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Dedication of P. A. Mandabach Memorial Druggists’
National Home.

ADDRESS BY DR. GEORGE LOUIS SECORD
Dedication of Home,

Last month witnessed the dedication of the form
er Bidwell House, Water Cure, Spring Lake Hotel or 
Sanitarium which it had been variously called, to the 
new P. A. Mandabach Memorial Druggists’ Home.

Secretary Paul J. Mandabach Presiding.
President Norris introduced Paul J. Mandabach, 

son of the man in whose honor the building had been 
named, secretary-treasurer of the association, who 
acted as master of ceremonies. Mr. Norris spoke of 
the great effort that it had been to get the building in 
sufficient readiness to permit of its dedication at this 
time and the nervous strain that he knew that Mr. 
Mandabach had been under, although uncomplaining, 
and smiling through it all. Living, as he said, next 
door, he had had1 good opportunity to know.

Dr. Secord’s Address.
Mr. Mandabach feelingly said that it was the hap

piest day of his life, but his emotions would not per
mit of long remarks and he called on Rev. Thomas 
Schmidt, pastor of the local Catholic church, who 
conducted the bendictorial ceremony impressively. 
He was followed by the dedicatory address which 
was also feelingly delivered, by Dr. George Louis 
Secord of Chicago. Dr. Secord was a personal friend 
of the late Peter A. Mandabach, and spoke as one 
who knew him intimately. He also spoke of the 
work which the son had done to bring about the re
sults accomplished and the latter responded with a 
refusal to take all the honor, but gratefully gave 
shares of the glory to all who had participated, from 
the workmen on the building to those who had do
nated money for the cause.

Appreciatory Addresses.
Mr. Mandabach paid high tribute to Christie Car

lin, for the generous assistance he had been in mak
ing it possible for the Druggists to take over the 
building and to dedicate it free of expense. Mr. 
Carlin graciously responded and expressed Palmyra’s 
appreciation of having the Home located there.

Dr. Ganfield expressed appreciation that the Na
tional home is to be located in Wisconsin and humor
ously referred to the change that had been wrought 
in his complexion some fourteen years ago, by taking 
some of their drugs, that was supposed to cure an 
illness, but it had given him a permanent complex
ion. He said the ladies can buy theirs but it doesn’t 
last.

Dedicatory Address by Dr. Secord.
We meet today to approve another step of progress 

in our march through life in lending a helping hand' 
to those whose paths have carried them into less 
fortunate avenues of life than we assembled here 
this afternoon. Somehow, I feel a thrill of satisfac
tion and a measure of contentment creeps over me 
as I realize that at last there is a place of refuge in 
our dear America for those of the Pharmaceutical 
profession who are ill or incapacitated.

This is indeed a victory for humanity and for him 
who has passed on to a better land, where hardships 
and suffering are unknown, and in whose brain the 
welfare of our fellow man in distress was conceived. 
It is likewise a signal victory for those who have 
labored so faithfully and tirelessly to acquire thisi 
wonderful site, in this beautiful country—abounding 
in nature and heir to her many healing powers in 
her wonderful waters.

Here in this northern country will be cared for the 
helpless and unfortunate members of the profession 
if need be without cost or obligation. This accom
plishment has been made possible not alone by per
severance in the belief of a much needed requirement 
but by reason of an incomparable faith in the man 
in whose mind the idea was conceived and developed.

Back in a little town called Massellon, Ohio, about 
58 years ago, a baby was born. Raised in near 
poverty, working in the mines of that city when but 
a boy of 10 or 12, he contributed largely to the sup
port of his family. At the age of 16 he became an 
apprentice to Pharmacy and remained devoted to his 
profession in its practice until 1910 where he felt 
the call of the Pharmaceutical world in bringing 
about certain reforms in National Pharmacy, when 
he launched the Society of Pharmacologists in Co
lumbus, Ohio, changing the name to the National 
Association of Drug Clerks one year later. He re
mained as its Secretary-Treasurer till the day of his 
untimely death. It is scarcely necessary for me to 
say that this man was Peter A. Mandabach. Dr. 
Mandabach was a man among men; God loving, God 
fearing always striving for the right and welfare of 
others. He was not without enemies and experi
enced great opposition from the most powerful 
sources when reforms were attempted. His great 
mottos “Justice is Mighty” and “Truth Will Prevail” 
supported him and gave him courage in his great 
work. Faith was the keynote of his success.

Dr. Mandabach’s faith in the success of this in
stitution was unbounded. He felt its great need, he 
understood its wonderful possibilities. He thought 
it, breathed, talked it. He was certain that some 
day his hope would be realized but fate would not 
spare him for this glorious moment.

The great faith that possessed Dr. Mandabach was 
passed on to those who were destined to take up his 
work; it is because of this wonderful faith that this 
home has been established.

Dr. Mandabach was a leader—and faith in their 
leader enables men to fight, play or work many 
times better than without a leader. During these 
past few years I feel that Dr. Mandabach has been 
the real leader in the fight to establish this institu
tion ; his spirit has guided throughout.

It was Dr. Mandabachs faith in mankind that made 
him the leader that he was. Faith enables men to 
accomplish what they desire to accomplish, give 
strength to endure what they must endure. Faith is 
our inspiration, as Emerson has said: “Faith makes
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us and we it, and faith makes its own forms. Faith 
is not merely passive but also active and creative.”

As your faith has made possible this present in
stitution, so will this same faith make possible its 
development from year to year, till not in the distant 
future, it shall stand out as a beacon light to the 
East, West, North and South as a harbor of safety 
for any within our ranks.

We are born here and know that we must die, but 
thanks to faith, we do our work while our short 
years last and we face without fear the end which at 
best is not far away. We know that the sun has 
risen and set for millions of years before we were 
born and we have faith that it will rise and set for 
millions of years after we go. We plant trees having 
faith that they will grow. We leave our children 
having faith that they will prosper and carry on the 
work of the race.

Dr. Mandabach had that faith.
During the later years of Dr. Mandabach’s work, 

he had associated with him his son. A son devoted 
to all his beliefs, all his ambitions, all his convic
tions, all his hopes. Death took our friend and 
founder but it could not take the heritage that was 
naturally his—Faith. The son, Paul J. Mandabach is 
with us today. It is to him that we owe credit for 
the success of this project. He has struggled on 
the face of adversity, undaunted by endless dis
couragement till today he stands victor in one of 
the biggest fights ever waged in the cause of Pharm
acists. He is red blooded, possessed of the same 
metal as the man whose name this institution honors 
today. He deserves the highest credit for having 
fought and won as glorious a battle. I congratulate 
him from the depths of my heart and extend to him 
the esteem and' good wishes his arduous labors have 
merited.

In closing may I express the hope that the mem
bers of our great profession in the U. S. may see the 
worthiness of this institution and feel it a solemn 
duty and obligation to give it their moral and finan
cial support, not only as an aid to the present needs 
of others but as an insurance against their own hazy 
future.

$1.00 per man would place $150,000 in the treas
ury of the home.—Palmyra (Wis.) Enterprise.

CORDAGE AND TWINE.
(By J. M. McCarthy, Mgr., Schermerhorn Bros.)
All rope and twine is made from some kind of 

plant fiber and these fibers are easily classified in 
three groups:

1st: The seed hairs, or cotton.
2nd: Soft, or Bast fibers—flax, hemp, and jute.
3rd: Hard, or leaf fibers—abaca or manila, hene-

quen or sisal, phormium or New Zealand flax.
The exact origin or native habitat of many of the 

cultivated fiber-producing plants is not definitely 
known. Most of them have been in cultivation from 
ten to forty centuries, and their origin in the dim, 
unrecorded past is too vague and uncertain to af
ford sufficient ground for definite statements.

The cottons were probably of tropical or sub
tropical origin, but they are cultivated chiefly in 
warm temperate areas. The bast fiber plants range 
throughout the temperate zone from the short sea
son fiber flax that matures within the Arctic Circle 
to the long season jute that requires more than 
four months of steaming warm temperature in In
dia. The hard fibers, with the exception of phor
mium in New Zealand, are all tropical plants.

The production of plant fibers began long before 
the dawn of history. In the essential needs of man 
they are second in importance to food plants, but 
there are more than 500 different species of plants 
now cultivated for food and forage, while there are

not more than forty different kinds of plants yield
ing fibers that enter into the world’s commerce.

The cottons are the most important, exceeding all 
others combined in quantity, total value, and variety 
of uses.

Cottons were found in use by the natives in Mex
ico, and still more in Peru, by the Spaniards who 
accompanied Cortez and Pizarro. The American cot
tons were certainly pre-Columbian. These include 
upland cotton of our Southern States, now cultivated 
in nearly every important cotton producing region 
throughout the world.

The first definite record of cotton in cultivation 
is that of Theophrastus, 350 B. C. He writes that: 
“The trees have a leaf like that of the mulberry; 
but the whole plant resembles the dogrose. They 
set them in the plains arranged in rows, so as to 
look like vines at a distance,” and he adds that cot
ton cultivation may be seen both in India and in 
Arabia.

Pliny, at the beginning of the Christian era, and 
other early writers mention cotton, but it was still 
unknown in the commerce of Europe when Marco 
Polo returned from Asia, about 1290 A. D., and wrote 
of having seen cotton in cultivation in nearly every 
country from Persia to Bengal.

It was not until about 1400 A. D. that cotton was 
spun in England. The supplies of raw fiber came 
from the Eastern Mediterranean region, and this 
Levant cotton, and later India cotton, were the 
chief sources of supply until after the Revolution in 
this country.

The earliest attempt by Europeans to grow cotton 
in North America was in Virginia, about 1620. Seed 
of Levant cotton brought from Europe was planted, 
and later Levant cotton was grown in Carolina. J3y 
the time of the Revolution, the Levant cotton had 
been replaced by the green seed cotton, more pro
lific with larger bolls, and much more easily ginned.

A peculiarity of the cotton plant is that none of 
the cottons will cross with Asiatic cottons. The 
American cottons will cross with each other and 
the Asiatic cottons also with themselves.

While used in India as early as the beginning of 
the Christian era, and possibly even earlier by the 
ancient peoples of Mexico and Peru, these fibers 
were of little commercial importance before 1700. 
The cottons did not supersede flax and hemp as 
textile fibers until Eli Whitney’s cotton gin, invented 
in 1793, came into general use.

In the United States upland cotton is grown from 
the vicinity of Petersburg, in southeastern Virginia, 
through the coastal plain region to northern Florida 
and in the Peidmont of South Carolina and Georgia, 
and westward through Alabama, Mississippi, Louisi
ana, Arkansas and Oklahoma, to the central or west
ern part of Texas and in the Pecos valley of New 
Mexico. Its northern limits are the southeastern 
counties of Kansas, southern Missouri and the south
ern part of Tennessee. During the past ten years 
upland cotton has been grown under irrigation in 
the Imperial Valley in California, and either with 
or without irrigation in the interior valleys farther 
north. Egyptian cotton is grown under irrigation 
in the Salt River Valley of Arizona.

Climate is the important limiting factor in deter
mining the areas where cotton may be grown. A 
warm growing season of at least four and one-half 
months free from frost is required for the earliest 
maturing varieties of upland cotton, and a longer 
season is required for long staple and Sea Island 
cottons. An annual rainfall of 30 to 45 inches, 
abundant sunshine, and dry weather at picking time 
are necessary if the crop is to be produced in good 
condition. Soil conditions are held to be less im
portant, but reasonably good drainage is necessary. 
Commercial fertilizers are used for cotton probably 
more than for any other crop in America. A plen-
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tiful supply of inexpensive labor is required to pick 
the cotton.

The boll weevil is reducing the acreage and still 
more the production in the states from Virginia to 
Texas.

These conditions are causing the British Empire 
Cotton Growers’ Association to make extra efforts 
to develop new fields of production. Work to this 
end is being carried on in Rhodesia, Tanganyika, 
Soudan, and other colonies in Africa, and also in 
India, Australia and North Borneo. The governments 
of Brazil and Argentina are endeavoring to-increase 
cotton production in those countries.

For a century the Southern States of this country 
have led the world in cotton production and cotton 
has been the one important money crop of that re
gion, but this supremacy is in danger of being lost 
within the next ten years unless the boll weevil can 
be controlled, or weevil resistant varieties and meth
ods of cultivation can be developed so that the crop 
may be grown successfully in spite of the weevil.

Hemp is the oldest fiber-producing plant of which 
there is any definite record. The Emperor Chen 
Nung of China in the 28th century B. C. taught his 
subjects to cultivate the plant and to prepare and 
spin its fiber.

Hemp was among the earliest crops grown by the 
colonists at Jamestown and at Plymouth Rock. Its 
cultivation was continued for some time in Massa
chusetts and Connecticut, but the short season there 
was more favorable for flax than for hemp and flax 
became the more important fiber for the spinning 
wheels of our Puritan grandmothers, while hemp 
continued to be grown in Virginia until replaced by 
cotton. Hemp fiber production was a flourishing in
dustry in Lancaster County, Pennsylvania, before the 
Revolution.

Jute fiber is used in greater quantity than any 
other fiber except cotton. It is cultivated in British 
India and to a limited extent in southern Japan and 
China, and to a still less extent by the natives in 
tropical Africa.

All the jute of commerce, amounting to 6,000,000 
to 8,000,000 400-pound bales annually, is produced in 
India. It is grown in rich, fertile soil, where the 
rainfall ranges from 60 to 120 inches per annum 
and the temperature of 60 to 75 degrees at planting 
time in March increases to 90 degrees or more at 
harvest time in October.

The land is very thoroughly prepared by crude 
plows drawn by oxen. The plants, 5 to 15 feet tall, 
like our hemp are harvested by hand. The stalks 
are rotted in water, then the laborers wade into the 
slimy, ill-smelling water, waist deep, and work there 
all day, cleaning the fiber by hand. This makes 
the cheapest, weakest, least durable and, except 
cotton, the most easily spun fiber on the market.

The jute industry is still young. The first ex
perimental shipment from Calcutta to England was 
made 101 years ago. Dundee, Scotland, became the 
center of jute manufacture until recent years. More 
than half the jute is now manufactured near Cal
cutta. Several American jute manufacturers have 
transferred this work to India to take advantage of 
the cheap Indian labor.

Repeated attempts have been made to grow jute 
in the Southern States, Mexico, Cuba and South 
America, but with no successful mechanical method 
of preparing the fiber it has been found impossible 
to compete with its production in India.

Manila fiber is supplied altogether by the Philip
pine Islands.

Sisal is grown in Mexico, Yucatan, Cuba and the 
Tropics. The Island of Java supplies a very high 
grade, light color fiber which is replacing jute to a 
large extent on account of its great strength and 
extra yardage at a reasonable cost.

Wonderful improvements have been made in twine

and rope making machinery during the last century. 
Often you find a business in the hands of the same 
family even to the third generation. In the begin
ning they used what is termed a “rope-walk” for 
twisting their twine, principally fishing lines. While 
machinery has been added, a number of these “rope- 
walks” are still in use and the lines are all hand
made and command a very high price.

The cotton twine and cordage mills of the South, 
also the jute, flax and hard fiber mills of the East, 
are wonderful in their perfection of operation. Most 
of the work is mechanical, and a visit would aston
ish anyone not in touch with the industry.

In spinning the fibers, the machinery used is al
together different for each kind. Hard fiber ma
chinery for use in spinning manila and sisal cannot 
be used in spinning the finer fibers like jute, flax 
and cotton. This results in each different mill con
fining their efforts, as a rule, to one individual fiber.

Hard fiber mills spin manila and sisal fiber into 
rope and twine of various sizes. This includes 
binder twine, partially made of manila but mostly 
from Yucatan sisal, heavy hawsers used on ship
board, transmission rope and well drilling cable, 
also commercial rope used on the farm for hay fork 
and other implements.

Binder twine is by far the largest item manufac
tured from hard fiber. In this connection it might 
be interesting to know that Canada requires one 
hundred million pounds for an average crop. In 
1923 they used one hundred fifty million pounds, of 
which about 25 per cent was manufactured in Can
ada, the balance being supplied by American mills. 
The average consumption of binder twine in the 
United States is about two hundred million pounds 
yearly, which, added to the quantity supplied Can
ada, gives a production of approximately 275 mil
lion pounds annually, at an average cost to the 
farmer of 10 to 12 cents per pound.

Flax is the finest and strongest fiber used in the 
manufacture of twine. Threads for sewing shoes, 
extra quality sewing twine, mattress twine, etc., are 
made from flax.

Hemp is used for making coarser twines, used 
generally for heavy tying purposes—parcel post 
packages, etc.

Jute is also used in making heavy tying twine, 
but does not have nearly as good tensile strength 
as the other fibers mentioned, breaking easily on 
the knot.

