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T h o u g h t s  O n  T h a n k s g i v i n g  D a g

W hat thoughts occupy your mind, my friend,
A s you rise on Thanksgiving morn?

D o they spring from your stomach or heart, my 
A s you slip your warm garments on?

D o you picture roast turkey and cranberry sauce, 
And mince pie and pumpkin galore,

And a snowy-white table, all laden with food, 
That you scarcely can wait to devour?

Or does your kind heart go out, my friend,
A s you rise on Thanksgiving morn.

T o  the poor, unfortunate souls everywhere 
W ho are hungry and cold and forlorn; 

Whose lots have been cast in less fortunate ways 
Whose comforts are pitiably few;

And whose hearts would be happy indeed, my 
Could they share your blessings with you?

That's the Thanksgiving test o f true worthiness, friend 
May we ever deserve our good blessings,

M ay our thoughts on Thanksgiving Day, my friend, 
Spring from hearts of love and compassion.

For it’s not what we H A V E  that counts, my friend, 
But what we S H A R E  with our brothers,

That keeps sweet peace in our hearts, my friend,
And brings joy to the hearts o f others. c. w. s
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Congresswoman Favors Standard Prices In AllRetail Fields
Subject o f Direct Im portance To Sporting Goods Dealers 
Is Discussed At Length By The Honorable Mae E. Nolan

Producers and distributors are prone to lose sight 
of the important fact that, after all, they are not 
the most important factors in trade. That position 
is occupied by the individual popularity known as the 
consumer. All the efforts of manufacturers, jobbers, 
wholesalers and retailers are due to the common 
desire to win the consumer’s favor. And, in the last 
analysis, all the bills affecting business introduced 
into national and state legislatures depend for their 
success upon the attitude of Her Majesty the Con
sumer.

The most encouraging development in the fight for 
standard price legislation—encouraging that is, from 
the standpoint of the advocates of this reform—is the 
announcement that the Honorable Mae E. Nolan, of 
California, the only woman representative in Con
gress, has announced her championship of the 
standard price cause. News of Mrs. Nolan’s position 
became public at the recent annual meeting of the 
American Fair Trade League, which organization is 
leading the movement for standard price legislation. 
Secretary-Treasurer Edmond A. Whittier reported 
that he received from Mrs. Nolan a statement not 
only announcing her stand but analyzing her reasons 
for taking this position. In a word, Mrs. Nolan 
favors standard prices on standard goods because 
they will help the consumer. She sayp:

“ I am in favor of the proposed legislation restor
ing to producers of branded, quality goods the right 
to establish standard retail prices on their products 
because I believe such a system helps and protects 
the consumer. When I say consumer I am thinking 
particularly of the women of the country. It is esti
mated that at least fifty per cent of all merchandise 
used in the home is bought by them. Women buy 
ninety-six per cent of all dry goods sold, eighty- 
seven per cent of the food, forty-eight per cent of 
the hardware and house furnishings.

Women Prefer Standardized Lines.
“The women of the country are thorough believers 

in standardized branded goods. Such goods are the 
yard sticks by which they measure unidentified mer
chandise. After long satisfactory use they have come 
to regard as standards of value in many lines articles 
whose names are household words in millions of 
homes. All this promotes stability and economy in 
production which is directly in the public interest.

“ I have in my possession a list of women’s clubs 
which have passed resolutions officially endorsing 
standard price legislation. It included two hundred 
well-known organizations situated all over the United 
States and representing almost every state in the 
Union.

“ In the mind of the average woman definite prices 
and definite qualities are inseparable. When she is 
accustomed to using the same brand and finds that 
the price of this brand has suddenly shifted, her first

Shethought is that the quality has changed, too. 
loses faith.

“When prices become unsettled, quality must de
teriorate. The producer, whose distributors indulge 
in cut-price competition in his product, and use his 
good will as advertising bait, must cut his quality to 
meet the demoralized market or go out of business. 
But when stable standard prices prevail the competi
tion is wholly one of quality. The producer under 
such conditions must seek the consumer’s favor 
through quality alone. His business can only come 
through giving better value at the standard price.

