclass basketball league, the Senior 
Pharmacy team has lost but one game while the 
Freshman team has been defeated twice. A real 
contest is anticipated when these two teams meet 
later in the season.

Willard 0. Gavin, Ph. G. ’19, is now with the L. K. 
Ligett Co. at St. Paul, Minn.

Phi Chapter, Phi Delta Chi Fraternity, celebrated 
the evehing of Founders’ Day with a party at the 
Club Rooms. Dean and Mrs. Newton, Professor and 
Mrs. Marsh were the chaperones.

Charles E. Sheets of Elgin, Nebr., and Miss Frances 
Cameron of Omaha earned the highest average 
grades in all subjects during the past semester. 
Mr. Sheets is employed during spare hours at the 
store of John C. Munt, Ph. G. ’13, while Miss Cam
eron is with the Sherman and McConnell Drug Co.

Here is Miss Frances 
Cameron of Omaha who 
led the Senior Class in 
scholarship during the first 
semester of the present 
session of Creighton Col
lege of Pharmacy.
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REVISED NARCOTIC ORDER FORM.

O M A H A  D R U G G I S T

Some Notes on the “Series of 1923.”
A new Narcotic Order Form, known as “ Series of 

1923,” has been issued by the Department of Internal 
Revenue. Beginning January 1st, 1924, all blanks, 
except the new Series of 1923, are void and cannot 
be used.

If you have not applied for a supply of the new 
Order Forms we urge you to do so at once as without

them you will be unable to obtain Narcotics. On 
the reverse side of the new Blanks are very explicit 
directions for the purchaser to follow, in filling out 
the order form, but as the Department requires a 
very strict observance of the law, on the part of 
manufacturers and dealers, we offer a few sugges
tions to our customers which we hope may assist 
them in observing the very rigid requirements. The 
letters on the following Form refers to the Guide 
below:

m Some Essential Features of the New Narcotic Order Form, 
Series 1923.

NO.
(A)

DATE, February 1st, 1924
(B)
THIS ORDER IS FOR EXACTLY SEVEN ITEMS.

vJU'V A#;’-,: (C)
Issued December 4, 1913. By J. Jones.

Collector.

(D)
To RICHARDSON DRUG COMPANY . i '•  .

H||g|r
Street, 902-912 Jackson Street. City, Omaha State, Nebraska
(E) To Be Filled In By Purchaser | To Be Filled In By

Consignor

10

Item
Catalog

No.
No. of 
Pkgs.

Size of 
Pkgs.

Name of Article and Name of 
Narcotic Drug

1 5 20 H. T. . 14 Gr. Morph. Suphate

2 1 100 T. T.
ih Gr. Morph. Coryza— 
Kenyon Formula

3 3 Pts. Tincture Opium

4 1 5000 C. T.
Diarrhoea—containing 
t3? Gr. Morph. Sulphate

5 : ....: . 1 4 Oz.
Chlorodyne—containing 
3 Gr. Morph. Sulph. to the oz.

6 I 1 6 14 Gr. Ampules—Morph. Sulphate

7 1 100 14 Gr.
1

Morphine & Atropinew
i . i

i
9 I ■ ■ j . |

Webb Drug Company 
Johnson and Smith 
Brown and Hanson

William Brown, Owner.
B. A. Webb, Secretary.
W. J. Johnson, Partner.
J. J. Jones, Attorney in Fact.

GUIDE TO PREPARING ORDER FORMS. 
“1923 Series.”

Insert date of making the order. •
In this space enter the number of items.

This number of “ Items” must be specified in 
this space and must be entered by the Pur
chaser. Only one (1) item may be entered on 
each numbered line and not more than ten 
(10) of them may be entered on a single 
order form; therefore, the number of items 
stated in this space must correspond with 
the Articles mentioned in the lower part of 
the blank. Do not confuse the number of 
items with the number of packages; for 
instance, if there were ordered four (4) tubes

(C)

of Hypodermic Tablets, Morphine Sulphate, 
14 grain, this would be entered on one line 
and while it would be four (4) packages, yet 
so far as the items are concerned it would 
count as one (1) item. The blank plainly 
states that if the number is not specified, in 
this space, the order cannot be filled.

The Order Blank must be dated and signed by
the Collector of Internal Revenue.

If through error a customer should receive 
the Blanks from the Collector, unsigned or 
undated, or the Customer’s name or City in
correctly spelled, they should at ohce be 
returned to the Collector for correction.

m
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Our name and address must be entered in this 
space. The Street is not essential but in correct 
compliance with the Instructions, it should be 
entered as 902-912 Jackson Street.

the firm be) a partnership you would sign in

This is the space to be filled with the article 
wanted. Only one item on a line is allowed. 

The first column after the item number is 
for the catalog number. Furnishing this by 
the Purchaser is optional as but few prep- 
arations are numbered and catalogued. The 
second column is for the number of packages 
desired and the third column is for the 
quantity in each package. By this we mean 
if in solid form in terms of pounds, ounces, 
grains, pills or tablets, with respect to these 
last two always indicate size. If in liquid 
form, in gallons, quarts, pints or ounces. 
The fourth column is for the name of the 
article wanted, stating the name of the Nar
cotic Drug contained therein, if the article 
is not itself a pure Narcotic Drug. Each 
item must be on a line by itself. A separate 
item must be made for each article of dif
ferent description or size, but one item may 
consist of any number of packages of the 
same size or description. The two columns 
at the right of the blank are to be" filled in 
by ourselves and must be left blank.

the right hand corner as Johnson & Smith, in 
the left hand corner, W. J. Johnson, Partner. 
A person having “power of attorney,” in cases 
where individuals, members of a firm or cor
poration authorize someone to sign their nar
cotic papers of any kind, such a person must 
be given “Power of Attorney.” The power of 
attorney authority must be filed with the Col
lector of Internal Revenue of your district. The 
wording, “Attorney in Fact,” must in every 
case follow the Agent’s name, as “J. J. Jones, 
Attorney in Fact.”

No alteration, erasure or change of any description 
may be made on any order, or in the endorsement 
thereon, by any person. The merchandise requested 
on an order form may not be furnished if the form 
shows any alteration, erasure or evidence of any 
change whatsoever. If an order is not properly 
prepared in every respect it must be returned to the 
person who executed it. Each order form returned 
because of improper preparation, must be retained 
on file with the duplicate thereof and a new form 
prepared, if the articles are still desired.

(F) The customer must sign the blank and if he is 
an individual, on the right hand side, leaving 
the left hand line blank. If a Corporation it 
should be signed by one of the principal officers 
as President, Secretary, etc.; for instance, the 
Omaha Drug Company, Inc., in. the lower left 
hand corner of the blank and J. H. Smith. Sec
retary, in the lower right hand corner. Should

Delivery can be made only to the address entered 
on the Blank by the Collector of Internal Revenue. 
In case of any change in location whatsoever—by 
this we mean even if you move from one building 
to another, in a city or town where the buildings 
are numbered—the Blanks should be returned to the 
Collector of Internal Revenue for cancellation and 
exchange.

The regulations provide that an indelible pencil 
or ink only can be used. Writing, of course, must 
be readable and care should be used both for your 
protection and ours.

. 511

EVERCLEAR
SU»BBI©» TGTUB W.S.m iTHNSASO

for MechanicaLMedicinal,Scientific and Manufacturing Purposes Only.

T h e  A m e r ic a n  D is t il l in g  C o .

C h icago New York 
Cleveland

PLANTS
Boston Philadelphia Baltimore Buffalo

Detroit St. Louis 
Indianapolis

Kansas City
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DISTRICT NO. 8* NATIONAL BOARDS OF 
PHARMACY.

At a joint meeting held in Denver last month, the 
following resolutions were adopted:

“RESOLVED: That the Retail Druggists of the
states of Montana, Wyoming and Colorado do unite 
in the formation of an association to be known as 
the Rocky Mountain Druggists Council.

That the business of said council shall be con
ducted by an executive committee consisting of two 
representatives from each state, said representatives 
to be named by the respective state associations; 
said representatives to be elected for a term of two 
years, except those first named, when one from each 
state shall serve for one year and one for two years 
and thereafter each representative shall be elected 
for a term of two years.

That said Executive Committee shall have general 
supervision of all business of said association, to 
carry out the work of the association, they shall 
employ a Secretary-Manager, who shall devote his 
entire time to the work of the association under 
the supervision and direction of said Executive Com
mittee. That the dues of said association shall be 
twenty dollars per year for each member.

That the membership in said association shall be 
open to all owners and managers of drug stores or 
clerks, employed in drug stores in either of said 
states, and traveling men identified with the whole
sale drug business.

That when 500 memberships to this association 
have been pledged, the Executive Committee are 
hereby authorized to meet, employ a Secretary- 
Manager and establish an office for the conduct of 
the business of this association.

That there shall be held in 1924 at such place and 
time as may be designated by agreement between 
the respective state associations, and after 1924, an
nually, at such times and places as may be fixed by 
the delegates who shall be named by the State 
Associations, such delegates to be prorated at the 
rate of one each for each twenty-five dues paid mem- 
bers or fractions thereof. That subscriptions for 
membership in this association shall be for a period 
of five years from the date that said association 
begins operations.

That the Executive Committee shall meet with the 
Council at its annual meeting and they shall hold 
meetings at such other times and places as they 
may deem expedient.

T^at the members of the Executive Committee shall 
hold their first meeting in Casper, Wyoming, when 
they have been advised by the several states that 
the required number of members have been pledged 
as above provided. That the members of the Execu
tive Committee shall receive no compensation other 
than their actual and necessary traveling expenses 
incurred in attending said meetings of the Commit
tee.

It being hereby understood that if only two of the 
states herein named shall ratify this resolution and 
shall have acquired their quota of members they 
may in their discretion carry out the provisions of 
this resolution and organize the said Druggists 
Council as between themselves.”

Druggists in attendance from Montana and Wyo
ming were:

Mr. Chas. Chappie of Billings, Mont., president 
Montana Board of Pharmacy.

Mr. Fred Russell of Billings, Mont., president 
Montana State Association.

Mr. Chas. Sande of Laurel, Mont., delegate Mon
tana State Association.

Mr. R. C. Shultz of Worland, Wyo., president Wyo
ming State Association.

Mr. Walter H. Crawford, Casper, Wyo., delegate 
Wyoming State Association.

Mr. Chas. C. Tomsik, Sheridan, Wyo., vice-president 
Wyoming State Board.

D R U G G I S T

Mr. A. E. Roedel, Cheyenne, Wyo., president Wyo
ming State Board.

Mr. Ray J. Cook, Casper, Wyo., secretary Wyoming 
State Board.

THE WYOMING PHARMACEUTICAL ASSOCIATION 
Sheridan, Wyoming.

Dear Fellow Members:
You have all, no doubt, heard of the “Kansas 

Plan.” And those of you who did not attend the last 
convention of this association at Buffalo are probably 
wondering what it is all about. Briefly stated, it is 
as follows:

For a good many years the retail druggists in the 
state of Kansas had tolerated the same irritations 
that we, in this state, are putting up with today. 
Department store competition, cut rates, discrimin
atory legislation, peddlers, utter disregard for the 
retailer by the manufacturer, in the matter of resale 
prices and many other similar features, had driven 
them to the point of desperation. A man from 
Topeka, J. Will Kelly, conceived a new idea and 
talked the Kansas Pharmaceutical Association into 
its adoption. Write to some of your Kansas drug
gist friends and ask them who J. Will Kelly is, and 
what he has done in the interests of the profession.

Mr. Kelly worked under full authority of the as
sociation in raising a fund among the members, and 
a committee employed a man to maintain an office 
for the assembling and dissemination of information 
of interest to the profession. He travels about the 
state effecting closer relationship between the mem
bers. Whenever anyone has a complaint to make, of 
whatever nature, this man is advised and immediate
ly proceeds to secure, if possible, satisfactory ad
justment. The man employed to do this work, and 
called “Secretary-Manager,” was Will Kelly. The 
idea was his and he had proved his interest and 
ability as a “ trouble shooter.” Mr. Kelly is still on 
the job, and making good.

The manner of raising this fund is of interest. 
A voluntary subscription was solicited from the pro
prietors of retail drug stores of annual unit pay
ments of twenty dollars for a period of five years. 
The money so obtained is used to keep Mr. Kelly 
on the job. The druggists in the state of Kansas 
have subscribed for nearly one thousand units and 
are almost unanimous in saying it is the best in
vestment they ever made.

As the state of Wyoming is too small to attempt 
a plan of this kind alone, the Buffalo convention 
decided to adopt the “Kansas Plan,” as it is still 
called, but to join forces with Colorado and Montana 
druggists. Delegates from each of these two states 
were present and were enthusiastic in their desire 
to effect such a tri-state organization. After full 
explanation and discussion it was further decided 
to follow the procedure of the Kansas druggists in 
the matter of funds. The following recommendations 
were made:

1. That subscriptions be in units of $20.00 pay
able annually for five years, and be contingent upon 
securing 400 units in the three states. When the 
400 units have been subscribed the first payment 
becomes due and payable and the Executive Com
mittee is authorized to proceed with the installation 
of a paid, full-time secretary.

2. The Secretary shall maintain an office for 
the purpose of obtaining and disseminating informa
tion. He shall travel about the three states in the 
interests of the associations and, by his efforts, build 
up a closer relationship between members of our 
profession.

The committee appointed by the president of our 
association to handle this matter is composed of 
A. E. Roedel, Ray J. Cook and W. H. Edelman. You 
know these men and know they would not sanction 
any kind of a scheme unless it looked good to them. 
The Kansas druggists would not now support it if



O M A H A  D R U G G I S T 13

it did not justify itself. Just after the meeting at 
Buffalo over twenty-five units were subscribed with
out personal solicitation. Every drug store in Cas
per has subscribed for one or more. These men 
know and believe in the plan.

Remember that it will not cost anybody a cent 
until all of the 400 units have been subscribed. The 
state of Wyoming is assigned 100 units. Surely we 
can take care of this number. There are about 100 
drug stores in the state, and a good many will take 
more than one unit.