Cotton, as has been stated, is used in the manu
facture of more different kinds of twine and rope 
than any other fiber. A few of the different items, 
in which you might be interested, are the following:

Cotton hop twine, for tying hop vines, used prin
cipally in California, Oregon and Washington, where 
large quantities of hops are grown. The consump
tion of hop twine is about one-half million pounds 
annually.

Cotton halibut and cod lines, used on the north 
Atlantic and north Pacific coasts in the fishing in
dustry. Probably a half million pounds goes to this 
trade each year.

Cotton wrapping twines, small store twine and 
heavy ply twine for parcel post packages and other 
heavy work, sack sewing, etc., cotton rope for tent 
and awning work, and other uses.

Cotton seine twine, trot line and staging also are 
used in the fishing industry.

Cotton mops, candle wick, polished twine and Sea 
Island twine.

Cotton sash cord, bell cord and clothes lines.
Paper twine, used principally as tobacco twine, 

seaming cord, and for tying wool fleeces. Its use 
for wrapping purposes is very limited.

Having determined the character and uses of the 
various kinds of rope and twine, I will explain our 
position in the twine and cordage business.

As distributors for mills making cotton, flax, jute,
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manila, and sisal cordage, we give the cordage manu
facturer, making probably only one item in, the line, 
distribution of the same to every part of the United 
States at minimum cost.

By bringing the production of the different mills 
together to make a complete line, we are not only 
able to reach all markets on a lesser selling cost 
than these markets could be reached by the mills 
themselves, but we at the same time present to the 
large consumer and jobber an assortment of kinds 
and grades that take care of their every need. In 
other words we really act as a clearing house be
tween the cordage manufacturer and the user giving 
each what they want at minimum expense.

In the development of our business we have found 
it necessary to maintain warehouse stocks of items 
in principal demand, at Central distributing points. 
At present ve  carry such stocks at Chicago, Cleve
land, St. Louis, Kansas City, Omaha, Denver, Salt 
Lake, Seattle, Portland, San Francisco, and Los 
Angeles.

In addition to this we put real service into our 
business by making a close study of the require
ments of the different classes of users. Also a study 
of market values giving our customers the advan
tage of this knowledge in determining what and 
when to buy.

MERCHANTS’ FALL MARKET WEEK AT OMAHA.

The Greatest Western Market, August 25 to 30, 1924. 
Reduced Railroad Rates.

Big displays of Merchandise, including all the lat
est novelties.

Learn what’s happening in manufacturing centers.
Opportunities for profitable buying.
Four evenings of unusually fine entertainment.
Over $1,000 in prizes distributed among visiting 

merchants.
Round table discussions of merchandising problems 

in which everyone is invited to join.

Treasurer, A. Ph. A.,
Charles and Chase Sts.
Baltimore, Md.

I want to have a part in the permanent headquar
ters building for American Pharmacy. Please send 
me further particulars and pledge card.
Signed....................... ............  Street.............................
Town.................................... State........... .....................

N. A. R, D. MEETS IN WASHINGTON.
The annual convention of the National Association 

of Retail Druggists will be held Sept. 22 to 26 in 
Convention Hall, Washington, D. C. It is expected 
that 4,000 delegates will be in attendance.

Interest in the convention proper will he confined 
to members of the Association, but the drug show is 
expected to be equally interesting to the general 
public. The 40,000 square feet of floor space in Con
vention Hall auditorium will be utilized for the ex
hibit of everything that is sold in a drug store— 
toilet preparations and articles, famous remedies and 
fountain drinks.

The hall will be elaborately decorated for the oc
casion, and plans call for 128 booths, which already 
have been placed at the disposal of manufacturers 
all over the country. Thirty thousand dollars is to 
be expended for booth space.

Weekly sessions of the executive committee have 
been held for some time at the Washington Hotel, 
which will serve as headquarters, and these sessions 
will he continued throughout the summer period. 
F. T. Stone is chairman of the executive committee ;

Paul Pearson, vice-chairman; Col. Robert N. Harper, 
treasurer, and A. V. Burdine, secretary.

Heads of the other working committees already 
functioning are: Publicity, N. B. Parker, chairman, 
and M. G. Gibbs, vice-chairman; entertainment, W.
P. Herbst, chairman, and Ralph Judd, vice-chairman; 
registration, S. L. Hilton, chairman, and R. Mayo, 
vice-chairman; transportation, A. F. Gorsuch, chair
man, and W. T. Kerfoot, vice-chairman; finance, W.
H. Bradbury, chairman, and Charles Walter, vice- 
chairman; drug show, Paul Pearson, chairman, and
H. W. Kenner, vice-chairman; reception, H. C. East- 
erdayi, chairman, and F. W. Whiteside, vice-chair
man; program, A. C. Taylor, chairman, and Alois 
Burgher, vice-chairman; ladies’ committee, Mrs. C. 
L. Henry, chairman, and Mrs. W. H. Bradbury, vice- 
chairman. In addition there is an advisory com
mittee, composed of members of the Maryland Phar
maceutical Association and the Baltimore Retail 
Druggists’ Association.

SPECIAL PRICES TO CLOSE OUT.
Rat Poisons.

(25% discount)
16% doz. Rat Mum .....................................doz. $ 2.00
19 doz. Rat Snap, 35c size........................doz. 2.75
12 doz. Rat Snap, 65c size........................doz. 4.75
2% doz. Rat Snap, $1.25 size..................... doz. 10.00

Dyes.
(25% discount)

% doz. Dyola, scarlet ...................  doz. .75
% doz. Dyola, turkey red ....................... .doz. .75
% doz. Tintex, silver gray, 10c.............doz. .75
% doz. Tintex, light green ..................doz. .75
1/12 doz. Tintex, tan ............................... doz. .75

1% doz. Tintex, bisque ............................ doz. .75
% doz. Tintex, peach ............................ doz. .75
% doz. Tintex, orchid ...........................doz. .75

Fly Paper, Poison.
2% cases American Fly Catch (10 ctns.

ea.) ......................................................... case 4.15
(20% discount)

Same ......................................... per carton .45
(20% discount)

4 doz. Flyosan, pints .............................. doz. 6.00
(10% discount)

2% doz. Flyosan, quarts , .......................... doz. 10.00
(10% discount)

y2 doz. Flyosan, % gal...............................doz. 18.00
(10% discount)

1 doz. Flyosan, gallon ..............  doz. 32.50
(10% discount)

8% doz. Flyosan, introductory package
(1 pint and 1 sprayer) ...................... doz. 9.00

(10% discount)
24 doz. Killafly Po..................................... doz. .80

(3 doz. free with 1 gross.)
(25% discount)

1% doz. Killafly Po., 2-oz. guns................doz. 2.00
(25% discount)

12% doz. Killafly Po., 5-oz. guns................doz. 4.00
(25% discount)

2 5/12 doz. Killafly Po., 12-oz. guns.. . .  .doz. 8.00 
(25% discount)

Shoe Polish and Dressings.
(20% discount)

Any quantity. Freight paid on $25.00 orders.
13 doz. E-Z White Liquid .......  doz. 1.25
9% doz. E-Z White Paste ........................ doz. 1.25
1% doz. E-Z Tan Paste ...........................doz. .90

12% doz. E-Z Oxblood Paste .....................doz. .90
8% doz. E-Z Brown Paste .......................doz. .90

11 doz. Dri Foot for waterproofing
shoes, % pints .................................. doz. 3.00
Same, % pints .................................. doz. 1.50

% doz. Shine Easy Brown Paste No. 4 . . .doz. 1.75 
% doz. Shipe Easy Bed Paste No. 4....... doz. 1.75
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% doz. Shine Easy Tan Paste No. 4........ doz. 1.75
4% doz. Shine Easy Black Paste No. 2 . . .doz. 1.20
11/12 doz. Shine Easy Brown Paste No. 2.doz. 1.20
5 5/12 doz. Shine Easy Red Paste No. 2 . . .doz. 1.20
1 5/12 doz. Shine Easy Tan Paste No. 2.. .doz. 1.20
11/12 doz. Jetto Dye Liq. Mahogany....... doz. 3.60
y2 doz. Jetto Dye Liq. Oxblood................doz. 3.60

1 % doz. Jetto Dye Liq. Black.....................doz. 3.60
7y2 doz. XVhittemore’s Albo Cake.......... ...doz. 1.17

y2 doz. Whittemore’s Bullyshine Black..doz. 1.10
21% doz. Whittemore’s Dandy Combn.. . .  doz. 2.08
29% doz. Whittemore’s Quick White ....doz. 1.85
44% doz. Whittemore’s Quick White Jr...doz. 1.00
2 gro. Fixem Foot Powder ..................doz. 2.75

Miscellaneous Patents.
(25% discount)

2% doz. Gilbert’s Old Country Liniment,
3-oz., 50c ............................................doz. 3.20

2% doz. Gilbert’s Old Country Liniment,
6-oz., 85c .......................................... .doz. 5.28

1% doz. Gilbert’s Old Country Liniment,
12-oz., $1.35 ........................................ doz. 8.96

24% doz. Deam’s Meat Smoker, small...doz. 4.00
9 7/12 doz. Deam’s Meat Smoker, large..doz. 8.00

1 doz. Nuradium ....... ....................... doz. 12.00
193 doz. MacLaren’s Mustard Cerate,

small ...................................  doz. 1.70
81 doz. MacLaren’s Mustard Cerate,

large ............    doz. 3.40
2y3 doz. Mentho Jell, 2 ........................ ..doz. 1.80
2 7/12 doz. Kalos H. A. Po., 2 ............. doz. 1.80
5% doz. Nusole, 65c .................................doz. 4.60

y2 doz. Urego Oint., jars ........................doz. 9.00
% doz. Sulphotoxin ..........  ...doz. 7.20

11/12 doz. Youth Gland, male ..................doz. 20.00
5 5/12 doz Welch Algopodium ................ doz. 9.60
8 doz. Reolo .......................................... doz. 8.00
2 doz. Reolax ........................................doz. 2.00
2 doz. Scott’s Digestive Tabs.......... ...doz. 3.00

y3 doz. Nyal Mtn. Herbs, 25c . . . . . . . . .doz. 1.75
y2 doz. Washa Indian Herbs, $1.00___doz. 6.00

7/12 doz. Green Cross Mustard Oint., 25c.doz. 1.75 
% doz. Lb. Shoemaker’s Zinc Oxide... .doz. 3.60

11% doz. Rain’s Antisep. Tabs............ ....doz. 4.00
1% doz. Weber’s Alpine Tea ................... doz. 1.00

5 7/12 doz. Aspalax ...................................doz. 2.00
% doz. Floyd’s Dsypep. Tablets . . . ___doz. 4.00
% doz. Gandichand’s Ext. Sandalwood..doz. 9.00

2% doz. Pabst Best Tonic ................. ...doz. 2.25
% doz. Zensaal ............   doz. 6.00

30 doz. Just One Tablets ...................... doz. 2.00
2% doz. Oculum, 50c ............................... doz. 4.00

10 1-lb. Belloxide Oint................................ ea. 5.00
5/12 doz. Optona Tablets, 50c .................doz. 4.00

2 11/12 doz. Parma Ear Oil, 75c......... ...doz. 6.00
% doz. Great Western Chickura Tab.,

50c ........................................................ doz. 3.50
3 doz. Great Western Poultry Tonic,

25c ..........................    doz. 2.00
2 1-gal. Great Western Sheep Dip....gal. 1,25
% doz. Great Western Sheep Dip, qts. .doz. 4.50

6 1-pt. Pruin Heroin Wyttenbach....... doz. 1.60
(Narcotic, % gr. Heroin to 1 oz.)

5 doz. Troxell’s Lightning Liniment,
small .............     doz. 4.00

3 doz. Troxell’s Lightning Liniment,
large .....................................................doz. 8.00

6% doz. Dermasol ..................   doz. 3.50
3 doz. Phenol Sol., large .....................doz. 7.50
2% doz. Phenol Sol., small ........... ........ doz. 4.00
3 doz. No Who Co., sm all..................doz. 4.00
3 doz. No Who Co., large...................... doz. 7.§0

Firm Founded in 1951
The year 1851 marked the modest beginning of 

the old American pipe house of Ka^uftnann Bros. & 
Bondy. Prior to that date there were ho pipes made

in America. And, prior to that date, there were no 
briar pipes made anywhere in the world. This is 
an important historical fact. And it is deeply signifi
cant of American influence upon the development of 
pipe manufacture. In the making of briar pipes 
American and all other craftsmen started from 
scratch. No pipe maker knows more about the se
lection of briar root than the American. The de
velopment and refinement of the briar pipe, its pres
ent day popularity, among all classes of men is, in 
reality, a tribute to American ingenuity and per
severance.

American Craftsmanship Good
The product of the American craftsman bears well 

the scrutiny of him who would test its quality. Con
sider, for example, the Kaywoodie, a briar pipe made 
by Kaufmann Bros. & Bondy to retail for $4.00 and 
up. Here briar pipe craftsmanship has reached its 
greatest height. That peculiar aroma and bright
ness of wood characteristic of the finest Bruyere 
root is proof of the basic excellence of this pipe— 
an immediate recommendation to the connoisseur. 
In its fashioning, which includes the exposition of 
beautiful grain, the shaping of the bowl, accomplish
ment of graceful lines, the subdued sheen embodied 
in its finish, it is, on all counts, a masterpiece of pipe 
craft.

The oldest pipe house in America, it is but natural 
that Kaufmann Bros. & Bondy should head the 
crusade to establish the American pipe maker in his 
rightful place. In their own shops Kaufmann Bros. 
& Bondy pipe makers are encouraged to consider 
themselves as a guild of craftsmen. The standards 
to which they must conform permit of no lax en
deavor—when a Kaywoodie pipe is finally completed 
it is worthy of the signature of the craftsman whose 
handiwork it represents.

THESE NEED SPRAYING, BUT WE RECOMMEND 
THEM.

A man is but a worm of the dust. He comes along, 
wiggles a while, and finally some chicken gets him.

“Are caterpillars good to eat?” asked little Tommy 
at .the dinner table.

“No,” said his father, “what makes you ask a 
question like that while we are eating?”

“You had one on your lettuce, but it’s gone now,” 
replied Tommy.

OWENS TOOTH BRUSH IS AN ALL-AMERICAN 
PRODUCT.

Just as the gridiron star gives his best efforts in 
play to merit the honor of being elected to our 
mythical all-American football team, so in industry, 
The Owens Bottle Company of Toledo, Ohio, is giving 
to the American public a tooth brush of the highest 
ideals of manufacture, which can also be justly 
classed as All-American.

The Owens Tooth Brush is a machine-made 
product, manufactured in a modern, daylight factory 
under the highest sanitary conditions. At no time 
during the process of manufacture are these brushes 
subjected to unnecessary handling. Each brush is 
carefully inspected and packed in a crystal-clear, 
individual glass container. This insures a clean, 
sanitary brush to the consumer and protects it 
against thoughtless, indiscriminate thumbing.

The brush is offered in a choice of six different- 
colored handles. This exclusive feature leads to 
easy identification and assures a personal tooth brush 
for all members of the family. You can tell your own 
Owens at a glance.



QUESTIONS AND ANSWERS
to Manufacturers

SEEKING PACIFIC COAST TRADE
Q. Where is the recognized, logical and natural distributing point for Pacific Coast 

Trading activities?
A. SAN FRANCISCO.
Q. Where do such firms as Johnson & Johnson, Colgates’, Frederick Stearns, 

Upjohn, Eli Lilly, Parke-Davis, Sterling Products, Abbott Laboratories, Squibbs, 
Burroughs-Wellcome, Sharpe & Dohme, John Wyeth & Brother, Inc., Goodrich Rubber 
Co., Davol Rubber Co., U. S. Rubber Co., Miller Rubber Co.* National Licorice Co., 
Bristol-Meyers, Armour, Borden Sales Co., Emerson Drug Co., Pacific Coast Borax Co., 
Peroxide Mfg. Co., Arlington Chemical Co., S. M. Bixby, H. K. Mulford, Wilson Labora
tories, and all other principal manufacturers of drug store products, have their Pacific 
Coast Headquarters?

A. SAN FRANCISCO.
Q. How many Retail druggists buy from San Francisco Trading Center?
A. Twenty-five hundred.
Q. What territory does the San Francisco Trading Center cover?
A. All of Central and Northern California, as far south as Santa Barbara and 

Bakersfield, and as far north as Central Oregon, all of Nevada, the Hawaiian Islands 
and the Orient.

Q. Is there any other trading territory in the Western States serving more retail 
drug stores than San Francisco?

A. No. The San Francisco and Alameda County Pharmaceutical Associations are 
among the five largest organizations of retail druggists in the U. S. A.

1. THE STIRRING ROD, published in San Francisco, is the only independent 
retail drug journal absolutely guaranteeing by sworn statement a complete 100% paid 
circulation to every druggist in this trading territory.

