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Charles Frederick Weller
Charles F. Weller, President and General 

Manager of the Richardson Drug Company, 
died Tuesday evening, May 6th, at 7:40 in the 
Methodist Hospital from injuries sustained on 
April 14th. Mr. Weller had boarded a street 
car at Tenth and Jackson streets and was 
walking forward to a seat when the car was 
suddenly stopped at Tenth and Harney streets, 
with the result that he was thrown heavily to 
the car floor. The extent of his injuries were 
not at first apparent and he was conveyed to 
his apartment in the Clarinda and a physician 
summoned. An examination revealed that his 
hip had been broken. In order that he might 
receive a more extensive examination and 
treatment, it was decided to remove him to 
the Methodist Hospital. X-Ray photographs 
were taken and it was. found that, not only 
had his hip been broken, but his left ankle 
as well. While he suffered intense pain during 
the setting of his hip and ankle, he was con
scious and assisted the physicians. The first 
few days he seemed to progress favorably in 
spite of the severe shock and the extent of 
his injuries. Later, however, complications 
developed which attained alarming proportions 
and in spite of his splendid constitution and 
the noble efforts of Drs. Edmiston, E. L. and 
W. O. Bridges, Schrock, Lord, Moody and 
Waters, he began to sink gradually, although 
at times he seemed to rally and a ray of hope 
would appear, but in the main it was a losing 
fight. He gradually grew weaker and finally 
passed away, the end coming peacefully.

The funeral services were held May 9th at 
2:00 o’clock at the First Methodist Episcopal 
Church at Omaha. The Rev. Wagner officiated, 
assisted by Dr. Jenks of the First Presbyterian 
Church and Dr. Smith of the First Congrega
tional Church. These ministers had lofig been 
close personal friends of Mr. Weller. The G. 
A. R. Old Guard, Post No. 7, of which Mr. 
Weller was Past Commander, attended the 
services in a body and added their rites to 
the impressive ceremony. The casket was cov
ered with the flag under which he had served 
and loved so well and banked back and around 
the casket were the floral offerings sent by 
his personal friends as a last tribute to the 
man they loved and honored. The pallbearers 
were selected, both the active and honorary, 
from the men with whom he had been inti
mately associated during his active career. 
The interment was at Forest Lawn Cemetery, 
Omaha, in the family reservation.

Mr. Weller was born at New Alexandria, 
Ohio, May 16th, 1844. His early life was spent 
in western Pennsylvania, western Ohio and 
what is now known as West Virginia. His 
father was one of the old pioneer Methodist 
ministers and was thus compelled by his call
ing to move frequently from place to place.

In 1857, the family removed to Jefferson City, 
Missouri, and remained there until the break
ing out of the rebellion. In the spring of 1861, 
his parents returned to Beaver, Pa., Mr. Weller 
remaining in Jefferson City a few weeks to 
settle some of his father’s affairs. At that 
time, the war clouds were gathering with great 
rapidity and he found his surroundings not 
very congenial. He was loyal to the Stars and 
Stripes and as the citizens of Jefferson City 
and vicinity were not all loyal to the govern
ment and the under-current was strong in 
sympathy with the South, he completed his 
work as quickly as possible and cleverly made 
his way through the Confederate lines into 
Iowa. This trip was one of the outstanding 
events of his boyhood. At this time he was a 
lad of but 16 years of age and possessed a 
degree of courage and resourcefulness far be
yond his years. He was alone and it was 
necessary for him to travel at night owing 
to the hostility of the settlers in that sparse
ly settled country. Roads there were none; 
merely trails. He and his horse were forced 
to pick their way through the tangled under
brush, ford and swim the streams and work 
their way to the north. After reaching Iowa 
he continued his journey, joining his parents 
in Pennsylvania. By this time he had reached 
17 years of age and as he was large! and well 
developed, he had no difficulty in enlisting in 
the 15th Pennsylvania Cavalry. He remained 
in active service' until the close of the war, 
campaigning in Virginia and Maryland, later 
with the Army of the Cumberland and the 
Army of the Tennessee and marching with 
Sherman to the sea. He was a member of 
Capt. H. McAllister’s Company “G” known in 
the regiment as “Anderson Cavalry.’’ He par
ticipated in skirmishes at Hagerstown and vi
cinity and was in the battle of Antietem when 
his commander, Col. Palmer, was taken pris
oner and sent to Richmond where, for several 
months, he suffered the privations of Rebel 
endurance. Under General Rosecrans, the regi
ment was sent forward to Nashville and took 
part in the battle of Murfreesboro. During the 
height of this encounter, General Rosecrans 
was killed, Major Ward mortally wounded and 
the command devolved on Capt. Vezin. Short
ly after this, Col. Palmer was released from 
captivity and resumed command of the regi
ment. It was then that the regiment engaged 
in the Chickamauga campaign, resulting in the 
Battle of Chickamauga, September 19th. After 
this battle, Col. Palmer and his cavalry joined 
Sherman on his way to Knoxville to relieve 
the Army of Burnside. During this maneuver 
they were in a succession of minor and major 
engagements which resulted in the accomplish
ment of their objective. Mr. Weller was mus
tered out of service on June 21st, 1865, at Nash-
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ville, Tenn., and received honorable mention 
for his record of meritorious service and sol
dierly conduct. He felt a pardonable pride 
in his connection with those stirring times 
and it was a source of. joy to himself and his 
intimate friends to go over the details and 
live in imagination and memory those won
derful days.

After being mustered out, he returned to 
Pennsylvania and on September 28th, 1865, was 
married to Miss Katherine A. McElwain of 
Beaver, Pa. Soon after, he and his young wife 
journeyed westward to Quincy, 111., where in 
1865 he accepted a position with Falchs & 
Company, wholesale druggists of that city; 
thus beginning his connection with the trade 
that he has followed all his life. In a few 
years he was admitted to the firm and re
mained until the winter of 1873 when he re
signed to accept a position as traveling sales
man with the then great St. Louis house of 
Richardson and Company. When this firm was 
incorporated as the Richardson Drug Company, 
Mr. Weller was placed in direct charge of the 
traveling department, his territory covering 
the entire west and northwest from Duluth to 
New Orleans and from the Mississippi to the 
Pacific coast. In these days there were not 
many railroads and a great deal of the travel
ing was done by stage and horseback. Here 
his army training stood him in good stead as 
it was many times necessary for him to travel 
many miles in the saddle and sometimes camp 
by the wayside. It was an inspiration to hear 
him tell of his experiences and realize the 
resourcefulness that was necessary in many 
of the situations in, which he found himself. 
He enjoyed the confidence of the founder of 
our firm, James Richardson, Sr., and the sons 
who were his successors, so that in 1886 when 
they decided to expand the business by estab
lishing a branch at Omaha, Mr. Weller was 
selected as the vice-president and general man
ager of the branch house. On New Year’s 
night, 1889, the main plant of the Richardson 
Drug Company at St. Louis was burned, a total 
loss. At a directors' meeting shortly after the 
fire, it was1 decided that in view of the ad
vanced age of Mr. James Richardson, Sr., not 
to rebuild the St. Louis plant but to concen
trate the activities of the company at Omaha 
under the direction of Mr. Weller. The firm 
prospered and grew as the years passed and 
at the death of Mr. J. Clifford Richardson in 
1899, Mr. Weller became president of the com
pany, wlrch position he occupied at the time 
of his death.

In addition to his many duties and various 
responsibilities, he found time to participate 
in the outside activities of the growing city of 
Omaha and in the National affairs of the drug 
trade. He was president for one year of the 
Commercial Association of Omaha and accom
plished much in promoting the welfare of the 
city. When this association was merged with 
the Commercial Club, Mr. Weller became chair
man of the Executive Committee. The respon
sibility is better understood when it is ex
plained that this committee was chosen from 
a membership composed of 750 of the most 
prominent citizens of Omaha, representing all 
business interests. The selection was a unani
mous indication of the high esteem and deep 
respect in which he was held by his associates. 
He was elected president after serving out 
his time as chairman and held the office for

two years. He was also president of the Union 
ulub of Omaha for two years.

When the idea of the Trans-Mississippi and 
International Exposition was broached, even 
though the mid-west was not in the best of 
shape from a business standpoint, Mr. Weller 
had the far-seeing vision to realize the worth 
and importance that the exposition might be 
to Omaha and Nebraska and heartily endorsed 
the idea, giving unsparingly of his time and 
energy to further the idea. When the organiza
tion was effected, he was elected one of the 
directors and became one of a body of men 
who almost accomplished the impossible. The 
exposition is now a matter of history and 
stands forth not only as a shining example of 
what can be accomplished in the face of ad
versity, but has the crowning distinction of 
an exposition that paid its stockholders nearly 
100 per cent on their investment. In fact, it 
paid over that, but a small percentage was 
held in the treasury to care for any contingent 
liabilities that might accrue and eventually the 
residue was turned over to other public enter
prises. During this time many noted person
ages visited the exposition and were enter
tained by the directors and officials. Mr. Wel
ler always took a prominent part in these 
entertainments as he was a genial host and 
possessed that rare faculty of making not only 
friends but all with whom he came in contact 
at their ease.

In the channels of his chosen business, Mr. 
Weller was always very active in the organiza
tions that make for the solidarity of the trade. 
For a number of years, he was on the board 
of control of the National Wholesale Druggists’ 
Association and was elected its president. To 
this he devoted a great deal of his time and 
his administration was marked as one of the 
outstanding epochs of the association. About 
this time, a touching tribute was paid him by 
a number of his old friends who were asso
ciated with him during the days he was on the 
road. At a little informal gathering in the 
office, Mr. F. M. Odena, then general repre
sentative of Parke, Davis and Company, pre
sented him with a gold metal as a token of 
their esteem and in honor of his position as 
president of the N. W. D, A. This medal was 
of four parts linked together—the top being a 
United States shield with a gun and sword, 
representing Mr. Weller as , a soldier; the 
second, a railroad train, representing him as 
a traveler; the third, a mortar, representing 
a drug merchant, a gavel signifying a badge 
of office; and the fourth, a pendant, nearly 
round, highly ornamented, upon which is set a 
beautiful star, underneath being the inscrip
tion “C. F. Weller, Richmond, Va., October, 
1897,’’ signifying the time of his election, the 
names of the donors being engraved upon the 
back. Mr. Weller was deeply affected by this 
tribute and the medal remained one of his prize 
possessions.

Shortly after the death of his wife, Mrs. 
Katherine Weller, he laid aside the cares of 
business and made a trip around the world, 
spending several months visiting the various 
countries and came home with a wealth of 
knowledge obtained through his observation 
and contact with the peoples of different races. 
For the benefit of his children and friends, he 
embodied many of these in a very entertaining 
description of his tour, which was published 
in book form.

About ten years ago, he was married a sec
ond time to Mrs. Jennie A. Whittlesey of Hart-

.



As an active member of the First Methodistford, Conn., whom he met during his travels 
and who survives him, together with eight 
children, twenty grandchildren and seven great 
grandchildren. The three sons are Harry S., 
vice-president and assistant general manager 
of the Richardson Drug Company; Charles K., 
traveling representative, and Clifford R., a de
partment manager of the same company. The 
daughters are Mrs. J. W. Fisher and Mrs. F. 
W. Clarke of Omaha; Mrs. R. E. Crandell and 
Mrs. H. B. Thomas of Denver, and Mrs. C. B. 
Walker of Syracuse, N. Y. Mr. Weller was 
essentially a family man and it was his great
est delight to gather his children and grand
children about him. Each year on his birthday, > 
either a picnic, if the weather was favorable, 
or an indoor gathering was held. Here he was 
at his best and entered into the occasion with 
all his heart.

His charities were wide and he did not let 
his left hand know what his right hand did.

Church, he was liberal in its support and his 
religious life was marked by his sincerity. 
Rarely did he fail to attend services and his 
dignified, commanding appearance always made 
him an outstanding figure in the congregation. 
Coming from deeply religious forebearers, his 
character manifested those influences to a 
marked degree and while he was liberal in his 
views, yet his ideas of right and wrong were 
clearly defined. His influence and devotion to 
his friends will bear their impress on their 
lives for years to come. To know him was to 
love him and his kindly word, the cordial greet
ing and the smile that accompanied it, will 
be missed by his friends and associates. There 
is a feeling, somehow, that the place he occu
pied cannot be filled. It must forever remain 
as a sacred memory.

HR. C. F. WELLER, PRESIDENT.
It is with deep sorrow we announce the passing 

of our beloved president., Mr. Weller died at the 
Methodist Hospital Tuesday evening, May 6th, 1924, 
at 7:40 from the result of his injury sustained on 
a street car April 14th. He will be sorely missed 
from our organization as he has always taken an 
active interest not only in the business, the national 
activities of the drug and chemical trade, in city and 
national affairs, but in his employees as well. He 
was always ready to listen to our troubles and lend 
a helping hand over the rough places. His kindly 
greeting and cheerful smile are a pleasant memory 
to those who were associated with him. His sympa
thy was broad and the encouragement we received 
seemed to come from his heart. We are sure that 
each of our employees will feel that they have lost 
a friend in whom they could place implicit confi
dence. The place that he occupied cannot quite be 
filled and will always remain sacred to those inti
mately associated with him. In respect to his mem
ory, we ceased all activities on the day of his funeral, 
Friday, May 9th. The services were held at 2:00 
P. M. at the First Methodist Church of Omaha, of 
which he was a member for many, many years, and 
were conducted by the Rev. J. E. Wagner, pastor, 
assisted by Dr. Jenks of the First Presbyterian 
Church, and Dr. Smith of the First Congregational 
Church, all close friends of Mr. Weller. The inter
ment was in Forest Lawn Cemetery in the family 
reservation.

CHARLES F. WELLER.
The wholesome, shining personality of Charles F. 

Weller will long be missed by people of Omaha and 
this territory where he was so .well known. His sus
taining faith and philosophy carried him smiling and 
cheery to the four score mark. He never lost his 
interest in the activities of human life and he pre
ferred the exactions of duty and responsibility to 
the care-free leisure which he might have had and 
to which many hard; working men and women aspire. 
Mr. Weller in his last years was deeply interested in 
his business, richly entertained with wholesome so
cial and family life and devoted to his duties in vari
ous organizations. A veteran of the civil war, he was 
happy in his G. A. R. activities. When many men 
are moping with the burden of years he was always 
the engaging comrade and the genial host. There 
was something about him which reminded one of life 
as it should be, as natural and spontaneous and as 
beautiful as the wildflower nodding on the prairie. 
We speak of his later years because of his remark
able personality as a “grand! old man.’' But his life 
was marked with confident, untiring, intelligent ef

fort which had its reward in business success and in 
the community leadership he was qualified to enjoy.

A fine public spirited citizen, always hopeful and 
earnest in the cause of the community, state and the 
west he loved so well, he was one of the real builders 
of Omaha. He enjoyed travel in other lands but he 
always came back, with delight to his children, his 
countless friends and Omaha, his home city. This 
well roundedl success- is also another illustration of 
the alluring opportunity in the favored land of the 
middle west.—World Herald, May 8, 1924.

CHARLES F. WELLER.
Few men could pass from Omaha's life who would 

be more profoundly mourned than, Charles F. Weller. 
Identified as he has been for almost two generations 
with every phase of the community life, he had made 
for himself such a place as does not ordinarily come 
to any man.

Head of a great wholesale establishment, his suc
cess was built on his personal exertions. When he 
left the army at the close of the Civil war, he ac
cepted a job as traveling salesman for a dlrug house 
at Quincy, 111., and from that day on he gained un
usual prominence. Step by step he advanced until he 
became the active head of one of the great drug con
cerns of the United States. In this trade he was 
highly honored for his ability and integrity. To the 
end of his life he retained his interest, and his in
dustry was a most inspiring example to the younger 
men in the trade.

In the community he was a builder. One of the 
charter members of the old Omaha Board of Trade, 
which has since become the Chamber of Commerce, 
he was unremitting in his service to the business in
terests of Omaha. How extensive was his contribu
tions in this way no man can say, but the measure- of 
his devotion was his opportunity to serve. The same 
can be said! of him in other respects. He was- active 
in church work, and in all good causes for the ad
vancement of the city’s general welfare. At no 
point did he seek the spotlight, modestly remaining 
in the background, but always depended upon for 
advice and assistance, and always ready to give.

Such as were admitted to the circle of his close 
acquaintance knew the charm of a rare character. 
His “Clean Record Club,” a bit of his own pleasantry, 
was a source of unlimited enjoyment to his friends, 
although his genial nature and optimistic outlook 
enabled him to extend the privilege to many' who 
might not have stood the rigid test. It was but the 
expression of a man who had an unflagging faith in 
his fellows. “Charley” Weller will be sorrowfully 
noted for his passing.—Omaha Bee, May 7, 1924.
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The N ew  W indow  Display Adver
tising Association.

Aside from the large chain stores, comparatively 
few druggists appreciate the tremendous asset in 
their store windows as an advertising medium. Nor 
do they realize what a large percentage of their rent 
is based on the display possibilities of their par
ticular location.

Department stores have for years recognized the 
potentialities of their windows, and have spared 
neither space nor money in developing the advertis
ing value of every foot of street frontage. They have 
made their window display an integral part, if not 
the backbone, of every merchandising plan, and! 
much of the success of these great institutions is un
questionably due to their developing this important 
advertising field.

That the druggists windows are among his most 
valuable trade possessions, is not difficult to demon
strate. Consider, for instance, the window on the 
same basis as local newspaper circulation. In a 
town of 25,000 population, the average circulation of 
their local newspaper is about 4,000. In that same 
town, the average number of people passing a down
town corner drug store will average 372 per hour, 
or approximately 7,000 in the course of twenty-four 
hours, not including duplications.

Moreover, as an advertising medium, the window 
far excels the newspaper in value because it offers 
the very best advertising space in town, on the best 
lighted, most heavily traveled thoroughfare the com
munity has to offer. Instead of space a few inches 
in size, which the newspaper offers, each window has 
an expanse of approximately 49 square feet. In
stead of a flat surface in black and white, it offers 
a depth of several feet, and a chance to produce dis
play in the third dimension-the essential of form; 
and above all, it offers the chance of using color, 
one of the greatest factors in successful advertising 
of all kinds.

If these advantages are not sufficient, we have but 
to remember that window and store display is the 
one advertising medium that eliminates the gap in 
both time and place between the creation of the de
sire to purchase, and the actual sale. This gap is 
the weakest point in every merchandising effort.

The druggist’s window advertises the goods he has 
in stock at the place where they are offered for sale, 
or in advertising parlance—“Where the Merchant and 
the Merchandiser meets the Buyer and the Price.”

Although the oldest form of advertising known, 
the Dealers’ Display has been among the last to un
dergo systematic study and organization. In fact, 
not until last month was an organization of display 
advertisers completed. On March 17th and 18th, a 
large group of advertising managers associated with 
large national advertisers and display producers, 
met in Cleveland and formed there the “Window Dis
play Advertising Association” for the purpose of 
making a systematic study of display advertising 
from every angle, and through the findings, to develop 
more satisfactory displays; a closer co-operation be
tween the national advertiser and the dealer, and in 
general, to make the display advertising field one of 
the most important of all advertising mediums.

The selection of a head for this association from 
the drug field is essentially a tribute to the im
portant place the drug store window is expected to 
play in the new movement. Dr. F. H. Peck, for a 
number of years past the publicity manager of B. 
R. Squibb & Sons, was elected the first president 
of the association, and we can confidently expect

from the organization under his guidance valuable 
contributions and developments towards drug store 
display and merchandising.

ASKING FOR A RAISE.
Society as a whole cannot expect to get more than 

it produces. The total income of the nation cannot 
be greater than the sum of the incomes of its in
dividual members. Nature has so arranged matters 
on this earth that when production stops, income 
stops, and it matters not how deserving or unfor
tunate may be the cases of those who stop. They 
must produce, or they cannot have.

Man, or a collection of men, cannot say to Nature 
“ I have been here so many years, and I think it is 
time you gave me a raise by increasing your returns 
to me beyond the amount of effort I expend. Nor 
will any plea for mercy lighten the harshness of 
Nature towards those who stop producing. They may 
be the victims of misfortune, they may be gentle, 
lovable fellows, but when they stop working Nature 
shuts off her returns.