“Legitimate price changes seldom come suddenly. 
They are due to fundamental changes in production 
and distribution. Sudden retail price reductions are 
almost invariably due to an effort to attract trade 
by selling standard articles sufficiently below the 
normal price to create a sensation. The merchant 
loses on the sale of these popular articles, but he 
more than makes up on the loss on sales of un
advertised and unknown unbranded goods upon which 
the merchant can safely tack an exorbitant profit 
and which the consumer buys under the false im
pression that they are equal bargains, in the 6hd 
the consumer loses.

“Standardization is the consumer's greatest pro
tection, and standardization of quality is impossible 
without standardization Of prices.”

Four bills providing for the establishment of 
standard prices on trade-marked goods Were intro-1- 
duced at the last session of Congress. Norife’ of these 
measures became a law. Their failure1 was not due 
to active opposition but to the unprecedented situa- 
tion which prevented the passage of nearly all Other 
important legislation except the essential appropria
tion bills. ;

Four Price-Standardizing Bills Offered.
In his report at the annual meeting of the Ameri

can Fair Trade League, Mr. Whittier stated that 
important trade elements which had never before 
taken a positive position are solidly aligned, citing 
such organizations as the American Drug Manufac
turers’ Association and the National and the Several 
State Wholesale Grocers’ Associations which have re
cently become very active. The support of wholesale 
and retail distributors as well as of trade-mark 
producers is practically unanimous. More than eight 
hundred trade organizations are now on record in 
formal resolutions of approval. As further evidence 
of the increasing interest in the system of standard 
prices on trade-marked merchandise, ninety-three 
new manufacturing members were reported to have 
joined the league during the past year, all nationally 
known concerns. Mr. Whittier declared that the 
fight for standard price legislation has resolved it
self into a campaign of popular education apd that 
glopg these lines supporters of this reform ..have
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gained more ground during the past year than in 
any similar previous period.

The meeting received a telegram from Congress
man Clyde Kelly, one of the authors of the Kelly- 
Stephens Bill, giving assurance that speedy hearings 
on standard price legislation, would be obtained when 
Congress reassembles and congratulating the Amer
ican Fair Trade League on its work in building up 
favorable sentiment.

The passage of this bill would mean much to the 
sporting goods industry which within the past few 
years has suffered extensively as a result of price 
cutting. By giving manufacturers the authority to 
stipulate the retail price at which their products are 
to be sold, Congress can relieve this situation, which 
has been the downfall of more than one sporting 
goods retailer as well as merchants in other fields.— 
The Sporting Goods Dealer.

DRUGGISTS TO OBSERVE GOLDEN RULE 
SUNDAY.

Druggists throughout the country are co-operating 
with the National Golden Rule Committee, composed 
of leaders of important American industries, to have 
International Golden Rule Sunday, December 7, gen
erally observed.

The National Association of Retail Druggists 
passed the following resolution at the Washington 
convention in September:

“Resolved: The National Association of Retail
Druggists approves the observance of Golden Rule 
Sunday, December' 7 next, the promotion of which 
will assist the support of tens of thousands of des
titute orphans in Bible Lands, these orphans being 
the charge of the Near East Relief organization 
which is incorporated by Congress.”

We recommend to our members hearty co-operation 
in their communities in this observance:

1. By the appointment of a committee.
2. By the use of the Golden Rule Chest or its 

equivalent in all our stores.
3. By display of Golden Rule notice and slogan 

during the week preceding December 7.
On Golden Rule Sunday we are asked to eat a 

simple orphanage dinner to remind ourselves that 
100,000 children in the Near East cannot live except 
we practice the Golden Rule: “Whatsoever ye would 
that others should do unto you (or unto your chil
dren if left destitute) do ye even so unto them.” 
Having put ourselves in the place of the orphans for 
a day, let us express our gratitude that we are living 
in a land of peace and plenty by making a substan
tial thank offering to Near East Relief such as we 
would like to have made for us if conditions were 
reversed.