Here is an opportunity to put over a big thing in 
a big way. Let us not pass it up. The committee 
is confident that, after the plan has been in operation 
for one year, you will agree that it is the thing we 
have been looking for.

Write td Mr. Roedel and tell him you will take 
one or two units, or as many as you can afford. He 
will mail you the proper blank. Do not put this off 
nor lay this letter aside. DO IT NOW. The com 
mittee of the three states will meet in Denver very 
shortly and we want them to be able to report 
favorable progress. NOW IS THE TIME FOR US 
TO HELP OURSELVES. Write to Mr. Roedel at 
Cheyenne.

Yours very truly,
L. R. TYSON,

Secretary.
P. S.—The Dodds Medicine Company of Buffalo, 

N. Y., advise us t^at, due to the activities of the 
Kansas Pharmaceutical Association, they have re
duced the wholesale price on their Kidney Pills and 
Dinner Pills from $5.00 and $2.50 per dozen, to $4.80 
and $2.40 per dozen, respectively. The advertised 
price on these items is 60 and 30 cents. Mr. Kelly 
suggests that the members give them all the sup
port possible as the fair, broad manner in which.they 
answered his correspondence warrants such treat
ment from druggists. L. R. T.

1924 CONVENTION, CASPER, WYOMING.
LET’S ALL BE THERE, SURE.

FROM A SUCCESSFUL DRUGGIST.
“ If you don’t trust a man, don’t hire him. If you 

hire him—trust him.”
“Cheap help is the most expensive kind you can 

hire.”
“If a man is full of faults, fire him. If he is a 

good man and has a few faults, don’t nag him.”
Never correct an employee in the presence , of a 

third party, either a customer or a fellow-clerk.”
Take pride in the fact that your prescriptions are 

the highest priced—don’t cheapen them, refuse to 
lose money on them.

CdNVEJVTIONS.
March 11-15

Merclunts’ Spring Market Week; Sec’y, W. A. 
Ellis, Omaha.

March 15
Daughters American Revolution Conference of Ne

braska; Sec’y, Mrs. William Madgett, Hastings.

The Northwest Drug Exposition, held in Des 
Moines February 5th to 8th, inclusive, under the 
auspices of the Iowa State Pharmaceutical Associa
tion, was well attended. Judging from the reports, 
everyone had a splendid time.

Fifty-six and one-half per cent of cargo moved 
through the Panama Canal last year was in United 
States ships.

The unpaid interest on the debts of Europe 
to the United States amounts to more than 
$1,500,000,000.

Dancers in the Yukon are said to be tripping 
the light fantastic to radio music from New York.

*❖*❖
*❖❖

McK &  R HEALTH HELPS
combine long profits 
and quick turnovers

THE McK & R Health Helps combine long profits and quick turn
overs. If you will compare the prices on the McK & R line, as 
presented in the new catalogue, you will immediately realize that 

the profit on the McK & R Health Helps is as great as on any preparations 
of equal quality.

Then consider that the entire line of McK & R Health Helps is being 
nationally advertised, that a demand is being created and stimulated, and 
that the McK & R line of Health Helps is being made a quick turnover 
line.

This policy through which McKesson & Robbins are marketing these 
Health Helps gives you, as a retail druggist, advantages practically 
unheard of before.

You buy merchandise as low or lower than you ever before purchased 
goods of equal quality; you are assisted by extensive national and local 
advertising; you are given FREE access to a druggist service unrivalled 
in its scope of practical helpfulness.

Unless you are today handling a line of dependable household preparations 
that is nationally advertised—with advertising that includes a complete and 
efficient counter service; and unless this line allows you to practically double your 
money on every sale, you are not making all the money that you can.

No matter what your present plans are, you are overlooking an opportunity 
if you do not immediately make plans to stock McK & R Health Helps—if only a 
dozen of each.

<*
*
t
❖❖*❖❖❖***❖*

❖

❖  ❖
t
*  *  *  ❖  
❖  ❖  ♦> ❖  ❖  »£♦

RICHARDSON DRUG COMPANY W estern  D istributors
OMAHA
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SOMETHING ABOUT THE DRUGGIST.
An Editorial from New Orleans.

The Druggist must offer the public a dozen 
courtesies. Too often we are so accustomed to 
them that we do not really stop to appreciate them. 
He cashes little checks when the bank is far or 
closed. We use his telephone when we are away 
from home. If you are a stranger in town, you 
naturally turn to the nearest Druggist for informa
tion and direction. Our questions may interrupt 
his work but usually he cheerfully gives the desired 
information.

If we are carrying a heavy grip, we leave it with 
him. We write a letter at night, find ourselves in 
need of a stamp. We expect the Druggist to have 
one for us. Usually he has. Hundreds request such 
things of the druggist daily. There is no profit in 
them for him. Many times he doesn’t even get a 
polite “Thank you.”

Human beings are forgetful. We accept these 
things from the Druggist and then many times buy 
elsewhere things that we could just as easily, and 
possibly more profitably, have obtained from the 
druggist. That is not ingratitude, it is simply 
thoughtlessness. Yet many a Druggist is really 
justified—commercially—in asking himself, “ Does 
courtesy pay?”

These are the small courtesies that the Druggist 
renders. This same genial and courteous neighbor
hood Druggist, though, is or ought to be a keenly 
intelligent, educated and trained man in his pro
fession. Just how highly trained a technician he is 
the neighborhood seldom realizes. We take that, 
too, for granted. We carry to him our prescriptions, 
pass them over the counter, wait a time, and then 
receive the finished product. We give the process 
no more thought than we give to the soda fountain 
attendant mixing our strawberry syrup with water. 
Then we go home and take our medicine, trusting to 
the Doctor’s knowledge and skill, and never giving 
the Druggist’s a thought.

Your life is often entrusted to the Druggist.

MOULTON’S LIVE WIRE.
We have just read the January-February issue of 

this unique journal published by Will C. Moulton, 
Seattle, Washington. We are glad to note that 
Moulton’s Live Wire now has a paid subscription 
list of 508. This is a remarkable growth for the 
first year of a new publication, without the use of 
premiums, salesmen, reduction in price or any other 
inducement. The first year is always the hardest 
one and we congratulate Will most heartily on his 
well deserved success. He has a journal that he 
can well be proud of and the druggist who is not 
subscribing for Moulton’s Live Wire is really miss
ing something worth while. The subscription price 
is only $1.00 per year and its the best $1.00 invest
ment a druggist can make.

We are exceedingly sorry that this busy editor 
did not have time to call upon us the last time he 
was in Omaha. His visits are most interesting andi 
we are just selfish enough to complain of the fact 
that he is trying to cover too large a territory. This 
is a very busy world; everything is incessantly mov
ing and Moulton, with his famous “Dubuque,” are 
more than keeping up with the procession. Success 
is a rare and precious commodity and is never 
found on the bargain counter. Success in any line 
of endeavor calls for intelligent application and as
siduous study and this is “Bill all over.” Brilliant 
beginnings count for little. In the final analysis, 
the constant worker, the plugger is the one who 
eventually gets there.

The Live Wire is giving all it can for the money 
and it should be the desire of every person in the 
Drug industry to see this subscription list increase 
in numbers. The latch string is always out for you, 
Bill, so stop and see us whenever you are in this 
neighborhood.

THE FOLEY ROOM.
“This room endowed by John Burton Foley, Presi

dent of Foley & Co., Chicago, 111.,” will read the 
inscription of one room in the P. A. Mandabach Me
morial Druggists’ National Home, Palmyra, Wiscon
sin, as a result of a one thousand dollar donation 
pledge..

To the host of friends of Foley & Company this 
will be good news and will only tend to strengthen 
the ties of friendship between the retail druggists 
and clerks of the country and this good firm who 
through this donation of one thousand dollars, in 
a practical way, prove their appreciation of the co 
operation of the retail drug trade which has placed 
the Foley line in such a pre-eminent position in the 
drug field.

Others who have endowed rooms are as follows: 
Upjohn Co., Kalamazoo, Mich.; the Chattanooga 
Medicine Co., Chattanooga, Tenn.; the Horlick’s 
Malted Milk Co., Racine, Wis.; Paul J. Mandabach, 
Chicago, 111.; the Krummenecher Drug Co., St. 
Louis, Mo., and a manufacturer with plants in New 
York and St. Louis whose modesty precludes the use 
of his name.

All donations now go to build up the $300,000 fund 
being raised to perpetually endow The Druggists’ 
National Home. Send in your donations to the 
Drugg’sts’ National Home Endowment Fund, Pal
myra, Wisconsin.

OMAHA GETS GOODS TO THE MARKETS THE 
CHEAPEST.

Transportation Advantages Help to Build Up 
• Wholesale Business.

OVER WIDE TERRITORY.
Omaha’s transportation advantages, both, in rates 

and quick delivery of goods, is one of the chief 
factors in building up the wholesale and manu
facturing business of the city—the volume of which 
grew from a total of $779,446,930 in 1922 to 
$865,894,031 in 1923.

In a wide territory, covering points in western 
Nebraska, Colorado, South Dakota, Wyoming, Utah, 
Idaho, Montana and Nevada, shipments from Omaha 
reach their destinations on an average of three days 
shorter time than from Chicago and St. Louis, and 
one day shorter time than from Kansas City. Ex
cept that to the southern points, the time from 
Kansas City is approximately the same same as from 
Omaha, investigation made by the traffic bureau 
of the Chamber of Commerce proves.
? First class freight rates to points in this territory 
show the big advantage of Omaha as a wholesale 
and jobbing center. They range from 23 cents un
der Kansas City’s rate, to $1.12% under Chicago at 
various points.

In the handling of joblot shipments to and from 
the Omaha jobbers to the  ̂retailer in the western 
and southwestern trade territory, the Omaha rates 
also show an appreciable advantage over these for 
Des Moines and Denver.

A DRUGGIST INVENTOR.
A patent has been granted to A. B. McConnell, 

of the Sherman-McConnell Drug Co., of Omaha Ne
braska, for a scale attachment, designed to give the 
purchaser and the seller a printed record of the 
exact weight of a purchase, similar to those now 
printed by cash registers. He will put it on the 
market.

The Bible is the greatest seller, every day, every 
year. Every day of the year, 20,000 copies of the 
Bible are bought and paid for and 60,000 distributed 
gratuitously.
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Omaha Enthusiastically
Welcomes Mercirex

NEARLY every druggist in Omaha has Mercirex. Phar
macists have been quick to see the vast possibilities in _ 
this positive skin treatment. Mercirex, tried and proved 

for years by the medical profession, eliminates most skin ail
ments whether trivial or persistent. Eczema, pimples, black
heads, boils, dandruff and most other affections of the skin and 
scalp vanish with astonishing ease and rapidity when treated 
with Mercirex. Mercirex has none of the detriments of or
dinary skin treatments. It is stainless. It is delightfully 
perfumed. It leaves no trace to betray its use.

This message of engrossing interest to so many thousands 
in Omaha is being broadcasted to the public in one of the most 
convincing campaigns ever prepared for a drug product. Out
standing advertisements will continue to appear for months 
in the Sunday Bee, and the Daily News. „

You know the tremendous market for a truly successful 
skin treatment which can be applied without any unpleasant 
odor or unsightliness. Mercirex is the only treatment now on 
the market which meets this demand. It is certain to pay you 
—not only because of satisfactory volume, but because you 
make 50% or better on every sale.

Keep Mercirex well displayed in your store while the 
powerful announcement advertising campaign is appearing. 
You’ll find it pays to let people know you’ve got this remark
able new treatment. If you do not have Mercirex now, order 
it today from the Richardson Drug Co., of Omaha—ON 
GUARANTEED SALE.

L. D. Caulk Company, - - - Milford, Del.

MERCIREX
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n d u y n T m v r a n

Simplified Sectional 
Druggist Furniture
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Built to meet more than the flash of a good first 
appearance.

* W m

m m

Years of Service require a sound cabinet construc
tion behind the outside finish.

VD-M Fixtures are not built to meet a price but to 
meet the demands of Years of Service.
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SETTEE BOOTHS FOR THE 
DRUG STORE

Increase seating capacity 
Increase comfort 
Increase sales

Our designers will work out 
an arrangement for you.

Richardson Drug Company
Factory:

Water and Edwards Sts. 
St. Paul, Minn.

' * ' -a
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Havana Cigars Keep Pace W ith  W him s of An Ever
Changing W orld

By Br. Arthur Selwyn Brown.
Everything undergoes change. The sizes, shapes 

and other features of Havana cigars are not excep
tions to this universal law. They are always under
going changes to meet the dictates of fashion.

In the early days, smokers called for long, dark, 
heavy cigars. These, however, are now seldom 
called for. Smokers today demand small or long, 
thin, good drawing, light cigars. The kind known 
as Panatellas are, therefore, popular.

Cuban cigar makers have experimented with an 
almost endless number of cigar shapes and sizes. 
The early makers carried on long public debates 
regarding the best moulded shapes for Havana 
cigars, but they were never able to agree on any 
standard forms. They found that all cigars sell and 
the public’s preference for any color, size and shape 
of cigar varies frequently. The result of this ex
perience is shown in the catalogs of the leading 
Havana factories where innumerable shapes are 
made for different countries and different trades, and 
localities.

Most manufacturers now make a moderately large, 
handsome, dinner cigar which is known as the Non 
Plus Ultra type. Cigars of this shape usually con
tain the finest tobacco and are made for the more 
expensive trades.

A Coquetta is a long, thin, cigarette-like cigar. 
It is intended for a quick, light smoke.

Operas, Princesas End Little cigars are small and 
thin. These are to provide light after-dinner 
smokes or for use at the opera or theatre.

Brevas are straight, thickly rolled cigars which 
give a rich, satisfying smoke during office hours.

Coronas are like Brevas only they are more stocky. 
This is fast becoming a fashionable shape.

Palma Type Enjoys Many Friends.
Palmas are long, thin, light cigars which have 

many friends, Delicados resemble Palmas excepting 
that each end is drawn out into graceful points.

Invincibles are cigars made on generous lines, 
fine at the smoking end and gradually increasing in 
diameter. This is a most popular class of cigars.