The only way to get a raise from Nature is to 
speed up effort, to organize and administer your 
energies so that they become more effective. This 
may not be so noticeable in the cases of individuals, 
but it is extremely noticeable in the cases of nations. 
Countries notable for their hard, energetic workers 
grow wealthy. Where laziness and ignorance are 
widespread, the whole people remain poor.

In accordance with the principle outlined above 
it is entirely fair to take the position that those who 
produce the most should have the most. The regis
tered pharmacist who sells a great deal of merchan
dise, who can dress windows, write show cards, put 
up the most difficult prescriptions, buy stock and 
take general charge of the store during the boss’s 
absence certainly is entitled to a greater remunera
tion than the apprentice whose usefulness is confined 
to handing out proprietaries and answering the 
phone.

But how often do employers encounter the drug 
store worker who wants an increase in pay solely on 
the grounds that (1) he has been with the firm a 
year, (2) his present salary does not satisfy his 
wants, and (3) somebody else has been given a raise! 
Not one of these alleged reasons is legitimate grounds 
for an increase in pay. Not one of them could be 
used by the whole business world as a method of 
increasing its income, and there is no just reason 
why any component part of the business world should 
put forward such arguments in expectation of that 
gratifying result. Drug clerks who ask for more 
money on any or all of these grounds are merely 
asking for charity. And every salesman knows that 
the charity appeal is the weakest of all in selling.

What have you done that entitles you to a raise? 
Can you point to anything you have accomplished 
that has brought in more business? Have any of 
your ideas saved money for the store? Can you 
show proof that you as a clerk are more able in your 
duties than when you first came to work? If you 
can answer “yes” to these questions and demonstrate 
the truth of your reply then you deserve an increase 
and would be justified in quitting an employer who 
refused it. If you cannot answer “yes,” better put 
off your application for more money until you can.— 
National Drug Clerk.



H

O M A H A  D R U G G I S T 9

SOCIETY FOR CINEMATOGRAPHIC INSTRUCTION 
IN MEDICINE AND SURGERY.

The Society for Cinematographic Instruction in 
Medicine and Surgery, with headquarters at 105 West 
73rd Street, New York City, announces that, after 
two years’ intensive experimentation with various 
cinematographic technicalities, it is now ready to 
proceed with its full program.

“It has been necessary to make a lengthy and 
accurate test of cameras and of various methods for 
filming, developing and printing of films, which pro
cedure has consumed considerable time and money,” 
James S. Edlin, M. D., President of the Society, 
states: “We now have in charge of our film produc
tion a man who has had many years’ experience in 
the production and distribution of educational and 
pedagogical films—Mr. Samuel A. Bloch. Mr. Bloch 
organized the Educational Department for one of 
the most prominent film companies, and has pro
duced educational and technical motion pictures inde
pendently. He is both an educator and a trained 
motion picture executive.”

The Society is now ideally equipped, Dr. Edlin 
says, to produce films for the medical, surgical, den
tal, drug and allied professions, and invites corres
pondence from all those interested in membership 
in the Society, as well as those desirous of securing 
excellent and truthful motion pictures.

Among the cinemas already produced by the So
ciety are the following: A Study of the Motor Con
trol of Gait and Posture, from the Neurological Divi
sion of the Montefoire Hospital, New York City, S. 
P. Goodhart, M. D., Director, and a study of Diseases 
of the Nervous System, from the Neurological Divi
sion (Cornell College) of Bellevue Hospital, New 
York City, Foster Kennedy, M. D., Visiting Physician 
in Charge—both produced under the direction of

Walter M. Kraus, M. D.; Root Resection, Adolph 
Berger, D. D. S., Oral Surgeon, Vanderbilt Clinic, 
New York City; Presentation of Surgical Cases from 
the Hospital for the Ruptured and Crippled, New 
York City, under the direction of Charlton Wallace, 
M. D., Associate Surgeon and Chief of Clinic.

The Forty-third Annual Meeting of the Nebraska 
Pharmaceutical Association will be held in Grand 
Island, Nebraska, Tuesday, Wednesday and Thurs
day, June 10, 11 and 12, 1924, with headquarters at 
the Hotel Yancey. The Chamber of Commerce of 
Grand Island wish to extend to you a most cordial 
invitation to attend this meeting.

OMAHA CONVENTIONS.
June 5—Union Pacific Pensioners Association; Sec

retary, J. W. Maynard; headquarters, Union Pacific.
State Association of American War Mothers; Sec

retary, Mrs. James Shields.
June 6-8—Nebraska State Funeral Directors; Sec

retary, Peter J. Merten, Jr., Blue Hill, Nebr. Head
quarters, City Auditorium.

June 23-26—International Lions Clubs; head
quarters, Hotel Fontenelle; Chairman Local Conven
tion Committee, Ford Bates, Omaha.

The foreign-born in this country sent $400,000,000 
abroad during the last fiscal year. This, together 
with the expenses of our tourists in Europe, our 
gifts for relief purposes and other items not only 
wipe out the trade balance in our favor, but it even 
appears that Europe in 1922 got the better of us by 
about $500,000,000.

S H IN E -A L L
A LIQUID CLEANSER THAT CUTS CLEANING COSTS

CLEANS

POLISHES

PRESERVES

Linoleum 
Tile and Marble 

All Woodwork 
Painted or Varnished 

Surfaces

How to Use Shine-All on Floors
A dd  a pint o f liquid Shine-All to the 

ordinary four-gallon scrub bucket of clean 
luke-warm water, and stir it into the 
water. Shine-All immediately softens the 
dirt, loosens grease and grime. Ordinary

mopping will quickly remove the dirt, 
and bring back the natural clean ap
pearance of the floor itself. It is N O T  
N E C E S S A R Y  to rinse after 
Shine-All.

using
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Old Monticello is in town. Richardson Drug Com
pany, who are distributors for this territory, say 
that local druggists are greeting the arrival of this 
splendid tonic with enthusiasm, for it is being backed 
with a strong promotion campaign that is keeping 
it at the head of the re-order list.

Old Monticello Tonic, which is the result of nearly 
100 years experience in the making of medicinal wine 
tonics, is finding great favor with the public in this 
section.

Strong copy is beng run in every section of the 
West and Middle-west in the most representative 
papers. Strong emphasis is being placed upon win
dow display service. A resident window display man 
has been appointed in each of the large sections, 
whose services are available to stores in those com
munities as well as adjoining smaller towns. To 
stores outside the scope of the resident window dis
play man, easily set up window display material is 
available.

Attractive counter display cards have been de
signed as well as small booklets which can be 
handed out over the counter, wrapped in packages, 
or mailed with statements.

A comprehensive sample campaign has been out
lined. Dealers have been offered the opportunity of 
sending a list of physicians to the makers of Old 
Monticello Tonic, who in turn will send a letter men
tioning the dealer’s name together with a sample to 
each doctor. Hospitals also are included in this plan.

Dealers have also been given the opportunity of 
sending in a list of 60 customers to whom a personal 
letter, explaining why Old Monticello Tonic will 
bring back health, will be sent, mentioning the 
dealer’s name.

Of vital importance to the trade is the fact that 
heavy stocks have been placed in all jobbing centers 
so that prompt delivery on orders will be constantly 
in the field calling on the trade. In this way, they 
aim to keep themselves informed upon the needs of 
the druggist so that they may cater to same in
telligently.

Perhaps the greatest feature connected with Old 
Monticello Tonic that interests the druggist, is the 
fact that the Continental Distributing Company is a 
firm believer in drug stores and allows the product 
only to be sold through the druggist. Mr. Joe El- 
fred, vice president of the company in charge of sales 
and promotion, is an old time druggist himself and 
appreciates the problems connected with the busi
ness.

“Our promotion campaign is the secondary reason 
why the public is responding so heavily to Old Mon
ticello” Tonic, says Mr. Elfred. “The primary reason 
is because this product embodies all the elements 
that the tonic taking public desires.

“ It has a high protein content. As every druggist 
knows, the chief value of proteins lie in their red 
corpuscles-building properties. For this reason, Old 
Monticellor Tonic is of particular value to anemic
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subjects for anemia is essentially a deterioration of 
the blood.

“ In this connection it is interesting to note that 
Garrett & Company, the makers of Old Monti- 
cello Tonic, started in business three years before 
the term protein was introduced by Mulder in 1838.

“Another element that enters greatly in the popu
larity of Old Monticello Tonic," continued Mr. El- 
fred, “is its high phosphate content.”

“Every medical man appreciates the value of phos
phates in the tonic for adjusting over-acidity of the 
blood. For this reason, Old Monticello Tonic is of 
particular benefit during the spring when the blood 
and body tissues have a tendency towards this con
dition.

“Old Monticello Tonic helps the digestion. Great 
care has been taken to give it the proper laxative 
function. It gives a natural, easy movement, not 
the extreme weaking effects of most tonics of this 
nature.

“The important factor of taste has not been over
looked in the compounding of Old Monticello Tonic. 
The public does not demonstrate the revulsion 
against this wine tonic as they do against ordinary 
“medicine.”

“The druggist should remember,” concluded Mr. 
Elfred, “that there is nearly 100 years experience 
behind Old: Monticello Tonic. That experience has 
shown Garrett & Company the way to compound a 
tonic that has all the elements in the proper pro
portion to yield energy, to build tissue, and regulate 
the body process.”

Old Monticello Tonic is being featured in this ter
ritory by Richardson Drug company.

HELP MAKE THE WORLD BETTER,

MAY NIGHT.
By Marian Marvin. 

Troy, N. Y.

If you start out tomorrow morning with the firm 
intention of doing nothing to anybody else that you 
wouldn’t want him to do to you, you will be doing 
your share of making the world better. If you give 
somebody a lift during the day, you don’t need to be 
wondering whether evolution is bunk, or whether 
you can refuse to take Genesis literally without be
ing in danger of being called a miserable unbeliever. 
—Fall River News.

May 1, 1924.
The Hinterlong Drug Co.
Park Ave. and Leavenworth,
Omaha, Nebraska.
Gentlemen:

I want to thank you for having recommended 
MERCIREX to me. I have had Eczema for several 
years and have tried all treatments I know of. I 
also went to several skin specialists but obtained no 
results.

MERCIREX has cleared up my skin and has com
pletely cured up the eczema. I recommend it to 
anyone who has skin trouble.

Respectfully,
(Signed) E. L. HASSEL,

504 No. 21st ,St.

SEIBERT POISON
FLY PAPER

Display Box of 
50 envelopes.. .  .$1.25
Retails at 5 cents each

The light has fled. With mystic dreams 
A dusky wood’s dim outline teems.
And all is purple, save afar,
Where gleams a timid new-born star.

ANOTHER PRICE REDUCTION ON ILETIN 
(INSULIN, LILLY).

For the second time in five months, all three unit- 
ages of Iletin (Insulin, Lilly) have been sharply 
lowered in price, the average reduction being over 
22 per cent..

It is indeed fortunate for the drug trade that this 
wonderful product used in the treatment of diabetes, 
was developed by Eli Lilly and Company. No house 
in America whose products are distributed through 
the drug trade has a higher regard for the retail 
druggist or gives him greater consideration in its 
policy of distribution.

Iletin (Insulin, Lilly) helps you to establish con
tact with high class physicians. It enhances the 
prestige bf the prescription department.

The Red Lilly Label deserves your support. Our 
stocks are ample and we render prompt service.— 
Richardson Drug Co., Omaha, Nebr.

July 3-4-5, Tri-state Round-Up, Belle Fourche, S, D.

From out my window I can see 
The twilight’s fading mystery.
I hear the robin’s good-night call 
As darkness nestles over all.

This deep pulsating night of May,
Is lovelier than the recent day.
A dimpling young inquisitive breeze 
Stirs wonderingly amongst the trees.
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Personal Points
Pertaining To Pharmaceutical People

NEBRASKA.
John Jeppson of Mead was in Omaha, April 23rd.
A. B. Hunt, formerly in the drug business at Al

bion, later on representing the Richardson Drug 
Company in South Platte territory and of recent 
years with Lehn & Fink in charge of their St. Louis 
business, has purchased the drug store of C. L. 
Getting at Red Cloud. We welcome Mr. Hunt back 
into the drug business in Nebraska.

F. P. Eunderson, Bellewood, spent a couple ot 
weeks last month with his wife who underwent an 
operation in the Lord Lister Hospital.

Jess B. Egle, proprietor of Palisade Pharmacy, 
Palisade, has disposed of his store to Dambach & 
Wallbride of Palisade.

J. K. Adams, Lyons was a welcome visitor at the 
office of Richardson Drug Company last month. Mr. 
Adams appears in excellent health and is looking 
forward to the celebration of his 87th anniversary 
next July. He is still conducting his drug store at 
Lyons and is attending to business every day.

George A Farman Jr. who recently was elected 
chief executive of Ainsworth, is said to be the young
est mayor in Nebraska. He is 25 years old. Mr. 
Farman completed his law work at the University of 
Nebraska in 1920 after which he took up practice as 
the partner of A. W. Scattergood, a pioneer Nebraska 
attorney.

J. J. Luff, Marquette, was a visitor in the office of 
Richardson Drug Co. on Saturday, May 10th.

Sympathy is extended to our old friend John Jepp- 
son, druggist of Mead, in the death of his wife, Mrs. 
Emma Jeppson, age 67, who died in an Omaha Hos
pital after a long illness. The body was taken to 
Mead for burial.

Chas. R. Davidson, owner of Ogallala Drug Co., 
Ogallala, says business is A-l.

W. G. Loney, successor to Munn Drug Co. at Bay
ard, says he is very much pleasedl with business 
conditions in his new location. Mr. Loney was 
formerly located at Bloomfield.

O. T. Attebery of Morrill, has his store all dressed 
up for' the spring business. Mr. Attebery says busi
ness is good and far ahead of last year at this time.

Katherine Foley, who has been with Harley Drug 
Co., Lincoln, has accepted a position with the Edw. 
Wanek Drug Co. at Neligh.

NEW MEXICO.
Dr. B. Ruppe, pioneer druggist of Albuquerque, is 

now located in his new store room which is half a 
block south of his old location. Dr. Ruppe has re
fitted his store with new fixtures and has one of the 
finest equipped stores in the city..

Leslie B. Rice, owner of the Highland Pharmacy, 
Albuquerque, until about two years ago, has opened 
up a new store khown as the Sun Drug Co., at 
Albuquerque. The stock and fixtures are all new and 
Mr. Rice has a very attractive store.

The Highland Pharmacy, Albuquerque, owned by 
Messrs. Welch & Hall, do a big business in hospital 
supplies as well as a very large prescription business.

Mr. Poole, owner of the Palace Drug Co., Albu
querque has moved into his new store room two 
doors east of his old location. He says he 
has at least a third more room, than he had at 
the old place. Mr. Poole was an old Nebraska drug
gist before locating at Albuquerque several years 
ago.

The Butts Drug Co., have remodeled their store 
which makes it look like an entirely new one. The 
Butts Brothers were located in Santa Fe before com
ing to Albuquerque.

Blinn Brothers, proprietors of the Alvavado 
Pharmacy, Albuquerque, have a busy corner all to 
themselves. They are busy every minute of the day. 
Mr. J. E. Blinn has been located in Albuquerque a 
number of years and has a host of friends.

Dr. Briggs and son, owners of the Briggs Pharm
acy, have a very large city trade and do an excep
tionally large prescription business. They feature 
a large line of toilet goods both domestic and im
ported lines. Dr. Briggs is one of the old timers of 
Albuquerque.

Zook’s Pharmacy at Santa Fe is another fine drug 
store and Mr. Zook says business is A-l.

Tylers Drug Store at Santa Fe report a big im
provement in business. Mr. Tyler has a very pretty 
store.

Frank Delgado owner of Las Vegas Drug Store in 
Old Town reports that his business has had a won
derful improvement since the first of the year. Mr. 
Delgado does a good prescription business and fea
tures a large line of toilet goods in both domestic 
and imported lines.

Mr. iStap, owner of Murphy’s Drug Store at Las 
Vegas, has one of the largest stocks of goods in the 
state. Mr. Stap says business has improved greatly 
since the first of the year and he looks forward to 
1924 being a banner year for the drug business in Las 
Vegas.

COLORADO.
A. W. Cushman, formerly of the Korsmeyer Drug 

Co., Colorado Springs, will open a new drug store at 
505 East Willimett street in the residence district of 
Colorado Springs about May 15th..

Edward H. Smith, owner of Dakans Drug Store at 
Yuma* made a trip to St. Louis, Mo. and Sparta, 111. 
last month.

W. P. Van Liew, owner of Akron Drug Co., Akron, 
was in Denver several days last month, and while 
there was a caller at the Richardson Drug Co., Den
ver office.

Z. N. Cleveland one of the owners of the Julesburg 
Drug Co. is now postmaster at Julesburg.

F. L. Gutmann, Colorado Springs, expects to move 
in his new store room on block north of his old 
location, about May 15th. Mr. Gutmann will have 
one of the finest store rooms in Colorado Springs.

Aley & Martin will open up a new drug store in 
Colorado Springs about the middle of May.

Edward Hausman, younger brother of George 
Hausman is now manager of the Hausman Drug Co. 
at Trinidad, Mr. Hipes former manager having re
signed and moved to Los Angeles.

The Tecker Pharmacy at Otis are doing a fine 
business on Wellerettes and Hunter Cigars.

W. S. Kimball, Sr. was elected president of the 
Wyco-Mex Rexall Club at Colorado Springs, last 
month, where the Club held a very successful meet
ing. Mr. Kimball is proprietor of two of the leading 
drug stores at Casper, Wyoming.

SOUTH DAKOTA.
Cooper & McAllister are now proprietors of the 

late G. L. Smith Drug Store at Spearfish. Mr. Ctioper 
has been with the Smith-Turner Drug Co., Casper, 
Wyoming, and Mr. McAllister is a watch maker and 
has been with Mr. Otto Uhl eg, of Spearfish. This is 
a good combination—druggist and jeweler and the 
“boys” will do well;

Chas. Stuart of the Stuart Drug Store, Rapid City, 
and Mrs. Stuart made a trip last month to New York 
City to attend the wedding of their daughter, Lenora.
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IOWA.
Mr. and Mrs. H. R. Lamoreux of Cherokee are 

happy over the arrival of a bahy girl. Harry says 
she’s a modern baby and wears a “shingle bob."

Wm. Neary of Sioux City, but recently of Charter 
Oak, has accepted a position with B. D. McWilliams 
of Cherokee.

The druggists at Fonda suffered severe losses by 
fire recently, the store of Guy Lyman being almost 
completely destroyed while the H. F. McGowan stock 
was damaged considerable by smoke and water. Both 
losses were quite well covered by insurance.

OBITUARIES.
We regret to announce to our friends the death of 

Dr. J. T. Walker, 76, April 16, at Holstein, Iowa. Dr. 
Walker was one of Holstein’s pioneer business men 
having located there forty-two years ago. He had 
been in poor health for the past three years, suffer
ing from hardening of the arteries and other compli
cations from which he could not recover.

He leaves to mourn, his wife and daughter and 
two sisters, Miss Anna C. Walker, and Mrs. A. 
W. Ames of Santa Anna, Cal., besides a large circle 
of friends. Mr. Walker was reared in a Christian 
home and was a man of splendid character. Inter
ment was in Holstein cemetery.

Sympathy is extended to Mr. Leslie E. Ike in the 
death of his wife which occurred May 7th at their 
home in Randolph, Nebraska.

Mr. Ike represents the Richardson Drug Company 
in Northern Nebraska. It was only on April 20th 
that Mrs. Ike presented her husband with a fine ten- 
pound boy, so that her death at this time is particu
larly hard. Mr. Ike is prostrated with grief and his 
friends all sympathize most deeply in his great loss.

WYOMING.
J. B. Coordt, formerly one of the owners of Pine 

Bluffs Drug Co. who has been spending the winter 
in Los Angeles with his family, returned to Pine 
Bluffs last month. Mr. Coordt expects to locate 
somewhere in Wyoming this year.