2. THE STIRRING ROD IS THE ONLY INDEPENDENT DRUG JOURNAL IN 
THE UNITED STATE ABSOLUTELY GUARANTEEING REACHING 2,500 DRUGGISTS 
MONTHLY IN THIS GREAT TRADING TERRITORY.

3. THE STIRRING ROD IS THE OFFICIAL ORGAN OF SAN FRANCISCO, 
ALAMEDA, CENTRAL AND NORTHERN CALIFORNIA DRUGGISTS' ASSOCIATIONS, 
HAVING BEEN STARTED BY THE SAN FRANCISCO ASSOCIATION AS A MONTHLY 
BULLETIN OVER FOURTEEN YEARS AGO.

4. THE STIRRING ROD IS THE OFFICIAL ORGAN OF THE ALLIED DRUG 
TRAVELLERS OF CALIFORNIA, AN ORGANIZATION OF OVER 250 TRAVELING 
DRUG SALESMEN.

5. THE STIRRING ROD IS THE ONLY DRUG JOURNAL IN AMERICA WITH A 
MERCHANDISING TRADE EXTENSION CLUB HAVING A MEMBERSHIP OF OVER 
500 DRUGGIST-MEMBERS AGREEING TO CO-OPERATE AND CREATE GREATER 
SALES OF ADVERTISED PRODUCTS.

6. THE STIRRING ROD is the only drug journal in the West with a high-grade 
registered pharmacist and traveling drug salesman in charge, personally calling on 
the trade in behalf of its advertisers’ products.

7. THE STIRRING ROD is the only independent drug journal on the Pacific Coast 
publishing a complete monthly revised price list to the trade.

Facts About a Trading Population of 2,576,651 will be mailed upon request.

Write for sample copy.

TH E STIR R IN G  R O D
SIDNEY J. WOLF, Publisher

417 Heart Building SAN FRANCISCO, CALIFORNIA
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Buy It In Your Own Home Town

Fralinger’s long bar salt water Taffy, packed only in one-pound boxes, 
about 64 bars to pound. Eighteen flavors. Each bar wrapped in parafined 
paper. ,, * ; 1 .

Per pound ................... .............................................................................. .............. 40c

Twenty-five one-pound boxes to the case

The Super-Quality Long Kind
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Personal Points
Pertaining To Pharmaceutical People

NEBRASKA.
We acknowledge a very pleasant visit from A. E. 

Carlson, president of the Nebraska Pharmaceutical 
Association, July 8th. Mr. Carlson is getting his 
affairs in shape to take his family to California in 
the near future. This will be the first extended va
cation Mr. Carlson has taken for a great many years 
and we wish them a most enjoyable trip.

H. C. Goebel of Wisner has just recently opened up 
a new drug store.

J. H. Stone of North Platte was a welcome visitor 
at the office of the Richardson Drug Co. on July 9th. 
He was accompanied by his brother-in-law, Dave 
Goldman, one of Omaha’s hustling druggists.

The firm of Case-Hopkins, Atlanta, will hereafter 
be known as Dr. Scofield-Case-Hopkins, Dr. Scofield 
having purchased a half interest.

Phillips & Jones have purchased the Miller Park: 
Pharmacy, 5972 North Thirtieth street, Omaha. The 
new proprietors, J. L. Phillips and C. I. Jones are 
both from Oakland, Iowa. Mr. Phillips was formerly 
with the Sherman-McConnell Drug Co. this city.

E. T. Miessler of Columbus, motored to St. Paul, 
Minn., last month.

Frank Schwake of Nebraska City has returned 
from a thirty-day tour through the Lake country in 
Minnesota. He reports a fine time and successful 
fishing.

Edward Helsing and wife, Wahoo, motored over to 
eastern Iowa last month where they visited relatives.

I. H. Langjahr, managing partner of the Brunner 
Drug Co. at Fremont is back to the store after being 
confined six weeks to his home.

Perry O. Devries of Fremont has vacated his store 
room on Main street, and expects to occupy a fine 
new building in about three months at the same lo
cation. He has taken temporary quarters close to 
the old store.

Mr. and Mrs. H. A. Read of Read Drug Co., Lexing
ton, drove to Omaha where they spent the week of 
July 28th visiting local jobbers and having a good 
time generally.

J. C. Mewhor, owner of the Mewhor Drug Store at 
Harvard suffered a severe stroke last month at the 
home of Pete Hertel where he has his rooms.

Chas. Sheeler and Roy Carter, druggists of Nor
folk, motored to Minnesota on a fishing trip last 
month.

R. A. McMillan of Genoa stopped off in Omaha 
last month on his return from a weeks visit in Iowa 
and Missouri.

J. K. Adams of Lyons celebrated his eighty-seventh 
birthday on July 30th. Mr. Adams is still active in 
the management of his drug store.

The first of a series of group meetings planned for 
druggists was held at Aurora last month. The 
druggists from surrounding towns were invited to 
meet at a supper given in the Christian church and 
served by the ladies of the church. After supper a 
meeting was held at the Commercial club rooms 
where federal laws and restrictions hampering the 
business of the legitimate retail druggist was dis
cussed. President Carlson of the state association 
and1 Secretary McBride and ex-Presidents Loran 
Jordan of David City and D. S. Simms of Hastings 
were present and all gave talks on the subject under 
discussion. While the meeting was fostered by the 
association no attempts were made to form a local 
association of any kind but was primarily for the

social feature and a more uniform understanding of 
the recent rulings on narcotics and the abolishment 
of the nuisance taxes on various items handled.

TOURING NEBRASKA.
With C. Durant Jones.

There are towns which remain small year after 
year, often because they are populated with small 
people, that is, people with small vision and small 
ambition. But there are other towns that are small 
that will not always remain small because there 
are people there who thinks big things and do them 
too. Kenesaw boasts about six hundred population. 
Yet in that town there is a drug store that would 
do credit to a town of as many thousand. For it is 
an actual fact that the stocks carried is equal in 
value to the stocks of ten average drug stores usually 
found in towns of that size. The owner of the store 
is Neils Mikkelsen, a veteran druggist of the state, 
who has been filling prescriptions for something like 
thirty-three years and who for several years was a 
member of the state board of pharmacy. While on 
that board he helped in raising the standards so 
that now those who pass the Nebraska requirements 
are recognized the country over as competent as any 
to be found anywhere in the United States. While 
the raising of the standards has placed the Nebraska 
pharmacist on an equal footing with those of other 
states, yet that fact, along with the advent of the 
automobile, so Mr. Mikkelsen believes, means that 
the small town druggist and the small town doctor 
will go and that it will not be many years until the 
physicians and the druggists will be found only in 
the larger centers.

Mr. Mikkelsen is one of the best read pharmacists 
in the state, keeping up-to-date on the latest results 
of scientific investigation and he tells many an in
teresting story of where a druggist’s knowledge of 
antidotes has saved lives, in the absence of the physi
cian. If a child drinks poison accidentally, and the 
family doctor is in some remote corner of the com
munity and out of easy reach, it is of inestimable 
value that the druggist has a correct knowledge of 
antidotes, for, while he cannot prescribe, yet there is 
no law preventing his passing on what knowledge 
he has, and thus saving the child’s life. But Mr. 
Mikkelsen does not stop with reading the latest on 
drugs. He is an inveterate student of history and if 
he has a hobby that he rides whenever he has a spare 
hour, it is that of delving into United States history. 
And it is interesting to note that few drug stores in 
the cities fill more prescriptions than he fills and 
it would be exceedingly difficult to produce a pre
scription that he could not fill from his immense and 
varied supply. Incidentally, he sells ice cream—by 
weight. A quart of ice cream really means nothing 
for a quart of soft cream is much more than a quart 
of hard cream so to give full measure every time, 
just as he does in everything else, Mr. Mikkelsen 
weighs it.

IOWA.
Paul Travis formerly with C. E. Doyle, Hamburg 

is now managing the Mondamin Drug Co. at Mon- 
damin.

I. M. Canada, formerly with Max Lehmann, Min- 
den, has purchased the drug store at Kiron, and it 
will hereafter be known as the Canada Drug Com
pany*?-, Mr. Canada is a fine young fellow and we 
wish, him the fullest measure of success in his new 
location.

A. N. Brown, of Los Angeles, Calif., spent the 
greater part of last month with his father, J. D. 
Brown, pioneer druggist of Missouri Valley. Mr. 
Brown has been located in Los Angeles for the past 
six years where he is manager of one of the Owl 
Drug Stores.
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SOUTH DAKOTA.
Winter comes in the summertime at Rapid City. On 

July 18th, hundreds of windows were broken, roofs 
caved in, automobiles were wrecked and a blanket 
of hailstones four inches deep covered the city 
streets after a severe half-hour storm. Folks 
brought their snow-shovels out of the cellars and 
went to work.

Mr. McAllister of Cooper & McAllister, Spearfish, 
has purchased a new Chevrolet sedan. He says its 
the only car for the hills.

The Tri-State Round-Up at Belle Fourche was a 
big success this year, with the largest crowd that 
has ever attended this annual event. Brown Drug 
Company did the largest business this year during 
the Round-Up and Rodeo of any year since they 
have been in Belle Fourche.

B. C. Christianson, proprietor of the Phillips Drug 
Store, Deadwood, made a trip recently to Volland 
where he disposed of hig drug store.

F. W. Brown and daughter, Elizabeth with three 
of her guests had a very narrow escape last month. 
They were on their way from Lead to Sylvan Lake 
when the steering knuckle on the car broke, turning 
the car over. It was a miracle they were not all 
killed but they all got out of it with a few cuts and 
scratches.

WYOMING.
George D. Curitan owner of the Pine Bluffs Drug 

Co. was in Cheyenne a couple of days last month.
Mr. and Mrs. A. E. Roedel of Cheyenne were in 

Denver a few days this month.
Bruce Porter, owner of the Palace Pharmacy, 

Cheyenne, says business was exceptionally heavy 
during the month of July.

C. A. Hummer, owner of the Plains Pharmacy of 
Cheyenne and family are planning a trip to the 
Mountains on their vacation, and Doc says he is 
going to see that they have a good time.

The Forbes Drug Company of Cheyenne have two 
very nice stores both well stocked. Mr. Forbes says 
business is very good; in fact they have all they 
can attend to at both stores. Mr. Forbes was form
erly located in Denver before locating in Cheyenne.

Our friend F. A. Welty,, Dubois, Wyoming, has 
recently added a large and pleasant dining room, 
running water both hot and cold, sewer system, 
baths and a number of electric lighted cabins with 
comfortable first class beds for the convenience of 
his patrons stopping at the Welty Inn. Rates $2.00 
per day European plan or $5.00 per day American.

The Welty Inn’s service will class up with any of 
the Yellowstone Park inns and makes a pleasant link 
in the trip from Casper to Yellowstone Park.

A pleasant day’s drive from Casper puts one in 
Dubois for the night, and the next day in the Park.

Coming out of the Park, it is just a nice day’s run 
with time to enjoy the scenery, to drive from either 
the Lake Hotel or Old Faithful to the Welty Inn at 
Dubois, to spend the night.

Good saddle horses, guides, fishing trips await you 
at Dubois, if you will arrange your time to spend a 
few days.

COLORADO.
David Stamper, owner of the Fort Morgan Drug 

Co., at Fort Morgan, has changed the firm name to 
The Stamper Drug Co. No change in the ownership.

Edward Hecker of Hecker Bros, Sterling, spent 
several days in Denver last month.

Ray Campbell, owner of the Campbell-Lercher 
Drug Co., at Sterling, has just returned with his 
family from a two weeks’ vacation trip into the 
Mountains.

A. W. Scott and wife of Fort Collins are spending

the summer months at their mountain home in the 
Rockies west of Fort Collins.

W. W. Potter and wife of Boulder have just re
turned from a trip through the Yellowstone National 
Park.

Chas. R. Bauman of Sterling says there is no use 
for him to think of taking a vacation trip this sum
mer as there is too much business at home to at
tend to.

Z. N. Cleveland and family of Julesburg are 
planning a trip to southern Wyoming where the 
trout fishing is good.

The A. Buenger Co. of Denver have changed their 
firm riame to The Buenger Drug Co. No change in 
ownership.

Messrs. Clark and Faulkner, pioneer druggists of 
Greeldy, have been taking turn about on their vaca
tion trip to the Mountains this summer.

Walter Law and family of Julesburg returned re
cently from a ten-day trip to the Colorado and Wyo
ming mountains. Mr. Law said that fishing was very 
fine and they certainly enjoyed every minute of their 
trip.

E. F. Freytag, owner of the Atlas Drug Co., of 
Denver, has been taking a few automobile trips to 
the Mountains during the summer months. He says 
he found several cool spots.

Frank Streamer, owner of Streamers Pharmacy, 
at Boulder, returned recently from a vacation trip 
to the Mountains. Frank says he had a fine time 
but the time was too short and he expects to go 
back this month and finish out his trip. ‘

CREIGHTON COLLEGE OF PHARMACY NOTES.
George E. Denbo, Ph. G., and Joe R. Ellenwood, 

Ph. G., of the Class of 1924, have located in retail 
stores in Chicago.

Prof. Curt 0. Benson has returned to Omaha hav
ing spent most of his vacation in his home town of 
Wood River. Prof. Benson has charge of the pre
scription room of the dispensary of the College dur
ing thje month of August.

Peter A. Bendon, ’25, is making good use of his 
summer vacation by doing relief work. He is now 
at Silver City, Iowa.

The A. Ph. A. annual convention will be held in 
Buffalo, N. Y., during the week of August 25th. Dean 
Newton will represent the College at this meeting as 
well as at the meeting of the American Conference of 
Pharmaceutical Faculties which is held at the same 
time and place.

The College is installing a new system of com
bination locks on all the desks of the pharmacy and 
chemistry laboratories. These locks are designed to 
obivate the necessity of keys and have been success
fully used in large industrial plants. There is a 
possibility of 64,000 different combinations on the 
140 locks installed.

By Special arrangement with the College of Com
merce and Finance the students of the College of 
Pharmacy will be given the opportunity to enroll 
for such courses as retail business management and 
similar subjects given by the experts in that college. 
These courses are optional but are highly desirable 
and valuable for the prospective proprietor.

OBITUARIES.
H. W. Baker, wife and infant son of Havelock, Neb., 

were drowned in Stapps Lake, July 22nd. The 
bodies were found several hours after the tragedy. 
Details of the accident have not been learned.

Our sympathy is extended to Mrs. E. D. Corr and 
family, of Onawa, la., in the loss of Mr. Corr whose 
death occurred July 4th.

CONVENTIONS.
August 21-23—Editors Summer Outing; Sec’y, O. 

O. Buck, Harvard, Neb.; headquarters, Rome hotel.
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August 25-30—Merchants Fall Market Week; 
Sec’y, W. A. Ellis, Chamber of Commerce, Omaha; 
headquarters, Chamber of Commerce.

NEBRASKA PHARMACEUTICAL ASSOCIATION 
NOTES.

The first of a series of district or group meetings 
was held at Aurora June 24.

Invitations were sent to eighteen of the towns sur
rounding Aurora inviting the druggists to meet there 
for a 6:30 supper which was held in the basement 
of the Christian church and served by the Ladies’ 
Aid Society.

While th^ meeting was called by President Carlson 
and sponsored by the association it is not the inten
tion to limit these meetings to members but everyone 
is invited and urged to take an active part in the 
discussions that may come up during the meeting.

After supper those present adjourned to the Com
mercial Club rooms where the problems confronting 
the druggists was discussed pro and con until a 
late hour.

President Carlson, Secretary McBride and ex- 
Presidents D. S. Simms and Loran Jordan were there 
and helped in the talk-fest.

The smallness of the group and the local problems 
brought up made the discussions lively and all went 
home feeling that the time had been well spent and 
feeling that their neighboring druggists in the ad
joining towns were not such bad fellows after all 
when you get to meet them at close range.

The new standing committees appointed for the 
ensuing year are as follows:

Legislative—C. P. Hildebrand, York; J. K. Mc
Dowell, Lincoln; T. G. Slater, Hordville.

Trades Interest—Fred Witt, Nebraska City; J. E. 
O’Brien, Omaha; Orel Jones, Oconto.

Pharmacy-Queries—O. V. McCracken, Grand Island;
S. C. Wilson, Lincoln; F. D. Cocklin, Lincoln.

Deceased Members—J. G. Walker, Gibbon; L. W. 
McConnell, McCook; J. E. Hoye, Wood River.

Membership—A. N. Gerecke, Holstein; F. J. Ker- 
senbrock, Columbus; C. H. Merriam, Kearney, P. H. 
Patterson, Chadron; Harry Conklin, Minatare; L. V. 
Raymond, Lincoln; Jos. V. Miller, Omaha.

The Grand Island local committee turned over a 
balance left from the entertainment fund amounting 
to $36.43 to the association.

J. Leyden White, better known as Joel Blanc, and 
who is one of our honorary members, is now editor 
of the American Paint and Oil Dealer, published at 
St. Louis.