Belvederes, Rothschilds, Club House, Admirals, 
Conchas, Perfectos, and many similar shapes are 
made by most manufacturers. They closely re
semble those described above. The present fashion 
is, evidently, for a small, light graceful cigar, rather 
than for a long and heavy one. The large number 
of little cigars on the market, of almost cigarette 
dimensions, shows that fashion today dictates a 
short, mild smoke.

There are a number of terms used when describ
ing Havana cigars that are not widely understood. 
Madura, for example, means a ripe, perfect leaf. 
But the color of a leaf is no guide to its smoking 
qualities, and the color of a cigar wrapper has no 
influence upon the value of a cigar. Many inex
perienced smokers judge the mildness or strength" 
of a cigar by the color of the wrapper. It is esti
mated that the weight of an ordinary wrapper is not 
more than ten per cent of the total weight and such 
a small proportion would not affect the quality of

the cigar if the wrapper were very mild while the 
filler was a strong leaf. The factors influencing 
the color of dry leaves are (1) The soil; (2) the 
climate where they were grown; (3) the age of the 
plant when the leaves were cut off; (4) the length 
of time occupied in fermentation and curing; (5) 
the care taken in subsequent storage and treatment.

Tobacco experts are generally agreed that the 
lighter the color a cigar leaf is, the more inferior 
and immature is the tobacco. Gustavo Bock, the 
famous Cuban tobacco grower and cigar experft 
wrote that: “A dark wrapper does not necessarily 
mean a strong cigar. A dark color, or as it is ex
pressed in Spanish, maduro, means ripe. The 
wrapper leaf which encases the cigar determines its 
color only. The filler, or inside of the cigar, which 
is 90 per cent (or more) of its weight, determines 
its character. Both light and dark wrappers may 
be bitter and strong if they have not been thorough
ly ripened and cured by proper fermentation. The 
darker colors are the most desirable, as they smoke 
sweeter and mellower. A light wrapper does not 
make a mild cigar. Never forget that!”

Cigar Has Three Important Parts.
Every cigar consists of three important and dis

tinct parts. There is the inner part which is called 
the “body” or “filler.” This is the part which gives 
the cigar its characteristics. The skill of the cigar 
maker’s art is shown in the way in which the filler 
is bunched, pressed and moulded. The elasticity of 
the cigar, its drawing and burning qualities and the 
proper giving off of the aroma are strongly in
fluenced by the manner in which the filler is fabri
cated. The best cigar leaf in the world can be 
spoiled by a bad pressing of the filler.

An inner cover provided, in nearly all countries 
but Cuba, to protect the filler, is called the binder. 
This is a leaf of good quality and strength which is 
wrapped closely around the filler. It not only serves 
as a protection to the filler and its shape, but gives 
superior drawing cigar. It gives style and appear
ance. Most smokers base their judgment of a cigar 
upon the appearance of the wrapper alone. For 
this reason, cigar makers pay great attention to the 
selection and winding of the wrappers. A good 
wrapper must have smoothness, a good color, light
ness, elasticity and an appearance of ripeness or 
mellowness. Its combustion qualities must be simi
lar to those of the filler; because a good cigar must 
burn evenly and freely, leaving a fine fluish white 
ash.

Care must be taken to see that leaf employed in 
making wrappers is entirely free from pinholes, 
yellow and green spots, and small ribs, veins or 
other markings. It must be at once tough, elastic 
and supple, light in weight and attractive in color 
and appearance. Havana, Sumatra, Connecticut and 
Florida wrappers have long been justly prized for 
these qualities.

Calls for Careful Handling.
The best Cuban and East Indian wrappers are 

expensive. They often cost over $1,000 per bale.
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The cigar makers, consequently, have to take great 
care in handling them. They are usually sorted in 
a factory and are handed out in groups of 25 to 
each cigar maker, selected so that quality, color 
and texture are uniform. The finer the cigar, as a 
rule, the finer tobacco is used, the greater care is 
necessary in preparing the cigar on the part of the 
operator. Only the most expert cigar makers are 
entrusted with the work of making the best kinds 
of cigars.

Many smokers have individual tastes regarding 
the sizes and shapes of cigars they smoke. Their 
cigars are made to their own specifications. This 
results in some curious specimens being seen.

The printed matter affixed to Cuban cigars and 
cigar boxes has played a great role in developing 
the popularity of Havana brands. Some of the cigar 
bands, trade-marks, cigar names and the box decora
tions have brought great wealth and fame to manu
facturers. These have shown that their designs, 
color schemes and printing must be done with the 
greatest care. Neglect in such matters might ruin 
the prospects of the finest cigars. It is recognition 
of these facts which have caused Havana manufac
turers to spend so much thought, time, money and 
care in developing their beautiful printing.

Cigar bands were at first mere printed strips of 
paper carrying the maker’s name. Subsequently 
they became highly decorative and coats of arms, 
trade mark designs and emblems of various kinds 
were developed. Many of these were veritable mas
terpieces of the lithographer’s and printers’ art. 
Great Cuban firms like Bock & Co. spent large sums 
in securing attractive wrapper bands and, today, 
their products, as well as those of all large manu
facturers in all countries, are embellished with very 
attractive label bands.

Cigar Label a Work of Art
The bodern cigar label is a work of art. It has 

attracted the attention of collectors of cigar labels 
who own extensive and artistically valuable collec
tions of these interesting pictures which are treas
ured exactly as postage stamps are treasured.

Cigar labels lend themselves, just like postage 
stamps, for ornamenting souvenirs and other decora
tive uses. In many museums are to be found a 
multitude of things which have been embellished by 
the brightly colored and gilded pictures taken from 
cigars.

When a rich collection of cigar labels is inspected, 
we can get a better idea of the great amount of 
artistic effort, the large expenditure of capital, the 
extraordinary skill exercised by the lithographer and 
embosser, and the ingenuity of the printer in making 
these little art gems than is suggested by the few 
we find on our favorite cigars. Such an exhibition 
also indicates most graphically the great extent of 
the cigar industry and the immense amount of cap
ital which is invested in it. A great collection of 
labels showing the brands of makers in all countries, 
is an imposing spectacle. It shows, as nothing else 
can, the substantial manner in which the cigar busi
ness is managed and developed. The rich and im
posing designs of the world’s cigar makers reflect 
the care taken in the manufacture of the cigars, the 
pride felt in the good name of the owners of the 
labels and the patriotism which is frequently mani
fested by references to the countries which furnish 
the leaf tobacco. There are no other articles of 
commerce, excepting postage stamps and bank notes, 
which afford collectors so much delight, instruction 
and commercial history.

Popularity of the Cedar Box.
The cedar cigar box is also a familiar object 

which has long been standardized and made known 
the world over. It is a product of evolution, like 
the cigar label band. The early cigars were sold 
in bunches held together by bands of straw, or yel
low or red tape or ribbon. Boxes of various kinds

of tropical woods were subsequently used for the 
choicest kinds of cigars. Boxes of light cedar were 
found to be the best adapted for retaining cigars, 
and until recently they were used most extensively. 
Cedar is an attractive wood, which may be used 
unvarnished or varnished. It is strong and does 
not impart any disagreeable odor to the tobacco.

The enormous development of the cigar industries 
in recent years has caused experiments to be made 
with other materials for holding cigars. Boxes of 
cardboard were found to be attractive and light,, 
They were, however, not strong and did not preserve 
the tobacco from the bad effects of weather changes, 
and they were ineffective in tropical climates.

American ingenuity has recently evolved metal 
containers which are giving good results. They are 
made of sheet metal which is enameled, varnished 
or ornamented in various ways so as to make strong, 
efficient and most attractive cigar containers. They 
lend themselves to an endless number of shapes and 
designs, and experience has shown that they protect 
the tobacco fully as well as boxes made of cedar.

Difficulties from Climatic Changes.
One of the difficulties which the cigar maker has 

to contend with in packing cigars arises from 
climatic changes. When cigars are kept in a dry 
atmosphere they lose moisture and when the air be
comes moist, moisture is re-absorbed. The result 
of this is that in the course of time, the aroma and 
the richer elements of the tobacco are abstracted 
and the cigars deteriorate. When well-seasoned 
wood is used in cigar boxes and moisture is absorb
ed and released with climatic changes the deteriora
tion of the tobacco is diminished. The invention of 
water-proof paper has placed in the hands of packers 
an article of the greatest value in preserving to
bacco from the bad effects of atmospheric and cli
matic changes. This is merely paper which has been 
coated with any kind of wax. Paraffin wax is most 
commonly used for this purpose. The wax pro
tects the tobacco from the extreme effects of either 
heat or cold and enables cigars, cigarettes or pipe 
tobacco to be kept in all climates for long periods 
without any noticeable deterioration of the original 
quality becoming noticeable. The beneficial effects 
of this valuable protective agency are greatly in
creased when the waxed paper is reinforced with a 
wrapper of leaf foil.

New Cigar Packing Device.
A more recent development in cigar packing is 

the lining of metal boxes with a thin veneer of cedar 
in addition to waxed paper and foil. A container 
of this character assures the proper keeping quali
ties of the finest cigars in all climates and under all 
circumstances.

Most of the popular cigar shapes today approxi
mate a circular form. When circular cigars are 
packed in the ordinary form of. oblong cedar box, 
a certain amount of flattening occurs. To avoid this, 
metal containers are now made in oval and circular 
forms.

Every Need Met.
It is interesting to observe how commercial condi

tions have caused the gradual evolution of these 
methods of tobacco packing. Scarcity of cedar wood 
of the proper quality led to experimenting with 
many other kinds of materials until it was found 
that stamped metal boxes were efficient. Then the 
development of moisture-proof paper and metal foil 
placed in the hands of tobacco men articles of great 
value in packing. Today, therefore, every need of 
the tobacco manufacturer is met in the available 
means for protecting the valuable constituents of 
tobacco from atmospheric and climatic changes, and 
from the ravages of insects which in certain locali
ties occasionally caused trouble when tobacco be
came dried. The great care now exercised in the 
selection of the tobacco leaf used in the manufacture 
of cigars would have, to a large extent, been mis
placed had makers of cigars not been able to pre-



serve the leaf in its original condition after the 
cigars were made. Modern inventions, fortunately, 
have furnished most effective materials for tobacco 
preservation and cigar connoisseurs can now be 
assured that their cigars are as excellent when they 
are unpacked as when they were made in the fac
tory.

Printed Booklets Help Sales.
The printed booklets distributed by the leading 

manufacturers also contribute to the foreign sales 
of Havana products. Many of these booklets show
ing the factories in which the cigars are made, the 
methods and processes of manufacture, packing and 
shipping, have great artistic merit. They are printed 
in either English or Spanish. Unfortunately they 
carry more illustrations than text. They would gain 
much in value if the authors were to largely increase 
the text so that foreign smokers could learn more 
about economic, agricultural and other conditions in 
Cuba generally than the cigar makers literature 
gives them.

Great Care Taken.
A study of the care given to the molding, wrap

ping, packing and marketing of Havana cigars shows 
that what might seem to be insignificant details in 
manufacturing often play great roles in building up 
the success of a trade. The history of the Cuban 
tobacco industries clearly shows this. The intrinsic 
value of the tobacco leaf alone would never have 
developed the great industry cigar-making in Havana 
is today. The care given to the moulding, wrapping, 
banding, boxing, box decorations and trade litera
ture have all had a great share in contributing to 
the success of the island’s valuable tobacco indus
tries and have helped to make Havana cigars so 
famous even to the utmost limits of the earth.

TOBACCO LORE.
By Paul Schleisner.

In Mexico there is an old legend, said by the 
Indians of that country to be six thousand years old, 
relating to tobacco, which is still extant and which 
ascribes the invention of the cigarette to an unknown 
hunchback. He was known es the “ toad man,” and 
was wont to sit in front of the Toltec Temple of 
Quetzalcoutl, and by means of the malignant glare 
of his penetrating keen eyes kept the populace in 
fear and trembling until they decided to gain his 
good will by donating valuable gifts. So they brought 
him precious stones and gold. He contemptuously 
rejected them. So they brought him enticing food. 
He devoured it voraciously.

The Chief of the Toltecs was in a quandary, but 
his young son, realizing that this gluttenous con
sumption of food appeared to make the “ toad man” 
more human, flung a corn husk at him. To the 
utter astonishment of the people, the repulsive 
cripple accepted the husk, with apparent satisfaction, 
and said to the Chief, “This is one of the three 
things I desired. Bring the two others quickly and 
your people will profit by what I do.”

They eagerly brought him the finest gifts that 
they could find, but he disdainfully refused. A ser
pent unexpectedly lifted its head before the chief’s 
wife, and while she watched, fascinated, the serpent 
assumed the form of an old woman, who, thrusting 
a small packet of dried leaves into the wife’s hand, 
said, “These invoke the aid of your good spirits. 
Take them to the toad man.”

As the Chief’s wife approached the toad man a 
little parrot shrieked, “Take with you coals of fire.” 
These were procured and she carried them in an 
earthen pot to the toad man. He accepted the leaves 
and the pot of coal, and placing the pot on the 
ground, crumbled the leaves, fragrant and aromatic, 
between his palms, then carefully selected an inner 
layer of corn husk. Very adroitly he rolled a cigar
ette and set it. alight from the glowing coals. An 
expression of deep contentment spread oVer his

countenance as he inhaled the solacing smoke. The 
virulent look left his eyes and was replaced by one 
of benign serenity.

The crowd, eager to see what the toad man was 
doing, "gathered closer round him, and instead of 
diffusing fear, the toad man became the embodiment 
of creature comfort and contentment.

Why not handle a Clear Havana Cigar that is all 
Quality—a brand that will stand up—all shapes and 
sizes.. Cuesta Rey & Co., distributed by the Richard
son Drug Co.

SMOKE A WELLERETTE AND JUDGE FOR 
YOURSELF.

You will get Quality and Service when ordering 
Cigar and Tobacco products from the Richardson 
Drug Company.

It is a real satisfaction to sell Wellerette Cigars for 
it means repeat business..

The Richardson Drug Company have exceptional 
values in clear Havana shade Sumatra and Manila 
Cigars. Write for samples.

WELLERETTE Cigars will please the taste of any 
of your ten-vent smokers and you can give them two 
good cigars for fifteen cents.