E. H. Duff, owner of the Pioneer Drug Store at 
Rock River says business is good] these d&ys.

George D. Curitan owner of the Pine Bluffs Drug 
Co. was visiting brother druggists in Cheyenne last 
month. Mr. Curitan says business is picking up in 
Pine Bluffs.

H. G. Savane and Alex. Cantos recently opened up 
a new drug store, known as the Florence Drug Com
pany, at 232 West First Street, Casper.

The Smith & Turner Drug Co. have disposed of 
their drug store at Parkerton to Mr. D’Amico of 
Denver, Colorado.

JOHN W. HAINES.
Pioneer Omaha Druggist Died Suddenly of 

Paralysis.
John W. Haines, 73, vice-president of Haines Drug 

Company, Omaha, died suddenly of a paralytic stroke 
at Winchester, Va., May 5.

Mr. Haines was born in Virginia and came to 
Omaha in 1871. He was professor of penmanship 
in an Omaha business college and later engaged in 
the building and contracting business and in the 
drug business.

He is survived by his widow, two sons, Turner 
Haines and Fred O. Haines, and four daughters, Mrs. 
Norman Lewis of Omaha, Mrs. Elizabeth Bevel- 
heimer of Blue Springs, Nebr.; Mrs. H. H. Dewey of 
Liberty, Nebr., and Mrs. Grace Divers of Fulton, Mo.

His first wife died a number of years ago and on 
October 1, 1923, he married an old school chum, Mrs. 
S. S’ onaker, 65. of Winchester.

The Omaha Druggist extends sincere sympathy to 
this bereaved family in their great sorrow.

14TH ANNUAL CONVENTION AND DRUG SHOW 
OF THE N. A. D. C.

Also Formal Dedication of the Druggists? National 
Home, June 17-18-19, 1924 Palmyra, Wis.

Drug clerks from all over the U. S., and from the 
State of Wisconsin in particular, will gather June 117, 
18, 19, at Palmyra, Wis., to attend the Fourteenth 
Annual Convention of the National Association of 
Drug Clerks and the dedication exercises of the 
Druggists’ National Home which will be formally 
opened on that occasion.

The gathering is expected to be one of the most 
notable ever held! in the annals of drug retailing for 
it will inaugurate a new era in the economic life of 
the employed pharmacist—guaranteeing him protec
tion against the hardships of old age, misfortune and 
dependence upon the generosity of others.

The Druggists’ National Home which is situated 
upon the banks of beautiful Spring Lake is admir
ably adapted for the housing of a large number of 
persons and preparations are being made in the 
town of Palmyra also to take care of a record at
tendance when the convention opens.

A large number of concerns which market their 
goods through the retail druggist have manifested! 
their interest in this coming event by arranging to 
display exhibits during the three days of the con
vention.

A most interesting program has been arranged, it 
being intended to make the gathering notable for the 
merchandising instruction it will give to the clerks 
who attend. Among those who will give practical 
demonstrations which the vistors may profit by will 
be H. H. Cowan, nationally known as a window dis
play expert; Joseph Bertram Jowitt, one of the fore
most authorities on show card writing in the U. S., 
and Nels Darling, drug merchandising expert and 
widely known as a public speaker.

Ergoapiol (Smith)

Protective Mark
Ergoapiol (Smith) capsules bear on the in 
side of each capsules the letters M. H. S.
These letters are not visible from the out
side, but they are plainly discernible in the 
gelatine when the capsule is cut in half.
This method of marking Ergoapiol (Smith) 
now offer absolute protection against any 
imposition in the use of a spurious or fraud
ulent product.
Ergoapiol (Smith) is to be had only in pack
ages of twenty capsules each. It is not un
der any circumstances supplied in bulks or 
other form.

MARTIN H. SMITH & CO.
NEW YO R K , N. Y .
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Hundreds of Letters Bear
Witness to the Marvelous 

Benefits of Mercirex
A  constant stream o f letters daily prove afresh the wonderful work that 

Mercirex is doing in Omaha. They come in by every mail telling o f cures 
effected where every other skin treatment had failed before.

Mercirex is one skin treatment that you can safely recommend to your 
customers. If they have any skin blemish or affection— whether it is one 
pimple or the severest case of eczema— Mercirex will relieve it unless the 
basic cause is systemic.

N o matter what else has failed them, they will find Mercirex positively 
effective. For Mercirex is not just “ another skin treatment.”  It is a scientific 
product tested over a long period by authorities on the worst cases of sfyin 
ailments— and proved again and again by perfect cures.

In addition, Mercirex has none o f the detriments o f other skin treatments. 
It is stainless. It is delightfully perfumed. IT  L E A V E S  A B S O L U T E L Y  
N O  T R A C E  T O  B E T R A Y  IT S  U SE.

These are facts— and they mean money to you! T ell them to all who 
inquire about Mercirex and to anyone who is suffering from skin ailments o f 
any kind. It will pay you well, for you make better than 50%  on every sale. 
Order from Richardson Drug Company, Omaha.

THE L. D. CAULK COMPANY

. j
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SOME PROBLEMS OF THE MODERN DRUGGIST

Presented Before the Rotary Club of Casper, Wyom
ing, by W. S. Kimball.

There are professions which require high tech
nical training; there are businesses that involve a 
knowledge of merchandising; and there are lines 
the chief requisite of which is proper business meth
ods.

The modern drug store, gentlemen, as conducted 
under methods prevailing in the cities, is the most 
difficult mercantile proposition of the present most 
highly developed state of civilization the world has 
ever known. To be successful financially the drug
gist of this period must be possessed not only of 
more technical ability than formerly, but he must 
be above the average in point of education, must 
have a thorough knowledge of a greater variety of 
merchandise than any other dealer and must be 
possessed of business ability that will stand the acid 
test of competition of a class to which no other mer
chant is subjected.

This recital is not to be considered a “tale of 
woe,” for the leading druggists of Casper have 
worked out a plan whereby' they are enabled to 
continue to maintain the high-class institution the 
public has come to expect the modern drug store to 
be and still operate at a small profit. I say small 
advisedly; for I reiterate what I said in an address 
before the Wyoming State Pharmaceutical Conven
tion at Laramie in August, 1922, that merchants in 
all other lines of business in Casper, when volume, 
overhead costs and stock turn-over are considered, 
sell at a higher margin of profit than does the drug
gist. As a rule they open their places of business 
at 8 o’clock in the morning and close at 6 in the 
evening, while the druggist opens at 7:30 and closes 
at 11:30 to 12:30 at night. They begin the week on 
Monday morning and end it on Saturday night. The 
drug week begins also on Monday morning, but 
never ends. It reminds me of that old saying on the 
farm; that “man works from sun to sun, but wo
man’s work is never done.” The drug game should 
be parsed in the feminine gender of the business 
world.

Mercantile firms closing at 6 o’clock have but one 
set of employes. The druggist must employ a double 
shift and meet a double payroll at salaries consider
ably above the average. He must have an expensive 
location and costly and elaborate fixtures.

Possibly it is well to remind you Rotarians at 
this point of some of the service the public expects 
from the druggist that is not required from other 
merchants:

(1) Our business telephone is always at the serv
ice of the public for matters in no wise concerning 
our business, and it is not uncommon that people 
will idly gossip over the phone for fifteen or more 
minutes at a time, during which period the phone 
is of course out of commission. Besides this, we 
are expected to give space and install at our own 
expense a cabinet booth for a pay telephone, for the 
use of people whose dates require privacy, and for 
long distance calls. For this service we do receive 
a commission, amounting to around $4 a month.

(2) The general public, aside from business 
firms, depends almost as much on the drug store as 
it does on the postoffice for stamps with which to 
mail its letters. If you install a stamp machine, as 
I once did, people become highly indignant and do 
not hesitate to tell you that you are a contemptible 
profiteer. Ye, when you hand out two 2-cent stamps 
and a penny for a nickel, three times out of four 
they do not deign to say “thank you” for the cour
tesy and the five or ten cents’ worth of high salaried 
time it has taken for your clerk to wait on them,

but act as though they were doing you the favor. 
I have no doubt that many of them, really believe 
(if they are ever sufficiently concerned about their 
fellow-man to think of him at all) that the druggist 
made probably 3% cents net profit on that stamp 
sale, and they begrudge him the money, but stand 
for it because of the convenience. Of course, not 
all stamp customers are of this type, but the per
centage is so large that it gives you a real thrill of 
pleasure when you wait on one who is thoughtful 
enough to express an appreciation.

We find it necessary to carry several dollars’ 
worth of stamps on hand, to enable people to mail 
their letters evenings and Sundays, and at other 
times when they do not want to stand in line be
fore the stamp window at the postoffice (which latter 
we do for them). All of this we are glad to do, just 
as an accommodation; yet, the person who wants 
from 50 cents to $2 worth to enclose in a letter 
as a remittance (probably with an order for some
thing we have to sell) becomes offended because we 
are doing only a retail stamp business and must 
conserve our supply to avoid disappointing many 
others with letters fully as important. It is sup
posed to have been a Nebraska tourist who, upon 
returning home, reported having seen a sign con
spicuously posted in a Wyoming drug store which 
read: “Buy your stamps at the postoffice and save 
the middleman’s profit.”

(3) You business men, all of you, cash personal 
checks, as we do, but with this difference:. You have 
little protection, as we do, from 3 until 6 p. m. But 
your troubles end with 6 o’clock, while ours just 
begin. From the time the bank closes until 11 p. 
m. it is not uncommon that we cash as many as fifty 
checks at our Midwest Pharmacy. And every day 
we receive some of them back, marked “ insufficient 
funds” or “no account.’* Frequently some person, 
(usually a woman) has written it on the wrong 
bank, under the impression that a check is a check. 
(Men are the ones who cash worthless checks de
liberately and crookedly.) Probably three-fourths of 
these returned checks are for sums of $1 and $2, 
on which we have given cash for the full amount to 
someone probably going to the picture show. The 
first thing I usually do is to take ten cents’ worth 
of time to write a letter, using printed paper and 
envelope costing five cents and finishing that off 
with a 2-cent stamp, to endeavor to get my own 
dollar back. That’s profitable, to be sure (?); but 
when it fails to bring results, as so often happens, 
then I send the employe who cashed it personally 
after the money. If he fails to recover it, eventually 
it is charged to him. But in the meantime, that dol
lar of my own money, that was already in my pos
session, has cost me not only the 17c represented 
by the letter of notification, but frequently several 
hours’ time of my employe, costing me often $3 or $4 
to recover the $1, as it is occasionally necessary to 
make several trips before succeeding in seeing the 
party—who usually does not want to see you, any
way.

Some of our experiences are amusing; some are 
disgusting. A fellow came in one afternoon with a 
check for $15. The clerk brought it to me. I stepped 
to the telephone at the rear of the store and took 
down the receiver. Being near the front door the 
fellow went through it when he saw what I was 
going to do. I still have the check. Another came 
in just after banking hours on Saturday afternoon 
with a printed form check of a firm of contractors, 
signed and counter-signed. I knew they were still 
in the Wyoming National, so I slipped through the 
side entrance and holding the check up before the 
cashier, said: “Carl, is this check all right?” He 
replied: “You bet! Those people are good for any 
amount.” Tuesday morning, when I got the check 
back it was a forgery. I was not questioning the
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signature, and Carl knew I was not. He merely 
glanced at the check, without taking it in his hand, 
and had no occasion to be any more familiar with 
the signature than I was. However, the teller caught 
it—and I took the loss. So it is often difficult to 
protect yourself when you have apparently taken 
every precaution.

This matter of checks is a real problem. If the 
merchant requires identification or endorsement by 
someone whom he knows to be responsible, the same 
person who expects to have to fulfill that require
ment if he takes his check to a bank where he is a 
stranger, will become mortally offended at the drug
gist who “puts on banking airs,” and do his buying 
elsewhere.

(4) Strangers almost always go to a drug store 
to consult the city directory; and more often than 
not call upon the druggist for supplementary in
formation. In fact, from earliest time the druggist 
has been regarded as a sort of general information 
bureau and so recognized. He might well be classed 
as the original practical Rotarian; for in point of 
“service” he merits it.

The drug profession has developed into a highly 
efficient modern commercial proposition; devoid of 
mystery or chicanery, in which latter respect it dif
fers radically from the days when the doctor was 
the druggist and the druggist was the doctor and 
his den of an apothecary was a place of fearsome 
mystery with its collection of “ roots and yarbs,” its 
human skeleton, its leeches, pickled lizzards and 
snakes, and its general air of “voodooism.” The 
change has come about as a result of that everlast
ing warfare that is always being waged in nature: 
the survival of the fittest. So far as the drug busi
ness is concerned, that battle never waged more 
merrily than at the present day.

There used to exist a general fallacy with the 
public that the druggist made enormous profits from 
the sale of patent medicines. The truth is, that by 
a curious combination of circumstances made pos
sible on the one side by the passiveness of the in
dividual druggist and the utter lack of any result
getting national or state organization; and by the 
greediness of the patent medicine manufacturer on 
the other side, it is extremely doubtful if the aver
age druggist has ever made a dollar from the sale 
of natiopally advertised patent medicines, or ob
tained any result other than to partially meet the 
cost of his overhead, while depending on making up 
the deficit and any real profit by commanding the 
price that his technical knowledge and skill entitles 
him to in the prescription room; and yet, even there 
he is not able to command for his services the two 
dollars or more per hour that the Casper plumber, 
or brick mason, or carpenter receives wholly aside 
from the cost of his material.

It is true that many patent medicine and toilet 
goods manufacturers have become millionaires, 
chiefly at the expense of the druggist. In the mean
time the druggists throughout the country are vie- 
ing with the farmers and the stock growers and the 
banks dependent on those industries as to which 
line of business can register the greatest number of 
bankrupts.

The druggist has always been the “goat” of the 
commercial world. I don’t know what fertile brain 
was originally responsible for it, but judging from 
the tactics employed by the profiteers of the recent 
world war, it was probably that Connecticut Yankee 
manufacturer of wooden nutmegs who, as a smoke 
screen to divert attention from himself, first con
ceived the idea of a war-time stamp tax on patent 
medicines.

At any rate, it happened during the Civil War. 
The same form of taxation was resorted to again 
during the Spanish-American war and yet again dur

ing the recent world war, and with each recurrence 
the list of taxable articles becomes more and more 
extended, until this last time it included pretty much 
everything that the druggist handled—even, to a 
percentage tax on vanity boxes, fountain pens, ko
daks and soda fountain sales.

The hardware merchant was not required to 
paste a proprietary stamp on his hammers, his saws, 
or his nails, and the grocer sold his dried apples 
and canned products in the same old way, though at 
an advanced price. The druggist, on the other hand, 
had to affix a revenue stamp on every bottle or pack
age of proprietary medicine in the prescription room; 
the very preparations the physician prescribes for 
you in case of sickness—the things that he relies 
upon to save your very life, and which for the time 
being are of greater importance to you than even 
food. Can you conceive of anything that would more 
nearly classify as a necessity? Yet, these prepara
tions were subjected to the same humiliating sort 
of a special condemnatory tax as had always char
acterized cigars, cigarettes, tobacco and whiskey. 
It is enough to make the druggist patriots want to 
throw their tea overboard.

I presume the special stamp tax was originally 
designed to make the profiteering patent medicine 
manufacturer pay tribute, but like every other form 
of taxation it worked out so that the ultimate con
sumer pays it all. Just prior to the outbreak of 
the Spanish-American war, manufacturers were 
charging $8 per dozen for remedies selling for a 
dollar. During that brief war there was no ad
vance in the cost of manufacture, or of the ingre
dients, yet the manufacturers, by preconcerted ar
rangement, promptly advanced all dollar sellers 50 
cents a dozen because of the 30 cents a dozen tax, 
patriotically profiteering 66% per cent on the war 
measure stamp tax itself. During the recent war 
they did even worse. We did not think so much 
of a nickel here in Wyoming twenty-five years ago, 
and rather than advance dollar articles to $1.05 (the 
manufacturer would have made it $1.10 if he had 
been the retailer) I am one druggist who bore that 
entire tax for his community. After the close of 
that war and the removal of the tax, most of the 
manufacturers continued to charge druggists the 
war time price, as many are even now doing, five 
years after the close of the world war.

Every time a situation arises that enables them 
to raise the price they then strive to keep it there 
regardless of subsequent events. They do not dis
play the same spirit of fairness that the refiners do 
with regard to the price of oil. At $8.50 a dozen 
(some of them were even charging $9) a well known 
sarsaparilla tonic which cost the manufacturer in 
those days 14 cents per bottle all ready to ship, cost 
me 71 cents besides 8 or 10 cents freight and cart
age, or express; a total of about 80 cents. He sold 
it in large quantities at about 400 per cent profit, 
and I laboriously disposed of mine one bottle at a 
time on a 20 per cent margin while trying to meet 
an overhead cost (cost of actually making that sale) 
of 25 per cent for those days, as against 30 per cent 
today.

Both during the Spanish-American war and the 
greater portion of the time of our participation in 
the world war, notwithstanding the advance cost to 
the druggist, the manufacturers continued putting 
out their stuff under the same old printed selling 
price, so that the local druggist received the blame 
for any increase to the consumer. And that reminds 
me that there was once a talented business man well 
established in the wholesale hardware trade who 
was prevailed upon by some acquaintances to trans
fer his cash and his activities to a wholesale drug 
concern. Like many another misguided individual 
with visions of wonderful profits in the drug trade, 
he was destined to be undeceived. The wholesale
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drug houses have been having their troubles, as well 
as the retailer. This man, Mr. Saunders Norvell, 
because of his knowledge and experience, was in
vited to address a national convention of hardware 
manufacturers, jobbers and retailers at Atlantic City, 
on the desirability and nationally advertised products 
in the hardware trade from the standpoint of the 
wholesaler and retailer. His address created such 
a profound impression that the Hardware Age, a 
leading trade publication established away back in 
1855, asked him to briefly outline it in writing, so 
that they could print it for the benefit of the hard
ware trade in general. Here are some of the things 
he said: 1 1

“As you are aware, I was formerly in the hard
ware business. After thirteen years I was invited 
to address my old friends in the hardware trade, 
and my audience consisted of hardware manufactur
ers, jobbers and retail merchants. It was my desire 
to say something to this gathering that would be of 
real value to them.’’

“Now, as we all know very well, a very large part 
of the national advertising of this country is of 
goods sold in retail drug stores. For the last ten 
years I have been actively engaged in the drug and 
chemical business. I have had an opportunity to 
study national drug advertising, not only from the 
standpoint of the manufacturer, but also its effect 
upon the jobber, the retailer and the consumer. On 
the other hand, in the hardware business up to this 
time, there has been comparatively very little ad
vertising of hardware articles to the general public.”

“I happen to know something about the profits 
made by hardware jobbers and retail merchants as 
compared with the profits of drug jobbers and re
tailers, and I am safe in stating that while the drug 
business requires unusual preparation, study, knowl
edge and care, and while the hours of druggists are 
longer than those of any other class of merchants, 
it stands out as a fact that the profits of the drug 
jobbers and retailers are not as large as the profits 
of hardware jobbers and retailers. I gave figures 
in my speech. For instance: The Harvard Bureau 
of Research made a study of the profits of the 
wholesale drug houses of the United States for 1922 
and the result shown was that 100 wholesale drug 
houses, scattered all over the United States, selling 
$165,000,000 worth of drugs, averaged 9-10ths of 1% 
on their sales while thirty-two of these jobbers ac
tually lost money. I am quite sure that a similar 
analysis of the profits of 100 wholesale hardware 
houses in this country would show that they aver
aged in 1922 about 5% net on their sales. In other 
words, the wholesale hardware jobbers in exactly 
the same territory as the wholesale druggists are 
earning five times as much on their sales as the 
druggists. You will admit, if these figures are true, 
that they are very significant.”

“The Harvard Bureau of Research further stated 
in its analysis that the principal reasons why the 
profits of the drug trade were so small was because 
53% of their sales consisted of proprietary medi
cines and proprietary articles. Now, as we all know, 
the major portion of such goods is sold by national 
advertising. One would naturally ask: ‘Why is the 
profit on such goods to the jobbers so small?’