D. S. Simms will attend the convention of the 
American Pharmaceutical Association held at Buf
falo, N. Y., August 25 to 30, as a delegate from the 
Nebraska Pharmaceutical Association.

Geo. B. Scofield, one of our new members, has 
traded his Lincoln store for the Pinkerton Pharmacy 
at Havelock.

The annual proceedings of the convention as held 
at Grand Island should be from the press ready for 
mailing out early in September.

If you know your dues are in arrears it will save 
the association the postage of sending you a state
ment if you will kindly mail the secretary a check 
now.

M. S. Chipperfield of University Place has returned 
from a ten days’ visit in western Kansas.

J. G. McBride attended the golden wedding of his 
brother, Andrew, at Seneca, Kans., recently. Mr. 
McBride came to Seneca from Scotland fifty-three 
years ago and has resided in that neighborhood ever 
since.

We can use one or two delegates who are willing 
to attend the N. A. R. D. convention to be held at 
Washington, D. C., September 22-26. It will be a 
splendid chance to visit the capital of our country 
and meet the leading druggists from all the different 
states. If you can possibly attend send to Secretary 
McBride for credentials.

R. S. Broyles, who has been with the Mayo Drug 
Co., University Place, for the past year, left August 
1st for Hughson, Calif.

S. H. Chism and family, of University Place, are 
visiting his wife’s folks at Wakenda, Mo.

A. E. Carlson and wife are taking a vacation dur
ing the month of August. They will go by rail to 
Portland, Ore., then by boat to Los Angeles. He will 
spend about a week at an Uncles while going hunt
ing and fishing and has promised to let us censor 
all fish stories before they are given to the public.

Increase your Cigar Sales. Quality Cigars that 
sell: Welleretes, two good cigars for fifteen cents;
Robert Bacon, five cents, ten cents, fifteen cents, and 
two for ticenty-five cents; Cuesta Rey, ten cents to 
twenty-five cents. RICHARDSON DRUG COMPANY, 
OMAHA.

THE QUALITY IDEA.
You can’t prove that a Goodrich Water Bottle is 

better quality by merely displaying the samples.' 
Even an expert cannot determine offhand the com
parative qualities of competitive brands. It takes 
an age test,—how long the bottle will stand up in 
service.

By subjecting the article to pressure and heat un
der certain conditions, ten days would be the 
equivalent of two to three years’ actual service. We 
make such tests constantly, so we know what we 
are talking about. We say that Goodrich bottles give 
better service.

The secret of successful rubber manufacture lies 
in developing compounds that are best fitted for the 
purpose. A band is pure gum to insure elasticity; 
a bulb must be flexible, firm, have a comeback and 
yet stand up under repeated compression; the auto
mobile tire must have a toughness that will resist 
road friction; the water bottle compound must re
sist heat action, be velvety to the feel, retain its 
shape and be strong enough to hold up under out
side pressure.

With the laboratory rests the success or failure 
of a rubber factory. Goodrich, with its annual sales 
of a hundred million dollars, supports a laboratory 
of experienced rubber chemists not practicable with 
a small institution. The combined knowledge and 
experience gained by manufacturing all kinds of 
rubber goods, druggists’ sundries, etc., all goes to 
make Goodrich sundries better.

The best bottle is the one that will stand longest 
service. Weight is no criterion,—you don’t buy bot
tle by weight. The heaviest may be the most 
heavily compounded and the cheapest. The best is 
the bottle that does its work best, and it is along 
those lines that Goodrich chemists have worked un
tiringly since we started to make rubber sundries 
thirty-five years ago.

The buyer of rubber goods buys mainly on faith, 
buys according to the reputation of the manufactur
er of high grade rubber goods should be a determin
ing factor in your sales efforts.

WELLERETTES, a favorite for a quarter of a cen
tury, and going stronger today than ever; an enviable 
record and good reason why you should tie up to this 
old reliable brand.

RISKY.
It is risky to hurry; it is risky to tarry; 
Singleness is risky; it is risky to marry; 
It is risky to ride; it is risky to walk; 
Silence is risky; it is risky to talk;
It is risky to phone; it is risky to write; 
The day time is risky and so is the night. 
It is risky to motor; it is risky to fly;
And, remember, it is risky for many to die.
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You Can Safely Recommend MERC1REX
Mercirex is one skin treatment that you can safely recommend to any 

customer. It will back you up and keep your word, regardless o f how long
standing or deep-seated his skin infection may be. Mercirex, regularly applied 
according to the simple directions, will bring positive relief. Even when gen
eral treatment, under advice o f a physician, is necessary for serious cases o f 
systemic involvement, Mercirex will soothe and heal the skin with greater 
speed and effectiveness than is possible with anything else.

A  Professional Product of New Composition— Guaranteed

Mercirex is a scientific product tested over a long period by authorities 
on the worst cases o f  skin ailments— and proved again and again by perfect 
cures. Mercirex is the thorough and dependable development o f  an old, 
established and respected scientific institution. It is guaranteed to bring results 
or money refunded. W e  stand back o f every jar o f Mercirex.

Leaves No Trace in Use
Mercirex has none o f the detriments o f other skin treatments. It is not 

greasy or messy. It is practically colorless in use. It is stainless and delicately 
perfumed. It leaves no trace when properly applied.

Stock up with this fast-moving line— this reputable, big-profit product. 
Keep it on display. It will pay you well, for you make better than 50%  
profit on every sale- Order today from the Richardson Drug Company, 
Omaha.

THE L. D. CAULK COMPANY
MILFORD, DEL.

MERCIREX
Soap and Cream

Mercirex is Advertised in Omaha Newspapers Every Day
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W A W t i X .
( S v j l o

E X T R A  DRY

Gin g er  Ale

J|« Clicouol Club Co MiMisMassj

Packed 2 dozen in a case

Distributed by

COM PANY

T h e  w orld  
and his wife 
— and c h i l 
dren too—like 
Clicquot down 
to th e  l a s t  
happy bubble.
T H E  C L IC Q U O T  C LU B  C O . 

Millis, Mass., U .S .A .

B otllers o f  C licquot C lub  Ginger 
A le , Sarsaparilla , Root Beer 

anti Birch Beer
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BOTTLES—OLD STYLES
AT BARGAIN PRICES

23 gross Bent Neck Nursers for Fittings..................... .....................gro. $4.00
9  dozen Brandy Cylinder Flint, 6s............................. .................... doz. .45

18 dozen Claret Amber, 5s..................................................................doz. .50
20 gross 24-oz. Jo Jo Flasks) .................... gro. 5.00
2 gross 24-oz. Picnic Flasks )

gross Citrate Magnesia, 12 oz., Cork Finish......... .....................gro. 3 .60
34 dozen Pint Grape Juice Bottles...................................................... doz. .40
25 gross 2-oz. Cone Ink Bottles, green......................... .....................gro. 1.00
24 dozen Liquid O podeldoc Bottles, 2 oz..................... .....................gro. 1.60

SPECIAL PRICES
T O  C L O S E  O U T

H  gross 
3J gross 

2 gross
2 gross 
5 gross

15 gross 
1 gross 
5 gross 

24 gross
3 gross 

11 i  gross

Household Ammonia in Brandy Cylinder 6s, Flint....gro
Household Ammonia in Claret Amber 5s........ „.........gro
Castor Oil in Round Castor Oil Bottles, 12 oz .........gro
Castor Oil in Round Castor Oil Bottles, 24s.......  gro
Castor Oil in Round Castor Oil Bottles, 40s.............gro
Castor O il in Round Castor O il Bottles, 50s.......... ... gro
Violet Ammonia in 8-oz. Tall Ammonia Ovals.........gro
Florida W ater in 3-oz. Florida W ater Bottles___ .......gro
Glycerine, IJ-oz. Panels, no carton...t... ..............   gro
Glycerine, 3-2-oz. in 4-oz. S. N . Green Panels......rgro
H a]a Toilet Cream in 2|--oz. Espey Cream Bottles...gro

RICHARDSON DRUG COMPANY
O M A H A

17

Some o f these can be used for small quantities o f Linseed Oil, Turpen
tine, Denatured A lcohol, Distilled W ater and other goods for which an 
attractive package is not essential. <$ •

:....gro. $10.50
.....gro. 11.50
.....gro. 33.00
.....gro. 16.00
.....gro. 10.50
- .g r o . 9.50

13.00
--gro. 12.00
...gro. 6.50

.....gro. 12.00
5....gro. jEOO*

m



All of Fine Quality and are Backed 
By Our Guarantee

Hunter
Invincibles
Fifty  in Wood and 25 in 
Round Tins, per thous
and..............$ 3 5 . 0 0

De Soto Marble 
Head Corona Fifty in v
Round Cedar Lined Tins, per 
thousand.......................... $ 3 5 . 0 0

Marca Rica
A Full Perfecto, 50 in 
Wood and 25 in Square
Tins, per M  $ 35.00
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KAUFMANN BROS. & BONDY PLAYING STELLAR 
ROLE IN DEVELOPMENT OF AMERICAN 

PIPE CRAFTSMANSHIP.
By E. J. Gillen, of Kaufmann Bros. & Bondy.

American pipe manufacturing is at last emerging . 
from the cloud of prejudice which for so many years 
has shadowed its true worth. The American pipe 
maker has at last come into his own. For the Amer
ican smoker has learned that he can buy an American 
made pipe which is as fine in quality as he could 
wish. The best American pipe makers have always 
been craftsmen in the truest sense of the word. But 
their handiwork has not always received proper 
recognition.

Although it would be difficult to determine in what 
country pipe smoking had its beginning the fact 
remains that nearly all the quaint legends that sur
round the making and smoking of pipes had their 
origin “somewhere across the sea.” The evolution 
of pipe styles has brought the briar or Bruyere into 
universal favor. Practically every man who smokes 
owns a briar. Most men smoke a briar only. How 
many pipe smokers do you suppose know that the 
manufacture of briar root pipes did not begin until 
1851? And how many know that it was in this very 
year that American pipe craftsmanship was born?

NICOTINELESS TOBACCO
The news that a Frenchman has discovered a 

process for extracting nicotine from tobacco will no 
doubt be received with the same enthusiasm as 
would the announcement of the discovery of a juice
less peach. There is an almost universal misunder
standing as to the amount qf nicotine in tobacco. 
When tobacco smoke is-blown through a handker
chief the stain it leaves is that of essential gums 
and resins with not a trace of this poisonous alka
loid. The quantity of nicotine varies widely from 
almost nothing in Turkish tobacco to 2 per cent and 
less in the best Havana cigars and 6 per cent in 
cheaper grades. In smoking, too, the nicotine is 
broken down into other alkaloids.

It is true that a great part of the narcotic effects 
from tobacco is produced from nicotine, but not en
tirely due to it. Just what effect the denicotinized 
tobacco would produce can only be guessed at as a 
mild sedative. If the leaf should be denicotinized, 
whatever might be the taste, there would be no valid 
excuse for smoking it.

It was a Frenchman, Jean Nicot, who introduced 
tobacco into France, and it was for him that this 
poison in tobacco was named. It is a Frenchman 
who proposes to take this poison from tobacco. But 
its devotees can only hope that there will be enough 
other poisons left to keep the memory of old Nicot 
forever green and the joys of smoking perennial.— 
Louisville Courier-Journal.

having abandoned cigars or cigarettes—but we know 
the pipe is making new friends daily.

The manufacturers of pipes are doing their best to 
bring their product before the public. They are ad
vertising liberally and are aiding the jobber and 
retailer in more ways than one. The retailer, how
ever, is not profiting as much as he should in the 
pipe line because he will not take care of his pipes 
in the manner which they should be taken care of.

This writer recently visited several independent 
stores and wherever pipes were carried in stock a 
sorrowful condition existed. First, the pipe case, 
where there was one, was as dusty and dirty as any
thing possibly could be. Second, pipes in the ma
jority of stores visited were dull and unpolished. 
They probably haven’t seen a cloth since they were 
received. Pipes were waylaid and not on display. 
And still dealers ask why it is that the chain stores 
get most of the pipe business. The answer is: The
chain stores keep their stock clean and so does the 
progressive independent dealer.

The retailer is still asleep as to the proper hand
ling and selling of pipes. He should remember that 
when he sells a pipe he not only makes a big profit, 
but he can usually, and at the same time, sell the 
purchaser some pipe cleaners, a pipe scraper, a to
bacco pouch and-tobacco. It should be considered 
that a purchaser of a pipe often buys a pipe seen 
on display not because he needs a new pipe, but 
because he likes the bowl or the shape. The select
ing and buying of a pipe can easily be compared 
with buying a necktie. Ties are usually bought not 
because we need a new one, but because we like the 
design or material.

The use of pipes is becoming more general every 
day. Many retailers who should get some of the 
increased business do not get it simply because they 
do not try. A remarkable change in the sale of pipes 
will be noticed if the average retailer will only pay 
more attention to this end. Keep your pipe stock 
on display, keep them clean and mark them visibly 
with a price tag. Retailers who claim to know noth
ing about a pipe can obtain all the information they 
require from the pipe manufacturers and their sales
men.

If you want some of the pipe business now going 
to the chain stores, GO AFTER IT. They do and 
get it. So can you. There is no monopoly on dis
plays or on salesmanship.—Tobacco Record.

Druggists visiting Washington, D. C., will find 
their favorite smoke, the “Wellerette,” on sale at 
the drug store at 755 Eighth Street, S. E.

WELLERETTE is an old favorite and a wonderful 
cigar at 2 for 15 cents. Every dealer should stock 
them.

THE USE OF PIPES AMONG TOBACCO USERS IS 
BECOMING MORE POPULAR EVERY DAY.

It has often been repeated, lately, that the pipe is 
gradually coming into its own. i f  is. Manufacturers 
of pipes claim that their output is bigger than it 
ever was and this can easily be understood when it 
is stated that a pipe smoker has more than one 
pipe in use continually.

Any one of us may walk down a busy street and 
if we are observing we will surely see a friend or 
pn acquaintance, on his way, with a pipe in his 
mouth smoking away. Surely we all know some 
one who recently took to the pipe—not mecessarily

T^e PASTORA CORONA is the greatest value on 
the market for 10 cents.

Dealers claim they are getting increased sales on 
El Dallo cigars. It is a full sized Invincible cigar, 
Summatra wrapped, going to the consumers at 2 for 
15c and every smoker is made a satisfied smoker. 
The Richardson Drug Company now have the El 
Dallo in a 5c size which is very popular.

The Hunter 5c cigar is one of the big selling 
brands in this market.
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Cuesta Rey cigars have a big following with the 
connoisseurs of cigars and no dealer catering to 
this class of trade can afford to be without them as 
they are big business getters.

Cuesta, Rey & Co. is placing on the market here 
Cu-Rey, which is their first attempt in a Shade 
wrapped cigar. From all indications it will be a 
great seller as the present Cuesta-Rey bonded clear 
Havana cigar, which is a national seller. Mr. Wolff 
said that he was well pleased with W. G. Patterson 
Cigar Co. as his distributor for the state of Alabama.

AD LIBITUM IS BETTER
“Smoke only after a meal” is doubtless good ad

vice, but it’s a lot of trouble to go and eat a meal 
every time you want to smoke.—Kansas City Star.

Pipes, cigars, cigarettes, tobacco and all other 
smokers’ merchandise continue to move nicely in 
this section. This is especially noticeable in the pipe 
line. Usually during the summer months the demand 
for these articles is very low but all dealers report 
a big sale on these articles, and strange to say most 
of those sold pipes, such as Demuth, Milano, Kay- 
woodie, Kauffman Bros, and Bondy’s Windshield and 
Borlum No. 71 and No. 72. If the smoking game 
continues to.hold up like it has this month, it will 
be a difficult proposition to convince local tobacco
nists that hot weather is a drawback to them.

One of the bonded Havana cigars that is con
tinually making new friends is the Cuesta-Rey 
(Cuesta, Rey & Co.). The Richardson Drug Co. 
looks after the distribution.

LA INSULAR CIGARS GOING STRONG.
C. H. Van Hoven, of the La Insular cigar factory, 

Manila, Philippine Islands, is studying conditions in 
the tobacco industry. Mr. Van Hoven, who makes 
his headquarters at San Francisco, has been making 
an extended tour of the United States and has placed 
the La Insular brands with such well-known dis
tributors as the J. S. Brown Mercantile Co., of Den
ver, Colorado; the William A. Stickney Cigar Co., of 
Salt Lake City, Utah; the Richardson Drug Co., of 
Omaha, Nebraska; J. A. Derkins & Son of Oshkosh, 
Wis.; the Spencer Grocery Co., of Spencer, Iowa; 
and T. C. Helms, of Steubenville, Ohio.

Mr. Van Hoven is very optimistic regarding the 
outlook for the La Insular brands in this country, 
and states that discerning smokers are becoming 
more enthusiastic than ever over the merits of high- 
grade Manila Cigars.