— ---------------------------------------

Pastora Corona, the big Ten Center, will soon be 
ready for the market. Clear your decks for action 
on thismbrand.

Did you get a Handy Service Truck? You are en
titled to one with one thousand Wellerette Cigars 
assorted at fifty-eight dollars.

Try the Richardson Drug Company Cigar Depart
ment for QUALITY merchandise in the Cigar line. 
Also Pipes, Tobaccos and Cigarettes.

For the betterment of your business, let us urge 
you to take on our special Wellerette and Robert 
Bacon Offer. Write for information.

Do you realize that by making up an assorted order 
of Wellerettes and Robert Bacon Ciffhrs in minimum 
shipping quantity, you can obtain d discount of five 
per cent and two per cent and freight prepaid from
factory?

Smokers demand a better cigar for five cents and 
they get it in the Robert Bacon Junior.

Smoking and Chewing Tobacco.
Prince Albert, 16c tin....................................doz. $ 1.53
Tuxedo, 12c tin....................    doz. 1.16
Lucky Strike, 16c tin..................................doz. 1.53
Velvet, 17c t in ... ......... ............ . ................. doz. 1.53
Edgeworth Ready Rubbed, 17c........  doz. 1.62
Edgeworth Ready Rubbed, 35c...................doz. 3.55
Edgeworth, 2-oz................. . . . ............ doz. 1.90
Edgeworth, 4-oz. ___. . . . . . ______ ......d o z . 3.80
Edgeworth, 16-oz. . . . . .......  doz. 14.50
Bull Durham, 10c bag.......... . ...........   doz. .99
Union Leader, 10c tin......... ........................doz. .96
Piper Heidsieck, 10c foil........................... doz. .97
Piper Heidsieck, 20c foil............................doz. 1.92
Boot Jack, 15c fo il................      .doz. 1.44
Maritana, 15c foil......... . . . ........................ doz. 1.44
Gravely Superior, 10c foil.............................doz. .96
Climax, 10c .................  doz. .96
Climax, smooth, 10 plugs...........................plug .72
Masterpiece, 9 p lugs..............................   .plug .41
Horseshoe ........................................................lb. .74
Star .............................  lb. .74
Cherokee .................................................  doz. .96
Stud ...............................................................doz. .48



3 of the Nations 
Greatest Brands

C ig a rs ,  each a 
distinctive shape

All of Fine Quality and are Backed 
By Our Guarantee

Hunter
Invincibles
Fifty in Wood and 25 in 
Round Tins, per thous
and.. ...............$ 35.00

De Soto Marble 
Head Corona rift
Round Cedar Lined Tins, 
thousand.........  ......... $ 3 5 .

Marca Rica
A Full Perfecto, 50 in 
Wood and 25 in Square 
Tins, per M  $ 35.00
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| On the Bargain Counter
While They Last

****$:, - , . r *•***
1 ■

MARCA RICA CIGARS
wood 1-20, banded

-

$35.00

FRANCIS WILSON M

an extra large Manila Blunt ' . . " ::
$35.00

GEORGE THE FOURTH
fr a large Manila Perfecto:•
1
|

$35.00 ! %’

1*•>5* In lots of 1000 each or assorted as->►**
*

desired. 10% and 2% Discount
•

1 Richardson Drug Company
j Cigar Department ■ • L

1



22 O M A H A  D R U G G I S T



R IC H A R D S O N  D R U G . C O .

CIGAR AND TOBACCO DEPT
W e Aim to Furnish the Best Cigars from the Best Factories in America

jBQ 0H H il3li3!O @ IEE

A l l  T a x e s  R e i d

CUESTA, REY AND COMPANY, Tampa, Florida. 
Made in bond, Tobacco imported from Cuba exclu
sively. Spanish hand method under U. S. custom 
supervision. Each box of Clear Havanas bears the 
white Government guarantee stamp.

Cuesta, Key—Cuesta, Rey A  Co., Tampa, Fla.

No. In Price 
Box Per M

Concha Fina ............................................50 $ 77.00
Panatela Fina .......,................................. 50 95.00
Predilectos ............................................. 50 95.00
Commanders, Tins ................................. 50 95.00
B. Panatela ..............................................50 100.00
Belvedere ................................................. 50 100.00
Knickerbocker ........................................ 50 115.00
Cabinet Royal ..........................................50 135.00
Favorita ................................................... 60 135.00
Queens ...................................................... 50 140.00
Reyes ........................................................ 25 190.00

White Heather—Cuesta, Rey & Co., Tampa, Fla.

Killiecrankie ............................................50 115.00
Ben Nevis ................................................. 50 130.00
Scotia Perfecto .......................  25 135.00
Caledonias ............................................... 25 190.00

Cuesta, Rey—Unbonded

Hoo Hoo Marine, Tins...............................50 59.00

Robert Bacon

Junior (5 in foil)......................................100 37.50
Rothchild (13 top) ...................................50 75.00
Panetela ...................................................50 75.00
Brevas .......................................................50 75.00
Belvederes (2 in foil) .......................... . . .50 95.00
Pullman Bouquet....................... 25 95.00
Perfecto Grande ......................   50 95.00
Perfecto (Foil) ......................................50 112.00
Merchants ................................................. 26 115.00

Miscellaneous

Marshall Field ......................
Apropo Perfecto ....... v........
El Dallo Invincibles..............
El Dallo Invincibles..............
Planco Pets .....................
Richardson’s Diamond R .......
Hunter, Tins .........................
Hunter, Tins .........................
Hunter ......... ..........................
Marca Rica, 5 in foil package
Marca Rica, Tins....................
Marca Rica, Banded..............
De Soto, Tins.........................

Cigarettes.

I l l  Cigarettes ........... ..............
Lucky Strike ....................
Fatimas ......................................
Camels ................ .......................
Spur ............................................
Chesterfields ..............................
Piedmonts ..................................
Omars ......................... ..............
Red Kamel ................................
Murad .........................................
Melachrino No. 9 ......... ...........
Naturals ....................... ...........
Richmond St. Cuts ..................
English Ovals ..........................
Pall Mall ....................................
Pall Mall, round .......................
Phillip Morris ...........................
Herbert Tareyton ....................
Blue Boar ..................................
Strollers......................................

No. In 
Box

Price 
Per M

. . 50 $95.00

. . 50 75.00

.. 5 59.00
. . . 50 
. .100

58.00
37.50

.. 25 37.50
. . . 10 35.00
. . 25 35.00

. . . 50 35.00
,..100 35.00
.. 25 35.00

. . . 50 35.00
35.00

s t

$ .99
*.......M 6.45
.........M
.........M
. . .  . . .M 
. . . . . . M
..........M
_____M
.........M
..........M
..........M
..........M
.........M
.........M
.........M
..........M
.........M
..........M
.........M
per doz.

8.00
6.40 
6.25
6.40
6.40 
8.00

12.90 
16.00 
16.00
12.90 
10.00
10.50 
21.00
19.50
20.00
10.50
10.00

.96

Wellerettes
25 68.00
25 58.00
50 58.00
60 58.00
50 58.00

Cigarette Papers, Etc. 5'

Riz La Croix, 5c.............. ..................... .. .48
Midland Cigar Lighters ......................... 15.00
Evernice Match Machine ....................... 6.50
No. 1 Eletrohume .................................. . . . . 30.00

Londres .......
Invincible . . .  

. Presidents .. 
Foil (Cuban) 
Pamrt Regalia



Big Pipe Deal ^
with

i Leader Redi-cut
$1.00 Humidors

For a limited time, U N IO N  L E A D E R  Redi-Cut $1.00 Humidors 
EE will be packed in shipping containers holding:

%  Dozen $1.00 Humidors UNION LEADER Redi-Cut Tobacco 
=  l/z Dozen Assorted Genuine Briar Pipes
=  The kind of pipe that regularly sells for at least 50c each

The Humidors will be billed at the regular price of $9.60 per dozen.
The pipes are packed G R A T IS  so as to enable the retail dealer to 

give one of these genuine Briar Pipes Free to the consumer with the sale of 
each $1.00 Humidor U N IO N  L E A D E R  Redi-Cut Tobacco.

An attractive illustrated window poster announcing the deal is packed 
in each shipping container of one-half dozen Humidors, so the retailer can 
put the deal immediately into effect.

As our supply of pipes is limited, we advise the early placing of your 
order to cover your requirements of U N O N  L E A D E R  $1.00 Humidors 
with Briar Pipes gratis. Orders will be filled in rotation as received, until 
our stock of pipes is exhausted, at which time the offer will be automatically 
discontinued and any unfilled orders for U N IO N  L E A D E R  Redi-Cut 
Humidors will be cancelled unless reinstated by you to be filled without gratis 
Briar Pipes.
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C. Ellis Nichols.................................. 5015 Webster St.
, Phone Walnut 2017.

Representative Sharp & Dohme.
C. J. Caswell....................................911 North 49th St.

Phone Walnut 5582.
Representative Eli Lilly & Co.

J. E. McCartny........................................... Castle Hotel
Representative Colgate & Co.

John A. Schall..................................2881 Webster St.
Representative Johnson & Johnson.

Irving McEwen.............Sanford Hotel, P. O. Box 333
Representative Bauer & Black.

L. J. Inderbitzen............................... ...... Rome Hotel
Representative Horlick’s Malted Milk Co.

W. W. Kendall................................... .. Loyal Hotel
Representative Chas. E. Hires Co.

J. H. Lindbeck.............................Flatiron Hotel
Representative Detroit White Lead Works or

Rogers Paints and Varnishes
D. F. Allen....... ...................................135 No. 43rd St.

Phone Walnut 7291 
Representative Liquid Carbonic Co.

W. S. Birdsall............................................Carlton Hotel
Representative Jno. Wyeth & BrS.

M. W. Sperry..............................Apt. 122 Drake Court
Phone Jackson 2440 

Representative Wm. S. Merrell Co.
John Gerken.....................................................Box 500

Representative Jno. T. Milliken & Co.
W. B. Oden............Bransford Hotel, 209 So. 33rd St.

Representative Parke, Davis & Co.
A. D. Anderson......................................P. O. Box 1264

Representative Welch’s Grape Juice Co.
A. M. Day...............................................Merriam Hotel

Representative Coca Cola Co.
H. N. Legge........................................... Hotel Conant

Representative Squibb & Sons.
G. E. Bowles................................ .Hotel Conant

Representative Frederick Stearns Co.
W. W\ Decker....................Room 105, Hamilton Hotel

Representative Thompson Malted Milk Co.
A. C. Walker........................................... 225 Park Ave.

Representative Coors Malted Milk Co.
Ira B. Hull................................ 2453 Crown Point Ave.

Phone Kenwood 0461 
Representative Richard-Hudnut Co.

W. F. Ottmann.......................................2425 Mary St.
Phone Kenwood 3634.

Representing H. K. Mulford Co. 
Representatives Richardson Drug Co., Omrha, Neb.
C. K. W eller..................................... 1907 Spencer St.
J. W. Fisher......................................... . .5019 Burt St.

Special Tanlac Representative.
W. T1 Morris...................................... 2724 Spencer St.

1924 A YEAR OF PROSPERTUNITY.
By J. Burr Gibbons, President Hofstra Mfg. Co., 

Tulsa and Chicago.
The year of 1924 will be a year of prospertunity. 
You won’t find it in the dictionary but the definition 
and origin of the word is obvious. It is the trans
fusion of two words that stand out in bold relief in 
the life of American people and American institu
tions. It belongs in the vocabulary of men and 
women who utilize their opportunities as a means 
to prosperity.

Opportunity means nothing by itself. Nor does 
prosperity. Both are within the reach of most of 
us. But there is no prosperity, generally speaking, 
unless one takes advantage of opportunity.

What is opportunity? Webster defines it as “an 
opportune or convenient time; favorable occasion; 
chance or opening.” He might have gone farther 
and added, “Opportunity is a matter of vision and 
self confidence.”

Every crisis in business, politics or government 
needs a “man of the hour.” There might be many 
men of the hour in each such an occasion, but one

TRAVELERS’ OMAHA ADDRESSES. has a keener vision, a deeper faith in the thing 
which he believes is necessary to be done, and a 
greater confidence in his ability to accomplish the 
task.

Some choose to call such men “opportunists.” 
Too bad we haven’t more opportunists.

Fortunately you are the only person who has the 
opportunity to succeed at your particular job. You 
are the only one doing the particular thing which 
you have in hand. You have no competition. If 
there is any vision,' faith or confidence it must be 
awakened in your mind, stirred in your own soul.

Step up off the ground. Get away from the crowd. 
From the countless millions that are known as the 
masses. All men are of equal value from the neck 
down. It is the ability to think and the will to do, 
that lift men from the common level and elevate 
them to places of leadership.

The man who is worrying about his job is the 
fellow who is doing the job that “any man” can do, 
or is not doing the job as well as another could do 
it. Men who reach places of leadership and execu
tive power usually hold those jobs as long as they 
want them. The reason is obvious. They haven’t 
much competition. There are not enough men seek
ing the job who are capable of holding it.

Business can get plenty of men and women to 
play straw boss and fiddle with tools; joy ride in 
automobiles; sit behind counters and write in books. 
Small boys could do this. What business wants 
and must have is executives, salesmen, drivers, 
clerks and bookkeepers who know their stuff and 
take pleasure in doing it

1924 will be a year of Prospertunity. I hope you 
will enjoy a full measure of prosperity because you 
met your opportunities, recognized them and utilized 
them.

Copyright applied for. .Published in the Omaha 
Druggist by consent of the author.

MOULTON’S
LIVE W IR E

T h e  N e w
D R U G G I S T ’ S J O U R N A L

is not in competition with any other trade 
paper because it is

Absolutely Different
It has a field all to itself, national in 

character and is the only trade publication 
in the United States that is owned and 
published by a traveling man and edited on 
the road in the midst of the trade it serves.

What Other Druggists Are Doing
If there’s anything new going on in the 

way of business-getting ideas, the traveling 
man covering a large territory and getting 
into every drug store is sure to find it— 
and therein lies its strength.