“The answer is simple. The majority of the 
manufacturers of proprietary medicines and propri
etary articles, hiding behind the Sherman Law, have 
taken no steps whatever to protect the wholesale 
druggist and the retail druggist on their profits. 
The majority of such manufacturers have sold 
mutual buying clubs (composed of retailers) and 
chain retail stores at exactly the same prices as they 
have sold the jobbing trade. They have sold cut- 
rate, short-service wholesalers and brokers only 
carrying a few of the best selling items at exactly 
the same prices as they have sold the wholesale 
houses.” ' * x
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As a result of these conditions, the mutual buy
ing clubs and the chain stores, buying at the job
bers’ costs, have been in a position all over the 
country to undersell the independent retail drug 
store on these items. The wholesale jobbers giving 
a complete service with traveling salesmen have 
been compelled to meet the competition of mutual 
buying clubs and other wholesalers selling goods 
without salesmen with price lists and as a result 
of the keenness of this competition prices have been 
cut to a basis on which the goods are sold by com
plete service jobbers with salesmen in almost every 
part of the country at less than the cost of doing 
the business.”

“Not only has the situation become intolerable on 
these nationally advertised goods from the stand
point of price, but it also has become very unsatis
factory to the jobbing and retail drug trade because 
many manufacturers have not used the slightest ef
fort to control the channels of distribution. Drug 
items are not only sold by drug stores, but by book 
stores, cigar stores, grocery stores, and in fact any
body in any line who has the money to pay for them, 
and when these goods are bought in lots of a few 
gross they are sold by the manufacturers of the 
goods to all this class of dealers at exactly the same 
price as paid by the wholesale drug house. Such are 
the conditions that exist today in the wholesale drug 
trade on nationally advertised items.”

“Exactly the same thing is true of the retail drug 
trade. By reason of competition of department stores, 
chain drug stores, cigar stores, grocery stores, etc., 
the profit on nationally advertised items has been 
cut to pieces. Price cutters have selected the most 
widely advertised items as their leaders.”

“ I outlined these conditions to my wholesale hard
ware friends and told them they should be happy in 
the fact that the national advertiser had not yet 
penetrated into the hardware business. I did out
line to them that if the national advertiser did come 
into the hardware trade—as he did into the drug 
trade—and if he advertised and sold his goods with
out the slightest effort to protect the profits of the 
jobbers and the retailers, the hardware business 
would naturally sink into the same condition in 
which the drug business now finds itself.”

“ I did not in my address give the names of manu
facturers in the hardware trade who have already 
started national advertising, but if I had desired to 
do so, I could have taken the item on which the 
greatest amount of money is being spent for national 
advertising, that belongs peculiarly to the hardware 
business, and I could have shown without any ques
tion or doubt that while, according to their financial 
statement, the manufacturers of this item have made 
millions of dollars in profits, today and for several 
years past not a jobber nor a retailer‘ distributing 
these goods have been- able to make one cent net 
profit over the cost of doing business on this article. 
This nationally advertised cutlery item today is not 
only sold to the hardware trade, but can be found 
in drug stores, grocery stores, tobacco shops, book 
stores and even on news stands. Recently here in 
New York I stopped at a tobacco store and noticed 
this item priced at retail at exactly the same figure 
we pay for them in wholesale quantities.”

These, gentlemen, are cold facts. I assume that, 
the nationally advertised article he refers to as be
ing sold both by all hardware and drug stores is a 
certain well known safety razor—a razor of which 
millions were sold at $5 each, though it developed 
recently that the cost to manufacture was probably 
less than 25 cents. It goes without saying that the 
hardware trade does not want nationally advertised 
merchandise at a stated selling price; yet, that is the 
condition which permeates the drug business.

Still, we are not discouraged. In many communU 
ties, as here in Casper, leading druggists have com-

D R U G G I S T
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Here is the 

Best Tonic for 

Your Business

PROFIT!
There is plenty of both 
PROFIT and Proteins 
t in Old Monticello
I TONIC.
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CONTENTS 1C OZS.

A Truly Stimulative and Blood Building 
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Revenue Department Permit N°Wd /33t9
k  Garrett & Company, Inc. Si
l y  BUSH TERMINAL N910 . 1 , J

Br o o k l y n , N.Y. JW T

SOLD ONLY THRU 
DRUG STORES

Jur Salesman tor o 
Introductory Offer,

RICHARDSON DRUG 
COMPANY
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Permit Humber N. Y- H-13369
** R m ra 1924

SUPPLEMENTAL TO APPLICATION FOR PERMIT TO USE INTOXICATING 
LIQUOR UNDER THE NATIONAL PROHIBITION ACT

- —5| /  iJO BE USED IN CONNECTION WITH APPLICATION FOR PERMIT. FORM 1404)

The following is a list of the preparations not listed in the United States Pharmacopeia, National 
Formulary, nor the American Institute.of Homeopathy in the manufacture of which it is desired to use
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Commissioner.

laaloner

bined their buying powers and are dealing direct 
with the manufacturer and obtaining an extra job
bers’ discount of 10 to 15 per cent and freight paid. 
That is hurting the wholesaler, but it is a matter of 
self-preservation with the retailer. The manufac
turer is the one at fault.

What is needed is organization. In Kansas all 
the druggists of the state are organized under what 
has come to be known as the Kansas plan. They 
have an active paid secretary and a salaried attor
ney of ability, and the manufacturer who seeks to

take not only all the profit, but fails to allow suf
ficient margin to even cover cost of overhead, finds 
his product shut out of Kansas until a compromise 
is effected. The right kind of a national organiza
tion could compel the manufacturer to supply his 
product to the wholesaler at a price which would 
enable him to in turn supply it to the retailer at a 
figure which would allow him just a legitimate profit 
at the advertised selling price. The wholesalers and 
the retailers should co-operate for mutual benefit—to 
obtain their just deserts.



M A Y  and JUNE  
SPECIALS

Mission—
1 -gallon bottles ...........................................$3.50 Gal.
5-gallon can s..................     3r.25 Gal.

M l Ida—
1 -gallon Litho ca n s ...................   3.25 Gal.
1-quart Litho cans.......................................  3 .50 Gal.

Rion—
1-gallon bottles ..........................   3 .50 Gal.
5-gallon cans.......................    3.25 Gal.

H aja—  '
1-gallon bottles ........ ...r...............................  4 .00 Gal.
5-gallon cans................................................  3 .50 Gal.

W e  recommend Mission as the best value in a Pure 
California Olive Oil. Absolutely pure, pressed under 
most modern and sanitary conditions.

w»dt nua Co.

Bottles
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Small ... 
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Large ... 
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“Made in Bond” Cigars Give Tampa a Proud Dis
tinction All Its Own.

Each Box of Cigars Manufactured “In Bond” Carries a United States Custcm House 
Stamp Attesting the Specific Character of the Product.

By A. L. Cuesta, Jr. ; r ,
Tampa has the rather unique distinction of being 

the only city in the United States manufacturing 
cigars “ In Bond,’’ and with each box carrying a 
U. S. Custom House stamp attesting to the specific 
character of the product of world-famed, cigar city.

Back in 1913—ten years ago—there was enacted 
in Congress a bill permitting manufacturers, whose 
cigars are made entirely from the product of one 
country, to operate as Bonded Manufacturing Ware
houses, Class 6, directly under the control and super
vision of the Customs Department.

Classed With Importers.
Ordinarily, cigar factories are under the watchful 

eye of Internal Revenue Department, but those “ In 
Bond’’ have, by this special act, been classed 
separately and their dealings with the Internal 
Revenue Department are merely those of an “ Im
porter”—in the purchase of Internal Revenue stamps 
which must be placed: on every box of cigars offered 
for sale in this country, whether imported or made 
in the United States.

To most of us the “Made in Bond” feature is either 
a web of detail or improperly understood. In fact, 
it is simply a direct government guarantee, to back 
which, the Customs Department assumes necessary 
supervision of the importation of tobacco, the class 
of merchandise and the character of workmanship 
used by the particular manufacturer operating “ In 
Bond.”

One of the excellent features of this Act is that 
the “Made in Bond” manufacturers may operate with 
practically no additional expense over those not in 
bond, for the Government’s only charge is for the 
services of the special storekeeper, assigned to each 
particular bonded factory, and for the actual cost 
of the bond stamps ($1.00 per thousand stamps).

Stamp Carries Government Guarantee.
The “Made in Bond” stamp specifically carries th% 

Government guarantee (1) that the tobacco used 
therein is imported direct from Cuba (2) that the 
cigars are long filler (as shown on the stamp), and 
(3) that they are made by the famous Spanish hand 
method.

This positively placed the “Made in Bond" cigar 
in the imported class, for the Government’s guar
antee carries every protection to the smoker that 
can be derived from the purchase of cigars actually 
made in the Island of Cuba. It is only necessary 
to point out that the cigar made in Cuba and im
ported to this country only guarantees the smoker 
that he is getting a product made entirely of tobacco 
grown in Cuba; by reason of custom, the smoker 
may also be assured that the cigar is Spanish hand 
made. On the other hand, our Government specifi- 
callv guarantees all of this in the “Made in Bond” 
cigars and in addition specifies that it is long filler.

The operation of “Bonded” factories may briefly 
be described as follows: When a factory changes
from the ordinary Internal Revenue type to the 
“Bonded” type, its premises must be entirely cleared 
of all tobacco material and its relations henceforth 
are solely with the Customs Department.

All outside doors of the bonded premises are fast
ened with Custom House locks—the keys of which 
are entrusted to, a special Customs storekeeper, as
signed to each particular factory so operating. This 
storekeeper is required to open the factory each 
morning, remains in the premises all day and at 
the conclusion of work in the evening personally 
locks the factory.

All tobacco entering into the manufacture of 
bonded cigars must be imported direct. It enters 
this country at Port Tampa and immediately is in 
the custody of the Customs Department, being trans
ported to the appraising rooms in Tampa where the 
specific duty on each bale is assessed and the tobacco 
certified into bonded manufacturing premises.

It is then hauled in trucks—operating under spe
cial license to the bonded factories where it is ac
cepted by the Government storekeeper and checked 
in on the import certificate, the duty, of course, on 
this tobacco having already been paid by the manu
facturer.

The storekeeper maintains complete records of all 
tobacco received—by bales, weight and classification; 
the number of cigars manufactured each day of all 
the various sizes, etc. His duties also include super
vision of manufacture to the extent of guaranteeing 
that only long filler is used and that each particular 
cigar is, made by the famous Spanish hand method.

’Thus, when the cigars are finally packed and ready 
for shipment the Customs Department, through its 
special storekeeper representative, affixes the “Bond” 
stamp (“read the White Stamp on each box” ) on 
each and every box before it leaves the premises 
and smokers who really desire clear Havana cigars 
are thus afforded a specific and binding guarantee 
by our Government covering the product.

Highly Pleased With System.
The nine “Bonded” factories in Tampa are. all 

highly enthusiastic over this feature and are appre
ciative of the co-operation of the Customs Depart
ment whereby they may place upon the market a 
class of cigars upon an absolute par and guarantee 
with imported merchandise made in Cuba.

Although no concerted campaign has ever been 
undertaken by the Bonded factories, it is pleasing to 
note that discriminating smokers are demanding 
“Made in Bond” cigars, for they realize that they 
not only have the manufacturer’s personal reputa
tion but the Government stamp back of the product.
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CONTEST OPEN TO ALL
We have been asked to call the attention of the 

retailers in this territory to the fact that the Cuesta- 
Rey cigar window display contest is open to 
them. This contest closes July 1. To each dealer 
is sent a Cuesta-Rey cigar display and he can ar
range a trade-pulling display or a novel window ef
fect that will draw customers. The retailer is re
quired to send into the company, whose headquarters 
are in Tampa, Florida, a photo of his display, to
gether with information stating the location, the 
length of time displayed, his name and address. The 
best display will bring a prize of $100, the second 
prize being $50, the third $25, the fourth $15 and the 
fifth $10. The Cuesta-Rey cigar is jobbed by the 
Richardson Drug Co.

A CORDIAL WELCOME TO AN OLD BRAND
Ainsworth, Nebr., April 4, 1924. 

Richardson Drug Co., Omaha, Nebraska.
Gentlemen:

Please send by parcel post, 250 Pastora Cigars, 10c. 
They seem to fill a long felt want.

Very truly,
GEORGE WHITNEY, Mgr.

This will come as good news to the retail mer
chant. William Demuth & Co., makers of Demuth 
Bruyere, are now featuring this fine pipe at $7 each. 
As no change has been made in the price to the 
trade, this means that the dealer is practically being 
handed an extra dollar with every Demuth Bruyere 
pipe he buys and sells. This will run into real 
money, because the demand for this ultra fine pipe 
is climbing at a great rate. For some time dealers 
have been writing and urging William Demuth & Co. 
to take this step, and now they are doing it and 
passing the extra profit along to the trade.

At $7 the Demuth Bruyere will still be the out
standing value among quality pipes. It is recog
nized universally as being in every respect the equal 
of pipes selling at several dollars more.

Those dealers who already have Demuth Bruyere 
display cases in their stores can procure new $7 la
bels for their show cases by writing direct to Wil
liam Demuth & Co., 230 Fifth Avenue, New York City.

SIGMUND HAAS SAILS ON NIEUW AMSTERDAM.
Sigmund Haas, president of the San Telmo Cigar 

Manufacturing Co., of Detroit, sailed last month on 
the steamship Nieuw Amsterdam for Holland to at
tend the inscriptions. He expects to remain on the 
other side for the next two months.

KAYWOODIE ITALIAN BRUYERE—THE PIPE 
THEY CAN’T FORGET

The Kaywoodie pipe is nationally advertised in 
fourteen leading magazines. Millions of smokers 
read about it every month. They are never allowed 
to forget it.

Every Kaywoodie pipe is guaranteed—not for one 
year or two years, but unconditionally.

The retailer who displays Kaywoodie pipes promi
nently in his show case and window, draws divi
dends from Kaywoodie advertising. Are you getting 
your share? Retails at $4 and up.

If you want something new, that’s good, order a 
box of Robert Bacon Junior to retail five for twenty- 
five cents.

WHEN A WINDOW DISPLAY IS A JOKE.
Window displays pay forty per cent of a drug

gists rent, but only forty-two per cent of the drug
gists are collecting. This is true as I personally 
checked one hundred drug store windows in the 
Middle-West.

Here are a few displays that I saw. One dealer 
had a background advertising a tonic and in the 
foreground, tooth brushes, hot water bottles, compact 
face powder, and a poster on the window advertis
ing a brand of cigars. Another dealer had in his 
window base balls, bats, fielders’ mitts, poul
try tonic, grass seed, and an ice cream sign on the 
window. Funny isn’t it?

Another dealer had in his window a beautiful 
Tan lac window display with a dozen bottles of Tan- 
lac, and a dozen bottles of Tanlac Vegetable Pills 
arranged neatly in the foreground. Which of the 
three dealers is collecting his forty per cent of the 
rent from his window?

I know you will agree with me that the last men
tioned dealer is.

If you are going to advertise a tonic in your win
dow, then run a laxative with it. If a paint window, 
also put in varnishes, paint remover and brushes. If 
baseball window, use bats, gloves, masks, etc. Al
ways use items that go hand in hand1. If a cosmetic 
window, use powder, rouge and face creams, don’t 
add toilet water and curling items, and always keep 
the window clean.

In using several items that correspond, it gives 
you several opportunities of collecting that forty 
per cent. Don’t make a joke of your window 
“ THINK IT OVER THEN PUT IT OVER.”

W. F. MORRIS.

1 lb. cans per doz. $4.25
Makes polishing the 

fountain easy
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C ig a r s ,  each a 
distinctive shape

All of Fine Quality and are Backed 
By Our Guarantee

3 of the Nations 
Greatest Brands

Hunter
Invincibles
F ifty  in W o o d  and 25 in 
R ou n d  T in s, per thous
and....,..............  $ 35.00

De Soto Marble 
Head Corona Fif
R ou n d  C edar L ined Tins, 
thousand ..............................$3£

Marca Rica
A  Full P erfecto , 50 in 
W o o d  and 25 in Square
T in s, per M  $35.00
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MADE IN BOND

HAVANA CIGARS
IN A'GOMPLETE LINE OF IMPORTED SIZES

TOBACCO
Guaranteed by the U. S.
Government to be Imported 

Direct From Cuba
Every leaf of tobacco en

tering into the manufacture 
of “Cuesta-Reys” is Imported 
Direct from Cuba. Our im
mense Warehouse and Stem
ming facilities guarantee the 
finest the market of Cuba af
fords.

METHOD
Read the White “Bond”  Stamp 

On the Box
The “Made in Bond” stamp 

guarantee that each cigar is 
Spanish Hand Made, of Long 
filler and that our process of 
manufacture is identical with 
that of the best factories of 
Havana.

REPUTATION
For thirty-nine years “Cuesta-Reys” have enjoyed the 

patronage of America’s better smokers—men who desire quality 
goods—and each year has added to our enviable good-will among 
connoisseurs.

TAMPA, FLA HAVANA, CUBA

Richardson Drug Company
Western Distributors

jUI mm
5F E S



CUESTA, REY AND COMPANY, Tampa, Florida. 
Made in bond, Tobacco imported from Cuba exclu
sively. Spanish hand method under U. S. custom 
supervision. Each box of Clear Havanas bears the 
white Government guarantee stamp.
Cuesta, Key—Cuesta, Rey & Co., Tampa, Fla.

No. In Price
Box Per M

Concha Fina ....................... ................... 50 $ 77.00
Panatela Fina .................... .....................50 95.00
Predilectos .......................... .................. 50 95.00
Commanders, Tins ............. .................. 60 95.00
B. Panatela ./...................... .................... 50 100.00
Belvedere ......... ; ....................................50 100.00
Knickerbocker .................................... 50 115.00
Cabinet Royal ..................... ........... .......50 135.00
Favorita .............................. ................... 50 135.00
Queens ................ ................ 140.00
Reyes .................................... ................... 25 190.00

White Heather—Cuesta, Rey & Co., Tampa, Fla.
Killiecrankie .....................     50 115.00
Ben Nevis .............................. 50 130.00
Scotia Perfecto ............................... 25 135.00
Caledonias ...................................  25 190.00
Favorita .................................................... 50 140.00
Queens ................     50 140.00

Cuesta, Rey—Unbonded
Classic Marine, tins................... 50 59.00
Cu-Rey Aristocrats ..............   50 75.00
Cu-Rey Panetelas .........................   50 75.00
Cu-Rey Brokers ...............................   .50 95.00
Cu-Rey Presidents .................  50 115.00

Robert Bacon
Junior (5 in fo il)....................... 100 37.50
Rothchild (13 top) .......................  50 75.00
Panetela .......................................  50 75.00
Brevas .................   50 75.00
Pullman Bouquet .....................................25 95.00
Perfecto Grande ...................................... 50 95.00
Perfecto (Foil) ............  50 112.00
Merchants ................................................. 25 115.00

Wellerettes
Londres .................................................... 25 68.00
Invincible .....................................  25 58.00
Presidents ............................................... 50 58.00
Foil (Cuban) .................................. 50 58.00
Pan*t Regalia .......................................... 50 58.00

Miscellaneous
No. In Price 
Box Per M

Pastora Corona, wood and tins............  50 75.00
El Dallo Invincibles.......................   5 59.00
El Dallo Invincibles................................ 50 58.00
Hunter, Tins .........................................  10 35.00
Hunter, Tins .........................................  25 35.00
Hunter ....................................................  50 35.00
Marca Rica, 5 in foil package................ 100 35.00
Marca Rica, Tins.....................   25 35.00
Marca Rica, Banded................................ 50 35.00
De Soto, Tins................  50 35.00
George the Fourth.....................    50 35.00
Francis Wilson ...................................... 100 33.00

Cigarettes.
. . . . . . . . . .  ......... ...... . ddz. $ .99
............    M 6.45
....................................... .M 8.00

Camels . . . __ . . . . . . . . . . . . ___ . . . . . . . .  .̂.. .M 6.40
Spur ................................................ M 6.25
Chesterfields ....................................    M 6.40

Richmond St. Cuts ................................  M 10.00
English Ovals ....................... .M 10.50
Pall Mall ........................................................ ‘.M 21.00
Pall Mall, round ............................................. M 19.50
Phillip Morris .........................   .M 20.00
Herbert Tareyton ..........................  ..M 10.50
Blue Boar .........................................................M 10.00
Strollers....... : .......................................per doz. .96

Cigarette Papers, Etc.