There are thousands of children, mostly orphans 
now in refuge camps, a condition brought about 
through the expulsion of Christians from Turkey. 
These children without either home or country will 
perish from cold and hunger this winter unless we 
come to their aid. It is to provide some measure 
of comfort for these little war refugees as well as 
to continue the care of the children in Near East 
Relief orphanages, who are being trained for self- 
support, that Golden Rule Sunday is to be observed.

Concerning the effects of this observance, Presi
dent Coolidge states in a letter to Golden Rule head
quarters :

“ I believe that the international observance of this 
day may not only save the lives of thousands of 
destitute, but may possibly have an even greater 
benefit in the way of reflex influence upon those who 
thus observe the Golden Rule and help to establish 
it as a reality in daily living. The international ob
servance of this day might well contribute materially 
to the betterment of international relations and abid
ing world peace.”

OMAHA CONVENTIONS.
November 17-20—Scottish Rite Reunion. Secre

tary, C. A. Patterson. Headquarters, Scottish Rite 
Cathedral.

November 18-20—'Nebraska Farmers Grain and 
Live Stock State Association. Secretary, J. W. Short- 
hill, Omaha. Headquarters, Hotel Rome.

December 9-11—State Association County Commis
sioners, Supervisors, Highway Commissioners and 
County Clerks and Register of Deeds. Headquarters, 
Castle Hotel.

December 10—Grand Chapter Royal Arch Masons. 
Secretary, Frances E. White. Headquarters, Masonic 
Temple, Omaha.

December 11—Nebraska and Iowa Greeters. Sec
retary, Chas. A. Ryan, Omaha. Headquarters, not 
decided.

December 14—Farm Mortgage Bankers of Nebras
ka. Secretary, Mark Martin, Omaha. Headquarters, 
Hotel Fontenelle.

A. L. BEARDSLEY HEADS TRUSTEES.
Mr. A. L. Beardsley, general manager of the Dr. 

Miles Medical Company of Elkhart, Ind., has been 
elected chairman and manufacturing member of the 
Druggists’ National Home Endowment Fund Board 
of Trustees. The other officers are as follows:

Mr. W. B. Keeling, wholesaler and president of 
Humiston, Keeling Co., Chicago, 111.

Dr. Geo. L. Secord, retailer of Chicago, 111.
Mr. C. C. Fitzhugh, drug clerk of Flint, Mich.
Mr. Paul J. Mandabach, drug clerk, Palmyra, Wis., 

who will serve as secretary of the board of trustees.
Secretary Mandabach reports that the beautiful 

Room Endowment bronze plates have been received 
and are being placed in the respective rooms en
dowed. Among those are the following:

The Upjohn Room.
The G. A. Pfeiffer Room.
The Pepsin Syrup Co. Room.
The E. R. Squibb & Son Room.
The Dr. Shoop Labs. Room.
The John Burton Foley Room.
The Dr. Miles Medical Co. Room.
The Horlick Malted Milk Co. Room.
The Chatanooga Medicine Co. Room.
The Christie Carlin Room.
The sum of $1,000 will endow a room which for all 

time to come will be known by the name of the donor. 
The money goes into the Endowment Fund controlled 
by the above Board of Trustees. The principal re
mains untouched and only the interest is used for 
the maintenance of the home.

It is hoped, now that the home is a reality, that 
manufacturers, retailers and wholesalers will fall in 
line with large subscriptions to this worthy, needed 
and charitable enterprise.

A ROMANTIC SETTING.
Silently we stood together in the darkening 

shadows of that November evening. After an inter
val that seemed like ages to me, I lowered my head 
to catch the sweet odor which pervaded the cool air. 
I looked long and fervently at the well-rounded 
mouth and thought of the pleasure to' be found there. 
I could restrain myself no longer. With almost 
brutal eagerness, I grasped the smooth round neck 
in my two hands and pressed my hot lips to the 
moist mouth. Draining the last drop, I put down the 
bottle, and, chewing a clove, sauntered out.—Tiger.

A LITTLE FREE ADVICE.
“ I say, doctor,” queried the man who was looking 

for a little free advice, “what do you do when you 
have a cold?”