K. B. B. CATALOGUE CALLED BLUE BOOK OF 
PIPE INDUSTRY.

Kaufman Bros. & Bondy, makers of fine pipes since 
1853, who for many years have been issuing to job
bers and retailers of smokers’ articles a bound pub
lication containing an elaborate display of its entire 
line, are now distributing, their yearly catalogue 
which is termed the “Blue Book of Smokers’ Articles.” 
Recipients of the Blue Book declare that the volume 
justifies its name even at the first glance. The com
pany seal in old gold is embossed upon the cover.

The volume consists of eighty-seven pages of ac
curate, important pipe information. The first article 
covers an interesting, authoritative treatise on the 
much discussed Bruyere root. Following this the 
reefer is conducted, by way of numerous illustra
tions and cler^r'ptive matter, through the K. B. &
B. factory. Step by step he follows the rough 
Bruyere block until he has placed before him a per

fect Kaywoodie. Subsequent pages carry authentic 
illustrations and complete descriptions of the entire
K. B. & B. lines. There are single pipes of every 
size and shape, unusual “ sets” and assortments, ar
ranged for quick and easy sales.

The publishers were prompted to issue the Blue 
Book because .of the ever-growing vogue of pipe 
smoking among all degrees of American men. It 
represents an authoritative source of information for 
the jobber and retailer alike.

TELLING THE PUBLIC.

Let the Smoker Know How Much He Has to Pay 
Uncle Sam in Tobacco Taxes.

We are glad to see someone take the bull by the 
horns and give the public the truth about taxes on 
tobacco products.

The American Tobacco Company has undertaken to 
do this, and it seems to us a very progressive step.

The smoking public has always been in the dark 
regarding the unreasonably heavy taxation of tobac
co. It is true that the government publishes every 
year the total amount of taxes received from various 
sources, and that last year the report showed the 
tobacco industry had paid $309,014,050.84, which 
sum was the largest item in the country’s revenue 
excepting income taxes.

But such staggering figures mean little to the 
smoker. He may speculate vaguely as to how much 
of that sum came out of his pocket, but he can't 
make even an approximate guess.

Now in its advertising the American Tobacco 
Company says to the smoker: “We believe it will 
surprise the general public to learn that nearly half 
of what they pay for cigarettes goes to the govern
ment for taxes.”

Naming a particular brand, the advertisement 
says: “The internal revenue stamp on a package of 
twenty cigarettes (retailing for 15c) costs you six 
cents. On a tin of one hundred the revenue stamp 
costs you thirty cents. So nearly fifty cents out of 
every dollar you spend for cigarettes is spent by you 
for taxes.”

With the smoker, a brass-tack statement like this 
strikes home. If he smokes an average of five pack
ages of cigarettes a week he can easily figure out 
that he is paying the government $15.60 a year for 
the privilege, possibly more than he pays as income 
tax.

The pipe smoker should be able to determine like
wise how much the government charges him a year 
for this enjoyment.

The cigar smoker should be able to estimate what 
Uncle Sam makes him pay for seeking contentment 
and solace in the weed.

If all smokers knew what it costs them in taxes 
to enjoy tobacco, there would be less inclination on 
the part of Congress to boost tobacco taxes whenever 
additional revenue is required.

Also the industry would have a better chance to 
secure a reduction in taxes. As matters stand now, 
the several trade associations alone are carrying on 
the fight, and support from the smoking public is 
entirely lacking.

If the smoker understands that what he pays the 
government in taxes for his tobacco would buy his 
shoes, or keep him in hats, he would be almost as 
eager to secure a reduction in tobacco taxes as any
one in the trade.—Retail Tobacconist.
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WANTED

Dr. C. Q. Dodd, Physician and Surgeon, has given 
up his practice at Weston, Nebraska, to take up a 
special course of study. This leaves a good opening 
for a Doctor as we are informed there is no com
petition.

FOR SALE

FOR SALE—One of the best paying Suburban 
Drug Stores in Colorado Springs, located at Santa 
Fe Depot. Fixtures $2,500; stock about $3,000. Large 
back room, 24x70; long lease. Good tourist trade. 
If interested, write O. N. Sturgeon, 502 E. P. P., 
Colorado Springs, Colorado.

FOR SALE—Fine drug store in town of 12,000 in 
Wyoming. Good business. Good lease. Best reasons 
for \elling. If interested, write T. S. L., care Omaha 
Druggist.

Want to Sell? Want to Buy? Want to Exchange? 
Busxness Offers. Help Wanted. Positions Wanted. 
Address Service Department, Omaha Druggist.

FOR SALE—Drug Store in well improved, rich 
farming community in east central Nebraska. Nyal 
Eastman and Brawner Hog Cholera Serum Agencies. 
Stock and fixtures invoice $6,500.00. Low overhead; 
good trading point. Population 1,200. Mostly cash 
business. Good proposition if taken soon. Also 
will sell modern 8-room bungalow. Wish to sell on 
account of health. Address A. B., care Omaha Drug
gist.

FOR SALE—Would you like to own one of the 
best small drug stores in Lincoln? If so send for 
full information. It is at the most active corner in 
the city outside of O street—with thousands of stu
dents passing several times a day. All cash trade. 
Expense low. Write to Orpheum Drug Store, Lin
coln, Nebraska.

FOR SALE—McCaskey Account Register, 465 ac
counts, fireproof, perfect condition. List price 
$496.00. Will sell for $300.00. Versaw & Co., Gor
don, Nebraska.

FOR SALE—Colorado Drug Store. Only one in 
town of 400. Stock and fixtures invoice $4,500. Sales 
averaging $35.00 per day. Rent $15.00 per month. 
Address Seibert Drug Co., Seibert, Colo.

FOR SALE—Omaha Corner Suburban Drug Store. 
Here is a real buy. Owner has other business to 
take care of. Will sell on part payment and balance 
in monthly payments. Price $6,500. Don’t pass this 
up. Address M. D. C., care Omaha Druggist.

_____________ MISCELLANEOUS_____________
POSITION WANTED—Drug Clerk wishes position. 

Can furnish references. Address W. P. N., care 
Omaha Druggist.

POSITION WANTED—Position wanted to manage 
a store or to clerk. May buy if satisfactory. Can 
furnish best of references. If interested address,
C. P. M. c|o Omaha Druggist.

SPECIAL ATTENTION—If you want to sell your 
drug store, or buy one in any state, or want any 
kind of position, or need any kind of employe, or 
need a Doctor, Dentist or Veterinarian, write F. V. 
Kniest, R. P., Peters Trust Bldg., Omaha, Neb. Es
tablished 1904.

TRAVELERS’ OMAHA ADDRESSES.
C. Ellis Nichols..............................., .5015 Webster SL

Phone Walnut 2017.
Representative Sharp & Dohme.

C. J. Caswell.................................... 911 North 49th St.
Phone Walnut 5582.

Representative Eli Lilly & Co.
J. E. MCCartny........................................... Castle Hotel

Representative Colgate & Co.
J. V. Miller............................................Sanford Hotel

Representative Johnson & Johnson.
Irving McEwen.............Sanford Hotel, P. O. Box 333

Representative Bauer & Black.
C. H. Shults......................... ; ..............Wellington Inn

Representative Horlick’s Malted Milk Co.
W. W. Kendall...........................................Loyal Hotel

Representative Chas. E. Hires Co.
J. H. Lindbeck......................................Wellington Inn

Representative Detroit White Lead Works or 
Rogers Paints and Varnishes

D. F. Allen.......................................... 135 No. 43rd St.
Phone Walnut 7291 

Representative Liquid Carbonic Co.
W. S. Birdsall  ......................................Carlton Hotel

Representative Jno. Wyeth & Bro.
M. W. Sperry...............................Apt. 122 Drake Court

Phone Jackson 2440 
Representative Wm. S. Merrell Co.

W. B. Oden.............Bransford Hotel, 209 So. 33rd St.
Representative Parke, Davis & Co.

A. D. Anderson.............................. .......P. O. Box 1264
Representative Welch’s Grape Juice Co.

A. M. Day......................... . . . . ..............Merriam Hotel
Representative Coca Cola Co.

H. N. Legge.............................................. Hotel Conant
Representative Squibb & Sons.

G. E. Bowles......... ................................... Hotel Conant
Representative Frederick Stearns Co.

W. W. Decker....................Room 105, Hamilton Hotel
Representative Thompson Malted Milk Co.

A. C. Walker........................................... 225 Park Ave.
Representative Coors Malted Milk Co.

Ira B. Hull................................ 2453 Crown Point Ave.
Phone Kenwood 0461 

Representative Richard-Hudnut Co.
W. F. Ottmann....................................... 2425 Mary St.

Phone Kenwood 3634.
Representing H. K. Mulford Co.

Representatives Richardson Drug Co., Omaha, Neb.
C. K. Weller........................................1907 Spencer St.
J. W. Fisher......................... .................. 5019 Burt St.
Robt. Van De Ven........................... .......2209 Jones St.
Bert-Verpoorten... .126 W. Broadway, Council Bluffs
A. R. Marcotte___.,..............................2462 Harney St.
W. F Morris......................................2724 Spencer St.

Special Tanlac Representative.

Before letting your conscience be your guide be 
sure you have a conscience.

Cherry County, Nebraska, is larger than either 
Rhode Island, Connecticut or Delaware.
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MADE IN BOND

S a h a  d r u g g i s t
-

HAVANA CIGARS
IN A COMPLETE LINE OF IMPORTED SIZES

TOBACCO
Guaranteed by the II. S.
Government to be Imported 

Direct From Cuba
Every leaf of tobacco en

tering into the manufacture 
of “Cuesta-iReys” is Imported 
Direct from Cuba. Our im
mense Warehouse and Stem
ming facilities guarantee the 
finest the market of Cuba af
fords.

METHOD
Read the White “Bond” Stamp 

On the Box
The “Made in Bond” stamp 

guarantee that each cigar is 
Spanish Hand made, of Long 
filler and that our process of 
manufacture is identical with 
that of the best factories of 
Havana.

REPUTATION
For thirty-nine years “Cuesta-Reys” have enjoyed the 

patronage of America’s better smokers—men who desire quality 
goods—and each year has added to our enviable good-will among 
connoisseurs.

TAMPA, FLA. HAVANA, CUBA
is ■*5s!;2!5;;55s;s55s55s;;s!!!!55!!s!;s;5;s5555s!5;;5?

Richardson Drug Company
Western Distributors
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RICHARDSON DRUG. CO.

CIGAR AND TOBACCO DEPT.
! t

We Aim to Furnish the Best Cigars from the Best Factories in America

All Taxes P a i d

CUBSTA, REY AND COMPANY, Tampa, Florida. 
Made in bond, Tobacco imported from Cuba exclu
sively. Spanish hand method under U. S. custom 
supervision. Each box of Clear Havanas bears the 
white Government guarantee stamp.
Cuesta, Rey—Cuesta, Rey & Co., Tampa, Fla.

No. In Price 
Box Per M

Concha Fina ................ .......... r. 50 $ 77.00
Panatela Fina ..........................................50 95.00
Predilectos ..............................  50 95.00
Commanders, Tins ............  50 95.00
B. Panatela ................    50 100.00
Belvedere ........    50 100.00
Knickerbocker ........................................ 50 115:00
Cabinet Royal .................................    .50 135.00
Favorita ..............................  50 135.00

vt Queens .......................   50 140.00
Reyes .....................     25 190.00

White Heather—Cuesta, Rey & Co., Tampa, Fla.
Killiecrankie .............— ............ ............50 115.00
Ben Nevis ................... ?.\ V..........50 130.00
Scotia Perfecto ....... ......... . . . . . . . . .  25 135.00
Caledonias .............. .:----- % .................. 25 190.00

Cuesta, Rey—Unbonded
Classic Marine, tins..............  50 59.00
Cu-Rey Aristocrats ...........................  50 75.00
Cu-Rey Panetelas . 50 75.00
Cu-Rey Brokers ........     ..50 95.00
Cu-Rey Presidents ................................... 50 115.00

1 .. 
gqh,
$111

Robert Bacon
Junior (5 in fo il). 
Rothchild (13 top)
Panetela .............
Brevas ................ .

.100 
.50 

. .50 
, . 50

Pullman Bouquet ..........   25
Perfecto Grande ................  .50
Perfecto (Foil) .......................  50
Merchants ................................................. 25

Wellerettes
Londres .................. -........... .....................25
Invincible .............. .................. . . ^ 25
'Presidents ...............................  50
Foil (Cuban) .................    ...60
Pan*t Regalia ........    50

Miscellaneous
No. In 
Box

Pastora Corona, wood and tins...........  50
El Dallo Invincibles.....................   5
El Dallo Invincibles..............   50
Hunter, Tins ...................        10
Hunter, Tins ..........................       25
Hunter ..............    50
Marca Rica, 5 in foil package......... ...100
Marca Rica, Tins.................................... 25
Marca Rica, Banded....................7........  50
De Soto, Tins.........................................  50
George the Fourth............   50
Francis Wilson ... i......... r........ ........... 100
La Insular Panetelas............................. 50

.> ;v ; : vV ;

37.50
75.00
75.00
75.00
95.00
95.00 

112.00 
115.00

58.00
58.00
58.00
58.00
58.00

Price 
Per M
75.00
59.00
58.00
35.00
35.00
35.00
35.00
35.00
35.00
35.00
35.00
33.00
35.00

Cigarettes.

Lucky Strike

Spur

Melachrino No. 9

Blue Boar

Cigarette Papers, Etc.

No. 1 Eletrohume

SMOKING AND CHEWING TOBACCO.

Velvet, 17c tin.

Star
Cherokee 
Stud .. . .

===== 

$ .99
.. .M 6.45
. . .M 8.00
...M 6.40
.. .M 6.25
. ,.M' 6.40
.. .M 6.40

8.00
.. .M 12.90

16.00
16.00
12.90

.. .M 10.00

...M 10.50

.. .M 21.00

. . .M 19.50

...M 20.00

.. .M 10.50

.. .M 10.00
doz. .96

■
.48

15.00
6.60

30.00
.75

lCCO.

-

$ 1.53
1.16
1.53
1.53
1.55
3.55
1.90
3.80

14.50
.78
.96

.doz. .97
1.92
1.45
1.44
.96

.doz. .96
.plug .74
.plug .41
. . .lb. .74
.. .lb. .74
.doz. .96

.48



V A N  D U Y N E -M V R A N  
F IX T U R E S -  S T .P A U L

RICH ARDSON  D RU G  COM PAN Y

Nebraska ==

D R U G G I S T

Primarily VD-M manufacture fine Druggists’ Fixtures.

But, VD-M  Designing Service which plans the store can 
hardly become secondary to the actual building of the fixtures.

Through VD-M Designers you have access to a whole store
room of useful and valuable ideas obtained during many years 
of drug store observation.

The mind of the VD-M Designer is focused on one point—  
that of producing individual, workable drug store plans.

This service is extended to you without charge.

Catalog of Show Cases and Druggists’ Fixtures on request.
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Framed Mirrors
For Wedding Gifts, Presents, Etc.

The Finest Line in the West 
Ask for copy of Mirror Catalog M

Pittsburgh Plate 
Glass Co.

OMAHAS N O W -W H IT E

CLEANS A LL  KINDS 
O F  W H ITE SHOES

A CT U ALLY  REMOVES 
G R EAS E  AN D  DIRT.

W ILL NOT RUB OFF
THE BEST YOU EVERUStt 
OR MONEY REFUNDED.

SHOMILK PRODUCTS towNEWARK, NEW JEMTL

‘The Morning Glory of 
the Breakfast Table.”

RICHARDSON
DRUG COMPANY

100 lbs. - lb. $0.41^2
50 Ibs. - lb. 0A2y2
25 lbs. - lb. 0.44
10 lbs. - lb. 0.45
Less - lb. 0.46

Ergoapiol (Smith) 

Protective Mark
Ergoapiol (Smith) capsules bear on the in 
side of each capsules the letters M. H. S.
These letters are not visible from the out
side, but they are plainly discernible in the 
gelatine when the capsule is cut in half.
This method of marking Ergoapiol (Smith) 
now offer absolute protection against any 
imposition in the use of a spurious or fraud
ulent product.
Ergoapiol (Smith) is to be had only in'pack- 
ages of twenty capsules each. It is not un
der any circumstances supplied in bulks or 
other form.

MARTIN H. SMITH & CO.
NEW YORK, N. Y.
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Oreen
River

The real refreshing drink— cool, 
satisfying with the thirst-quenching 
flavor o f  limes.

Green River is well established—  
the public asks for it by name, which 
assures prompt first sales and profit
able repeat business.

SCHOENHOFEN
COMPANY

Chicago

Attractive window and 
fountain displays are 
furnished on request

919 Co
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| McKesson & Robbins
g  Ask Our Salesmen for Special Offerings—
S Free Goods, Advertising, Etc.