Riz La Croix, 5c.................. .48
Midland Cigar Lighters . . . 15.00
Evernice Match Machine .. 6.60
No. 1 Eletrohume ............. 30.00
Cigar Box Lid Holders.... ....... doz. .75

SMOKING AND CHEWING TOBACCO.
Prince Albert, 16c tin .. . . 5 1.53
Tuxedo, 12c tin.................. 1.16
Luckv Strike, 16c tin....... 1.53
Velvet, 17c tin.................. 1.53
Edgeworth Ready Rubbed, 17c... 1.62
Edgeworth Ready Rubbed, 35c... ...... 3.55
Edgeworth, 2-oz................. 1.90
Edgeworth, 4-oz................. 3.80
Edgeworth, 16-oz............... 14.50
Bull Durham, 10c bag------ .78
Union Leader, 10c tin....... .96
Piper Heidsieck, 10c fo il.. .97
Piper Heidsieck, 20c foil.. 1.92
Boot Jack, 15c foil............. 1.44
Maritana, 15c foil.............. 1.44
Gravely Superior, 10c foil. .96
Climax, 10c ....................... . .96
Climax, smooth, 10 plugs.. . .plug .72
Masterpiece, 9 plugs........... . .plug .41
Horseshoe ......................... . . . .lb. •74
Star .................................... . . . .  lb. .74
Cherokee ........................... .96
Stud ................................... .48

v .
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R IC H A R D S O N  D R U G . C O :

CIGAR AND TOBACCO DEPT
We Aim to Furnish the Best Cigars from the Best Factories|in America

A l l  T e t x e s  F * a l d

111 Cigarettes 
Lucky Strike 
Fatimas .......

Piedmonts ......... ......................................... . .M 6.40
Omars ........... ...................... ........ . . . . . . . . . . M 8.00
Red Kamel ........ ........................................... M 12.90
Murad ......................... ....................... .........  M 16.00
Melachrino No. 9 ....... ....................... ...........M 16.00
Naturals ....................... •.......... ................... M 12.90
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TRAVELERS’ OMAHA ADDRESSES.
C. Ellis Nichols.................................. 5015 Webster St.

Phone Walnut 2017.
Representative Sharp & Dtihme.

C. J. Caswell...................................911 North 49th St.
Phone Walnut 5582.

Representative Eli Lilly & Co.
J. E. McCartny........................................... Castle Hotel

Representative Colgate & Co.
j .  V. Miller..............................................Sanford Hotel

Representative Johnson & Johnson.
Irving McEwen.............Sanford Hotel, P. O. Box 333

Representative Bauer & Black.
C. H. Shults...... ..........: ..................... Wellington Inn

Representative Horlick’s Malted Milk Co.
W. W. Kendall...........................................Loyal Hotel

Representative Chas. E. Hires Co.
J. H. Lindbeck..................................  Wellington Inn

Representative Detroit White Lead Works or 
Rogers Paints and Varnishes

D. F. Allen-..-_______ _____________ 135 No. 43rd St.
Phone Walnut 7291 

Representative Liquid Carbonic Co.
W. S. Birdsall................................  Carlton Hotel

Representative Jno. Wyeth & Bro.
M. W. Sperry............................ Apt. 122 Drake Court

Phone Jackson 2440 
Representative Wm. S. Merrell Co.

W. B. Oden.............Bransford Hotel, 209 So. 33rd St.
Representative Parke, Davis & Co.

A. D. Anderson......................................P. O. Box 1264
Representative Welch’s Grape Juice Co.

A. M. Day...........................................................Merriam Hotel
Representative Coca Cola Co.

H. N. Legge.......................................   Hotel Conant
Representative Squibb & Sons.

G. E. Bowles...........................................................Hotel Conant
Representative Frederick Stearns Co.

W. W. Decker....................Room 105, Hamilton Hotel
Representative Thompson Malted Milk Co.

A. C. Walker...........................................225 Park Ave.
Representative Coors Malted Milk Co.

Ira B. Hull................................ 2453 Crown Point Ave.
Phone Kenwood 0461 

Representative Richard-Hudnut Co.
W. F. Ottmann....................................... 2425 Mary St.

Phone#Kenwood 3634.
Representing H. K. Mulford Co. 

Representatives Richardson Drug Co., Omaha, Neb.
C. K. W eller....................................... 1907 Spencer St.
J. W. Fisher............................................5019 Burt St
Robt. Van De Ven.................................. 2209 Jones St.
Bert Verpoorten ...............................2462 Harney St.
A. p Marcotte......... 126 W Broadway, Council Bluffs
W. P Morris......................................2724 Spencer St.

Special Tanlac Representative.

see the world no less than yourself. For in doing 
good work you are creating your own life.

The person who concedes defeat admits that he 
deserves it.

Do you know the manufacturing output of Nebraska 
amounts to six hundred million dollars a yeart

OPTIMISM AND SUCCESS.
Optimism is the kernel of the nut, not the shell.
It’s the fine traits of your friend, not her faults.
It is the flowers on the hillside, not the dead leaves 

under the snow.
It is the opportunity in your job, not the grind.
You choose the kind of world you will live in— 

and you paint its hue golden or drab, as you will.
Optimism in a word is the eye of the soul.
It is the color of your vision that makes you see 

the fine beyond the coarse, the best beyond the 
worst.

The only pessimism that may be justifiable is dis
satisfaction with your own inefficiency. So long as 
you have faith in yourself the facts around you will 
justify that faith.

If you have done your best—for a day, or a week, 
or a lifetime—you have a right to feel your best— 
fbr you are at your best.

The job well done should be the measure of your 
hope for the future—the true mirror in which you

A pamphlet issued by the Publicity Bureau of the 
Omaha Chamber of Commerce entitled 101 facts 
about Omaha gives the following information about 
manufacturing in Omaha:

1. Omaha has more than 500 factories producing 
$382,000,000 worth of products annually—more than 
$1,000,000 a day.

2. Approximately $8,000,000 worth of building ma
terial is manufactured in Omaha annually.

3. Omaha manufacturing output has increased 
125% since 1910.

4. Omaha packing plants produce more than 
$500,000 worth of products a day. They employ
13.000 people.

5. Omaha factories produce $1,868 worth of prod
ucts to each resident of Omaha annually.

6. Omaha manufactures more pig lead than any 
other city in the United States.

7. Omaha manufactures more than any other city 
in the world—more than 150,000 pounds a day.

8. Omaha factories manufacture more than $3,- 
000,000 worth of auto tires a year.

9. Omaha manufactures $3,000,000 worth of bak
ery products a year.

10. Omaha’s electric power capacity is 550,000 
kilowatt hours daily.

11. Omaha’s power rates are lower than those 
of other cities of the same class.

12. Omaha’s steam power capacity is estimated at
115.000 horsepower.

M O U L T O N ’S 
LIVE WIRE

T h e  N ew
D R U G G IS T ’ S JO U R N A L

is not in competition with any other trade 
paper because it is

Absolutely Different
It has a field all to itself, national in 

character and is the only trade publication 
in the United States that is owned and 
published by a traveling man and edited on 
the road in the midst of the trade it serves.

W hat Other Druggists Are Doing
If there’s anything new going on in the 

way of business-getting ideas, the traveling 
man covering a large territory and getting 
into every drug store is sure to find it— 
and therein lies its strength.

We offer you something you can use— 
a novelty—a curiosity at

$1.00 PER YEAR  
Two Successful Issues Now Out

W . C. MOULTON  
Editor and Publisher

923 Boylston Avenue North Seattle, Wash.
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WANTED MISCELLANEOUS
SPECIAL ATTENTION—If you want to sell your 

drug store, or buy one in any state, or want any 
kind of position, or need any kind of employe, or 
need a Doctor, Dentist or Veterinarian, write F. V. 
Kniest, R. P., Peters Trust Bldg., Omaha, Neb. Es
tablished 1904.

Dr. C. Q. Dodd, Physician and Surgeon, has given 
up his practice at Weston, Nebraska, to take up a 
special course of study. This leaves a good opening 
for a Doctor as we are informed there is no com
petition.

FOR TRADE
POULTRY REMEDIES.

Order Now.
Be prepared to supply the demand. Check this 

list and mail your order to Richardson Drug Co. 
Avicol—

50c ..............................  doz. $ 4.00
$1.00 .................   doz. 8.00

Don Sung—
50c ___; ........ ........................................... doz. 4.00
$1.00 ..............................    doz. 8.00
$5.00.............................................................doz. 45.00

$24.00 lots—10% discount.
Conkeys Cholera—

50c ..............................................................doz. 4.00
Conkeys Roup Remedy—

30c .........................................................  doz. 2.40
60c ..............................................................doz. 4.80

Disinfectant—
Gallon ca n s ............................   doz. 12.00
Half gallon cans.................   doz. 7.00
Quart ca n s .............................. .......... '.. .doz. 4.00

Egglac—
Gallons ............................................   doz. 7.80
Half gallons ..............................................doz. 4.80
Quarts...................   doz. 3.75
Pints ................................    doz. 2.00

Fleck’s Lice Powder ...................................doz. 2.00
Flecks Poultry, 25c ............. .doz. 2.00
Oculum, 50c ................................................. doz. 4.00
Pom’s Golden Wonder—

Small ..........................................................doz. 4.00
Large...........................................................doz. 8.00

Pom’s Roup Head Dip..................................doz. 6.00
Potassium Permanganate—

1-lb. cans .....................................   .lb. .28
10 1-lb. cans..................................................lb. .26
25 1-lb. cans.........................................  lb. .25
50 1-lb. cans.................................................. lb. .24
100 1-lb. cans.................  lb. .23
1 lb. bulk...........  lb. .24
10 lbs. bulk......... ........................................ lb. .22
25 lbs. bulk....................................................lb. .20
50 lbs. bulk........... .-............ .........................lb. .19
100 lbs. bulk......... ....................................... lb. .18

Roup Remedy—
Roup over 50c...........................................doz. 4.00
Roup over $1.00......................................... doz. 8.00

Sodium Fluoride—
1-lb. can ....................................... lb. .28
10 1-lb. cans.................................................. lb. .26
25 1-lb. cans..................................................lb. .25
50 1-lb. cans.................................................. lb. .24
100 1-lb. cans................................................ lb. .23
10 lbs. bulk.................................................... lb. .22
25 lbs. bulk......................................... lb. .20
50 lbs. b u lk .... .............................................lb. .19
100 lbs. bulk.................................................. lb. .18

Sodium Silicate Solution—
Gallons inc................................................... gal. .65
Quarts inc.................   doz. 3.75
Pints inc...............................  doz. 2.00

Walko Liquid—
50c .............................................................. doz. 4.00

Walko Tablets—
50c ..............................................................doz. 4.00
$1.00 ........................................................... doz. 8.00

Walko Tonix—
50c ...........................................................doz. 4.00
$1.00 ........................................................... doz. 8.00

Clerk.

EXCHANGE FOR DRUG STOCK—200 acres five 
miles from Nebraska town of 5,000. Improvements 
good, 120 acres in cultivation; 80 acres pasture. 
Price $11,500.00. Or 640 acres eastern Colorado roll
ing land. Light improvements; 65 acres broken; 
30 acres will produce alfalfa. Price $17,000.00. If 
interested, write R. C. Bendler, 212 5th Avenue, 
Holdrege, Nebr.

FOR SALE
FOR SALE—One U. S. Dispensatory, new. Twen

tieth Edition. Cost $12.25. Will take $10.00. Write
J. D. Brown & Son, Missouri Valley, la.

FCfrt SALE—One of the best paying Suburban 
Drug Stores in Colorado Springs, located at Santa 
Fe Depot. Fixtures $2,500; stock about $3,000. Large 
back room, 24x70; long lease. Good tourist trade. 
If interested, write O. N. Sturgeon, 502 E. P. P., 
Colorado Springs, Colorado.

FOR SALE—The Rexall Drug Store, Wall Lake, 
Iowa, on account of sickness of the proprietor must 
be sold at once. Store and fixtures about $6,000.00, 
rich farming community and good prices, overhead 
expenses low, rent $20.00 per month. Address: Leo 
K. Nelson, Carroll, Iowa.

FOR SALE—Fine drug store in town of 12,000 in 
Wyoming. Good business. Good lease. Best reasons 
for • .elling. If interested, write T. S. L., care Omaha 
Druggist.

Want to Sell? Want to Buy? Want to Exchange? 
Business Offers. Help Wanted. Positions Wanted. 
Address Service Department, Omaha Druggist.

FOR SALE—Good paying Drug Store in Western 
Nebraska town. Clean, new stock and fixtures. In
voice $4,500. Sales $11,000 in 1923. Big territory. 
Splendid opening for young man or woman or for 
doctor to own and operate store in connection with 
general practice. Will discount some for quick sale. 
Address C. E. S., care Omaha Druggist.

SLEEPER’S FLY PAPER

Per Quire 
Per Ream

In Envelopes 
Box of 50 
Box of 100

umwcFLYmn
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SE A SO N A B L E  GOODS
CLEANERS AND POLISHERS

Abrazo Aluminum Cleanser....... ...........    .doz. $ .90
3 dozen lots ...............v ...  .doz. .85

Affinity Cleaner, 1 gal. cans....... ............. .doz. 10.00
Affinity Cleaner, 1 lb. cans........................... doz. 2.00
Absorene Wall Paper Cleaner.....................doz. .90

3 doz. lots .............   for 2.55
Barkeeper’s Friend ..................................... doz. 1.75

% gross lots  ............................per gross 20.00
1 gross lots ................................per gross 19.00

Bon Ami—
Cake, % gross $13,00..........  doz. 1.10
Powder, % gross $16.00..........................doz. 1.35

Boyle’s Brightener, pints.....................  doz. 6.00
Boyle’s Old English Floor Wax, 1-lb. cans.doz. 6.80
Boyle’s Polishers ......................................... ea. 3.33
Burnishine, pints, gross $2.8.80--------. . . .  .doz. 2.75
Climax Wall Paper Cleaner................  .doz. 1.20

3 dozen for $3.25.
6 dozen for $6.25. . . .

12 dozen for $12.00.
Electric Wall Paper Cleaner........................doz. 1.00

3 dozen for $2.75.
6 dozen for $5.50. -

12 dozen for $10.80. P. -
Electro Silicon— > .

Cream, 4-ounce .................................... doz. 1.00
Cream, 8-ounce ................................ doz. 2.35
Powder ..................................  doz. 1.00

Estes Laundry Tablets....... ................ ....doz. 2.10
6 dozen lots, 5%.

Haja Body Polish—
% pints ............       doz. L50
Pints .......................................................... doz. 2.25
Quarts ...............      doz. 4.25
Gallons ..................................  doz. 15.00

Haja Floor Wax Paste—
1-pound lots ..............................   lb. .35

12-pound lots ... v..................>...........doz. 4.00
25-pound lots ...........................................lb. .33
50-pound lots .................. lb. .32

100-pound lots .............. lb. .30
Haja Metal Cream—

% pints .....................................................doz. 1.50
Pints .......................................................... doz. 2.25
Quarts .....................................  doz. 4.25
Gallons .......................................................doz. 15.00

H. R. H. Paint Cleaner................................ doz. .90
Hup Furniture Polish—

4-ounce .....................................................doz. 2.00
12-ounce .....................................................doz. 4.00

Johnson’s Cleaner—
1-pound size ............................................doz. 4.80

%-pound size ............................................doz. 3.60
Johnson’s Kleen Floor—

y2 gallons . — .......................  doz. 10.00
Quarts ..........................  ..doz. 6.00
Pints .......................................................... doz. 3.20
y2 pints ..........................   doz. 2.00

Johnson’s Prepared Wax Paste—
Utility Size, 2%-oz......................................doz. 2.00
Household Size, 5%-oz.............................. doz. 3.60
Auto Size, 5%-oz.........................................doz. 3.60
8-ounce ...............   doz. 4.00 »
1-pound cans ............................................doz. 6.80
2 pound cans ......................................... doz. 13.60
4-pound cans ............................................doz. 24.00
8-pound cans ............................................doz. 48.00

Johnson’s Prepared Wax, Liquid—
% pints .....................................................doz. 4.00
Pints .......................................................... doz. 6.00
Quarts.................   doz. 11.20
y2 gallons ................................................. doz. 19.20
Gallons ..........................   doz. 32.00

Johnson’s Polishing Brushes, 7-lb.............each 2.63
One pound Wax free with each Brush.

Johnson's. Polishing Wax, Assortment No. 1—
1 dozen each Paste Wax, 8-oz. and 16-oz.
1 dozen Powdered Wax, medium.
1 dozen each Liquid Wax, % pints and pints. 
1 dozen Paste Wax, 2%-oz. free.
Costs $24.80; Retails at $40.20; Profit, $15.40.

Likwid Wax, 25c ........................ . . . doz. 2.00
Likwid Wax, 50c .................................. ....doz. 4.00
Liquid Veneer—

4-ounce....... ........... ................ doz. 2.40
12-ounce .......... ................................... doz. 4.80

Quarts ................................................ .doz/ 10.00
y2 gallons . . : . . . .  .doz. ; 16.00
Gallons ........... ............ .............. . doz. 28.00

Liquid Veneer Dust Cloths ......................doz: "" 2.80
Liquid Veneer Mop Swabs .................. ...doz. 8.40
Liquid Veneer Mop Swabs, Junior........... doz. 7.00
Liquid Veneer Mops ................  ..doz. 16.00
liquid Veneer Mops, Junior..................... doz. 12.00
Liquid Veneer Mop Oil, 4-oz.....................doz. 2.40
Liquid Veneer Mop Oil, 12-oz........  ...doz. 4.80
Liquid Veneer Mop Oil, quarts................ doz. 10.00
Lyknu—

25c size .....................................................doz. • 2.00
5Qc size ...................     doz. 4.00

Metalglas, 1-lb. cans ................ .................doz., 4.25
O-Cedar Polish—

4-ounce .....................................   doz. 2.40
12-ounce ............................................ . . . . .doz.  4.80
32-ounce .................   ..doz. 10.00
y2 gallons ............. ........ ...................... . . doz. 16.00
Gallons : ..............    .doz. 24.00

O-Cedar Wax— ’ ,
2 y2 -dunce ....... .... .doz. 2.00
y2-pound can ..............  .doz. 4.00
1- pound can ...............  ...doz. 6.00
2- pound can ......................  doz. 10.00

O-Cedar Polish Mops—
No. 3 Triangular ................................... doz. ■ 14.00
No. 4 Triangular ........   doz. 10.00
No. 8 Triangular ...................................doz. 14.00
No. 11 Battleship ...................   doz. 14.00

O’Cedar Deals, B ......................  each 31.60
Old Dutch Cleanser ...................................doz. .90

4 doz. in case ............. ................... ."____case 3.40
5 case lots, $3.30; freight paid from mfgrs.

Punch Mops ..........   ....doz. 8.50
Punch Oil, quarts......................................... doz. 8.00
Punch Sets, No. 28............................   doz. 8.00

CLEANERS AND POLISHERS.
Contains 2 Mops, 1 Polish Cloth, 1 Bottle 

Polish.
R. D. Co. H. H. Ammonia, pts..................... doz. 1.50
R. D. Co. H. H. Ammonia, qts......................doz. 2.50
Red Cross Ammonia, stronger, 16-oz..per 100 25.75
Roger’s Bras-Shine—

Gallons ............................................... net gal. 1.45
Rogers Bras-Shine—

Quarts .................................................net gal. 1.88
Pints .......  net gal. 2.16
y2 pints ..............................................net gal. 2.88

Roger’s Prepared Wax—
y2-lb. cans ..........................   lb. .92
1-lb. cans .................... lb. .82

Less 40%.
Roger’s Furniture and Auto Polish—

4-ounce ............................................. net doz. 1.50
12-ounce ..............................................net doz 3.00
1 gal. cans .......................   each net 1.86

Roger’s Motor Soap—
5-lb. packages ............................................ lb. .37
1-lb. packages ..........    lb. .40

Less 33%%.
Shmoline Cleaner—

Quarts ........................................., ............doz. 6.00
Gallons ........................................   doz. 20.00

Saniflush .......................................................doz. 2.25
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Sapolio Scouring .......................................   .doz. 1.05
Shine Again, $1.00 size..................................doz. 8.00
Shine Again, 40c size....... ......................... doz. 3.20

1 dozen free with each dozen of either size.
Shine All, pints .......................   doz. 4.00
Shine All, quarts ...................*................... doz. 6.80
Shine All, % gallon............  doz. 12.40
Shine All, gallon ........................................ doz. 20.00
Smoky City Wall Paper Cleaner...............doz. 1.00

3 doz. for $2.75.
6 doz. for $5.50.