“The same as other people,” answered the wise 
M. D. “ I cough and sneeze.”
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PROBLEM OF “BIOLOGICALS” DEMANDS ACTION

Pharmacist’s Failure to Realize Important Growth of 
Modern Method of Medication Endangering 

Future of Profession, says Dworkin

By M. A. Colloton in the Pharmaceutical Era,
In our investigation we found that the use of bio

logical products is increasing. Physicians are using 
them. Serums are recognized in the U. S. P., but 
replies to questions indicate that the majority of re
tail pharmacists of the State do not carry biological 
products at all. Less than 10 per cent of the re
tailers appear to have proper equipment for carry
ing such stock. The physicians are getting their 
supplies direct from manufacturers or from supply 
houses. We are convinced that the pharmacists 
generally are overlooking a very important future 
business.

We believe that by excluding this part of the bio
logical trade they are forcing physicians to depend 
upon supply houses and other non-pharmacist deal
ers. We are of the opinion that biological products 
will more and more replace certain old-time reme
dies, and that pharmacists who do not make the 
proper effort to hold this trade will soon find that 
their prescription business has dwindled away with 
nothing to take its place. Efforts will be made to 
separate drug stores and pharmacies into two 
classes, and the store that does not keep up with the 
present apparent trend in medication may find itself 
in the non-pharmaceutical class.

“There is no doubt but that the ‘biological prob
lem’ is a national issue of general interest and im
portance to all pharmacists of the country. It 
sounds, therefore, rather ridiculous to think that 
druggists should give as a reason for not carrying 
biologicals an excuse that it is too expensive to 
properly maintain the required products. It is time 
that we seriously consider the facts confronting us 
as pharmacists.

“Have you ever taken stock of your prescription 
business?

“Have you ever stopped to consider the cost of 
these ‘just opened’ bottles of liquids, tablets or 
pills ?”

“Have you ever considered the amount of such 
stock”

“No doubt every good-sized drug store in the 
country has hundreds of such medicines, containing 
out-of-date powder or food extracts, patent medicines 
of different kinds and even up-to-date preparations 
which have been prescribed only once.

“Many physicians have developed a habit of pre
scribing proprietary medicines and in numerous 
cases simply order a medicine by name, practically 
compelling the druggist to ‘sell’ over the counter 
instead of ‘dispense’ a prescription.

“Many pharmacists consider prescription depart
ments unprofitable and costly largely because of that 
situation. But with all that, a straight question con
fronts every pharmacist, namely, ‘will he part with 
those priceless ingredients of his store? Likewise, 
will he part with this ‘royal dignity’ of his profes
sion?—the veritable stronghold that keep him in a 
dignified position in every community and which 
makes him a person of importance as far as the 
health of the population is concerned?

“When the pharmacist demands protective legisla
t io n ,  say as in the matter of ‘pharmacy ownership’ 
or similar regulation, he will find that his ‘prescrip
tion department’ is a redoubtable ‘rock of Gibraltar’ 
of the drug business, virtually defending him against 
the attacks of the Combined forces of the opposition 
to his protective legislation which legislation, little 
by little should wind its way through every State

of the Union and strengthen the pharmaceutical pro
fession.

“The handwriting is on the wall and the path that 
should be followed is clear to every thinking phar
macist. Negligence as to the value < of handling bio- 
logicals, ampules and serums and of the prescription 
department will be costly. With the steady increase 
in medication with biologicals and serums and a 
natural decrease in prescriptions for other medicines, 
the drug store will pass in the eyes of the municipal, 
state and federal authorities to a non-important pro
fession or class of trade. It is not too late, however, 
to remedy the situation and withj proper action 
throughout the nation, the pharmacists can save the 
future of their business. Now is the time for action. 
Let us get busy.”

TO ALL NEBRASKA DRUGGISTS
This is to advise you that the Inspector from this 

office who has been checking up a number of drug 
stores has found that there is a disposition on the 
part of those inspected to disregard the Regulations 
60, issued by the Prohibition Unit for your guidance 
and direction.