E Full gross lots, one item or assorted, less 10% discount, in addition to 
5  free goods. Ask about the M cK  & R  Dealer Helps and W indow  Service. 
Ej W ith each order attractive selling helps are included.

I  SPECIALTIES and HEALTH HELPS

EiiHJEiHJEJEiarajErdJEiEiHJEiajEiEJZiEjaiErejajajErajHrajEmEJEJHJEJEjEJHJHJEJEiEraiararajEfEiBiHJHJEiEjar 5

McKesson & bobbins specialties and
HEALTH HELPS.

Albolene Atomizers .. — , . ......................... doz. 10.00
Albolene, Liquid-(Russian)—4-oz. bottles.. doz. 2.50 
Albolene, Liquid (Russian)—16-oz. bottles.doz. 8.00
Albolene, Solid %-lb. dec. tins...................... doz. 4.00
Albolene, Solid, 1-lb. dec. tins.......................doz. 6.00
Albolene Spray Solution— 4-oz. bottles. . . .  doz. 4.80 
Albolene Spray Solution—16-oz. bottles... .doz. 18.00
Ammonia Violet— 8-oz..................................doz. 1.50
Ammonia Violet—12-oz. . . . . . . . . . .  ............ doz. 2.00
Analax, 15c size ( 9 pastilles). . . .  1............ doz. 1.20
Analax, 30c size (25 pastilles)..................... doz. 2.40
Analax, 100s (Dispensing)...............  ..doz* 8.00
Analgesic Balm, tubes, small........................doz. 1.75
Analgesic Balm, tubes, large.......................doz. 3.50
Aspirin Tablets, 5-gr. dec., tins of 12------ * .doz. .75
Aspirin Tablets, 5-gr. s. c., bottles 25s..*.doz. 1.30
Aspirin Tablets, 5-gr., bottles 50s...............doz. 2.00
Aspirin, Tablets, 5-gr. 100s ..........................doz. 2.75
Aspirin Tablets, 5-gr. 500s ....................... ,..ea. .90
Aspirin Tablets, 5-gr. 1000s ..................... . . . .M 1.50
Bay Rum, Imported, 4-oz. bottles....... .......doz. 4.00

(2-gr. Quinine to Ounce)
Bay Rum, Imported, 8-oz. bottles.................doz. 7.00

(2-gr. Quinine to Ounce)
Bay Rum, Imported, 16-oz. bottles.............. doz. 12.00

(2-gr. Quinine to ounce)
Beef, Iron and Wine, N. F., 7%-oz. bottles, doz. 4.50
Beef, Iron and Wine, N. F., 14-oz. bottles..doz. 8.00
Blennostasine Crystals, 1-oz. bottles.............ea. 1.00
Blennostasine Pills, 1-gr., 100s .......................C .45
Blennostasine Pills, 2-gr., 100s .......................C .85
Blennostasine Pills, 3-gr., 100s . . .  ................. C 1.25
Blennostasine Pills, 5-gr., 100s .......................C 1.95
Benzoin Camphor, Essence, 3-oz....................doz. 3.50
Blood Remedy, 16-oz. bottles, ctns...............doz. 7.50
Bronkies, dec. tin box................   doz. 1.75
Calox Tooth Powder, 30c................................ doz. 2.40
Calox Tooth Powder, 60c...............................doz. 4.50
Calox Tooth Brush (Kent make)..................   doz. 5.00
Camphor Ice, tubes..................................   doz. .75
Cascara, Aromatic, 2%-oz. bottles................doz. 2.00
Chill Tonic, 6-oz. ctn. .........................   .doz. 3.75
Chill Tablets .V....................../.}................... doz. 8.00
Cinuform Lozenges, s. c. vials......................doz. 2.00
Cleaner, Palm Beach Straw Hat..................doz. 1.20
Compound Stearate of Zinc—

New Style, plain, 1-oz. canister................ doz. 1.50
Plain, 1-oz. bottles ..........     oz. .30
Perfumed, sifter top can, oval.................doz. 1.75

-With Acetanilid, 1-oz. bottles .................... oz. .40
With Balsam Peru, 1-oz. bottles ............ oz. .40
With Balsam Peru, sifter top can, oval..doz. 2.50
With Boric Acid, 1-oz. bottles ...................oz. .35
With Boric Acid, sifter top can, oval...doz. 1.80

With Ichthyol, /1-oz. bottles .................... .oz. .60
With Menthol, 1-oz. bottles ....................... oz. .40
With Salicylic Acid, mild, 1-oz. bottles. . .  oz. .35
With Tar, 1-oz. bottles ..............................oz. .40

Corn Remedy, %-oz. bottles, in ctns...........doz. 1.50
Cream, Almond, 4-oz. bottles....................... doz. 3.00
dream, Cold Perfected, 2-oz. jars................ doz. 3.00
Cream, Cold Perfected, 4-oz. jars................ doz. 4.50
Cream, Daytime, 2-oz. jars, in ctns............doz. 3.00
Cream, Soap (Shaving), tubes, in ctns___doz. 3.00
Deodorant (Renee) ................ . . . ...............doz. 1.75
Depilatory Powder (R enee)........................doz. 3.00
Drops, Toothache, bottles in wood case---- doz. 1.50
Eau de Cologne, 4-oz. bottles.........................doz. 7.50
Eau de Quinine, 4-oz. bottles........................doz. 5.00
Eau de Quinine, 8-oz. bottles.........................doz. 10.00
Elixir, Cod Liver Extract, 14-oz............ . . . .do.  7.50
Embrocation, Household, 7%-oz. ctns.........doz. 3.50
Emoleo Outfits (with curved dropper)....... doz. 4.00
Emulsion Cod Liver Oil, 25%, 6-oz............ .doz. 3.00
Emulsion Cod Liver Oil, 25%, 13-oz............. doz. 6.00
Eye Bath Outfits, 6-oz. bottles..................... doz. 2.50
Eye Water, y2-oz. bottles with dropper___doz. 1.75
Frozoclone, tubes, in ctns......... ....................doz. 2.00
Fulton Tooth Paste ...................................... doz. 1.75
Gargle, Antiseptic Throat, 2%-oz. bot....... doz. 1.75
Glycerine and Rose Water, 3V±-oz. bottles.doz. 1.50
Hydrogen Peroxide, 4 oz. ctns... ............  doz. 1.50
Hydrogen Peroxide, 8-oz. ctns....................doz. 2.50
Hydrogen Peroxide, 16-oz. ctns...................doz. 4.50
Jelly, Catarrh, tubes nasal tips, in ctns...doz. 1.75
Karbol, 2-oz. bottles, in ctns........................ doz. 1.20
Karbol, 8-oz. bottles, in ctns........................ doz. 2.50
Karbol, 16-oz. bottles. ....... . *  ............. .doz. 4.00
Liniment, Household, 3%-oz., ctns............. .doz. 2.00
Liquid Petrolatum (American), 7%-oz....... doz. 2.75
Liquid Petrolatum (American), 16-oz.. . .  .doz. 4.50
Lotion, Hand, 3M-oz. bottles........................ doz. 1.75
Lotion, Larkspur, 2%-oz. bottles, in ctns..doz. 2.00
Lotion, Poison, 2%-oz. bottles, in ctns___doz. 1.75
Lotion, Shaving, 2%-oz. sprinkler tops___doz. 2.00
Lotion, Shaving, 6-oz. sprinkler tops.........doz. 3.75
Lotion, Sunburn ....... .................. . . . » ........ doz. 1.75
Lozenges, Cream Tartar and Sulphur, 36s.doz. 1.20
Menth-Albolene Solid, 1-oz. jars, ctn---- ..doz. 1.75
Milk of Magnesia, 8-oz. bottles........... ...doz. 2.00
Milk of Magnesia, 16-oz. bottles............. ...doz. 4.00
Milk of Magnesia, gallon bottles ...............gal. 2.00
Mosquitone, tubes, in ctns............................doz. 1.50
Mouth Wash, 3%-oz. sorinkler top. . . . . . . .doz. 1.75
Mouth Wash, 7%-oz. sprinkler top............. doz. 3.00
Mouth Wash, 16-oz. sprinkler top............. doz. 6.50
Musta-Creme, 1-oz. jars, in ctns................doz. 2.00
Nik-ko Smokers’ Tooth Paste...................... doz. 2.00
Nose Cups ....................................................... doz. 2.50
Oil, Am ex, 2%-oz., ctns.......... .......................doz. 1.00
Oil, Amex, 7%-oz. ctns...................................doz. 2.00
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Oil, Castor Aromatic, 3-oz., ctns....................doz. 2.00
Oil, Cod Liver, Pure (Norwegian), 6-oz.. .doz. 2.50
Oil, Cod Liver, Pure (Norwegian), 14-oz. . . doz. 5.00
Ointment, Amex, Trench, 2-oz. tins.............. dox. 1.50
Ointment, Blue, %-oz. tubes......................... doz. 1.00
Ointment, Blue, 1-oz. tubes ........................doz. 2.00
Ointment, Boric Acid, USP, 1-oz. tube."... .doz. 1.50
Ointment, Croup, 1-oz. jars, in ctns.............doz. 1.75
Ointment, Eczema, 1-oz. jars, in ctns...........doz. 2.50
Ointment, Zinc Oxide, 1-oz. tubes.................doz. 1.50
Pastilles, Oraform, 50s ...............................doz. 3.00
Pastilles, Seiler’s Antiseptic ...................... doz. 3.00
Pills, Blaud’s Iron Tonic, 50s, s. c. viols, .doz. 1.50 
Pills, Blaud’s Iron Tonic, 100s, bottles... .doz. 2.00
Pills, Comp. Cathartic, 50s, s. c. vials....... doz. 2.00
Pills, Veg. Cathartic, 50s, s. c. vials...........doz. 2.00
Pills, Kidney, 50s, dec. tins.............. doz. 3.00
Pills, Little Liver, 50s, vials in ctns.. . . .  .doz. 1.50
Pills, Tartan, 25c, ctn............................ ....doz. 1.75
Pinotol, 3-oz. bottles......................................doz. 1.75
Pinotol, 12-oz. bottles:.................................... doz. 4.00
Pinotol, 1-gallon tins........................................ea. 2.75
Plasmodyne, %-lb. plain tins......................... doz. 2.00
Plasmodyne, 1-lb. plain tins.............. -......... doz. 3.75
Powders, Headache ................................    .doz. 1.50
Powder, Marathon Foot ............................... doz. 1.50
Salts, Eff. Lax. Saline (Eng. Frt. Salts), 8-oz.,

W. M. bottles, in ctn. ............................... doz. 6.00
Salts, Eff. Sodium Phosphate, 4-oz. bots. . .  doz. 4.00
Salts, Eff. Sod. Phosphate, 1-lb. bot........... each .85
Salts, Gran. Eff. Saline (Cit. Mag.) 4-oz. Dose

Cap bottle ................................................... doz. 5.00
Salts, Hepatic, 3%-oz...................................... doz. 2.00
Salts, Hepatic, 7%-oz...................................... doz. 4.00
Salts, Antisep. Toilet, 4-oz. s. c. bottles.. .doz. 3.00
Salve, Arnica, dec. tins.................................. doz. 1.50
Salve, Carbolic, dec. tins................................doz. 1.50
Salve, Quick Healing, dec. tins....................doz. 1.50
Salve, Witch Hazel, dec. tins........................doz. 1.50
Shampoo, Cocoanut Oil, 4-oz. bottles...........doz. 4.00
Shampoo, Cocoanut Oil, 8-oz. bottles........... doz. 8.00
Silv-Albolene, 1-oz. s. c. bottles....................oz. .80
Soap, Benzoin Cosmetic (Cornell’s) ......... doz. 1.75
Soap, Imp. Tinct. Green, 2%-oz..........   doz. 1.50
Soap, Imp. Tinct. Green, 7%-oz...................doz. 3.00
Soap, Foot, ctn......................  doz. 1.75
Soap, Sanative ...............................................doz. 1.75
Solution Aik. Antiseptic, 3%-oz...........   doz. 1.50
Solution Aik. Antiseptic, 16-oz....................... doz. 6.00
Solution Antiseptic, 3̂ 4-oz. .......................... doz. 1.50
Solution Antiseptic, 16-oz......................   doz. 6.00
Solution Pyrozone 25 p. c. (Ethereal) hermeti

cally sealed tubes .....................................doz. 6.50
Sosol, 3-oz. bottles ...................................... doz. 2.00
Sosol, 16-oz. bottles ...................................... doz. 6.50
Suppositories, Pile, 12s......................   doz. 4.00
Glycerine Suppositories—

No. 301, adults’ size, 6s ..........................doz. 1.25
No. 302, adults’ size, 12s ..........................doz. 1.95
No. 303, children’s size, conical, 6s....... doz. 1.00
No. 304, children’s size, conical, 12s....... doz. 1.65
No. 305, infants’ size, long taper, 6s___doz. 1.25
No. 306, infants’ size, long taper, 12s....doz. 2.00

Syrup Figs & Senna, 3%-oz. ctns...............doz. 2.00
Syrup, Hypophos, Comp. Clear, pints...........doz. 7.20
Syrup, Hypophos, Comp. Cloudy, pints___doz. 7.20
Syrup, White Pine Co., 3-oz. ctn................... doz. 1.75
Syrup, White Pine Co., 4-oz., jap .............. doz. 1.75
Syrup, White Pine Co., 7%-oz. ctn...............doz. 3.50
Syrup, W. P. Comp., w. Hon. & Eu., 3-oz. ctns.,

................................................................. ....doz. 1.75
Syrup, W. P. Comp., w. Hon. & Eu., 4-oz. pcht.,

........................................................................doz. 1.75
Syrup, W. P. Comp., w. Hon. & Eu., 7%-oz.

ctns................................................................. doz. 3.50
Syrup, W. P. Co. & Men., 3-oz. ctn............. doz. 1.75
Syrup, W. P. Co. & Men., 4-oz. jap..............doz. 1.75
Syrup, W. P. & Men., 7Y2-oz. ctn................ doz. 3.50
Syrup, W. P. Co. & Tar, 3-oz., ctn.............. doz. 1.75
Syrup, W. P. Co. & Tar, 4-oz., jap...............doz. 1.75

Syrup, W. P. Co. & Tar, 7%-oz. ctn.............doz.
Syrup, W. P. Co. w. Tar. Men., 3-oz........... doz.
Syrup, D. P. Co. w. Tar Men., 4-oz.............doz.
Syrup, W. P. Co. w. Tar Men., 7%-oz........doz.
Syrup, W. P. Co. & Cod L. Ext. 7%-oz........doz.

(Syrup White Pine Comp, with Morphine— 
Plain and with Combination—25c dozen ad
vance.)

Syrup, Worm, 2%-oz., ctn.............................doz.
Tablets, Aloin, Strych. and Belladonna, 100s,

s. c. vial ......................................................doz.
Tablets, Ammon. Chlor., 40 s. c. vial....... doz.
Tablets, Aspirolithine, 50s ..........  doz.
Tablets, Brown Mixture Modified, 40s, s. c.

vials ............................................................ .doz.
Tablets, Brown Mixture Comp. Modified, 40s,

s. c. vials ................................................... doz.
Tablets, Cascara, 5-gr. C. C., 100s............... doz.
Tablets, Cascara, 5-gr. C. C., 50s............... doz.
Tablets, Cascara Comp. (Hinkle’s), 100s, s. c.

vial .....................................   doz.
Tablets, Cold & Grippe, 30s, dec. tins___doz.
Tablets, Digestive, 30s, dec. tins.............. ..doz.
Tablets, Gastro-Tonic, 30s, dec. tins............doz.
Tablets, Headache, 30s, dec. tins.................doz.
Tablets, Pepsin, 5-gr., 40s, s. c. vials....... doz.
Tablets, Potassium Chlorate, 5-gr., 40s, s. c.

vials ................................................  doz.
Rhinitis, Yi Str. C. C. 100s............................doz.
Rhinitis, full Str. C. C. 100s........................doz.
Tablets, Soda Mint, 40s, s. c. vials............. doz.
Tablets, Soda Mint and Charcoal, 40s, s. c.

vials ................  doz.
Tablets, Soda M. & Pepsin, s. c. vials, 40s.doz. 
Tablets, Soda Mint, Pepsin & Charcoal, 40s,

s. c. vials.................   doz.
Tablets, Sodium Bicarb., 5-gr., 40s............. doz.
Tablets, Sulfarilla, 36s, ctns..........................doz.
Tartarlithine, 100s ........................................ doz.
Tea, Herb .....................  doz.
Titiana Henna Hair Dye, 4-oz. tins............doz.
Titiana Henna Hair Dye, 16-oz. tins..........doz.
Wafers, Headache, 12s ......................... V- • .doz.
Water, Florida, Vennard’s, 2-oz....................doz.
Water, Florida, Vennard’s, 8-oz....................doz.
Witch Hazel, Distilled Ext., 3^4-oz.______ doz.
Witch Hazel, Distilled Ext., 7^-oz............. doz.
Witch Hazel, Distilled Ext., 16-oz............. doz.