12 doz. for $10.80.
Waxit—

6-ounce ............ . f ..................... .............doz. 2.80
14-ounce .....................................................doz. 4.80
Quarts .................. . . . . .*...........................doz. 10.00
y2 gallons ..............................   doz. 20.00
Gallons ..........................   doz. 32.00
$13.23 lots, 1 quart free.
$25.20 lots, % gal. free.
$36.55 lots, 1 gal free
1 dozen 6-oz., 1 dozen 14-oz., and y2 dozen 

quarts, 1/12 dozen quarts free.
Wright’s Silver Cream Polish, 8-oz............ doz. 2.25

3 dozen lots—manufacturers will send check 
for % doz. free.

6 dozen lots—manufacturers will send check 
for y2 dozen free.

12 dozen lots, 5% discount and 1 dozen free. 
(Prepaid direct from manufacturers.)

Wizard Polish, lOc-size , . . .  .x. ..................... doz. .75
Wizard Mops—

No. 50 .....................    doz. 10.00
No. 60 ..................................  doz. 8.00

CLOTHES CLEANERS AND DYES.
Aladdin Dye Soap; 1 gross $9.60................doz. .85
Angel Dainty Dyes .......................................doz. .75

6 dozen lots, 1 dozen free. •
12 dozen lots, 3 dozen free and 5%.

Butterfly Tints—
1 gross lots, $13.75 end 3 dozen free....doz. 1.15 

Carbona—
20c .....................   doz. 1.50
30c ......................................    doz. 2.50
60c ......................... i ................................. doz. 5.00
$1.00 ................................................ doz. 9.00

Diamond Dyes ............................. »............doz. 1.13
1-gross lots, 5% and 3 dozen free.

Energine ......................................  doz. 2.75
Mufti, No. 3 ...................................................doz. 2.50
Mufti, No. 5 ...................................................doz. 5.40
Nichol’s Dry Cleaner in bottles ............... doz. 2.00
Nichol’s Dry Cleaner in cans ...................doz. 2.50

1 doz. lots, 1/12 doz. free.
Putnam’s Dry Clean-0—

25c size ................................  doz. 2.00
50c size .....................................................doz. 4.00

Putnam’s Dyes .....................................  doz. .67
1 gross lots, 3 doz. free.
3 gross lots, 5% and 9 doz. free.

Rit Soap, 1 gro. $13.50................................doz. 1.15
Solvite ................ v.......................................doz. 2.80
Thoro ............................................................doz. 2.00
INSECTICIDES, LICE HILLERS. FLY CHASERS, 

DIPS AND SPRAYS
B. B. B. Roach Powder, small................... doz. 3.35
B. B. B. Roach Powder, large................... doz. 9.60
B. B. B. Roach Powder, 5-lb. pkgs.......... each 4.40
Black Flag Insect Powder, smEll................doz. 1.25
Black Flag Insect Powder, medium............ doz. 3.25
Black F’ ag Insect Powder, large................doz. 6.50
Black Flag Liquid—

y2 pint ........................................................doz. 2.00
Pint ............................................................doz. 3.75
QuEirts ........................................................doz. 7.00
Gallons .......................................................doz. 21.00
Sprayers, i£-pt............. ■.......................... doz. 2.50

1 gross small or $15.00 assortment, 2 dozen
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small free. This offer expires March 31, 
1924. Jobbers invoice must be mailed to 
manufacturers to obtain free goods, which
will be sent direct prepaid.

Black Leaf, No. 40, 1-oz. bottles.. 2.67
Black Leaf, No. 40, %-lb. pkg .... 12.90
Black Leaf, No. 40, 2-lb. pkg....... 36.60
Black Leaf, No. 40, 10-lb. pkg... 12.25
Bordeaux Mixture, Dry—

200-pound drums ...................... ................ lb. .17%
100-pound drums ......................
50-pound drums ...................... ................ lb. .19%
25-pound drums ...................... ................ lb. .20%
5-pound cartons .................... ................ lb. .21%
4-pound bags ......................... ................ lb. .21%
1-pound cartons .................... ................ lb. .29%
Is and 4s, 50-lb. lots, 2c less.

Bug Death, 1-pound pkgs............ 1.55
Bug Death, 5-pound pkgs............. 6.30
Bug House Insecticide—

y2 pints ....................... * -----. . . 4.00
p.nts ........................................... .............doz. 6.00
Gallons .. f . ....................... ....... doz. 32.50
Powder Bellows ....................... 10.00
Hand Sprayers ......................... 4.00

Buhach—
iy 2-ounce cans . . , ..................... 2.00

3-ounce cans ........................... 4.00
6-ounce cans ........................... 6.00

12-ounce cans ........................... 12.00
5-pound ca n s.......................... 75.00

Calcium Arsenate Powder—
200-pound barrels .................... ................ lb. .16%
100-pound drums ...................... .17%
50-pound drums ...................... ................ lb. .19%

5-pound cartons .................... ................ lb. .22%
4-pound bags ......................... ................ lb. .23%
1-pound cartons .................... . ...........lb. .27%

%-pound cartons .................... ................ lb. .30%
Cenol Bedbug Destroyer—

y2-pints ..................................... 2.15
Pints ........................................... 3.20
Quarts ........................................ 5.20

Cenol Moth Destroyer—
%-pints ....................................... 3.55
Pints ........................................... 6.20

Cenol Moth Ex., small ................ 2.15
Cenol Moth Sprayers, small......... ....... .. .doz. 4.15
Cenol Roach Destroyer, small___ 2.00
Cenol Roach Destroyer, med....... 3.60
Diamond “C”—

Insect Powder, No. 35— 4-oz................doz. 2.50
Dichloricide, Merck, 1 lb. cans. ... .40
Dichloricide, Merck, 5 lb. cans, .. . .35
El Vampiro Liquid—

y2-pints ....................... ............... 3.60
Pints ........................................... 5.40
Quarts ......................................... 9.00
Gallons ....................................... 34.20

FI Vampiro Powder....................... .85
El Vampiro Powder, 2%-oz........ 2.25
El Vampiro Powder, 12-oz............ 9.00

1 gross, $10.00, 3 doz. free. ’ A
5 gross, $10.00, 5% and 15 doz. free.

Enoz for Moths—
Pints ........................................... 8.00
Quarts ......................................... 13.20
y2 P:nts ..................................... 4.80

Enoz Sprayers—
Junior ......................................... 4.50
Large ......................................... 8.00

Estes Roach Powder—
25c size ...................................... 1,80
50c dize ...................................... 3.60

Feno— ■
Pints ........................................... 4.00
Quarts ..................................... .. 8.00

8.00
Fleck’s Lice Powder .................... 2.00
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INSECTICIDES, LICE KILLERS, ETC. 
Formaldehyde 40%

400-pound barrels ....... * ................................lh.
125-pound kegs ......... ................• • • ........... lb.
60-pound kegs .................. .. .lb.
45-pound boxed jugs ..............   lb.
1-gallon jugs ................   Sal.
1-pound bottles or tin.......... ..................... lb.
1-pound bottles or tin, 5-lb. lots............... lb.
1-pound bottles or tin, 12-lb. lots..............lb.
1-pound bottles or tin, 25-lb. lots............ .lb.
1-pound bottles or tin, 50-lb. lots..............lb.
5-pound bottles ...........................................lb.

%-pound bottles ...........................................lb.
%-pound bottles........................................... lb.

Gray Mineral Ash (Insecticide)—
1- pound cans ................................lb .
2- pound cans .....   ;.. .lb .
5-pound cans ..................................  lb.

G. W. Chikura Tab., 40s................... . doz.
G. W. Poultry Tonic, 25c ctn....... ..............doz.
G. W. Lice Killer, %-gal. cans..................doz.
G. W. Lice Killer, %-gal. cans..................doz.
G. W. Sheep Dip, 1-gal. cans..................... doz.
G. W. Sheep Dip, %-gal. cans...... ........... doz.
Haja Insect Powder—

100-pound kegs ......................................—lb.

.15

.16

.17

.18
2.15
.35
.33
.32
.31
.30
.26
.45
.65

Lime and Sulphur, Dry—
200-pound steel drums......... ...lb . .09%
100-pound steel drums......... .. .lb. .11%
50-pound steel drums......... ...lb . .12%
25-pound steel drums......... .. . lb. .13%
10-pound cans .................... ...lb . .17%
5-pound cans .............. .20%
1-pound cans .................... ...lb . .23%

100s down, 200-lb. lots, lc less.
100s down, 1,000-lb. lots, 2c less.

Lime and Sulphur Solution—
Barrels, $2.00, f. o. b. Kansas City— - .. gal. .16
% barrels, $1.50, f. o. b. Kansas City.. . .gal. .19
5-gallon cans -----. . . . . . . . . .55

.20 

.17 y2 

.15
3.50 
2.00 
8.00
4.50 

15.00
4.50

.75

1-gallon cens ..........................................gal.
%-gallon cans ..................................... ...gal.
%-gallon cans ...........................................gal.

Magic Hoodoo Ant Powder..................... ...doz.
Midget Sprayers .......................................... doz.
Misty Sprayers ................ doz.
Miller’s Dry Dyp—

3-lb. pkgs................................................. doz.
7-lb. pkgs................................................. doz.

10-lb. pkgs..................................   doz.
25-lb. pkgs................................................. doz.
50-lb. pkgs.................................................doz.

100-lb. pkgs...................     ea.
100s, 200-lb. lots ........................................ ea.

.75

.95
1.25
2.00
3.00
4.00

4.00
8.00 12.00

24.00
48.00 
7.50 
7.00

25-pound kegs

5-pound cans

2-ounce cans .......
Imperial Dipofectant— 

50-gallon drums ----
25-gallon 
10-gallon 
5-gallon 
1-gallon 

% -gallon 
%-gallon

Imperial Fly No—

10-gal Ion cans ....................
5-gallon cans ....................
1-gallon cans ................ ..

%-gallon cans ....................
%-gallon cans ....................

Kellog’s Ant Paste ................
3 dozen lots, 10%.
12 dozen lots, 10% and 5%.

.00, and 3 dozen free.1 gross,
25c, 2-oz................................................ doz.
50c, 5-oz...........................................  doz.
$1.00, 12-oz...................................................doz.

Larvex, pints ...................................  .doz.
Larvex, pints, with atomizer.............' ----- doz.
Larvex, quarts ..................................  doz.
Larvex, quarts, with atomizer.............. . . . .doz.

8-oz , .......................................................... doz.
Lead Arsenate, Dry—

4-pound bags ......................... lb.
1-pound cartons ...................................... lb.

%-pound cartons .......................................lb.
Case lots, 2c less.
200-pound lots, 3c less.

Leaded Bordo—

___lb. .77 Moth K-L—
... . lb. .80 No. 1 Comb, consisting of % pt. can and 1
.. . . lb. .83 sprayer ............................... 8.00
.. . . lb. .88 Retail 95c.
.. .doz. 11.40 Red Seal Comb, consisting of 1 pt. can and 1

6.25 spreyer ................................ 10.00
3.50 Retail $1.25.
2.00 % Pt......................................... 4.40

Retail 55c.
.55 Pt. cans . ................................. 8.00
.60 Retail $1.00.
.65 '  Quarts ..................................... 13.80
.70 Retail $1.65.

12 00 Gallon ..................................... 3.35
6.50 Retail $5.00.
4.00 Sprayers, large size ............. 7.80

Retail $1.00 each.
.50 Nichol’s Bed Bug Pow der......... 2.00
.60 Paris Green—
.65 Arsenic kegs ......................... .................... lb. .32%

12.00 100-pound kegs .................... ....................lb. .37%
6.50 28-pound kits ...................... ....................lb. .39%

.. .doz. 4.00 14-pound kits ...................... ....................lb. .39%
2.00 5-pound boxes .................. ....................lb. .42%

2-pound boxes .................. ....................lb. .42%
1-pound boxes .................. ....... ........... lb. .44%

.80 %-pound boxes .................. ....................lb. .46%
%-pound boxes .................. ....................lb. •48%

2.00
4.00
8.00 
8.00

14.80
12.00
18.00
3.60

.28%

.35%

.38%

5s down to %, original cases, lc  less.
5s down to %s, 200-lb. lots, 4c less.
5s down to %s 1,000-lb. lots, 5c. less.
100s, 28s and 14s, 200-lb. lots, 3c less.
100s, 28s and 14s, 1,000-lb. lots, 4c less. 
Pound lots, 2c less.

Peterman’s Ant Food, small........................ doz.
Peterman’s Ant Food, medium .................doz.
Peterman’s Ant Food, large ....................... doz.
Peterman’s Discovery—

50c Size ....... ..................................: ........ doz.
Pints .......................................................... doz.
y2 pints ............................................ doz.

Peterman’s Roach Food—

1.10
2.00
3.60

4.25
2.50
1.50

100s ............
50s ............
25s ............
5s ............
Is .......... .

.% s ............
5s down to

.lb.

.lb.

.lb.

.lb.

.lb.

.lb.

.19.21

.23

.27

.30

.34

2-oz.
4-oz.
8-oz.

.doz.

.doz.

.doz.

% s, 50-lb. lots, lc  less. 
5s down to y2s, 200-lb. lots, 2c less. 

100s down to 5s, 200-lb. lots, lc less.

Puritox Moth Killer, 15c.............................. doz.
5 gross, $10.00, 5% and 15 doz. free.

Enoz for Moths—
%-pints ...................................................... doz.

1-pound jars, 24 in case........................ lb.
5-pound drums, 12 in case...............lb.

10-pound drums, 6 in case...................... lb.

1.10
2.0ft
3.60
1.00

4.80
.32
.26
.23%
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INSECTICIDES, ETC.
Pyrox— . ■

25-pound drums, 4 in case..................... lb. .21%
50-pound packages ...................................lb. ..19%

100-pound lots, lc  less.
100-pound packages ...................................lb. .14%
300-pound packages ........................  lb. .14%

Read’s Shoo Fly Horn Paint—
Pints .......................................................... doz. 6.00
Quarts ............................................  doz. 12.00
% gallons ..........................  doz. 24.00
Gallons .....................................................doz. 40.00

Rebo Roach Powder—
No. 4 ......................................................... doz. .75
No. 8 ......................................................... doz. 2.00

Regal Dust, 25c ........................................... doz. 2.00
3 dozen lots, % dozen free.

Regal Dust, $1.00 ................ .......................doz. 6.00
Richardson’s Lice Killer—

1-gallon cans .......................................... doz. 14.00
%-gallon cans ....... doz. 7.50
%-gallon cans ............   doz. 4.50

Richardson’s Liquid Insect Destoyer—
Dozen ..................................................... . . . for 2.25
3 dozen lots .......................  . . . for 6.50
6 dozen lots ..............................................for 12.50

12 dozen lots ........   . . for 24.00
Roger’s Fly Spray—

Gallons .......................................................gal. .95
Quarts ........................................................gal. 1.48

Roger’s Potato Spray, 1- cartons.................lb. .39
Roger’s Potato Spray, 200-lb. lots.................. lb. .38
Shiley’s Ant-I-Ant ..........  doz. .75
Slug Shot, Hammond’s—

1-pound packages .................................... doz. 2.00
5-pound packages .....................................doz. 7.20

Sodium Fluoride—
1-pound cans ..............................................lb. .28
1-pound cans, 10-pound lo t s ......................lb. .26
1-pound cans, 25-pound lo t s ......................lb. .25
1-pound cans, 50-pound lo t s ......................lb. .24
1-pound cans, 100 pound lo t s ......................lb. .23

Sodium Fluoride, Bulk—
1-pound lots ............................................ lb. .24

10-pound lots ............................................lb. .22
25-pound lots ..........  lb. .20
50-pound lots ............................................lb. .19

100-pound lots ..........................   lb. .18
Stumpff’s Magic Hoodoo Ant Paper..-___doz. 1.60

3-dozen lots % dozen free.
6 dozen lots % dozen free and 5%.

Sure Noxem—
5-pound bags ..............................................lb. .10%
5-pound bags, 50-pound lots....................... lb. .09%
1-pound cartons .......................................... lb. .17%
1-pound cartons, 25-pound lots..................lb. .15%
1-pound cartons, 50-pound lots.................. lb. .14%

Steam’s Electric Paste—
Small ..........................................................doz. 2.80
L arge.......................................................... doz. 12.00

1 dozen lots, % dozen free.
3 dozen lots, % dozen free and 5%.
6 dozen lots, 1 dozen free and 5%.

12 dozen lots, 2 dozen free and 10%.
Talcumized Sodium Fluoride, 30c.............. doz. 2.50
Talcumized Sodium Fluoride, 60c..............doz. 4.80
Thompson’s Rose Nicotine, 20c................... doz. 1.60
Tobacco Dust—

1-pound lots ............................................lb. .10
25-pound lots ............................................lb. .07

100-pound lots ............................................lb. .06
Ungle’s Dri Dip—

1-lb. packages ........................................ doz. 2.00
5-lb. packages ........................................ doz. 8.00

10-lb. packages ........................................ doz. 14.00
25-lb. packages ........................................ doz. 28.00

Vico Insect Powder in Guns...................... doz. .75
Whale Oil Soap, 1-lb. cartons........................ lb. .25

Whale Oil Soap, Bulk—
5-lb. lots .................................................. lb. .20

10-lb. lots .................................................. lb. .18
25-lb. lots .................................................. lb. .15

Zenoleum—
Half pints ................................................. doz. 2.80
Pints .............. doz. 4.00
Quarts ........................................................ doz. 6.00
Half gallons ............................................. doz. 10.00
Gallons .......................................................doz. 16.00
5-gallon cans ..........................................each 6.00

Zenoleum Lice Powder................................doz. 2.40
MOTH BALLS—RED CROSS

2-oz. cartons .......................................... per 100 4.20
%-pound cartons .....  per 100 6.70
%-pound cartons ...................................per 100 11.80
14-oz. cartons ..........................  per 100 19.50

FLY PAPER AND POISON
American Fli-Catch .............. ..................... ctn. .45
American Fli-Catch ......................10-ctn. case 4.15
Black Flag Insect Powder—

Small ..........................................................doz. 1.25
Medium ...................................................... doz. 3.25
Large ..........................................................doz. 6.50

Black Flag Liquid—
%-pint ........................................................doz. 2.00
Pint ....................................................... ...doz. 3.75
Quart .........................................................doz. 7.00
Gallon ............   doz. 21.00
Sprayers .......................................  doz. 2.50

Cow Ease—
Gallon ........    doz. 12.00
%-gallon ...................................................doz. 7.20
Quart ..........................................................doz. 4.80
Sprayers .................................................... doz. 4.50

Daisy Fly Killer............................................. doz. 1.55
3 gross lots, freight paid.
1 gross lots, 10%.

Daisy Fly Killer Fillers.................................doz. .75
El Vampiro Powder, 2%-oz....................... doz. 2.25
El Vampiro Powder, 12-oz........................... doz. 9.00
El Vampiro Powder, 1 gross, $10.00............. doz. .85

3 dozen free with 1 gross.
5 gross, 5% and 15 dozen free.

El Vampiro Liquid—
%-pints ......................................................doz. 3.60
Pints .......................................................... doz. 5.40
Quarts ........................................................doz. 9.00
Gallons ...................................................... doz. 34.20

Flit, pint cans.......................  doz. 6.00
Flit Combination, 1 pint and 1 sprayer... .doz. 9.00
Flyosan—

Pints .....................  doz. 6.00
Quarts ........................................................ doz. 10.00
% -gallons .................................................. doz. 18.00
Gallons ...................................................... doz. 30.00
Introductory package ............................. doz. 8.40
Sprayers, small ........................................ doz. 3.60

Fly Tox—
%-pints ...................................................... doz. 4.00
Pints ..........................................................doz. 6.00
Quarts ........................................................doz. 10.00
Gallons ............................   doz. 36.00
Sprayers .................................................... doz. 3.20

$30.00 lots, 5%.
$100 lots, 10%.