Some of the things that he has found, wherein 
druggists are negligent, are: in keeping of required 
records; in the storage of alcohol under lock and 
key; and the taking of alcohol out of the wooden 
container, which has the seal on it, and leaving it in 
an unsealed container; in having it out of the room, 
prepared for keeping alcohol, and in the drug store 
proper; in making many products, such as simple 
elixir, elixir terpin hydrate, and some other things, 
including all those items prohibited under Section 
810 of Regulations 60. Many druggists also make 
bay rum from grain alcohol and do not follow direc
tions in doing so. There are other violations of the 
Regulations to which I might call your attention, but 
this gives you an example of what is being done.

I hope, upon receipt of this letter, each one of 
the druggists will read Article 8 of Regulations 60 
very carefully and particularly in that article, Sec
tions 800 to 851, inclusive. I have definite instruc
tions from Washington to see that these Regulations 
are lived up to by all druggists, and am giving you 
this warning so that you may put your house in or
der; keep a proper set of books and a proper place 
for your alcohol, and make such uses of this alco
hol only as are permitted under the^e Regulations. 
This office desires to be helpful to thti druggists—we 
are not trying to revoke your permit unnecessarily, 
and want you to have an amount of alcohol which 
will fill your need, but there must be a better effort 
to comply with these Regulations than heretofore. 
If you have not kept your Regulations, please apply 
for another copy and we will try to furnish them, 
so far as possible.

We have made inquiry at the wholesale druggists, 
who tell us that a substitute for simple elixir is sold 
by them at $2.90 a gallon, which is much cheaper 
than you can buy the alcohol to manufacture. We 
are also informed that bay rum, tinctures, and ex
tracts, which are commonly made by druggists out 
of grain alcohol at a high price can be purchased 
from wholesale druggists cheaper than you can make 
them.

It is the desire of this office to cut down the supply 
of alcohol constantly and prevent all temptations to 
illegal sales of it. Some druggists tell us that they 
do not need a permit at all—others that they must 
have more than i5 gallons per quarter. It is my pur
pose in the future not to give a permit for more than 
5 gallons per quarter, unless a showing be made 
that a greater amount is needed.

ELMER E. THOMAS,
Federal Prohibition Director.
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Omaha Druggist,
Omaha, Nebr.

Gentlemen:
Knowing the deep interest of your Journal in the 

progress and protection of pharmacy, I am advising 
you of the recent developments of the Pharmacy 
Headquarters Building Campaign, which is being 
conducted under the auspices of the American Phar
maceutical Association with the object of serving 
and benefiting all pharmacy.

This great project has been sanctioned, some time 
since, by the American Drug Manufacturers’ Asso
ciation, the American Pharmaceutical Manufactur
ers’ Association, the Proprietary Association, all of 
the State Pharmaceutical Associations and, at the 
last convention of the wholesale druggists, a resolu
tion was adopted, endorsing this enterprise, and 
the National Association of Retail Druggists passed 
a resolution at their recent convention in Washing
ton endorsing the project and recommending to its 
membership active support. It is, therefore, evident 
that all branches of the drug trade sanction this 
great undertaking. Our committee has obtained 
pledges aggregating more than $400,000.00, but there 
are many pledges which we are not receiving be
cause of the necessity of personal visitation. We 
know that there are many thousands of druggists 
who have been sold on this proposition and are ready 
to subscribe, but will not do so unless personally 
visited. Just recently we have received a consider
able number of voluntary subscriptions with the ac
companying statement that they would have given 
before but the subscriber had expected to be person
ally visited. Our committee is not sufficiently large 
to visit all the druggists in the United States. We 
are, therefore, appealing for your assistance and 
ask your co-operation in having pledge cards placed 
in the hands of those who are willing to subscribe, 
obtain their subscriptions and forward to the Gen
eral Chairman, H. A. B. Dunning, Charles and Chase 
streets, Baltimore, Maryland. This, I believe, is a 
great opportunities for service to pharmacy that 
will bring you the enduring appreciation of all

branches of pharmacy. The pledge card should be 
signed with the name of the solicitor and the title 
of the organization he represents, so that full credit 
may be given for the service accorded this greatest 
of causes which has ever been undertaken for the 
benefit of American Pharmacy.