McK & R SPECIAL PACKAGE GOODS.
Cocoanut Oil, 2-oz. jars .............................doz.
Cocoanut Oil, 4-oz. jars .............................doz.
Cocoanut Oil, 14-oz. jars ............................ doz.
Epsom Salts, re-crystalized, 1-lb. (decorated 

tins) ........................   lb.
Epsom Salts, re-crystalized, ^-Ib. (decorated 

tins) ..............................................................ea.
Sodium Phosphate, granular, re-crystalized,

1-lb. (decorated tins) .............. lb.
Sodium Phosphate, granular, re-crystalized, 14- 

lb. (decorated tins) ......................... ea.
Sugar of Milk, 1-lb. canisters ...................   .lb.

3.50
1.75
1.75
3.50 
4.00

2.00

2.00
1.50 
8.00

2.00

2.00
2.00
1.50

2.00
1.75
1.75
1.75
1.50 
1.70

1.00
3.00
4.00
.85

1.10
1.50

1.50 
.85

1.75
8.00
1.50
3.00
8.00
1.50
2.50 
6.00 
2.00 
3.00
4.50

1.20
2.00
4.50

.20

.08

.24

.08

.38

McK & R Seidlitz Powders
Highest quality, untouched by human

Doz.
hands. 
Gro. 5I Gro.

Singlets (1 blue, 1 white) in ctn. .35 3.65 3.50
3’s . . . .70 7.50 7.00
6’s . . . 1.25 13.50 13.00

10’s . . . 1.90 20.50 19.50
10’s . . . 2.15 23.00 22.00
12’s . . . 2.15 23.00 22.00
12’s . . . ...........................in tins 2.35 25.50 24.50
Bulk (1 gr. blue, 1 gr. white, in box).. 1,75 1.65

Castle Brand Castile Soap
Small size ....................... ................doz. .50 gro. 4.80
Large ...............................................doz. .90 gro. 9.00
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THE SMALL “KID” AS A BUYER.
By V. L. Price, Director of Publicity of National 

Confectioners’ Association.
Have you as a merchant ever hesitated long 

enough in your daily work and recreation to think 
back a hundred years or thereabouts, of the time 
when you were a mere kid and of your attitude and 
feelings at that time toward grown-up people in 
general and the store-keepers with whom you oc
casionally had a little business in particular? If 
you have not done so recently, permit me to suggest 
that you take a little time off some day right soon 
and think it over.

The small boy or girl is by all means the most 
human of all of the different people with whom you 
come in contact, either in or out of business. These 
children’s thoughts and notions are perfectly natural, 
as they have not been spoiled by broad experience 
and contact with the outside world.

One of the greatest outstanding features in con
nection with children is their absolute honesty and 
the implicit confidence which they place in their par
ents and also in the leading citizens of the com
munity in which they live. You as store-keepers 
in your respective communities are numbered among 
the leading citizens. You buy your goods from the 
people from whom you buy them for several differ
ent reasons, about as follows: partly on account of 
the quality of merchandise offered; partly on account 
of the price; partly on account of salesmanship dis
played by salesmen and by the firms whom they 
represent; principally, however, because of the con
fidence which you personally have, not only in the 
salesman from whom you buy but also in the house 
whom he represents.

Confidence: That is the great big factor in busi
ness. You don’t really have to win the confidence of 
a child. You have it without asking for it or without 
making any effort to secure it, until such time as 
you abuse it.

In a previous issue I called attention to the fact 
that children are better judges of candy than grown 
people, and also that children have great deal of 
influence with their parents as to the place where 
the family trading is done. I want again to call 
your attention to this very important point and to 
impress you upon the absolute necessity of having 
the friendship and confidence of the children in your 
community.

Did you ever, when you were a kid, go into a store 
with a very small sum of money and have hard work 
getting waited on? Did you ever get run out of a 
store by some surly merchant or some clerk when 
you had really come in there with the intention of 
spending a little money? Unfortunately such things 
are of every-day occurrence. If you have had such 
experiences—and probably you have—just stop and 
think what effect such an experience had on your 
feeling toward that particular merchant or clerk; 
your pride was hurt; and if you found that you 
could get what you wanted in some other store, you 
went to the other store. Boys and girls of today 
are doing the same thing. Impressions gained and 
friendships formed in childhood usually last through 
life. You expect to remain in business, and the 
fair, courteous treatment which you accord to the 
children of today is going to mean many thousands 
of dollars worth of business to you ten or fifteen 
years from now.

This article does not refer particularly to candy, 
nevertheless candy is the one item which, more than 
anything else, brings children into the store. It is 
the one thing which appeals most to the child’s 
appetite.

You should make a profit on your candy, and you 
can do so, too, on account of the tremendous amount 
of candy you sell; but you should not attempt to 
make too much profit on each pound or eac^ box 
of candy which you sell. Buy good candy and sell 
it at a fair price. Try to interest the children in

your community in the good candy which you have to 
sell, not only by keeping your candy clean and dis
playing it in an attractive manner, but also by giving 
the kid his money’s worth in quantity as well.

THREE TYPES OF SALESMEN CLEARLY 
DESCRIBED.

In a speech given before the Hartford (Conn.) 
Advertising Club recently, St. Elmo Lewis, an emi
nent authority on advertising, said that there are 
three kinds of salesmen—the strenuous, the sys
tematic and the efficient kind. He most clearly out
lined the differences in these three types, about as 
follows:

The strenuous salesman is a hard worker. He 
doesn’t even hear the objections the customer gives, 
let alone trying to answer them. He forges right 
ahead, almost commanding attention by his bold 
methods. After all the goods have been shown, he 
proceeds to give a strong closing talk; consequently, 
many of his sales are forced. This type of salesman 
is tactless, and although a hard worker, he lacks 
both system and sympathy.

The systematic salesman is a very precise “ani- 
mule.” His methods are the latest, he dresses neatly 
and wears a smile, a very systematic smile. His 
manners are perfect—perhaps a little too perfect. 
He lacks the human touch. He gives the impression 
that his polished manner1 is more the result of a 
business appreciation of good taste than a natural 
interest in his customer’s welfare. The systematic 
salesman never gets “under the skin” of his pros
pect. He goes through the proper motions, but lacks 
the heart qualities.

The efficient salesman possesses the good qualities 
of the other two, plus a genuine human interest in 
each prospect. He has the stick-to-it-ive-ness of 
the strenuous salesman, the science of the systematic 
salesman, and yet his personality remains unspoiled 
with these acquisitions. In other words, he is 
capable of absorbing the greatest amount of techni
cal education pertaining to salesmanship, and yet 
his personality stands out above this acquired 
veneer, always keeping it subservient to his real self, 
and yet serving an invaluable end. Weak personali
ties can easily become slaves to system, or even to 
hard work. The efficient salesman utilizes these 
qualities to the maximum degree, but it is the mag
netism of the man’s personality behind them which 
spells success.

HOW TO SELL HAIR NETS TO BOBBED HAIR 
CUSTOMERS.

Many dealers are under the impression that the 
bobbed hair style has injured the sale of hair nets. 
Here is an idea that will enable you to sell more 
hair nets than ever to customers with bobbed hair.

It costs quite a, bit to keep bobbed hair waved 
and marcelled—in fact, it is stated that either of the 
two is necessary at least once a week, in order that 
the hair dress will always look presentable.

Parisians, who lead the hair dress styles, wear a 
double strand hair net over the bobbed hair at night 
when they retire. This keeps the wave or curls in 
place during the night, makes the wave last longer 
and thus cuts down the high cost of bobbed hair. 
If you will suggest this plan ta bobbed hair cus
tomers you will make more hair net sales. Incident
ally, a lot of double strand hair nets are torn when 
the head tosses around on the pillow at night. There
fore, the lady with bobbed hair will really use more 
hair nets during the season than her sister who 
retains full length tresses.

Show any woman customer where she can save a 
goodly sum each year on hair dressing bills, and 
she’d probably spend it on cosmetics or other beauty 
accessories, right in your store, too! Don’t let this 
suggestion go by. Try it out.—We-Co-Operator.



PRICE CHANGES.

Mulford’s Endometritis Tablets, 1000s..

NEW ITEMS.

doz. 4.00
doz. 8.00
.box .68
doz. 5.40
ctn. 1.75
doz. 10.00
doz. 4.00
doz. 6.00
.box .45
doz. 7.70

.63
. ea. 5.40
doz. 4.75
doz. 4.50
doz. 4.75
doz. 4.50
doz. 2.75
.doz. 5.25
doz. 2.75
doz. 2.75
doz. 3.75
doz. 4.50
doz. 3.00
doz. 3.00
doz. 12.60
doz. 12.60
doz. 2.75

doz. 24.00
doz. 8.00
doz. 18.00
doz. 22.00

8.00
doz. 7.75
doz. 2.00

Tre Jur. Thinest, No. 70.......... , ................doz. 8.00
Upjohn’s Phenolax Wafers, 10s . . . . ......... doz. .74
Vanidor Lip Sticks.............. ....................doz. 5.00
Vantine’s Lilac Air Fragrance, No. 631___doz. 10.00

Babcock’s Narcissus Tip Taps.............  ̂. .doz.
Babcock’s Lemon Cleansing Cream.. . . . . .  doz.
Cleartone .................   doz.
Coty’s L’Origan Lip Sticks, No. 1189, Dark.doz. 
Coty’s L’Origan Lip Sticks, No. 1190, Medium,

.....................................................................doz.
Coty’s L’Origan Lip Sticks, No. 1192, Light

.....................................    doz.
De Meridor Beauty Box, No. 348, Gold... .doz. 
De Meridor Beauty Box, No. 348, Black...doz. 
De Meridor Beauty Box. No. 348, Silver, .doz.
De Meridor Combination, No. 286............. doz.
De Meridor Compact with Refills, No. 347,

Silver ......... >....................................... . doz.
Eade’s Pills, small...................................... doz.
Frank’s Ear Stopples...................................doz.
Flit, quarts ................................................... doz.
Flit, gallons ................................................. doz.
Folt’s Reducing Soap................................... doz.
French Laxative Pellets....... ......................doz.
Haja Weed Killer, 1 gallon cans............... doz.
Haja Weed Killer, 5 gallon cans....... .........doz.
Hudnut’s 3 Flowers Skin and Tissue Cream,

No. 236 .......................................................doz.
Hudnut’s 3 Flower Lip Sticks, No. 4 61 ....doz. 
Hudnut’s Sweet Orchid Face Pa., No. 387. .doz.
Jordeau Talc.......................  doz.
Listerine Throat Tablets..............................doz.
Lysol, Travelers Package................ ; ........ doz
Lysol Ointment ............................................doz
Marinello Phanton Powder, No. 140.
Mercirex, Hospital Size............................... doz.
Po Go Rouge, No. 226, Brique............  doz.
Po Go Rouge, No. 228, Ronce.....................doz.
Pazo Ointment, Tubes................................ doz
St. Joseph Liver Pills...................................doz.
Sangra Reducing Bath Salts .....................doz.
San-gri-na Reducing Tablets...................... doz.

2.00
4.00 

16.00 
12.00

12.00

12.00
20.00
20.40
22.00
26.00

14.00
6.00 
3.75

10.00 
33.00
3.20
2.67
2.00
1.50

4.60
2.30

13.80
2.00
2.00

SPECIAL OFFERS.
Aspironal.

Deal No. 1-—12 dozen for $38.00.
Deal No. 2—6 dozen for $19.00.
Deal No. 3—3 dozen for $9.50.
Deal No. 4— dozen for $4.00.
September 1st shipment.

Corona Wool Fat.
1 dozen lots, 1/12 dozen 8-ounce free.
Free goods direct from manufacturers.
This offer expires Oct. 1st.

Gets It.
3 dozen lots, % doz. Pomona Depilatory, $1.00 size, 

free.
Hennafoam Shampoo.

3 dozen lots, 5% discount.
6 dozen lots, 7% discount.

12 dozen lots, 10% discount.
Lyko.

3 dozen one size or assorted in original cases, 
$5.00 Lyko or Lykolene free.

6 dozen one size or assorted in original cases, 
$10.00 Lyko or Lykolene free and 5%.

12 dozen one size or assorted in original cases, 
$20.00 Lyko or Lykolene free and 10%.

No freight allowance.
Mifflin’s Alcohol Pints.

6 dozen, 12%% delivered and % doz. free.
Direct shipment from manufacturers.
This offer expires Aug. 31st.

Malted Grape Nuts.
5 and 10 lb lots, vase type jar free.
25 lb lots, Deluxe dispensing jar free.

Pierce’s Remedies.
$21.16 lot, 6% free in pellets or anuric..
$42.32 lot, 10% free in pellets or anuric.
This offer nets retailer 38%.
Free goods direct from manufacturer.
Window display included if wanted.

2 Ban Hair Color Restorer.
$12.00 lots, % dozen Hair Color Restorer and % 

dozen Liquid Shampoo free.
$24.00 lots, y2 dozen Hair Color Restorer and % 

dozen Liquid Shampoo free.
$36.00 lots, 1 dozen Hair Color Restorer and % 

dozen Liquid Shampoo free.
Steam’s Electric Paste.

3 dozen lots, 5% discount.
12 dozen lots, 10% discount.

Spiro Powder.
1 dozen lots, % dozen free.
Advertising matter direct from manufacturer.

4.00
3.60 ♦I*

ii.doz. 8.00
24.00 1
4.00 i
4.00 i

.doz. 6.00 v
2.00 S

.doz. 12.00 i.doz. 12.00



FRANCIS W
CORON AS

A  Straight-Shaped Cigar 5 Inches Long

Service Truck Free

Richardson Drug Company

S O F T  D R I N K S  
Size of No. in 

Bottles Case

R I F E  O L I V E S - C A L I F O R N I A
p  Per Sylmar Blue Label, gallons, 1 doz. in case........................................doz. $13.50

tiylmar Ripe Olives, extra large, quarts.............................................. doz. 7.50
Case Dozen Sylmar Ripe Olives, extra large, quarts, 2-doz. cases...................each 14.00

Bass Island Catawba........ 12
"Ftass Island Catawba........ 24
cccc Apple Syrup............ 24

$7.50 $8.00
8.00 4.50
8.50 4.50

M I N E R A L  W A T E R S , D O M E S T IC  A N D  I M P O R T E D

Waters—
Size

Bottles
No. In Per As Wanted
Case Case Per Doe.

Cleo Sparkling Champagne.......... Pints
(6 cases, 5% : 12 cases, 10%)

Haja Grape Ju ice., ................ .. .P in ts
(One case free with five.)

Island Queen Grape Juice.......... Quarts
Island Queen Grape Juice............Pints
Loju Loganberry Juice...............Quarts
Loju Loganberry Juice...................Pints
Loju Loganberry Juice...................4-Oz.
National Brand Apple Juice.. .  .Quarts 
National Brand Apple Juice.. . .  .Pints
Phez .................  .Gallons
Red Wing Grape Ju ice.. .  . . . . M -Gals.
Red Wing Grape Juice...............Quarts
Bed Wing Grape Juice.................Pints
Red Wing Grape Juice.................4-Oz.
Bose's Lime Juice.........................11-Oz.
Royal Purple Grape Juice.. .  .%-Gals.
Royal Purple Grape Juice_____ Quarts
Royal Purple Grape Juice.......... .Pints
Royal Purple Grape Juice............4-Oz.
Sham-Pagne .............. , .........................9s
Virginia Dare ...........    5s
Virginia Dare ...........   9s
Virginia Dare .................................8-Oz.
Welch’s Grape Juice........................%-Gals. £
Welch’s .  Grape Juice....................Quarts
Welch’s Grape Juice...................... Pints
Welch’s Grape Juice......................4-Oz.