We offer you something you can use— 
a novelty—a curiosity at -

$1.00 PER YEAR
Two Successful Issues Now Out

W. C. MOULTON
Editor and Publisher

923 Boylston Avenue North Seattle, Wash.



Become Effective Early In March

TANLAC  newspaper advertising for 
February was increased 50 per cent 
over January.....................................

Send your order now to the Richard
son Drug Co., Omaha, for as large a 
quantity of Tanlac as you can use on 
the Big Spring Deal fo r  shipment 
next month.

TANLAC  is the fastest selling article 
in the Patent Medicine line.

A  liberal order means increased 
sales and larger profits

O M A H A D R U G G I S T
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‘ ,___________SIDE LINE________________
SIDE LINE—Wholesale drug salesmen: Give us

a report on magazine conditions in your territory. 
No samples, nothing to sell. Liberal compensation 
to trustworthy representatives. Address Publishers, 
Box 1376, Minneapolis, Minn.

■WANTED
WANTED—Position as drug clerk; have had one 

year’s experience. High School education, age 21. 
Bohemian nationality . References furnished upon 
request. Anxious for work.

FOR TRADE
EXCHANGE FOR DRUG STOCK—200 acres five 

miles from Nebraska town of 5,000. Improvements 
good, 120 acres in cultivation; 80 acres pasture. 
Price $11,500.00. Or 640 acres eastern Colorado roll
ing land. Light improvements; 65 acres broken; 
30 acres will produce alfalfa. Price $17,000.00. If 
interested, write R. C. Bendler, 212 5th Avenue, 
Holdrege, Nebr.

FOR SALE
FOR SALE—One U. S. Dispensatory, new. Twen

tieth Edition. Cost $12.25. Will take $10.00. Write
J. D. Brown & Son, Missouri Valley, la.____________

FOR SALE—One of the best paying Suburban
Drug Stores in Colorado Springs, located at Santa 
Fe Depot. Fixtures $2,500; stock about $3,000. Large 
back room, 24x70; long lease. Good tourist trade. 
If interested, write O. N. Sturgeon, 502 E. P. P., 
Cplorado Springs, Colorado.______________ _________

FOR SALE—One of the best paying Suburban 
Drug Stores in Colorado Springs, located at Santa 
Fe Depot. Fixtures $2,500; stock about $3,000. Large 
back room, 24x70; long lease. Good tourist trade. 
If interested, write O. N. Sturgeon, 502 E. P. P., 
Colorado Springs, Colorado._______________________

FOR SALE—Colorado Drug Store. Doing good 
business. Small investment, and the only drug store 
in town. Rent cheap; farming district. Bumper 
corn crop being marketed now. Address Seibert 
Drug Co., Seibert, Colorado._______________________

FOR SALE—Rexall Drug Store in county seat town 
of 2,500, South Dakota. Sales $50.00 per day, mostly 
cash, capable of being increased. Stock and fixtures 
invoice about $8,500.00. Other business engagements 
make it necessary to sell at once, and any reasonable 
cash offer will be considered. If interested, write 
D. P. G., do Omaha Druggist._____________________

FOR SALE—The Rexall Drug Store, Wall Lake, 
iQwa, on account of sickness of the proprietor must 
be sold at once. Store and fixtures about $6,000.00, 
rich farming community and good prices, overhead 
expenses low, rent $20.00 per month. Address: Leo
K. Nelson. Carroll, Iowa. ________

FOR SALE—Good Drug Store in Western Nebras
ka town of 2,500. Clean stock; modern fixtures. 
$24,000.00 cash sales last year. Worth investigating. 
For full particulars, write L. M. O., care Omaha 
Druggist.

MISCELLANEOUS
SPECIAL ATTENTION—If you want to sell your 

drug store, or buy one in any state, or want any 
kind of position, or need any kind of employe, or 
need a Doctor, Dentist or Veterinarian, write F. V. 
Kniest, R. P., Peters Trust Bldg., Omaha, Neb. Es- 
tablished 1904._____________________________________

A. J. REACH SPORTING GOODS.
_ ' Balls.

No. 0—Official American League Ball, the cork cen
ter a Reach patent, consists of a live cork core 
inside the regular pure rubber center. This 
insures more continual and uniform service due 
to the action of the center in preserving the 
liveliness of the ball. Each ball exactly con

forms with official specifications making it of
ficial for all games. Guaranteed to last a full
game. Per dozen.......................................... $16.00

No. 0J—Made with the cork center and an exact 
duplicate of the No. 0 tiut Junior size, weight 
4% ounces, sizes 8% inches. Guaranteed to
last a full game. Per dozen..................... $12.00

No. 3C—Continental League Ball, rubber center 
wound with fine wool yarn, horse hide cover, 
double stitched with red and blue thread. Of
ficial in size and weight and guaranteed to last
a full game. Dozen.......................................$12.00

No. 6—Athletic League Ball. This ball is made of 
excellent materials and will give good service. 
Horse hide cover, rubber center, regulation size
and weight. Per dozen................................. $7.50

No. 9X—Lively Flyer. An exceptionally lively ball, 
special rubber center, horse hide cover, stitched 
with linen thread, will stand up under hard
usage, youth’s size. Per dozen....................$4.00

No. 8—Cock of the Walk. An excellent ball for 
amateur use. Durable materials are used in 
the construction, a well stitched, strong horse 
hide cover assures wear, it is made in regula
tion size. Dozen..............   $4.00

No. 8A—Amateur League. A full size ball made of 
good materials to stand rough use, strong water
proof imitation leather cover, well stitched with
linen thread. Per dozen............................... $2.00

No. 9B—The Scout League Ball. Is a boys’ size, 
sturdily constructed ball, made to stand hard 
knocks. It has a stout waterproof imitation 
leather cover and is well stitched with strong
thread. Dozen ...................  $2.00

No. 12—Bounder. Boys size, strong waterproof imi
tation leather cover, well stitched with heavy 
thread, the best boys ball on the market.
Per dozen ................ $0.85

No. PI2—Official Outseam Playground Baseball. 
Made of the same materials as the regulation 
indoor baseball with the exception of covers 
which are stitched outseam 12 inches.
Per dozen-.......................................................$14.40

No. P10—Same as PI2 except it is a 10 inch ball.
Per dozen .......................................................$12.00

No. P9—Same as P12 except it is a 9-inch ball.
Per dozen ............................................   $10.00

No. 300—Recreation Playground Ball. White horse
hide cover, 9-inch. Per dozen..................... $6.00

No. 112—Official Indoor Baseball. Made under pat
ent construction methods which assure reten
tion of shape, oil tan, white horse hide covers, 

"  stitched with linen thread, size 12 inches.
Per dozen .....................................  $12.50

No. 114—Official Indoor Baseball. Same make as 
No. 112 except a 14-inch ball. Per dozen. .$14.40 

Masks.
No. JP—Mask is the most practical face protector 

ever invented for baseball players. Originated 
and designed by a professional of wide experi
ence. Thoroughly subjected to the most severe 
tests, it has proven to be the most absolutely
safe and perfect type of mask. Each............$9.75

Mitts.
No. 12A—The Perfect Catcher’s Mitt. Two faces, 

each moulded from a single piece of leather, 
give double wearing quality and a perfect catch
ing ability to this mitt, made entirely of the 
most perfect selection of Reaco dark brown 
horse hide. All seams are double stitched and 
leather welted, edges bound with roled black 
leather. Strong leather lacing. A special pre
pared felt is used for padding, the trap of pro
fessional lacing between thumb and face of the 
mitt enables player to form a pocket of any
desired depth. Each....................................$10.50

No. 10A—Professional Moulded Model. This mitt is 
also made' of cow hide which is firmer than the 
leather generally used in catchers mitts. The 
finest selection of Reacho mahogany tan cow
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hide goes into this number. The back has, a 
sole leather reinforcement at edge of finger tips, 
a feature preferred by many catchers; rolled 
leather binding, leather welted seams laced with 
extra strong leather lacing, correctly formed 
padding of best asbestos felt, strop and buckle 
at wrist fitted with hand protecting device. Pro
fessional style trap lacing between the thumb
and face of mitt. Each............................ .$9.75

• No. SA—-Finest selection of golden grain Reaco 
horse hide, rolled leather binding, leather welted 
and double stitched seams, special hand formed 
padding, professional style strap and buckle at 
wrist with buckle protector, mitts of this type 
are used by many of the prominent catchers.
Each .i ..... ........................................................ $9.25

No. 2A—Professional Full Moulded Scoop Model. 
With narrow top edge, made of finest Reaco 
Golden tan cow hide, hand-made asbestos felt 
pad, rolled leather binding, special leather lac
ing, professional style trap lacing thumb adjust
ment. Strap and buckle at wrist with hand
protector. Each ................ ........................... $8.00

No. 32—This mitt is made of selected olive grain, 
Reaco horse hide. Rolled leather binding, double 
stitched, leather welted seams, special hand- 
formed padding, strap and buckle at wrist with 
hand protector, trap lacing thumb adjustment.
Professional model. Each..............................$8.00

No. 33—Special Professional moulded model. Made 
of Reaco cream horse hide, hand-formed, felt 
padding, rolled leather binding, leather laced, 
double stitched seams, strap and buckle at 
wrist with hand-protecting device, trap lacing 
between thumb and face, a medium sized mitt
popular with catchers. Each..........................$5.50

No. 35—Regulation Model. Made entirely of genu
ine wine tan horse hide, roll leather binding, 
strong leather lacing, well padded, double 
stitched seams, strap and buckle wrist with hand 
protector, exceptionally good value for price,
trap lacing at thumb. E ach ....................... $3.35

No. GP—Youth’s Size. Leced model, dark brown 
mitten, leather face and fingers, brown back and 
strip, strap and buckle wrist, laced thumb.
Each .................................................................. $1.15

No. 65X—Youth’s Size. Leather face, fingers and 
back, leatherette strip, laced thumb, bound edge,
strap and button at wrist. Each................. $0.75

No. 3BB—Low Blue Model. A distinctively profes
sional type mitt, made of the finest selection of 
Reaco special oil treated horse hide, each mitt 
is fitted with a hand-formed, asbestos felt, hinge 
pad, laced glove thumb allows free action. Roll 
leather binding and leather welted seams, leath
er laced edge permits change of padding, strap 
and buckle at wrist with padded extension under 
buckle to protect back of hand, trap lacing be
tween thumb and face of mitt,- ready for use, 
no breaking in required, each mitt is en exact 
duplicate of those made for and used by Blue.
Each . . . . . . . . . . . . . . . . . . . , . . . . , ....................... $7.25

No. C—Joseph I. Judge Model. A medium-size mitt 
with just the right amount of padding, the oil 
treated Reaco horse hide leather used in this 
mitt guarantees a permanent softness, roll
leather binding, leather laced edge, trap lacing 
at thumb, strap and buckle at wrist with.hand
protector. Each .......................................    $5.35

No. 4AB—A Special Laced Glove Thumb Model. 
Made of selected Reaco golden grain horse hide. 
Oil leather binding, leather laced edge, leather 
welted seams, trap lacing at thumb, strap and 
buckle at wrist fitted with hand-protecting ex
tension, hand-formed, felt padding. E ach...$4.65

itio. 4B—Made of Genuine Pearl Horse Hide. Laced 
glove thumb model, hand formed padding, leather 
binding and lacing, trap thumb lacing, strap and 
buckle wrist, an exceptionally good mitt regard
less of price. Each.....................  $3.30

No. R—This mitt is made of good quality wine horse 
hide leather, laced edge, trap thumb lacing,
strap and buckle wrist. Each..................... $2.00

No. 2R—Made entirely of olive mitten leather, leather 
laced, strap and buckle at wrist, trap thumb 
lacing, hinge pad, regulation size. E ach ...$1.75 

No. XR—This mitt is made entirely of brown tan 
mitten leather, laced edge, strap and buckle at
wrist, medium size. Each..............................$1.40

No. FB—Brown tan leather face and back, khaki 
lining, bound edge, carefully padded, youth’s
size. Each ...........................    $0.75

No. AC—This model is made with an extra leather 
facing over palm and thumb only but not on 
fingers. The continuous «stitching method of 
sewing the extra palm not only strengthens the 
glove but improves the grip on the ball. Made 
of the very finest selection of Reaco specially 
oil tanned horse hide, lined with best glove 
leather, hand-made felt padding with permanent 
pocket, the seams are diverted and leather 
welted, rolled leather binding, the wrist is laced 
to allow change or adjustment of padding, pro
fessional style web thumb, made on the same 
pattern as our famous AR glove. Each... .$6.50 

No. CH—The feature of this glove is the complete 
inner palm or face of the same material as the 
outer face, stitched together with waxed linen 
thread. The sturdiness of this glove has won 
approval wherever it is used, the very finest 
quality of Reaco dark brown horse hide is used 
in making these gloves, the lining is the best 
grade of glove leather, the seems are the Reach 
patent diverted type and are leather welted and 
stitched with linen thread, rolled leather bind
ing, the wrist is laced to ‘permit opening of 
glove to change or adjust padding if desired. 
A particular style of hand-made padding is used 
in this number, the arrangement provides for a 
permanent pocket and prevents the pad from
shifting position. Each................................. $6.50

No. AR—Finest portions of specially tanned and oil 
treated horse hides used in this number, oiling 
process guarantees permanent flexibility and 
longer wear. An accurately fitted, hand-made 
pad of the finest felts produces a deep pocket 
perfectly formed to afford the best catching abil
ity, a fine grade of soft but tough wearing 
glove leather is used for the lining, the edges 
of the glove are tightly bound with rolled 
leather, all seams are stitched with extra
strength linen thread, the Reach patent diverted 
seams prevent ripping between fingers, the
laced wrist allows change or adjustment of pad
ding when desired, a specially arranged lacing 
between the thumb and first finger aids the
player in closing the hand to form the natural, 
deep pocket in the palm, each item of construc
tion is given the most exacting attention, the 
finest glove made by the world’s foremost pro
ducers of athletic goods. Each..................$5.35

No. ARL—Same as AR except short finger model.
Each ......., .......................................... .......... $5.35

No. ARB—Same as AR except long fingers, wide
palm and long wrist. Each......................... $5.35