Appreciating greatly your co-operation and service, 
I am,

Sincerely yours,
H. A. B. DUNNING,

Chairman.

WHEN THE HEART GOES HOME.
When the days draw near Thanksgiving, 

When the leaves are sere and dead; 
When the morning air is frosty 

And the skies are clear o’er head; 
There’s a longing for the old place,

And the heart goes home once more 
Where the old time kindly greetings 

Waited by the open door.

When the faces, long since vanished, 
Come to us with loving smile,

As we’re musing by the fireside, 
Dreaming of them all the while.

When the days draw near Thanksgiving, 
In whatever land we roam,

Something calls us to the old friends— 
And it’s then the heart goes home.

—Alma Pendexter Hayden.

Chewing gum factories are turning out their 
product at the rate of $40,324,409 a year, the Depart
ment of Commerce announced.

A survey of figures of the biennial census of man
ufacturers shows that such establishments also made 
candy, salted peanuts, vending machines, etc., worth 
$546,505.

Of the forty-five chewing gum factories eight were 
in New York, five each in New Jersey and Illinois, 
four in California and three each in Massachusetts 
and Ohio.
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T H A N K S G I V I N G
........................................................................... ................................................................................ .

When business comes easy and profits are generous 
and 6ure; when demand exceeds supply and the 
factory wheels are never idle; when all orders are 
for future and prices guaranteed—we are truly 
thankful.

But when business comes harder, orders are 
scarce, profit margins are less—when labor brings 
smaller reward, and to work is a privilege—Thanks
giving has double the significance.

This has been a good year, everyone has done a 
fair quota of business and we have again felt the 
genuine joy of accomplishment. Bach dollar of profit 
represents an effort, and what this year has taught 
us will prove of increasing benefit. If future busi
ness comes hard we’ll know how to approach it; 
and if it comes easy we’ll ride with the crowd and 
enjoy a well-earned breathing spell.

History tells us that the first Thanksgiving fol
lowed a season of hardships, privations, warfare, 
but the sowers were rewarded with a bounteous 
harvest. History has repeated itself in 1924—and 
we are truly thankful.
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P H A R M A C EU TIC A LS
ELIXIRS

Pts.
Ammonia Valerate, N. F ..........................$1.05
Anti-Asthmatic, Hare, N. F . . ..................  1.05
Bromide Ammon., N. F ................................ 70
Bromide Potass., 80 gr., N. F ......................75
Buchu, N. F ................................... ...........  1.40
Buchu, Juniper and Potass. Acet................ 95
Calisaya, N. F ................................................ 80
Calisaya, Iron and Strychnine, N. F ............ 85
Cascara Aromatic ....................................... 85
Gentian Glycerinated, N. F ...........................80
Gentian and Tr. Chlor. Iron......................... 80
Glycerophos. Co., N. F ....................................75
Glycerophos., Lime and Soda....................... 80
Iron, Quinine and Strychnine, N. F .............90
Iron, Quinine and Strychnine Phos............ 75
Lactated Pepsin, 80 gr..................................70
Pepsin and Bismuth......................................80
Pepsin, Bismuth and Strychnine...................85
Salicylic Acid Co.............. ............................80
Saw Palmetto and Santal Co....................... 95
*Terpin Hydrate and Codeine, N. F . .. . 1.85
Triple Bromides, 20 grs. each..................... 90
Viburnum Co., Arom....................................95

ESSENCES
Lemon ..............   1.50
Peppermint ............................................... 2.00
Wintergreen, True ..................................  2.00

OINTMENTS
Oxide Zinc, B en z...................... .lb. $0.65
Sulphur, U. S. P ...........................lb. .85
Tar ........................................  lb. .85

SPIRITS
Ammonia Arom.........................................  1.00
Camphor .................................................   1.25
Nitre .........................................................  1.40