12 3.75 3.75 Abilena .............................. .......... Large 24 $7.00 $3.85
Abllena .............................. 50 7.00 1.85

24 7.00 3.75 Apenta ................ ............ 6.50
Apollinaris ...................... 50 20.50 5.20
Apollinaris 100 22.50 1.85

12 7.00 7.50 Apollinaris ...................... 100 18.00 2.35
24 7.50 4.00 Bethesda, still .............. . . .  .H-Gals. 12 5.00 5.25
12 6.00 6.50 Buffalo Lithia .............. 12 6.00 6.16
24 6.40 3.50 Hunyad’s Janos ............ 50 18.00 4.75
72 8.00 1.50 Pluto Concentrated ____ 24 7.50 3.76
12 3.25 3.75 Pluto Concentrated . . . . 50 7.00 1.76
24 3.50 2.00 Poland ............................ 24 11.00 5.75
6 14.25 30.00 Poland ............................. 50 11.00 2.75
8 7.25 12.00 Poland ............................ 50 7.50 2.00

12 6.25 6.75 Poland .............................. 50 ■ 6.50 1.70
24 6.50 3.50 Red Raven ...................... 50 5.50 1.66
72 7.00 1.35 Veronica, 1 1-3 quarts. 12 6.50 7.00
24 10.50 5.50 Veronica ........................... 36 4.20 * 1.50
8 7.50 12.00 White Rock ..................... 50 11.50 a . »

12 6.50 7.00 White Rock .................... 100 16.60 1.06
24 6.75 3.60 White Rock .................... 100 11.15 1.66
72 7.25 1.40
24 6.50 3.50 G IN G E R A L E
12 7.50 8.00 Beechnut Ginger Ale, 15 % -os ................ . o w $1.66
24 8.50 4.75 Cllquot, pints. 2 doz. in case; case $3.35............ LT6
48 11.00 8.00 White Rock, pints, 100 case $13.00... 2.00
8 ' 7.75 12.35 White Rock, pints, 24s $.66

12 6.75 7.25 White Rock, quarts, 50 case $10 .75.... 8.06
24 7.00 3.75 White Rock, Splits, 100 case $10.50... 1.86

72 7.50 1.40 White Bock. Splits. 48a 8.66
7
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Ael«
Acetic. 28%. bbU......................  ...........lb. $8.84

10-(Alt .................................................. lb.
8-gale. ...........................    lb.
1-itL  .......................................................lb.

Battery. 1.400 obyt............................ lb.
1.885 obyt. ...........................................lb.

Borsoic. Po., or Cryst.
25-lb. lots ...........................   lb.
10-lb. lots ...........    . . . . l t t
5-lb. lots .........  lb.

Carbolic, crude, 15% . drums.............gal.
15%, 10-gal. can extra........... . . . .g a l .
15%, 5-gal. can extra.................... gal.
20%, drums .............................. gal.
20%, 10-gal. can extra................... gal.
20%, 5-gal. can extra................... gal.
25%. to ll, tool....................................gaL
25%, 10-gal. can extra....................gaL
25%. 5-gal. can extra....................gaL
30%, bblt. tool....................................gal.
30%. 10-gal. can extra....................gaL
30%, 5-gal. can extra....................gaL

Citric, 112-lb. kegs............... lb.
50-lb. lots ..............   .lb.
25-lb. lots ...........................................lb.
10-lb. lots . . . . . . . . . . . . . . . . . . . . . . l b .
5-lb. lots ...........................................lb.

Muriatic. 18* carboy.................   lb
Muriatic, C. P., carboy....................... lb.
Nitric. 38* carboy...................................lb.
Nitric. 42° carboy.......................  lb.
Nttrie. C. P.. carboy...............   lb.

lo ts ............................. lb.
.......................................lb.
.......................................lb.
.......................................lb.
........ .............................. lb.

Oxalic, 100-lb.
50-lb.
25-lb.
10-lb.
5-lb.

Sulphuric, 66 °
Sulphuric, C. P.
Tartaric, 100-lb.

50-lb.
25-lb. lots . .
10-lb.
5-lb. lots , .

carboy...............   lb.
carboy.......... ........... lb.
lots........................... .lb.
.....................................lb.
.....................................lb.
.................................... lb.
................................... ,1b.

Alcohol, Denatured. Form No. 5.
Drums $6.00 .............................  gal. .59
10-gals. . . . . . . . : .  7 . . ......... . . . . . . . . . g a l .  .68
5-gals. ___ . . . . . ....... ....................... gal. .71

Five and ten-gal. lota, containers extra.
5 drums, lc  less— 10 drums, 2c less.

.86

.05%

.88

.03%

.08%

.16

.18

.18

.33

.41

.46

.36

.44

.49

.48

.50
.55
.68
.55
.60
.58
.60
.62
.64
.67
.03%
.11%
.12
.11
.18
.18
.20
.22
.23
.25
.03%
.12%
.39
.41
.44
.46
.47

Alcohol, Grain, 190*. 5-gal. tool........ gal.
METHANOL, 95%, drums............gal.

10-gal., container extra.. . . . . . . . .gal.
5-gal., container extra.. . . . . ------gal.

Alum, Lump
Bbls............................................................lb.
100-lb. lots ....... ............... . ................. lb.
50-lb. lota ...........................................lb.
25-lb. lots  ........................ . . . . . l b .

Powdered, bbls.................................  ,1b.
100-lb. lots ...........................................lb.
50-lb. lots .............................   lb.
25-lb. lots ...........................................lb.

Ammonia, Carbonate, 25-lb. lots........... lb.
10-lb. lots ...................................    lb.
5-lb. lots ........................................... lb.

Muriate, lump, 100-lb. lots................lb.
50-lb. lots ..................  lb.
25-lb. lots ...............   lb.
10-lb. lots ...................... . ............ . . . lb .
5-lb. lots ...........................................lb.

Muriate, Gran., bbls......... ....lb.
100-lb. lots ...........................................lb.
50-lb. Iota ...........................................lb.
25-lb. lots - ......................................... lb.
10-lb. lots ...........................................lb.
5-lb. lots ...........................................lb.

We ter. 16% carboy...... ..........................lb.
lt-gal. lota ...........................................lb.
5-gal. lota ...............   lb.
1-gal. lots ...........................................lb.

Wster, Conet., 16*. oarboy.................lb.
10-»±L lota ...........................................lb.
5 - -al. lots .....................................   .lb.
1-,al. lots ...........................................lb.

Antimony, Black. Bub., b b ls .. , .............lb.
100-lbs. .................................   lb.
60-lbs. ..7 ..... ................................  .lb.
25-lbs...........................................................lb.

Arsenic, kegs ....................................... . . . lb .
100-lb. boxes .........................................lb.
50-lb. boxes ............ ............... .> ____lb-
25-lb, boxes .............................   lb.
10-lb. boxes . : . , . . . . . . . . . . . . . . . .  .lb.
5-lb. boxes  ................. 7.7 .lb.

Blue VIMol, lump, bbls.........................lb.
lOO-'bs .....................................................lb.
tiO-lbe • lb.

T.50
.90

1.00
1.05

.06

.06%

.07%

.08%

.07

.08

.09

.10

.22

.24

.25

.20

.22

.24

.26

.27

.10

.11

.18

.14

.15

.IT
,05
.07
.08
.09
.11
.11
.14
.16
.06
.0T
.07%
.08
.14
.15
.16
.18
.19
.20

.06%

.07%

.08%

Blue Vitriol, Lump
25-lbs....................................................... .lb. .09%

^10-lbs. .................................  lb. .09%
5-lbs...............................................   lb. .10

Granular. % c higher. Powdered, l c  higher.
Borax, Powder or Cryst., bbls........ . . . lb .  .06%

100-lbs.............................. . ............. ;...........lb. .07%
50-lbe. ...............    lb. .09
25-lbu. ...................................................... lb. .10
10-lbs............................................................lb. .11
5-lbs. ............................ . . . . . . . L . . . . l b .  .11

Brimstone, Boll, bbls..............................cwt. 3.50
100-lbs. . . . .  v , ...................... ............... cwt. 4.50
50-lbs....................................................... cwt. 5.00
25-lbs.......................................................cwt. 6.00
10-lbs. ...................   lb. .07

Carbon Bisulphide
Drums. 55-gaL 18.00.............................lb.
100-lb. drums $6.00.............   lb.
50-lb. drums $4 .00 .:...................   lb.
2-gal. cans, 20-lbs. tool.........................Ib.
1-gal. cans, 10-lbs. tool. .lb.
5-lb. cans. 50-lb. lots ...................... ..lb .

.......... lb.
.lb.

1-lb. cans. 5-lb. lots tool........ ..
1-lb. cans. 10-lb. lota ..................
1-lb. cans. 25-lb. lota ............................lb.
1-lb. cans, 50-lb. lots ........................... lb.

Carkon Tstroehlorlde, 180-lb. drama.. .lb.
Chalk, Lump, bb ls .........................  lb.

100-lbs....................................................... lb.
50-lbs............................................ I......... lb.
25-lbs.................  lb.
10-lbs....................................................... Ib.

French, Powd., 200-lb. bags...
100-lb. bags ..............................
50-lb. bags ..............................
25-lb.
10-lb.

Charcoal,

.lb.

.lb.

.lb.

.00
.11%
.12
M
.22
.28
.34
.33
.31
.31
.19
.03%
.04%
.05%
.06
.06%
.03%
.04%
.05

Charcoal.
ioo-ib.

• 04c .04%o $65.00 $70.00
Copperas, Lump, bbls.................................... lb.

100-lbs.............. ........................................ lb.
50-lbe.............. ....................................... lb.
15-lbe. ...................................................lb.
10-lbe....................................................... lb.
5-lbs....................................................... lb.

Gran., bbls. 7..................................  lb.
100-lbs. ............ : . . . . . ....................... lb.
50-lbs..................................... 7........... .lb.
25-lbs.    lb.
10-lbs....................................................... lb.
5-lbs.............. ........................................ lb.

Redried. Powd., bbls........ ....................lb.
100-lbs.......................................................lb.
50-lbs.    .lb.
25-lbs....................................................... lb.
10-lbe....................................................... lb.

$75.00
.01%
.01
.04
.04%
.05
.05%
.01%
.02%
.04
.04%
.05
.06
.02%
.03%
.04
.05
.06

Sal
..............>

.lb.

.lb.

.lb.

.lb.

• lb.
.lb.
.lb.

b. bags ........ .............. lb. .87 Nitre, Powdered. 100-lbs............ . . .  Jb.
Commercial, bb ls ... .............. lb. .02% 50-lbs..............................................

.04

.05 10-lbs.............................................. . . . . l b .
Nitre, Small Cryst., 100-lbs.. . . . . . l b .

.07 50-lbs....................................
25-lbs................................ . . . . lb .
10-lbs..............................................

lots ............ 7 41.00 Rochelle; 25-lbs..............................
10-lbs..............................................

Wood. Granulated, 50-lb. begs 5-lbs..............................................
b. 50-lb. 1-ton %-ton %-ton Soda, bbls...........................................

Cream Tartar, C. P., 100-lbs........ . . . . lb . .29
50-lbs.............................. .31
25-lbs.............................. .33
10-lbs.............................. .35
5-lbs.............................. . . . . lb . .36

Formaldehyde, 40%, 400-lb. bbls . . . . l b . .13%
125-lb. kegs; ............ .14%
60-lb. kegs ............ .15%
45-lb. boxed jugs. . . . . l b . .16
1-gal. jugs in c l. . 

P. A. C. Works, 1-lb. bottles
...ga l. 2.00

50-lb. lots .............. .30
25-lb. lots .............. .31
12-lb. lots .............. .32
5-lb. lots .............. .33

Glycerine, C. P., 50-lb. cans. . . . ___ lb. .23
Gum Camphor 25-lbs. 10-lbe. 5-lbs.

2% -lbs............................... ..$1.15 $1.17 $1.20
16s .................................. 1.20 1.23
24s and 3 2 s . . . . .......... . .  1.20 1.23 1.25

.lb.Moth Balls, bbls............ .............
100-lbs............... .......................................... lb.
50-lbs. .............   . . . . l b .
25-lbs.................. '...................................... lb.
10-lbs........................   lb.
5-lbs..........................................  lb.

Napthalln, Flake, bbls...............................lb.
100-lbs. .......................................................lb.
50-lbs. ...................................................... lb.
25-lbs................................... ..................... lb.
10-lbs. .......................................................lb.
5-lbs............... . ......................................... lb.

Oil Cake, ground; 1 -to n ...........  .ton 56.00
%-ton .............................  . . . . . . . . . t o n  57.00

.11

.12

.13

.14
.15
.16
.10
.11
.11%
.12
.13
.14

Kegs ----- ------ . . . . ------ . . . . . _____ . .. lb .
100-lbs. ...................................................lb.
50-lbs..............................................., . . . l b .
25-lbs....................................................... ib.
10-lbs....................................  lb.

Sassafras Bark
100-lb. bags . . . . . . . . . . . . . . . . . . 7.71b.
50-lbs. bags ...............  lb.
25-lb. bags ...............   . . . lb .
10-lb. bags . . . . . . . . . . . . . . . . . . . . . l b .
5-lb. bags .........................   lb.

Seed, Canary, 25-lb. bags.. . . . . . . . . . .lb.
10-Ib. lots ................ ............. ; ......... lb.
5-lb. lots ........................................... lb.

Flax, ground, 100-lb. bags...................lb.
50-lb. bags .................. «t.....................lb.
25-lb. bags ..................  lb.
10-lbs.......... ..............................................lb.
5-lbs. ..................................................... lb.

Hemp, 25-ib. b a gs ... . . . . . . . . . . . . . . . lb .
10-lb. lots . . . . . . . . . . . . . . . . . . . . .  ,1b.
5-lb. lots ........................   lb.

Sunflower, 25-lb. b a g s . . . . . . . . .......... lb.
Sunflower. 10-lbe...................................... lb.
Sunflower, 5-lbs................... ................... lb.

Soda Bicarb, 400-lb. bbls.......................lb.
112-lb. kegs .............   . . . . l b .
50-lbs........................ . . . . . . . . . . . . . . .lb.
25-lbs. ...................................................lb.
10-lbs. . . . . . . . . . . . . . . . . . . . . . . . . . . lb.

Hyposulphate, cryst.. b b l s . . . .___ .cwt.
Kegs .....................................................cwt.
50-lbs...................................................... cwt.
25-lbs.............. ............. .........................cwt.

Hyposulphite, Pea, cryst., t o l l . . .  .cwt.
Kegs ............ ........................v.............cwt.
50-lbs............ ..........................   cwt
25-lbs..................................; ........... . . .c w t

Hyposulphate, Gran., bbls.................. cwt.
Kegs ...............................   ...cw t.
50-lbs...................................................... cwt.
25-lbs....................... cwt.

Sugar Milk. Is. 25-lb. lots....................... lb.
Is. 10-lb. lots........ ...................... ... ..lb .
Is. 5-lb. lots........ .................... . . . . . . l b .

Sulphur, Lgt. Flour. 250-lb. bb ls .. .  .cwt.
100-lb. bags ...................................... cwt.
50-lb. lots ........................ .7 , ... .cw t.
25-lb lots ........    .cwt.
10-lb, lots .........    cwt.

Heav^ Flour, 110-lb. bags...................cwt.
500-lb. lots _____ _______ . . . . . . . .o^ t

1000-lb. lots ...........   cwt.
2000-lb. lots ................................. . . . s e t

.27

.30

.12

.12
.14
.15
.16
.18

Oil Cats
%-ton ................ ............... ............... .. .ton 58.00
100-lbs. .7 ...............................................cwt. 2.95

Potash P m u i i u t b
25-lb. lots .............    ib.
10-lb. lots ..............   . . . . l b .

5-lb. lots ................................................lb.
Potassium Chlorate, cryst., powd.

Kegs ........ ... . . . . ................. ....... .. ... .lb.
50-lb. lots .................................
25-lb. lots .....................................
10-lb. lots .................................
5-lb. lots .....................................

Granular. 5c higher.
Epsom, bbls................................

125-lb. kegs ____
100-lb. bags . . . .
50-lbs.  ..........................................lb.
25-lbs. . . . . . . . . ...........   lb.
10-lbs.  .............   lb.
5-lb*. ............................................... lb.

Glauber, Lump, bbls............................cwt.
100-lbs. . . . . . . . . . . . . . . . . . . . . . . ..cwt.
50-lbs. . . . , . . . . . , . . . . . . . . . . . . . .cwt.
25-lbs.................................................... cwt.

Glauber, Gran., b b l s . . . . . ..................cwt.
100-lb. bags ......................................cwt.
50-lbs....................... ........................... cwt.
25-lbs.................................................... cw t

Glauber, Powd., bbls............................cwt.
100-lbs. ................................................ cwt.
50-lbe.....................................................cwt.
25-lbs.....................................................cwt.

Nitre, Gran., 100-lbs..............................lb.
50-lbs......................................................... lb.
25-lbs......................................................... lb.

.03%

.04

.03%
•04%
.05
.07
.87

1.75
2.50
3.50
4.00 
1.85
1.75 
4.08 
4.58
2.50 
4.80 
4.68
5.00 
.09% 
.10% 
.11%  
. 12%  
.10% 
.11%  
.12% 
.13% 
.11 
.12 
.12% 
.13 
.34 
.36 
.36 
.02 
.02%  
.03 
.03 
.04 
.04

.38

.39

.40

.41

.42

.11%

.12%

.13%

.08%

.09

.10%

.11

.12

.09

.10

.11

.10

.12

.14

.63

.03%

.04%

.11

.08
5.00
5.50
6.00
6.50
4.50
5.00 
6.60 
e.eo
4.76 
5.25
6.76
6.00 

.44 

.45 

.48
4.78
4.35
5.88 
6.1k 
7.00
2.88 
2.48 
H i  
8.28
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