No. ARJ—Junior size of the No. AR, for boys who
want the best. Each......................................$3.30

No. AR—For right hand also. Each..................$5.35
No. EC—Eddie Collins Model. Made entirely of 

Reaco suede finished horse hide, both inside and 
out, a full, large-size model with medium pad
ding throughout, a special feature is the double 
finger tips, each finger having an inner rein
forcement of the same material from which the 
outside of the glove is made, diverted, leather 
welted seams, rolled leather binding, laced
wrist, hand-made pad. E ach .............. ....$4.70

No.EC—For right hand. Each...........................$4.70
No. GM—Walter J. Maranville Model. Short fingered, 

long palm, wide deep pocket lightly padded,
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specially oil treated Reaco grain horse hide 
leather, full padding in heel and little finger.
Bach .................................................................$4.70

No. CG—Chic Galloway Model. A special model of 
medium size, made entirely of Reaco suede 
finished drab horse hide, lined with the same 
material, hand-made padding arranged to form
an extra deep pocket. Each.......................$4.70

No. 02—This glove is made of the finest selection of 
Reaco golden grain horse hide, full leather lin
ing, rolled leather binding, seams are diverted 
type and leather welted, special hand-formed 
padding, standard professional model.
Each .................................. ....................... -$4.00

No. OBL—The very finest selection of Reaco suede 
finished drab horse hide is used in making this 
glove, full leather lined, rolled leather binding, 
the seams are of the diverted type and are 
leather welted, hand-made padding, the original
wide little finger model. Each....................$3.75

No. SW—Fine drab Reaco horse hide, full leather 
lining, leather binding and leather welted seams, 
laced wrist, professional model, for many years
a standard seller in our line. Each...........$3.30

No. 01—Made of Reaco oil treated brown horse hide, 
glove leather lining, leather welted seams and 
binding, laced wrist, professional model, a satis
factory glove in every detail. Each...........$3.30

No. 80—A Standard Professional. Model.. Made of 
selected smoked horse hide, full leather lining, 
leather welted seams and binding, laced wrist, 
hand-made padding with deep pocket.
Each ..................................................................$3.25

No. 2L—Special smooth grain pearl horse hide, 
leather lined, all seams leath welted, laced at 
wrist, one of the best popular priced gloves in
our line. Each—.........................  $2.75

No. 00W—Professional Model. Made of smooth grain 
oil treated horse hide, leather lined, leather 

. binding and welting, laced wrist. Each. ...$2.85 
No. 3G—Wine Tan Grain Horse Hide. Full leather 

lining, seams are leather welted, laced wrist, 
medium padding in heel, light padding in pocket.
Each .................................. $2.00

No. 3G—Also for right hand. Each................... $2.00
No. 2GL—Dark Brown Tan Glove Leather. Full

leather lining, welted seams, laced wrist to al
low change of padding, wide little finger model.
Each .....................   $2.00

No. 59*—Made of genuine black horse hide, full 
leather lining, all seams are leather welted, 
wide little finger model, an exceptional value.
Each ........................  .$1.70

No. 10G—Brown Tan Glove Leather. Full leather 
lining, laced wrist permits adjustment of pad
ding, a duplicate of the regulation professional
model. Each .........................  $1.40

No. 53—A large size youth model made of genuine 
pearl horse hide, felt palm padding, leather 
palm lining, a real high-grade glove.
Each ........... 1...................................................$1.00

' No. 53—For right hand also. Each......... ...........$1.00
No. 4G—Tan Glove Leather. Youth’s size, khaki 

lined with leather palm, medium padded heel,
deep pocket. Eech................  $0.70

No. 18C—Made of Dark Brown Glove Leather. 
Youth’s model, well padded with felt, leather
palm lining, regulation model. Each............$0.50

No. 24—Boy’s Size. Brown glove leather, felt lined 
palm with padded heel, outseam model, strong
and practical. Each .....................................$0.37

No. 54-—Brown Glove Leather. Youth’s size, khaki 
lined with leather palm lining, leather welted 
seams, professional model. Each.................$1.00

Reach’s gloves require no breaking in. Ready for 
use.

On all orders for gloves the glove for the left 
hand will be sent. The numbers are marked on 
which we carry stock of right hand gloves, any
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other number wanted will be ordered direct which 
will require about 14 days.

On all orders for catcher’s or first base mitts the 
left hand mitt will be sent, any right hand mitt 
needed will be sent direct which will require about 
14 days.

Bats.
Reach DeLuxe, professional model bats. The ulti

mate in quality. Made of the finest selected air 
dried, Northern white ash, second growth. Selected 
for its perfect grain and for balance and driving 
power. There are four styles of finish. The high
est quality French polish produces a hard surface. 
No. A25—Natural Yellow Finish. Taped handle.

Per dozen .........................................  $21.00
No. N15B—Orange Finish. Taped handle.

Per dozen ..............  $21.00
No. N15G—Dark Green Finish. Taped Handle.

Per dozen . ................................................... $21.00
No. N15R—Dark Red Finish. Taped handle.

Per dozen ...............    $21.00
Reach Burley professional model bats. The very 

finish, especially selected, second growth, Northern 
white ash, is used in making the Burley bats. Each 
bat is hand turned by an expert to make certain it 
will be perfect in every respect.
No. 13-0—Dark Brown Finish. Natural finish han

dle. Dozen ................................................... $16.20
No. 12-0—Hand Rubbed Natural Oil Finish. Taped

handle. Dozen .......................  $16.20
No. 11-0—Dark Brown Finish. Highly polished,

plain handle. Dozen .....................   $16.20
No. 10-0—Flame Burnt, Yellow Finish. Taped han

dle. Dozen ................................  $16.20
Reach “ Players” model bats, Buddy Ryan model, 

Crawford model, Schulte model, Hale model, O’Far
rell model, Williams model, Kamm model, Bing 
Miller model, Johnnie Evers model, Sissler model, 
Frisch model and Chance model. Per dozen, $16.20. 

Reach Special Bats.
No. 82—Heavy Hitter. Second growth white ash,

antique finish, made in assorted models.
Per dozen .............. ......... .......................... . $7.20

No. SOB—Boy’s Special. Made of light wood. Yel
low, flame burnt finish, length 30 inches.
Per dozen .....................     $3.60

No. 87—Boy’s, Made of White Ash. Varnish finish,
length 26 inches. Per dozen........................... $2.00

Reach “Fungo” Bats.
No. 79—Light Weight Willow Wood. Yellow finish, 

full size model, made in two lengths.
Per dozen ................................  $8.00

Reach Indoor Bats.
No. P—Playground bats. Natural finish, oil tem

pered, plain handle. Per dozen......................$6.00
Baseball Bats Are Not Guaranteed.

Body Protectors.
No. SP—Catcher’s Body Protectors Used by all 

professionals, made of khaki canvas with leather 
bound, laced edge to permit adjustment of pad
ding. Padded extension over shoulders Adjust
able straps. Each ................ , . ...................$6.75

Bat Bags.
No. BB1—Bat Bag. Club size, holds 12 bats, made of 

heavy brown canvas, trimmed with strap leather.
Each ..................................................................$4.70

No. B7—Bat Bag. Player’s size, holds 2 bats, made 
of brown canvas, leather trimmed. Each..$11.75 

Miscellaneous.
Umpire Indicator. A useful device to keep correct 

tally of strikes and balls. Indispensable to all 
umpires.- Made of celluloid with large, plain
figures. Each ................................................. $0.65

Scoring Tablet. Small compact article for record
ing runs, hits, outs and errors, made of celluloid,
accurate in registry. Each .......................... $0.21

No. 2T—League Toe Plates. Best quality forged 
steel, sharpened points. Per dozen paid ...$2.00 

No. 2F—t oagUe Heel Plates. Best quality forged 
steel, sharpened points. Per dozen p a ir ...$2.00
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Aeld
Acetic, 28%. bbls............................ . . . . l b .  $0.04

10-gale .................................................. lb. .05
5-gals......................................................... lb. .0514
1-gal....................................................... . . lb .  .08

Battery, 1.400 obys............................... lb. .0814
1.835 obye................................................ lb. .08%

Boraolo. Po., or Oryat.
25-lb. lots .................   lb. .16
10-lb. lots ...........................................lb. .18
5-lb. lots ...........   lb. .19

Carbolic, crude, 15%, drum s.. . . . . .gal. .33
15%, 10-gal. can extra......................gal. .41
15%, 5-gal. can extra......................gal. .46
20%, drums ............................. . . . . .g a l .  j .36
20%. 10-gal. can extra................... gal. .44
20%, 5-gal. can extra....................gal. .49
25%. bble. tool.....................................gal. .48
25%. 10-gal. can extra.....................gal.
25%, 5-gal. can extra.....................gal.
80%, bble. Inti....................................gal.
30%, 10-gal. can extra.....................gal.
30%, 5-gal. can extra.....................gal.

Citric, 112-lb. kegs.......................  .lb.
50-lb. lots ....................   lb.
25-lb. lots ........   lb.
10-lb. lots .................................. . . . . . l b .
5-lb. lots ............................ . . . lb .Muriatic, 18* carboy............................lb .Muriatic, C. P ., carboy....................... lb.Nitric, 86* carboy....................................lb.Nitric, -42* carboy....................................lb.Nitric, C. P ., carboy............................. lb.

Oxalic, 100-lb. lots....................  lb.
50-lb. lots ........................................... lb.
25-lb. .lots ................................  lb.10-lb. lots ..............................   ..lb .5-lb. lots ........................   lb.

Sulphuric, 66° carboy..........................lb.Sulphuric, C. P ., carboy........................lb.
Tartaric, 100-lb. lots....................... ..lb .

50-lb. lots ..........   lb.
25-lb. lots ........   . . . . . . l b .
10-lb. lots ..........    lb.
5-lb. lots ............   ; . . . l b .Alcohol, Denatured, Form No. 5.

180%, drums $6.00..............    .gal.
180%, 10-gals.................. . '-----------gal.
180%, 5-gals.........................................gal.Fire and ten-gal. lota, containers extra. Denatured 188*, 1 cents over.

.50

.55

.58
.55
.60
.58
.60
.62
.64
.65
.03%
.11%
.12
.11
.18
.22
.24
.26
.39
.31
.03%
.11%
.40
.42
.45
.47
.48

.54

.60

.65

Alcohol, Grain, 190°, 5-gal. in ti..............gal. 7.50
METHANOL, 95%, drums..................gal. 1.20

10-gal. container extra........................ .gal. 1.30
5-gal. container e x tra .. . .......... ...g a l. 1.35

Alum, Lump
Bbls............................................................ lb. .06
100-lb. lots .......................................... lb. .06%
50-lb. lots .......................................... lb. .07%
25-lb. lots .......... .-.............................. lb. .08%

Powdered, bbls. ............................. . . . . l b .  .07
100-lb. lots .......................  lb. .08
50-lb. lots ...........    lb. .09
25-lb. lots ...............................   lb. .10

Ammonia, Carbonate, 25-lb. lo ts .. . . .  ,1b. .22
10-lb. lots ................................... i . . . l b .  .24
5-lb. lots ...........................................lb. .25

Muriate, lump, 100-lb. lots................... lb. .24
50-lb. lots ...................   . . . . . l b .  .26
25-lb. lots .............................................lb. .28
10-lb. lots ....................... . . . . . . . . . . . l b .  .80
5-lb. lots ............................................ lb. .31

Muriate, Gran., bb ls ............. ............. lb. .10
100-lb. lots ...........................................lb. .11
50-lb. lots ...............................   lb. .18
25-lb. lots .......................................... lb. .14
16-lb. lots ...........................  lb. .15
8-lb. lots ...........................................lb. .17

Water, 16% carboy..................................lb. .05
18-gal. lots ...........................................lb. .07
5-gal. lots .................  lb. .08
1-gal. lots .......................................... lb. .09

Water, Conet., 16°, earboy................... lb. .12
10-gal. lots ...........................................lb. .18
5 -—ti. lots ...............   lb. .14
1-gal. lots ...........................................lb. .16

Antimony, Black. Sub., bbls........ . . . . . l b .  .06
100-lbs. ..................................................... .lb. .07
60-lbs.  lb. .07%
35-lb#............................................................lb. .08

Arsenic, kegs ...................   lb. .18
100-lb. boxes .....................  lb. .19
50-lb. boxes ....................................... ..lb . .20
25-lb. boxes ...........................................lb. .22
10-lb. boxes .............   lb. .23
5-lb. boxes ...........................  Ib. .24

Blue Vitriol1, lump, bbls.............. . . . . l b .  .06%
100-lbs..........................................................lb. .07%
50-lbs.    .lb. .08%

Blue Vitriol, Lump
25-lbs......................................./  lb. .09
10-lbs...........................................................lb. .09%
5-lbs........................................................... lb. .10

Granular, % c higher. Powdered, lc  higher.
Borax, Powder or Cryst., bbls............... lb. .06%

100-lbs.  ................................ ■.................lb. .07%
50-lbe...................................... lb. .09
15-lbe............................................................lb. .10
10-lbs. ___________ . . . . . . . . . . . . _lb. .11
5-lbs............................................................lb. .11

Brimstone, Roll, bbls...............   cwt. 8.50
100-lbs........................................................ cwt. 4.50
50-lbs.  .cwt. 5.00
25-lbs................................................... ...cw t. 6.00
10-lbs. . . . .......    ..lb . .07

Carbon Bisulphide
Drums. 55-gal. $8.00..............................lb. .09
100-lb. drums $6.00...............   lb. .11%
50-lb. drums $4.00.......................  lb. .12
3-gal. cans, 20-lbs. tool......................... lb. .21
1-gal. cans, 10-lbe. tool........................lb. .22
5-lb. cans, 50-lb. lots ............... . . . . . . l b .  .28
1-lb. cans, 5-lb. lota tool......................lb. .84
1-lb. cans, 10-lb. lots ...........   lb. .83
1-lb. cans, 25-lb. lots ...........................lb. .32
1-lb. cans. 50-lb. lots ...........................lb. .31

Carbon Tstroehlorlds, 100-lb. drum s...lb. .19
Chalk, Lump, bbls..................................... lb. .03%