Hofstra, in Powder Guns.............................. doz. 1.30
2-ounce ..................................................... doz. 2.58
5-ounce ......................................V............doz. 5.10

12-ounce .....................................................doz. 10.20
Full case lots, 5% freight paid from factory. 
With every gross 30c size or equivalent in 
50c size, one dozen 30c size free. Store 
display material and other advertising. 
Shipment made direct from factory, charges 
prepaid. No guns given as goods and no 
free goods given with guns.

Knox Out Fly Spray, gallons....................doz. 12.00
Seibert’s Magic Fly Killer...........................doz. 1.25
Knox Out Fly Spray, gallons.................... doz. 12.00
Seibert’s Magic Fly Killer............................doz. 1.25
Seibert’s Poison Fly Paper, 50 env. in box. .box 1.25
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FLY PAPER AND POISON
Sleeper’s Fly Paper—

Sheets..... . . ............................................. quire .50
Sheets . . ................................................... ream 9.00
50 env. in box............................................box 1.25

100 env. in box............................................ box 2.50
Tanglefoot Fly Paper—

50 double sheets in carton..... .......... carton 1.00
5 cartons in case..................................... case 4.50

Tanglefoot Fly Spray—
%-pints ...................................................... doz. 4.00
Pints .......................  doz. 6.00
Quarts ........................................  doz. 10.00
Gallons ...................  doz. 32.00
Sprayers .................................................... doz. 2.80

War on- Flies, 10c...........................................doz. .80
War on Flies, 30c......................................... doz. 2.75

FLY AND ROACH TRAPS
Holdtite Fly Traps.......................................doz. .85

%-gross lots .......................................... gross 9.90
%-gross lots ..........................................gross 9.60
1-gross lots .......................................... gross 9.25

Magneto Fly Traps..............  doz. 2.00
Ideal Roach Traps.........................................doz. .75
Wonder Fly Traps.........................................doz. 22.50

SHOE POLISHES AND CLEANERS
Bixby’s—

AA Brown Combination............................ doz. 2.25
Brown Liquid, No. 56................................doz. 1.35
Jet Oil .....................................   doz. 1.35
Jet Oil Paste ...................................   doz. 1.35
Royal Polish ..............................................doz. 1.35
Shu-White, cake or liquid.........................doz. 1.35

Shu-White, A A ...................."...................... doz. 2.00
3 dozen Liquid or Paste all one kind or as

sorted, 1 Polishing Brush free.
3 dozen any one kind, 1 Box Opener free.
6 dozen all one kind or assorted, 1 dozen

Liquid or Paste free.
Bunny Bags ................................................. doz. 2.00

6 dozen lots, 1 dozen free.
Colorglos ............  doz. 4.00

3 dozen lots, y2 dozen free.
6 dozen lots, 1 dozen free.

12 dozen lots, 2 dozen free.
Dailey’s 2-in-l—

Black Paste................................................ doz. 1.25
Black Combination ...................................doz. 1.25
Brown Liquid ............................................ doz. 1.25
Brown Paste ' . . . ........................................doz. 1.25
Ox Blood Paste........................................... doz. 1.25
Shoe Shining Kits...................................... doz. 4.50
Tan Paste ................................................. doz. 1.25
Tan Combination .....................................doz. 1.25
White C ake................................................. doz. 1.25
White Liquid ............................................doz. 1.25

7% dozen lots, % dozen free.
13 dozen lots, 1 dozen free.

Dyanshine, 3-ounce, 50c................................ doz. 4.00
Dyanshine, gallons ........................  each 8.00

6% dozen lots, y2 dozen free.
3% dozen lots, % dozen free.
Free goods offer expires April 30, 1924.
1 gross, 5% and 1 doz. free, freight paid.
2 gross, 7V2% ,  freight paid.
3 gross, 10%, freight paid.

Direct Shipments.
Energine  doz. 2.75
E-Z Brown Paste ........................................ doz. .90
E-Z Oxblood Paste ...................................... doz. .90
E-Z Tan Paste ............................................doz. .90
E-Z White Paste .......................................... doz. 1.25
E-Z White Liau’d, 4-oz................................doz. 1.25
La Maginque Suede Powder.......................doz. 2.00
La Ma^'niue Shoe Cream............................ doz. 1.75
La Mag'noue Suede Stk................................doz. 1.50
La Maginque White Kid Cleaner..................doz. 1.75
Mufti. No. 3................................................... doz. 2.50
Mufti, No. 5 . . . , ............................................ doz. 5.40

Neo—
Palm Beach Dry . . ..................................doz. 1.20
Palm Beach Liquid ................  doz. 2.00
White D r y .............— ..............................doz. 1.20
White Liquid ......................... doz. 2.00

6 dozen lots, 5%; 12 dozen lots, 10%.
Radium Kanvas Kleaner......... .................. doz. 2.00

3 dozen lots, 5%.
Shine Easy, Jetto, 3% -oz,............................ doz. 3.60
Shine Easy, Palm Beach Cleaner................doz. 1.30
Shine Easy, Polish, No. 2 . .......................... doz. 1.20
Shine Easy, Polish, No. 4............................ doz. 1.75
Shin* Easy, Shoe Cream ............................doz. 1.75
Shine Easy, White Cleaner ................... ..doz. 1.30
Shine Easy, White Kid Cleaner................. doz. 2.50
Shinola—

Black Paste .............. doz. .85
Brown P aste..............................................doz. .85
Red Paste ................................................. doz. .85
Tan Paste............................   doz. .85
White Cake ................................................doz. .85

Shinola Polishers, only................................doz. 2.00
Shinola Polishing Sets ............................... doz. 4.00
SHINOLA—1 gross Shinola Assorted $10.80 per 

gross; y2 dozen Home Sets free or 1 dozen 
Polishers. On y2 gross orders one-half of 
the above premiums will be allowed. 
This offer is not subject to any trade dis
count and does not apply to Council
Bluffs and Omaha.

Shumilk .........................................................doz. 1.75
1 dozen lots, 1/12 dozen free.

1 gross lots, 1 dozen free and 5%.
Thoro .v...................................................      doz. 2.00
Whittemore’s—

Albo White Cake.............  doz. 1.20
Baby Elite Combination............................ doz. 1.25
Bully Shine Paste..................................... doz. 1.20
Dandy Russet Paste.................................. doz. 1.20
Dandy Russet Combination..................... doz. 2.10
Gilt Edge Polish.......................  doz. 2.50
New Era Russet No. 4...............................doz. 1.75
Quick White ..............................................doz. 1.85
Quick White Junior.. n............................ doz. 1.00
Shuclean ..................    doz. 2.00
Star Combination .....................................doz. 1.25
Top Notch White Leather Dressing....... doz. 2.00
White Heel and Edge Enamel..................doz. 2.00
W. P. Dressing and Dye........................  .doz. 2.08

PAINT AND TARNISH REMOVERS
Adelite—

y2 Pints ..................................   .each .27
Pints ........................................................ each .42
Quarts .......................................................each .71
x/2 Gallons ............................................... each 1.25
Gallons . , .................................. . i ......... each 2.25

Johnson’s Electric Solvo—
Vz Pints .....................................................each .23
Pints.................................................   .each .37
Quarts ...................................................... each .63
y2 Gallons ................................................each 1.10
Gallons ........   each 2.00

Rogers’ Abluent-
Gallons ______ i ..................................... each 2.50
V2 Gallons ............................................... each 1.40
Quarts ...................................................... each .80
Pints...........................................................each .45
y2 Pints .....................................................each .30

Less 25%.
FLY SWATTERS

Hummer, Felt Bound—
Dozen lots ..........  doz. .75
1-gross lots ..........................................gross 8.00

Kant-Mis, Felt Bound—
Dozen lots ..........   doz. .65
1-gross lots ............................................gross 7.00

King, Leather Bound—
Dozen lots ...................  doz. .75
1-gross lots ............................................gross 8.00



MOTHER.
By Phil Carspecken.

She shines throughout the mem’ries of my childhood 
. like the gleam

Of placid summer moonlight on some restless, 
troubled stream—

My mind recalls the sick-room, where grim phan
toms seemed to crawl

From corners near my bed, and leer from patterns 
on the wall.

I see the doctor’s potions ’neath the low turned, 
shaded light—

And mother sitting by me through the fitful, fev’rish 
night.

Her touch was as an angel’s on my dching, throb
bing brow-^

It seemed a casual comfort then—a priceless mem’ry 
now! ,

And later, in my errant youth, her love shone forth 
again

And wrapped its glow about me when I learned the 
ways of men.

The phantoms now that threatened were not those 
of fevered brain—

They caused her untold anguish, but her tears were 
not in vain.

’Twas just another sick-spell she alone could under
stand—

Again she watched me through the night and held 
my wayward hand.

Oh, bitter days that helped to groove those wrinkles 
on her brow!

I felt some slight compunction then—remorse eternal 
now!

Devotion? Why, I think the word was born in realms 
above

That we might have conception of the depth of 
Mother-love!

Her role is self-denial from the day that gave us 
birth—

All hallowed is her mission ’mongst the sordid things 
of earth.

Through all the ills of Life she sits in holy light 
subdued

And holds our hand—too oft without one word of 
gratitude.

Wait not till Life’s dim twilight rests upon her 
silvered brow—

If thoughts of love be in your heart, in God’s name 
speak them now!

O’ ye sons of living Mothers, seek her out this very 
, day

And grant the kiss so long withheld, and draw her 
close and say,

“Forgive me if I lightly held the love that guided me
In childhood through the storms that break on Life’s 

tempestuous sea;
And if Success has crowned some worthy things I 

aimed to do,
I lay the garland at your feet—I owe it all to you!’’
Let not it be your woe to kiss a cold and pallid 

brow
And say, “ I never told her this—she cannot hear 

me now!”

SEIBERT MAGIC
k  FLY KILLER

m j
a t is an attractive sealed metal
y  box, 4% inches in diameter by 
Hi % inch deep, containing an 
M effective fly poison. Flies and

V other insects are attracted to 
it by five sweetened wicks. 
Lasts all season.

Packed 1 dozen in. Counter Display <61 o e
Carton. Per dozen.................................i

@ 5g
TÔ BE65TIE BEST

EVER USED

FOR
CLEANING

WHITE KID, 
SATIN, 

CANVAS OR 
BUCKSKIN 

SHOES,GLOVES 
BELTS 

Or any White 
Leather.

OtWUB Dalits 
AUTHOQIZCO TOREFUND
YOUR

MONEY
ACTUALLY RE

MOVES DIRT 
AND GREASE.

W IL L  N O T 
RUB O FF.« 25*

UNITED

Per dozen $ 1.75

WINDOW GLASS
From the Largest Stock in the West

BEST BRANDS
Order from

Pittsburgh P la te  
G lass Co.

OMAHA

i'.
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NEW ITEMS
Ayer’s Theatrical Po. No. 60, 50c.............doz.
Agrilin, Lehn & Fink, 12 oz..........................doz.
Armour’s Carathyroid Tabl. 1-10 gr., 100s..ea. 
Armour’s Peptone Sol Ampules, 1 c. c., 12s.ea.
Amatiii Extract, .50 ..................................... doz.
Bon Soiv. Extract No. 707..........................doz.
Bettco Marshmallow Topping.................... gal.
Bourjois Rouge No. 83................................. doz.
Bug House Insecticide—

%  Pints .....................................................doz.
Pints .....................          doz.
Gallons .....................................................doz.
Powder Bellows ...................  gro.
Hand Sprayers .................. .....................doz.

Chu Chin Chow Ext. No. 854, purse size..doz.
Dentyne Gun, jars 60c ................................. ea.
De Witt’s Sotos Formula......... ................... doz.
Eopa Neuritis .............. doz.
Flit, Pints .....................................................doz.
Flit Combination, 1 pint and 1 sprayer... .doz.
Garden Wall Extract No. 706.....................doz.
H. W. Co. Whole Ovary Ampules.................doz.
H. R. H. Paint Cleaner................... doz.
Hudnut’s Three Flower Brilliantine No. 152,

tubes .......................................................... doz.
Hudnut’s Three Flower Talc No. 266, new

tins .................................................... v . .doz.
Jewel Top Compacts ...................................doz.
Kirk’s H. W. Castile Soap, 120s, case $8.00. .doz.
L. & G. Lilac Shaving Cream.....................doz.
Lionel Heart Compacts No. 705...................doz.
Lung Germine .............................................. doz.
La Magique Suede Powder, all colors....... doz.
La Magique Shoe Cream ..............    doz.
La Magique Suede Stk................................. doz.
La Magique White Kid Cleaner ............... doz.
Lillys Dentinoid, 4 oz.....................................ea.
Lillys Agar Lax, 4 oz...................................doz.
Lillys Agar Lax, lbs............................ lb.
Larvex, pints ................................................doz.
Larvex, pints, with atomizer...................... doz.
Larvex, quarts ................    doz.
Larvex, quarts, with atomizer...................doz.
Le Chick-Chick Extract—

No. 570, Standard....... ............. doz.
No. 574, 1 oz...............................  doz.
No. 575, % oz............................................. doz.
No. 735, Lionette ...................................... doz.
Compact No. 732, single ...........................doz.
Compact No. 734, double ..........................doz.

Le Fleur Celeste Extract—
No. 551, 2 oz. ............................................ doz.
No. 553, V2 oz...................................   doz.
No. 554, 1 oz............................................... doz.
No. 725, Lionette .....................................doz.
Compact No. 722, single ................. . . . . .doz.
Compact No. 724, double . „ .....................doz.

Le Golliwogg Extract—
No. 504, Fur Head .............................. ...doz.
No. 522, y2 oz............................................  doz.
No. 523, 1 oz............................................... doz.
No. 715, Lionette . . .  r ............................... doz.
Compact No. 712, single ........... doz.
Compact No. 714, double .......... doz.

Melba Solid Brilliantine ............................doz.
Naftalan Oint., 40 gram tubes...................doz.
O-Cedar Deals, B .......................................... ea.
Ovaltine, small........................  4 oz., $0.50, doz.
Ovaltine, medium..................  8 oz., .80, doz.
Ovaltine, large..........................17 oz., 1.50, doz.
Parapads No. 3, reg. size 6 s . . . ...................doz.

$ 4.80 
10.00 

.65 
1.50
4.00 

42.001.00 
6.00

4.00
6.00 

32.50 10.00
4.00 

18.00
1.95
8.00 

8.00 
6.00
9.00
8.00 

10.20
.90

4.60

2.30
24.00 

.90
3.00

12.00 
16.00
2.00
1.75 
1.50
1.75
4.00
6.30 
1.90
8.00

14.00
12.00 
18.00

84.00
42.00
18.00 

8.00 
8.0012.00

78.00
18.00
42.00 

8.00 
8.0012.00

66.00
16.50
42.00 
8.00 
8.00

12.00 
4.40 
6.00

31.60
4.50
7.20

13.50 
4.00

Parapads No. 5, ex. size 6s............... .......... doz. 4.80
3 doz. 5%.

Sperry’s Pocket Gopher Grains................... doz. 6.00
Severem Ext. No. 921 ................................doz. 78.00
Severem Lionettes ......................................doz. 8.00
Sun Crushed Lemon ...................................gal. 3.50
Sun Crushed Orange .....................................gal. 3.50
St. Ange Lip Sticks, No. 227........................doz. 8.00
St. Ange Lip Sticks, No. 221........................doz. 4.DO
St. Ange Lip Sticks, No. 220....................... doz. 2.00
St. Ange Compacts, No. 315, single..............doz. 8.00
St. Ange Compacts, No. 317, double.. . . . . .doz. 12.00
St. Ange Powder, No. 215, small....... . . . .doz. 4.50
St. Ange Rouge, No. 217, small................... doz. 4.50
St. Ange Face Powder, No. 550................... doz. 6.00
St. Ange Cosmetique Indien, No. 241....... doz. 5.00
Sanispoons, teaspoon size, bulk..............   . . .M 4.75
Sanispoon, teaspoon size, 10c pkgs............ doz. .75
Sanispoon, demitasse size, 10c pkgs............. doz. .75
Saniforks, 10c pkgs...................  doz. .75
Shine All, pints .......................................... doz. 4.00
Shine All, quarts .......................................... doz. 6.80
Shine All, y2 gallons....................................doz. 12.40
Shine All, gallons ........................................ doz. 20.00
St. Joseph G. F. P.........................................doz. 8.00
Sure Shot Hog Kaps, 50s ............................ea. 4.25
Sure Shot Hog Kaps, 100s ..........  ea. 8.00
Schieffelin’s Glovarian Pills, 3 6 s ................ doz. 12.00
Wrlgley’s No. 49 offers.................. -........... each 12.00

Contains 7 boxes Spearmint Gum, 7 boxes Juicy 
Fruit Gum, and 1 Carving Set.

PRICE CHANGES
Angostura Bitt< 
Anacin Tablets-

12s ....... .
100s ............
250s .............

Glycero Med. Plaster, 
Glycero Med. Plaster, 
Glycero Med. Plaster 
Glycero Med. Plaster,

.60

.90
1.50
3.00

Howell’s 
6 gall 

12 gall 
18 gall 
-36 gall

Fruit Syrups ...............................gal.

Freight paid.

Liq. Garb. Co.

Lilly’s Cas Cathartic, y± pints 
Lilly’s Cas Cathartic, pints .. 
P. D. & Co. Cascara Evacuent- 

%  Pints ................................
y2 P in t s ................... ...............

Salinos,

Wyeth’s Glycerine Suppos. No.

.doz. $12.50

.doz. 2.00

.doz. 10.00

.doz. 24.00

.doz. 2.00

.doz. 2.40

.doz. 4.80

.doz. 7.20

.doz. 12.00

.doz. 24.00
2.20
2.10
2.10
2.05

.gal. 2.00

doz. 1.05
.doz. 20.00
.doz. 18.00
doz. 7.65
doz. 25.20

doz. 8.41)
doz. 15.00
doz. 27.00
doz. 2.30
doz. 4.60
doz. 6.00
doz. 4.00
doz. 6.00
doz. 3.00
doz. 4.38
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SPECIAL OFFERS 
Certo.

5 case lots, per case, $6.00.
Gets It. ^

1 dozen lots, y2 dozen Pomona Depilatory, $1.00 
size, free.

Knox Out Fly Spray.
(1 gal cans.)

To customers who handle Knox Out Spray, manu
facturers will write a list of their dairy farmer cus
tomers telling them that the dealer carries Knox Out 
and that they should go to the dealer’s store at once 
for supplies, or if the customer prefers to send the 
manufacturers two hundred of his letter heads, they 
will write a letter on them for the dealer to send 
out to his customers.

Bulletin No. 712 is an eight-page circular, and will 
be furnished in generous quantities, together with 
stuffers, counter cards, easel, etc. All farmers who 
have used B. K. Disinfectant are live prospects for 
Knox Out.

Leonard’s Ear Oil.
1 dozen lots, 1-12 dozen free, also rubber stamp, 

inked pad, 100 counter enclosures and window card.
V2 dozen lots, rubber stamp pad, 50 enclosures and 

window card free.
Merck’s Creolin.

3 ounce, 3V2 dozen lots, y2 dozen free.
3 ounce, 5 dozen lots, 1 dozen free.
1 dozen 16 oz. and 1 dozen 8 oz., 1 dozen 3 oz. free. 

Merck’s Stearate Zinc.
1% dozen lots, V± dozen free.
3 y2 dozen lots, y2 dozen free.
5 dozen lots, 1 dozen free.

(This offer expires June 30th.)
Merry War Lye.

2 case lots, $4.80; freight paid from manufacturers.

D R U G G I S T  35

Old Monticello Tonic.
25 case lots, 5% and 1 case free.

Putnam Dyes.
1 gross lots, 3 dozen free.