100-lbs. ..................................  . . . . l b .  .04%
50-lbs. ................................................... lb. .05%
25-lbs........................................................lb. .06
10-lbs........................................................lb. .06%

French, Powd., 200-lb. bags................lb. .03%
100-lb. bags .........................................lb. .04%
50-lb. bags .....................  lb. .05
25-lb. bags .................. ... Mb. .06
10-lb. bags •............. ............. . . . . .  lb. .07

Charcoal, Commercial, bbls......................lb. .02%
100-lbs. .....................................   lb. .84
50-lbs........................................................ .. lb .  .05
25-lbs............................   lb. .06
10-lbs. ...............................................  lb. .07
5-lbs............................................................ lb. .07

1-ton lots .........................  . ..to n  45.00
%-ton lots .............................................ton 46.00
%-ton lots .................................   ton 47.00

Chareoel, Wood. Granulated, 50-lb. bags
100-lb. 50-lb. 1-ton %-ton %-ton

•04c .04%o $65.00 $70.00 $75.00
Copperas, Lump, bbls...................   ,1b. .01%

100-lb#..................  lb. .02
50-lbe........................................................ lb. .04
25-Ibe........................  lb. .04%
10-lbe........................................................ lb. .05
5-lbe..........................................  lb. .05%

Gran., bbls.............................................. . .lb . .01%
200-lb. bags ...................................   ,1b. .01%
100-lbs..............  lb. .02
50-lbs.     lb. .04
25-lbs............ ..................... . . . . . . . . . . l b .  .04%
10-lbs.    . . . . . l b .  .05
5-lbs........................................................ lb. .06

Redried, Powd., bbls.......... ..............M b. .02%
100-lbs...............  . . . lb .  .03%
50-lbs.    Mb. .04
25-lbs.   lb. .05
10-lbs....................  lb. .06
5-lbe. ........................................... ..lb . .06

Cream Tartar, C. P., 100-lbs.................. lb. .36
50-lbs.     lb. .38
25-lbs.     ..lb . .40
10-lbs.   lb. .42
5-lbs.......................... ....................... ..... . Mb. .43

Formaldehyde, 40%, 400-lb. bb ls .. . .  .lb. .15
125-lb. kegs .......................  . .. lb .  .16
60-lb. kegs ...................    lb. .17
45-lb. boxed j u g s . .................. lb. .18
1-gal. jugs lncl.............................. gal. 2.15

P. A. C. Works, 1-lb. bottles
50-lb. lots ............  lb. .30
25-lb. lots ...........................  . . . . l b .  .31
12-lb. lots .........................  lb. .32
5-lb. lots ................................... . . . . l b .  .33

Glycerine, C. P., 50-lb. cans.................. lb. .22
Gum Camphor 25-lbs. 10-lbe. 5-lbe.

2% -lbs...............  ....$ 1 .0 0  $1.02 $1.05
16s .......    1.10 1.25 1.30
24s and 32s.......................  1.20 1,30 1.35

Moth Balls, bbls.....................   lb. .12
100-lbs.      lb. .13
50-lbs..............  lb. .14
25-lbs...............................   lb. .14
10-lbs.   . . . . . l b .  .15
5-lbs....................................... . . . . . . . . . M b .  .16

Napthalin, Flake, bbls................................ lb. .11
100-lbs. V...... ................... ; ____ - ........... lb. .12
50-lbs......................................... . . . . . . . .M b .  .13
25-lbs. .........................   . . . . . . l b .  .13%
10-lbs...............................................   lb. .15

5-lbs........................   lb. .16
Oil Cake, ground, 1-ton..............................ton 58.00

%-ton ........................................................ ton 59.60

Oil Cake
%-ton .................................... ................... ton 60.00
100-lbs. .................................................. owt. 3.05

Potash Permangaaatt
25-lb. lots .................. ............... ........... lb. .27
10-lb. lots ................ ............................ lb. .30

5-lb. lots .............................................. lb. .32
Potassium Chlorate, cryst., gran, or powd.

Kegs ..........................................................lb. .14
50-lb. lots .................. .......................... lb. .15
25-lb. lots ...................... ......................... lb. .17
10-lb. lots ................................................ lb. .18
5-lb. lots ...................... ............... ..........lb. .20

Sal Epsom, bbls............ .......................... lb. .03
125-lb. kegs .....................    lb. .03%
100-lb. bags . . . . . ........ ................... lb. .03
50-lbs. ............................ . . . . . .............lb. .04
25-lbs. ...................... ............. . . . . . . . l b .  .05
10-lbs................................ ..................... lb. .06
5-lbs...................................................... lb. .07

Glauber, Lump, bbls.........................  .cwt. 1.75
100-lbs................................................... cwt. 2.50
50-lbs..................................................... cwt. 3.50
25-lbs................................................... cw t 4.00

Glauber, Gran., bbls.......... .............. cwt. 1.85
100-lb. bags ................ ..................... cwt. 1.75
50-lbs.   cwt. 4.00
25-lbs........................................... cwt. 4.50

Glauber, Powd., bbls...............   cwt. 2.50
100-lbs..................................................... owt. 4.00
50-lbs. .......................... ..................... cw t 4.50
25-lbs................................ ................... owt. 6.00

Nitre, Gran., 100-lbs..............................lb. .10
SO-'bs...................... ............... ................ lb. Ml
25-lbs. .................................................,1 b . .12
10-lbs....................    . . . . l b .  .13 :

Nitre, Powdered, 100-lbs....................... lb. .11
50-lbs, ...................   ..lb . .12
25-lbs............................     lb. .13
10-lbs.......................... . . . . . ,• _____. . .  Mb. .14

Nitre, Small Cryst., 100-lbs................. lb. .12
50-lbs..............   ..lb . .13
25-lbs................................ •____ ______ lb. .13
10-lbs...................V,____ ___________ ..lb . .14

Rochelle, 25-lbs. ...................................lb. .34
10-lbs.................... lb. .35
5-lbs. ...................... ........ . . . . ...............lb. .36

Soda, bbls. ...............................................lb. .02
Kegs ...........................   lb. .02%
100-lbs. ............................................. ...Ib . M>3
50-lbs....................    lb. .03
25-lbs.......................................... lb .04
10-lbs. .............................   lb. .04

Sassafras Bark
100-lb. bags .........   lb. .38
50-lbs. bags ...........................     ,1b. • .39
25-lb. bags ...................    lb. .40
10-lb. bags .............................  lb. .41
5-lb. bags ...........     lb. .42

Seed, Canary, 25-lb. bags......................... lb. .10%
10-lb. lots ...............   lb. .11%
5-lb. lots ...........................................lb. .12%

Flax, ground, 100-lb. begs................... lb. .08%
50-lb. bags .............................. ~...........lb. .09
25-lb. bags ...........................  lb. .09%
10-lbs.....................................  lb. .10
5-lbs..........................................................lb. .12

Hemp, 25-lb. bags.................... . . „ ........lb. .09
10-lb. lots ...........................................lb. .10
5-!b. lots .....................  lb. .11

Sunflower, 25-lb. bags........................... lb. .10
Sunflower, 10-lbe........................................lb. .11
Sunflower, 5-lbs. . ........... lb. .14

Soda Bicarb, 400-lb. bbls........ ................lb. .03%
112-lb. kegs .........................   lb. .03%
50-lbs. .......... .............. . . I . . . . . . . . . l b .  .04
25-lbs.......................................... lb. .05
10-lbs.........................t ................. .Mb. .06

Hyposulphate, cryst., b b l s . . . . ........ cwt. 5.00
Kegs ................................  cwt. 5.50
50-lbs.     ...cw t. 6.00
25-lbs.     cwt. 6.50

Hyposulphite, Pea, cryst,. bbls. ...cw t. 4.50
Kegs ................ cwt. 6.00
50-lbs............................................ ......... cwt. 5.60
25-lbs.      ...cw t. 6.00

Hyposulphate, Gran., bbls....................... cwt. 4.75
Kegs .........................................  cwt. 5.25
50-lbs.................................. •»--------- ... .o w t. 6.75
25-lbs.        cwt. 6.00

Sugar Milk, Is, 25-lb. lots............................lb. .44
Is, 10-lb. lots....... .................. lb. .45
Is, 5-lb. lots......................................... .lb. .46

Sulphur, Lgt. Flour, 250-lb. bb ls .. .  .cwt. 4.76
100-lb. bags ................................. ...ow t. 4.35
50-lb. lots .......................................owt. 5.85
15-lb. lots .......................................cwt. 5.86
10-lb. lots .......................................cwt. 7.00

Heavy Flour, 110-lb. bags....................... owt. 2.60
500-lb. lots ...................................... ow t 2.45

1000-lb. lots ...................................... owt. 1.88
2600-lb. lots ...................................... owt. r m
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PRICE CHANGES.
Bazin’s Depilatory, small ...........................doz. $ 4.00
Betulol, 1-oz.................................................... doz. 6.00
Betulol, 2-oz..................................................doz. 10.00
Corona Wool Fat Comp., 8-oz., 60c............. doz. 4.80
Corona Wool Fat Comp., 20-oz., $1.20........ doz. 9.60
Formagermkill Fumigators, No. 1............. doz. 3.20
Formagermkill Fumigators, No. 1%........... doz. 4.40
Formagermkill Fumigators, No. 2 . . ........... doz. 5.60
Formagermkill Fumigators, No. 4--- . ...doz. 9.00
Formagermkill Fumigators, No. 5............. doz. 10.50
Ford’s Menthol Inhalers ............................doz. 3.25
Fitch Tonique Superbe No. 6 .................... doz. 5.00
Flyosan, gallons .......................................... doz. 30.00
Flyosan, Introductory package .......... ..doz. 8.40
Flyosan, Sprayers, small ............................doz. 3.60
Good’s Vacc. Shields ...................  gro. 10.00
Grandpa’s Soap, med..................................... doz. .55-
Grandpa’s Soap, med., 50s ........................ case 2.00
Grandpa’s Soap, med., 100s ...................... case 3.95
Grandpa’s Soap, large .................................doz. .85
Grandpa’s Soap, large, 50s .................. ....case 3.35
Grandpa’s Soap, large, 100s ...................... case 6.65
Healal Dig. Court Plaster, small.............. doz. 2.00
Healal Liq. Court Plaster, large.............. doz. 2.50
J. & J. Shave Cr. Soap ............................. doz. 2.50
J. & J. Cotolia, small ................................. doz. 2.00
J. & J. Cotolia, large .................................doz. 2.50
J. & J. Wood’s Vacc. Shields ..........  gro. 10.00
Mavis Toilet Water No. 104, 2%-oz..........doz. 10.00
Mavis Pattie Duette No. 76 Vanity............doz. 14.00
Mansfield’s Agar Agar Wafers, 60c........... doz. 5.50
Milliken’s Abortussis ...............   doz. 16.20
Milliken’s Formaropin Co.............................. doz. 16.20
Milliken’s Herobelia Co................................ doz. 14.40
Milliken’s Pava Pepsin Co............................ doz. 14.80
Mennen’s Talcum Powder ..........  doz. 2.00
Mennen’s Shaving Cream, small ............. doz. 2.80
Mennen’s Shaving Cream, large ...............doz. 3.80
Mennen’s Korakonia.......................... doz. 2.80
Norwich Dental Cream ............................. doz. 1.75
N. B. & Co. Iodosyl Powder, 1/12-oz.......... oz. 3.00
Princess Pat Cream ..................................... doz. 6.00
Princess Pat Treasure Chests, small......... doz. 14.00
Princess Pat Treasure Chests, large.........doz. 28.00
Rieger’s Compact Powder ..........................doz. 3.00
Rieger’s Flower Drops, Lilly Valley, Rose,

Violet ..........................................................box 16.00
S. B. Cough Drops, 5 boxes $1.45................box 1.50
Sozodont Tooth Paste .................................doz. 3.00
Sozodont Tooth Powder ............................. doz. 3.00
Sozodont Liquid, small ...............................doz. 3.00
Sozodont Combination .......... ............#.. ..doz. 6.00
Wideman’s Goat Milk, case 2 doz. $5.00. .doz. 2.75
Williams Aqua Velva .....................  doz. 4.35

NEW ITEMS.
Armour’s Pituitory Tabl., 2-gr. 100s............ ea. $ 2.40
Bardello Soap ..............................................doz. .90
Colgate’s Match Case Compact, No. 150...doz. 13.00
Fitch Special Deals .......................  ea. 12.50
Hudnut’s 3 Flower Refills, No. 113............doz. 4.60
Hudnut’s Plazaranity Compacts, No. 409. .doz. 9.20
Hyclorite, 5-oz................ doz. 5.20
Hyclorite, 10-oz......................................... ...doz. 8.00
Iodex Methyl Salic., 1-lb. jars.......................ea. 5.00
Maid Nail Polish .........................................doz. 3.00
May Breath, .10 ....................<..................... doz. .80
May Breath, .25 ........   doz. 2.00
Marinello Tissue Cream No. 632, $2.50. . . .doz. 20.00
Mavis Duette Vanity .............. ...doz. 12.00
Mu-Sol-Dent ...................    doz. 4.25
Formula B, 3-oz.................   ....doz. 2.00
Formula B, 7-oz....................   doz. 4.00
Formula B, 16-oz............................................doz. 8.00

Protein Milk .......................................  doz. 12.00
Pacoin Pyorrhea Spec............................... ...doz. 9.00
Spratt’s Oval Dog Cakes ...................  doz. 3.50
Zeratol, medium ..... doz. 6.00
Zeratol, large ...............  ..doz. 12.00

SPECIAL OFFERS.
Black Flag.

One gross small or $15 lot assorted, 2 dozen small 
free. Jobbers invoice to be mailed to manufacturers 
who will send free goods direct. This offer expires 
March 31.

Corona Wool Fat Comp.
1 dozen 8-oz., 1/12 dozen free.
2 dozen 8-oz. or 1 dozen 20-oz., 1/12 dozen 20-oz 

free.
Digestoids.

1 dozen lots, % dozen free.
3 dozen lots, % dozen free.
6 dozen lots, 1 dozen free.

Dyanshine.
3% dozen lots, Vi dozen free.
6% dozen lots, y& dozen free.
12 dozen lots, 1 dozen free, 5% and freight al

lowed.
This offer expires April 30.

Field’s Worm Powders.
3 dozen lots, 1 dozen free.

Fries & Fries X L Rub, 16-oz.
1 dozen lots, % dozen free.
3 dozen lots, 1 dozen free.

Kolor Bak.
1 dozen lots, % dozen Shampoo free.
4 dozen lots, Shampoo Counter Display free and 

1 dozen Shampoo.

Ergoapiol (Smith) 

Protective Mark
Ergoapiol (Smith) capsules bear on the in 
side of each capsules the letters M . H . S.

These letters W e  not visible from the out
side, but they are plainly discernible in the 
gelatine when the capsule is cut in half.

This method of marking Ergoapiol (Smith) 
now offer absolute protection against any 
imposition in the use of a spurious or fraud
ulent product.

Ergoapiol (Smith) is to be had only hvpack 
ages of twenty capsules each. It is not un
der any circumstances supplied m bulks or 
other form.

MARTIN H. SMITH & CO.
NEW YORK, N. Y.
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F. W. Fitch’s Preparations. Red Cross Package Goods.
1 dozen D. R. Shampoo, 75c..............................$ 6.00 $25.00 lots, 100 packages Epsom Salts, 4-oz., free.

% dozen Quinine Hair Dr., 75c............ 1.25 $50.00 lots, 200 packages Epsom Salts, 4-oz„ free.
g  dozen Tonique Superbe 7 5 c . . . ..................  1.25 Rat Biscuit<
A dozen Florella Toilet Water, 7oc . . . . • i dozen lotg y  dozen Tubes Paste free.
y. dozen Lilac Royal Toilet Water, 75c........... 1.25 * . ,, ,
% dozen Lemon Cream, 50c............................... 1.50 hpiro Iowder.
1  dozen D. R. Shampoo, 75c................  Free J dozen lots, J4 dozen free.

_____  6 dozen lots, iy2 dozen free and 5% discount.
Sells for $23.25 Profit 86% Cost $12.50 Window display, etc., with initial order.

Glessco or Turpo. $98.00 lots, 10% and* 2% cash, and $6.00 rebate
3 dozen lots, % dozen and 50 books Diseases of from manufactUrers.

Children free. „ $40.50 lots, 5% and 2% cash, and $3.00 rebate from
6 dozen lots, 1 dozen and 125 books Diseases of manufacturers.

Children free. „ Steam’s Electric Paste.
12 dozen lots, 2 dozen and 300 books Diseases of 1 dozen lotg; yg dozen free.

Children free. 3 dozen lots, % dozen free and 5% discount.
„ ,  ̂ , 0*, „ 6 dozen lots, 1 dozen free and 5% discount.

3 dozen lots, 2 dozen Lykolene, small, free. 12 dozen lots, 2 dozen free and 10% discount.
6 dozen lots, 3 dozen Lykolene, small, free, and % , „  ..

dozen large tree and 6% or 5% del'd on 6 dozen lots 2 Arnold Mix‘” ” ' ^ 0s Ma ted M,lk’
an no ree goo s. 1 Special Mixer Container, No. 42, and 10 lbs.

1 dozen lots, % dozen 50c free. Malted Milk free.
Norwich Milk Magnesia, 6, 8 and 16-oz. ' n, . o<v a- ° 1 reparations.

3 dozen lots, % dozen free f/.OO lots 3% discount.
6 dozen lots, 1 dozen free. «qn°nn 4-^  (1's.count-e  $30.00 lots, 5% discount.

Pisos. $48.00 lots, 6% discount.
$7.20 lots, 1 Eveready Flashlight free. ,
$14.40 lots, 1 G. P. Gillette Razor free. . Wakefields B. B. Balsam.
$28.80 lots, 1 Twinplex Stropper free. 3 dozen lots, y2 dozen free.
Retailers must send invoice to manufacturers to Waterbary’s Cod Liver Oil.

secure premium. Expires March 15. 1 dozen lots, 1/12 dozen free.
Rowle’s Mentho Sulphur. Welch’s Grape Juice,

y2 dozen lots, % dozen free. 5 case lots, 2y2%, freight paid.
1 dozen lots, % dozen free. 10 case lots, 5%, freight paid.
3 dozen lots, 1 dozen free. This offer applies only to points in Knox, Pierce,

Free goods and Window display direct from the Madison, Platt, Polk, York, Filmore and Thayer 
imnufacturers. counties, and points east thereof. Expires May 1.

m

J U IC E S
Size of : No. in Per Per

Juice* — Bottles Case Case Dozen
Bass Island Catawba.......... 12 $7.50 $4.00
Bass Island Catawba.......... 24 8.00 4.50
CCCC Apple Syrup................ 24 8 .50 4 .50
Cleo Sparkling Champagne.. 12 3.75 3.75

(6 cases, 5% ; 12 cases, 
Haja Grape .................. ...........

10%)
24 7.00 7.50

(One case free with five.)
Island Queen ........................ ....Q uarts 12 7.00 7.50
Island Queen .......................... 24 7.50 4.00
Loju Loganberry .................... 12 6.00 6.50
Loju Loganberry .................... 24 6.40 3.50
Loju Loganberry .................... ___ 4-Oz. 72 8.00 1.50
Monticello Claret .................. ............ 5s 12 4.45 5.00
National Brand Apple Juice. . . .  Quarts 12 3.25 3.75
National Brand Apple Juice. 24 3.50 2.00
Pepzyme .................................... 24 22.00 11.50
Phez .......................................... 6 13.75 29.00
Red Wing Grape ..................... .%-Gals. 8 7.25 12.00
Red Wing Grape .................... 12 6.25 6.75
Red Wing Grape .................... 24 6.50 3.50
R e d  Wing Grape .................... . . , .4 -O z . 72 7.00 1.35
Rose’s Lime Juice.................. . .  ,1 1 -O z . 24 10.50 5.50
Royal Purple ........................ .. ,%-Gals. 8 7.50 12.00
Royal Purple ........................ 12 6.50 7.00
Royal Purple .......................... ___ Pints 24 6.75 3.60
Royal Purple ........................ . . .  ,4-Oz. 72 7.25 1.40
S h a m -P a g n e  ............................ 24 6.50 2.50
Virginia Dare .......................... ___ 8 -O z. 48 11.00 3.00
Welch’s Grape ........................ .Mi-Gals. 8 7.75 12.85
Welch's Grape ........................ 12 6.75 7.25
Welch’s Grape ........................ 24 7.00 3.75
W e lch ’ s Grape ........................ 72 7.50 1.40

M I N E R A L  W A T E R S , D O M E S T IC  A N I )  I M P O R T E D

Size No. in Per As Wanted
Bottles Case Case Per Dos.

24 $7.00 $3.85
50 7.00 1.85

6.50
50 20.50 5.20

100 22.50 2.85
100 19.00 2.40

,%-Gals. 12 5.00 5.25
$6-Gals. 12 6.00 6.35

24 7.50 3.76
% -Pints 50 7.00 1.76
. % -Gals. 24 11.00 5.75

50 11.00 2.75
50 7.50 2.00
50 6.50 1.70
50 5.50 1.50
12 - 6.00 6.50
50 12.50 3.28

...P ints 100 15.50 2.05
100 12.25 1.65

R I P E  O L I V E S — C A L I F O R N I A
Sylmar Blue Label, gallons, 1 doz. In c a s e .. . ..............................doz. $13.50
Hylmar Ripe Olives, extra large, quarts.............. ........................... doz. 7.50
Nvlmar Ripe Olives, extra large, quarts, 2-doz. cases...................each 14.00

GINGKER A L E

Beechnut Ginger Ale." 15 % -oz . . . . . . . . . . . . . . . ,  y   ........................ ease
Cliquot, pints, 2 doz. in ease; case $3.35........ ................. . . . . . .d o z .
White Rock, pints, 100 case $ 1 3 .5 0 ................   . . . . . .d o z .
White Rock, pints, 24s ................   case
White Rock, quarts, 50 case $10.75....................................................doz.
White Rock, Splits. 100 case $10.50......................................................doz.
White Rock, Splits, 48s ............   case

__:______

$3.60
1.76
2.06
3.50 
3.00
1.50 
5.25
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Get the Profit—Plus Prestige
“ Hundredpercenters” if Repeaters 
Are the Favori tes  These Days

How many items do you sell that pay you 100 per cent profit?
Very few—and those that do are not especially noted for their REPEAT

ING qualities, either because they are not advertised or because the people mak
ing them have no standing with the great consuming public.

It’s Different with the McK & R Health Helps and Specialties
The 130 items in this line are those that you sell regularly. Being made by 

McKesson & Robbins, Inc., of New York, the consumer accepts them without 
question.

The profit will average 100 per. cent.
Behind every item in the line is the Double Guarantee of McKesson & 

Robbins, Inc., the manufacturers, and ours, as Special Wholesale Distributors.
You buy from us on the same favorable terms as from the manufacturers 

direct, and in addition you get Service.
Ask our Salesman to tell you about the most interesting selling propo

sition you have ever heard, or write us for details.

RICHARDSON DRUG COMPANY
Western Distributors OMAHA
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CANDIES
Hershey—

Almond Bars 12s . . ....................................box $ .85
Almond Bars 24s ...................................... box .85

Coor’s Milk Chocolate Bars.........................box .85
Milk Chocolate Bars 12s ..........................box .85
Milk Chocolate Bars 24s ..........................box .85

Life Savers—
Wintergreen ............................................. box .65
Peppermint ..........  box .65
Cloves ............    box .65
Cinnamon .................................................box .65
Licorice .......................................  box .65

Beech-Nut—
Caramels small ...............................'.....box .70
Lemon Drops ..................................... . . . .box .70
Orange Drops ............................................box .70
Anise Drops ............................................. box .70
Licorice ............................   box .60
Cinnamon ...................................................box .60
Cloves ........................................................ box .60
Peppermint ....... t. ....................... ......... box .60
Wintergreen . . . .  i ......................................box .60

Hoarhound Candy—
Double strength, peach kernel type, sugared

Per 5-lb. box................................................  1.10
Per 1-lb. pail........................................per lb. .20

COUGH DROPS
Smith Brothers ............................................box $ 1.50
Smith Brothers Menthol ..........................'.box 1.50
Red Cross .....................................................box M.45
Ludens ........................................................... box 1.45
Bunte ..........................................  box 1.30
Deans ..........................   . . . .box 1.40
Ulypto .......................  box 1.00
S. & H. Eucalyptus ...................................... box 1.75
S. & H. Menthol & Butter ......... .*................box 1.75
S. & H. Old Fashioned ..........  box 1.75
Wrigley’s— GUM

Spearmint ................................................. box $ .65
Juicy Fruit ...............     box .65
Doublemint ............................................... box .65
Peppermint ............................................... box .65
p. K..............  box .65
No. 6 Jars Spearmint ............................... jar 3.40
No. 6 Jars Juicy Fruit ............................. jar 3.40
No. 6 Jars Peppermint.............................. jar 3.40
No. 6 Jars P. K............................................ jar 3.40

Each No. 6 jar contains five boxes of gum.
No. 3 Jar Spearmint .................................... jar 2.10
No. 3 Jar Juicy Fruit ................................... jar 2.10
No. 3 Jar Peppermint.................  jar 2.10
Np. 3 Jar P. K.................................................jar 2.10

Each No. 3 jar contains 63 packages of gum 
in a handsome display jar, ground glass 
stopper.

Beech-Nut Gum ............................................box .70
Adams—

Yucatan .....................................................box .65
California Fruit ...................................    .box .65
Sen Sen Gum ............................................box .65
Beemans Pepsin......................................... box .65
Chicklets Mint ..........................................box .65
Chicklets Tutti Frutti ............................. box .65
Black Jack ............................................... box .65
Dentyne .................................................... box .65

Hershey Gum ................  box .65
Honolulu Fruit Gum ..................................box .66

All gums 2c per box less in 10 box lots assorted. 
All gums 5c per box less in 25 box lots assorted. 

—ad cigar and tobacco department------

NUTS
Kellings Karels—

Jumbo Salted Peanuts, in 10-lb. tins, per lb. $ .31
Salted Pecans, in 5-lb. tins.................per lb. 1.25
Salted Almonds, in 5-lb. tins.............per lb. 1.00
Hazel Jumbo Sundae, in 5-lb. tins...per lb. .40
Shaved Walnuts, in 5-lb. tins...........per lb. .60

READY FOR PROMOTION?
Edgar A. Guest.

There’s going to be a vacancy above you later on,
Some day you’ll find the foreman or the superin

tendent gone,
And are you growing big enough, when this shall be 

the case,
To quit the post you’re holding now and step into 

his place?
You do the work you have to do with ease from day 

to day,
But are you getting ready to deserve the larger 

pay?
If there should come a vacancy with bigger tasks 

to do,
Could you step in and fill the place if it were offered 

you?
Tomorrow’s not so far away, nor is the goal you 

seek;
Today you should be training for the work you’ll do 

next week.
The bigger job is just ahead, each day new changes 

bring—
Suppose that post were vacant now, could you take 

charge of things?
It’s not enough to know enough to hold your place 

today,
It’s not enough to do enough to earn your weekly 

pay;
Some day there’ll be a vacancy with greater tasks 

to do—
Will you be ready for the place when it shall fall to

you ? ---------------------
MAKE THE FIRM SUCCESSFUL.

If you’re working for a firm, work to beat the band.
Make the firm successful!

Just act as though the whole blamed thing was rest
ing in your hand.

Make the firm successful!
Remember, work can harm you not.

So be a Johnnie-on-the-spot,
And let your every act and thought

Make the firm successful!
Just use your brain and plan to have each bit of 

work you do
Make the firm successful!

Remember, you yourself will be a huge success if 
you

Make the firm successful!
If you can’t work the proper way 
Resign at once—this very day.
And thus unwittingly you may

FRAMED MIRRORS 
For the Holiday Trade

Send for our Catalogue 
Latest Designs in Polychrome Mirrors

Pittsburgh Plate 
Glass Co.

OMAHA