Rinex.
Manufacturers are supplying a set of window trim 

material to any retailer upon request. Dealer should 
state size of his window in making application for 
window display. Manufacturers are also putting on 
a contest and would like to have each retailer enter 
a photo of his window display for a prize. The prize 
is $100.00 given four times a year for the best win
dow display photo they receive during the quarter. 
The pictures should be 5x7 or 8x10, unmounted, and 
need not be retouched. Size of the window does not 
matter. Where possible statistics showing the pull 
of the window should be given. For a photo of each 
window display entered in this contest, manufac
turers will also pay $2.00 each and y2 dozen Rinex 
free. -

Rat Biscuit
1 dozen Biscuit or Paste or 1 dozen assorted, 

dozen Paste free.
3 dozen Biscuit or Paste or 3 dozen assorted, 1 

dozen paste free.
Counter display case direct from manufacturers.

Rat N ip.
6 dozen lots, 1 dozen free, also 1 Sealing Machine 

and 5 years’ supply of Tape direct from manufac
turer. Cost, $15.00; retail at $29.40; profit, $14.40. 

Stumpff’s Ant Paper, Ant Powder and Rat Paste.
3 dozen lots, % dozen free.
6 dozen lots, y2 dozen free and 5%.

Sperry’s Gopher Grains and Sperry’s Pocket Gopher 
Grains.

1 dozen lots, 1-6 dozen free.
2 dozen lots, 5-12 dozen free.
3 dozen lots, 2-3 dozen free.

Tiz.
y2 dozen lots, 1-& dozen free.
3 dozen lots, y2 dozen free.
6 dozen lots, 1 dozen free.

12 dozen lots, 2 dozen free.
Thompson’s Malted Milk.

25 lb. caps, per lb. $0.38.
100 lb. lots, 10% (freight paid).
500 lb. lots, 10% and 5% (freight paid).

JUICES RIPE OLIVES—CALIFORNIA
Size of No. in Per Per Syimar Blue Label, gallons. 1 doz. in „ „ „„

Juices— Bottles Case Case Dozen Syimar Ripe Olives, extra large, quarts................
Bass Island Catawba.......... 12 $7.50 $4.00 Syimar Ripe Olives, extra large, quarts, 2-doz. cases............
Bass Island Catawba.......... 24 8.00 4.50
CCCC Apple Syrup................ 24 8.50 4.50 MINERAL WATERS, DOMESTIC AND IMPORTEDCleo Sparkling Champagne.. 12 3.75 3.75

(6 cases, 5% ; 12 cases, 10%) No. in Per As Wanted
Haja Grape .............................. 24 7.00 7.50 Waters— Bottles Case Case Per Dos.

(One case free with five.) Abilena ................................. 24 $7.00 $3.85
Island Queen .......................... 12 7.00 7.50 A b ilen a ........ ........................ 50 7.00 1.85Island Queen .......................... 24 7.50 4.00 Apenta .................................. 6.50
Loju Loganberry .................... 12 6.00 6.50 Apollinaris .......................... 50 20.50 5.20
Loju Loganberry .................... 24 6.40 3.50 Apollinaris ........................ 100 22.50 3.85
Loju Loganberry .................... 72 8.00 1.50 Apollinaris .......................... 100 19.00 2.40
Monticello Claret .................. .......5s 12 4.45 5.00 Bethesda, still .......... 12 5.00 5.25
National Brand Apple Juice. ... Quarts 12 3.25 3.75 Buffalo Lithia .................. 12 6.00 6.26
National Brand Apple Juice. 24 3.50 2.00 Pluto Concentrated ............ 24 7.50 3.76
Old Monticello Tonic............ 24 , 24.00 12.00 Pluto Concentrated .......... . 50 7.00 1.76
Pepzyme .................................... 24 22.00 11.50 Poland ................................ 24 11.00 5.75
Phez ....................... 6 13.75 29.00 Poland ................... 50 11.00 2.76
Red Wing Grape ............. %-Gals. 8 7.25 12.00 Poland ................... 50 7.50 2.00
Red Wing Grape ........... 12 6.25 6.75 Poland .................. 50 6.50 1.70
Red Wing Grape ........... 24 6.50 3.50 Red Raven .............. 50 5.50 1.50
Red Wing Grape ........... 72 7.00 1.35 Veronica, 1 1-3 quarts.... 12 6.00 6.50

Veronica ............. . 36
. 14-Gals. 8 7.50 12.00 White Rock .............. 50 12.50 3.S8

Royal Purple ............. 12 6.50 7.00 White Rock .............. 100 15.50 2.06
24 6.75 3.60 White Rock ........................ 100 12.25 1.66

Royal Purple ........................ 72 7.25 1.40
Sham-Pagne ............................ 24 6.50 2.50 GINGER ALB
Virginia Dare ............. ...... 5s 12 7.50 8.00 Beechnut Ginger Ale, 15% -oz........
Virginia Dare ....... 24 8.50 4.75 Cliquot, pints, 2 doz. in case: case $3.35.....Virginia Dare ............... 48 11.00 3.00 White Rock, pints, 100 case $13.00..
Welch’s Grape ............. .14-Gals. 8 7.75 12.35 White Rock, pints. 24s ..
Welch's Grape ............. 12 6.75 7.25 White Rock, quarts, 50 case $10.75...
Welch’s Grape ............. 24 7.00 3.75 White Rock, Splits, 100 case $10.50..Welch’s Grape ..... ....... 72 7.60 1.40 White Bock, Splits, 48s . .
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OUR PAGE OF SPECIAL QUOTATIONS
STAPLE, HEAVY AND CRUDE DRUGS AND CHEMICALS JVfay IQ, 1924

Acetic, 28%, bbls.................................... lb. $0.04
10-gals ...........................................   . .lb . .05
5-gals.................................... lb. .05%
1-gal........................................................... lb- -08

Battery, 1.400 cbys............................... lb. .0314
1.835 cbys................................................ lb. .08%

Boracic, Po., or Cryst.
25-lb. lots ...........................................lb. .16
10-lb. lots ...........................................lb. .18
5-lb; lots ...................   lb. .19

Carbolic, crude, 15%, drums............. gal. .33
15%, 10-gal. can extra.................... gal. .41
15%, 5-gal. can extra....................gal. .46
20%, drums .................   gal. .36
20%, 10-gal. can extra................... gal. .44
20%, 5-gal. can extra................... gal. .49
25%, bbla. lncl.................................... gal. .48
25%, 10-gal. can extra..................... gal. .50
25%, 5-gal. can extra..................... gal. .55
30%, bbla. lncl.................................... gal. .53
30%, 10-gal. can extra..................... gal. .55
30%, 5-gal. can extra.....................gal. .60

Citric, 112-lb. kegs............................... lb. .58
50-lb. lots .......   lb. .60
25-lb. lots .........................   lb. .62
10-lb. lots .......................   lb. .64
5-lb. lots ...........................  lb. .65

Muriatic. 18° carboy............................. lb. .03%
Muriatic, C. P., carboy.......................lb. .1*%
Nitric, 86° carboy................................... lb. .18
Nitric, 42° carboy................................... lb. .18
Nitria, C. P., carboy............................. lb. .18
Oxalic, 100-lb. lots............................... lb. .18

50-lb. lots ...........................................lb. .20
25-lb. lots .......................................... lb. .22
10-lb. lots .......................................... lb. .25
5-lb. lots .......................................... lb. .27

Sulphuric, 66° carboy.. . . . . . . . . . . . .lb. .03%
Sulphuric, C. P., carboy....................... lb. .18%
Tartaric, 100-lb. lots............................. lb. .39

50-lb. lots ..........................*..............lb. .41
25-lb. lots .......................  lb. .44
10-lb. lots .......................................... lb. .46
5-lb. lots ...........................................lb. .47

Alcohol, Denatured, Form No. 6.
180%, drums $6.00........................... gal. .54
180%, 10-gals........................................gal. .60
180%, 5-gals. .....................................gal. .65
Five and ten-gal. lots, containers extra.

Denatured 188e , 2 cents orer.
Alcohol, Grain, 190°, 5-gal. lncl........... gal. 7.50

METHANOL, 95%, drums................gal. 1.10
10-gal. container extra.................gal. 1.20
5-gal. container extra.................gal. 1.25

Alum, Lump
Bbls. .........................    lb. .06
100-lb. lots ............ ' . . .................... .ilb . .06%
50-lb. lots ...........................................lb. .07%
25-lb. lots ....................................... ..lb . .08%

Powdered, bbls. .....................................lb. .07
100-lb. lots ...............    lb. .08
50-lb. lots .........    ..lb . .09
25-lb. lots .......................................... lb. .10

Ammonia, Carbonate, 25-lb. lots........... lb. .22
10-lb. lots ...........................................lb. .24
5-lb. lots ...........................................lb. .25

Muriate, lump, 100-lb. l o t s . . . . . ........ lb. .24
50-lb. lots ............ : ............................. lb. .26
25-lb. lots ...............................   lb. .28
10-lb. lots ............................................ lb. .30
5-lb. lots ............................................ lb. .81

Muriate, Gran., bbls............................. lb. .10
100-lb. lots .......................................  .lb. .11
50-lb. lots .......................................... lb. .13
25-lb. lots ...........................................lb. .14
10-lb. lots .......................................... lb. .15
5-lb. lots .......................................... lb. .IT

Water, 16% carboy................................. lb. .05
16-gal. lots .......................................... lb. .07
5-gal. lots .......  lb. .08
1-gal. lots ...........................   lb. .09

Water, Conet., 26°, carboy................. lb.
10-gal. lots ........................ ,................. lb.
5--al. lots ...........................................lb.
1-tal. lots ...........................................lb.

Antimony, Black. Sub., bbls............ .. .lb.
100-lbs. ...................................................... lb.
50-lbs........................................................... lb.
25-lbs........................................................... lb.

Arsenic, kegs ...................................   lb.
100-lb. boxes ..........................*............. lb.
50-lb. boxes ...........................................lb.
25-lb. boxes .......................................... lb.
10-lb. boxes .......................................... lb.
5-lb. boxes ...........................................lb.

Blue Vitriol, lump, bbls.........................lb.
100-lbs...................................... ; .................lb.
bO-lbs. .....................................................lb.

Blue Vitriol, Lump
25-lbs. .........................    ..lb . :09%

10-lbs.      , . . lb .  .09%
5-lbs.....................................   . . . . l b .  .10

Granular, % c higher. Powdered, lc  higher. 
Borax, Powder or Cryst., bb ls .. . . . . . .lb. .06%

100-lbs..................    lb. .07%
50-lbs...................... . . . . . l b .  .09
25-lbs. . . . . . . . . . . j ...............  . . . lb .  .10
10-lbs. . . . ...........   . . . . . . . . . l b .  .11
5-lbs.................................... ..lb . .11

Brimstone, Boll, bbls...............................cwt. 3.50
100-lbs. ............. .. . ................ . . . . .  .cwt. 4.50
50-lbs.   ...cw t. 5.00
25-lbs................... cwt. 6.00
10-lbs.......................  lb. .07

Carbon Bisulphide
Drums, 55-gal. $ 8 ,0 0 . . . . . .................... lb. .09
100-lb. drums $6.00.................................. lb. .11%
50-lb. drums $4.00.................................... lb. .12
2-gal. cans, 20-lbs. lncl.......................... lb. .21
1-gal. cans. 10-lbs. lncl........................ lb. .22
5-Ib. cans, 50-lb. lots ...........................lb. .28
1-lb. cans, 5-lb. lots ln c l..- ................. lb. .34
1-lb. cans, 10-lb. lots ...........................lb. .33
1-lb. cans, 25-lb. lots .................  lb. .38
1-lb. cans, 50-lb. lots ........................... lb. .31

Carbon Tetrachloride, 100-lb. drum s.. .lb. .19
Chalk, Lump, b b ls .. ...................   lb. .03%

100-lbs............................., ..................... .lb. .04%
50-lbs.......................................................4b. .05%
25-lbs........................................................ lb. .06
10-lbs............................................  lb. .06%

French, Powd., 200-lb. bags...............lb . .03%
100-lb. bags .........................................lb. .04%
50-lb. bags ...........   lb. .06
25-lb. bags .........................................lb. .06
10-lb. bags .........................................lb. .07

Charcoal, Commercial, bbls...................... lb. .02%
100-lbs...................................................... . .lb. .94
50-lbs. ...........................................  lb. .05
S5-lbs. .......................................................lb. .06
10-lbs.............................................  lb. .07
5-lbs............................................................ lb. .07

1-ton lots ...... ........... . . . . . . t o n  45.00
%-ton lots ............................................ ton 46.00
%-ton lots .............................................ton 47.00

Charcoal, Wood. Granulated, 50-lb. bags
100-lb. 50-lb. 1-ton %-ton %-ton

.04c ,04%c $65.00 $70.00 $75.00
Copperas, Lump, bbls.................................. lb. .01%

100-lbs........................................................ lb. .02
50-lbs........................................................ lb. .04
25-lbs........................................................ lb. .04%
10-lbs............................................... . . . . l b .  .05
5-lbs........................................................ lb. .05%

Gran., bbls.........................................   . . . lb .  .01%
200-lb. bags .............  lb. .01%
100-lbs.   lb. .02
50-lbs........................................................lb. .04
25-lbs.     .lb. .04%
10-lbs.     lb. .05
5-lbs. ...........    . . . . . . . l b .  .06

Bedried, Powd., b b l s . . . . . .................... lb. .02%
100-lbs........................................................lb. .03%
50-lbs.     lb. .04
25-lbs.......................................  lb. .05
10-lbs........................................................ lb. .06
5-lbs..................  lb. .06

Cream Tartar, C. P., 100-lbs.......... . . . . l b .  .28
56-lbs; .......   lb. .30
25-lbs. ............    .lb. .32
10-lbs..................  lb. .34
5-lbs................    lb. .35

Formaldehyde, 40%, 400-lb. bbls........ lb. .15
125-lb. kegs ..........................  lb. .16
60-lb. kegs ............. ✓ ...... 4b. .17
45-lb. boxed jugs...................   lb. .18

........ ..gal. 2.151-gal. jugs lncl..
P. A. C. Works, 1-lb. bottles 

50-lb. lots ___ j...................
25-lb.
12-lb.
5-lb. 

Glycerine, C. P. 
Gum Camphor

.lb.

.lb.

.lb.

.lb.

.30

.31

.32

.33

.18 2% -lbs.

.13 16s . . . .

.14 24 s and

.16 Moth Bal

.06 100-lbs.

.07 50-lbs.

.07% 25-lbs.

.08 10-lbs.

.18 5-lbs.

.19 Napthalin,

.20 100-lbs.

.22 50-lbs.

.23 25-Ibs,

.24 10-lbs.

.06% 5-lbs.

.07% Oil Cake,

.08% %-ton

25-lbs. 10-lbs. 5-lbe.
..$1.15 $1.17 $1.20
..  1.18 1.20 1.23
.. 1.20 1.23 1.25

.11

.12

........ lb. .14

........ lb. .15
5-lbs........................................................... lb. .16

}, bbls............................... lb. ,10
100-lbs. ................................... . . . . . ____lb. .11
50-lbs...............................  lb. .11%
25-lbs. ...................................................... lb. .12
10-lbs.................................   lb. .13
5-lbs. .....................................  lb. .14

ground, 1-ton..........ton, 56.00
%-ton .............. ................ ................ .. .ton 57.00

Oil Cake
%-ton ...........................................V____ton 58.00
100-lbs.......................................   cwt. 2.95

Potash Permanganate
25-lb. lots ...................   lb. .27
10-lb. lots .............   lb. .30

5-lb. lots ...............................................lb. .38
Potassium Chlorate, cryst., gran, or powd.

Kegs ...........................................................lb. .14
50-lb. lots .....................   lb. .15
25-lb. lots .................................................lb. .IT
10-lb. lots ...............................  lb. .18
5-lb. lots .....................    ..Ib. .20

Sal Epsom, b b ls .. . .......... .......................... lb. .03%
125-lb. kegs . . . ...........  lb. .04
100-lb. bags ................................... . . . lb .  .03%
50-lbs.   lb. .04%
25-lbs..............     lb. .05
10-lbs...................   lb. .07
5-lbe.............................................. lb. .07

Glauber, Lump, bbls............................cwt. 1.75
100-lbs. . . . . . . . . . . . . . . . . . . . . . . . .cwt. 2.50
50-lbs,  cwt. 3.50
25-lbs.................., . r...................... .. cwt. 4.00

Glauber, Gran., bbls............................cwt. 1.85
100-lb. bags . . . . . . . . . . . . . ' . ............cwt. 1.75
50-lbs....................... cwt. 4.00
25-lbs.....................  cwt. 4.50

Glauber, Powd., bb ls ......................... owt. 2.50
100-Ibc.................................  owt. 4.00
50-lbs..................................................... cwt. 4.50
25-lbe.......................................   owt. 6.00

Nitre, Gran., 100-lbs.................  lb. .10
50-lbs................  . . . . . . . . . . . l b .  .11
25-lbs..........................................................lb. .12
10-lbs........................ . » ......... ................ lb. .13

Nitre, Powdered, 100-lbs........................lb. .11
50-lbs. ......................   lb. .12
25-lbs.................t ..................................... lb. .13
10-lbs................................................... . . . l b .  .14

Nitre, Small Cryst., 100-lbs..................lb. .12
50-lbs.......................................................... lb. .13
25-lbs............................ ; . . . . . . ............. lb. .13

-  10-lbs...............................  lb. .14
Boclielle, 25-lbs......................................... lb. .34

10-lbs. .................   lb. .35
5-lbs......................................  lb. .30

Soda, bbls........... ........................................lb. .02
Kegs .........................  lb. .02%
100-lbs..................  lb. .03
50-lbs. ................    lb. .03
25-lbs. .........   lb. .04
10-lbs. .............   . . . . . . l b .  .04

Sassafras Bark
100-lb. bags .................     lb. .38
50-lbs. bags .........................................lb. .39
25-lb. bags ............................ .lb. .40
10-lb. bags .........    lb. .41
5-lb. bags .........   lb. .42

Seed, Canary, 25-lb. bags........................lb. .11%
10-lb. lots .................  lb. .12%
5-lb. lots ............................................ lb. .13%

Flax, ground, 100-lb. bags....................lb. .08%
50-lb. bags .......................................... lb. .09
25-lb. bags ............   lb. .10%
10-lbs......................................................... lb. .11
5-lbs.....................   lb. .18

Hemp. 25-lb. bags................................... lb. .09
10-lb. lots .........................   lb. .10
5-lb. lots .......................................... lb. .11

Sunflower, 25-lb. b a g s . . . . ................... lb. .10
Sunflower, 10-lbe........................................lb. .18
Sunflower, 5-lbs...............   lb. .14

Soda Bicarb, 400-lb. bbls....................... lb. .63
112-lb. kegs ...........   lb. .03%
50-lbs.   . . . . . . . . . . . l b .  .04%
25-lbe........................................................lb. .08
10-lbs.......................................... lb. .66

Hyposulphate, cryst., bbls. . . . . . . . .  cwt. 5.00
Kegs .................   ..cw t. 5.50
50-lbs.  ................................... .... .cwt. 6.06
25-lbs. . . . . . . . . . . . . .............. .cwt. 6.50

Hyposulphite, Pea, cryst., bb ls ....cw t. 4.50
Kegs ........................................... . . . . . c w t .  8.00
50-lbs...............................  cwt. 8.86
25-lbs.......................................................owt. 6.66

Hyposulphate, Gran., bbls....................cwt. 4.76
Kegs .................................................... cwt. 6.26
50-lbs.......................................................ow t 6.78
25-lbs....................................................... cwt. 6.06

Sugar Milk, Is. 25-lb. lots........................lb. .44
Is, 10-lb. lots......................................... lb. ,48
Is, 5-lb. lots..........................................lb. .46

Sulphur. Lgt. Flour, 850-lb. bbls___ cwt. 4.76
100-lb. bags ...................................... owt 4.85
50-lb. lots ...................................... owt. 6.86
25-lb. lota ...................................... owt. 5.86
10-lb. lots ...................................... owt. 7.06 ■

Heavy Flour, 110-lb. bags....................owt. 8.66
500-lb. lots ...................................... owt 2.45

1000-lb. loti .......................................owt. 2.16
3066-lb. lets .......................................east

-Nf