SYRUPS
Calcium Hypo., N. F ................................  .55
Calcium Lactophos ..................................  .65
Calcium and Sodium Hypo.....................  .65
Citric Acid ....................................................40
Five Bromides .........................................  1.00
Ginger .............................................................50
Hydriodic Acid .............................................65
Hypophos. Comp., Cloudy.............................65
Hypophos. Comp., N. F ................................ 80
Hypophos., U. S. P ....................................... 70
Ipecac ........................................................ 1.00
Iron Iod., lb. 62c...........................................90
Orange ...........................................................50
Rhubarb and Potass. Co................................ 80
Sarsaparilla Comp. ............. 95
Simple .............................................................25
Squill .............................................................. 55
Squill Comp..................................................... 90
Tar .................................................................. 60
Tolu ........  60
White Pine Comp...........................................60
Wild Cherry .......................  60
Yerba Santa Arom., N. F ............................. 75

TINCTURES
Aconite .......................................  1.55
Aloes .................................    1.40
Aloes and Myrrh...................   1.20
Arnica ........................................................ 1.30
Assafetida ................................................  2.05
Belladonna Leaves ..................................  1.05
Benzoin ............t ....................................... 2.00
Benzoin Co..................................................  2.25
Bryony ...................................................... 2.05
Calumbo ....................................................  1.55
Cannabis .................................................... 2.30
Cantharides ............................................... 2.55
Capsicum ..................................................  2.05
Capsicum and Myrrh................................  2.05

Pts. Gals.
Cardamom .....................................    1.25 7.50
Cardamon Comp. ....................................  1.15 6.90
Cinchona ..............  2.00 12.00
Cinchona Comp.......................................... 1.55 8.65
Cinnamon .................................................. 1.50 9.00
Citro Chloride Iron...................   85 5.10
Colchicum Root ........................   1.35 8.10
Colchicum Seed ...................................... 1.55 9.30
Colocynth .................................................. 1.55 9.30
Cudbear ....................................................  1.25 7.50
Digitalis ....................................................  1.55 9.00
Gambir Comp............................   1.35 8.10
Gentian ......................................................  1.15 6.50
Gentian Comp............................................. 1.25 6.25
Ginger, Double Strength.........................  1.60 10.50
Green Soap ..........................................   .75 3.75
Guaiac ........................................................ 2.05 12.30
Guaiac Ammon...........................................  1.75 10.50
Henbane ....................................................  1.25 7.20
Iodine ........     1.25 6.35
Iron Chloride ...........................................  1.35 7.00
Kino .....................................................   1.25 7.50
Larkspur ..................................................  1.65 9.90
Lavender Comp.......................................... 1.75 10.50
Myrrh...................   2.15 12.90
Nux Vomica ...........'.................................  1.35 6.85
*Opium Camphorated ............................. 1.25 4.75
Quassia .......................................................1.25 7.50
Rhubarb .........................................  1.55 9.30
Rhubarb Arom......................................   1.55 9.30
Sanguinaria ...............................................  1.40 8.40
Squill .........................................................  1.55 9.30
Stramonium ............................................... 1.25 7.50
Tolu .................................................. i ___  1.65 9.90
Valerian ....................................................  1.65 9.60
Valerian Am............................................... 1.65 9.60

MISCELLANEOUS
Antiseptic Powder ........................ lb. .75
Aromatic Castor Oil Red.................................50 2.40
Aromatic Powder ........................ lb. .80
Bashams Mixture ................  55 2.75
Benedict’s Solution .................... lb. 1.00
*Brown Mixture ...........................................50 2.40
Camphorated Oil ...........................................75 4.25
Chloroform Liniment.....................................75 3.50
Cold Cream ...................................lb. .50
Dobell’s Solution ......................................... 35 1.50
Donovan’s Solution ................................... 50 3.00
Fowler’s Solution ......................................... 25 1.50
Goulard’s Extract ......................................... 25 1.50
Javelle Water .................................   20 1.20
Liquor Aluminum Acet., N. F .......................35 2.00
Mixture Rhubarb and Soda.......................... 50 3.00
Soap Liniment ...............................................50 2.15
Solution Alkaline, Antiseptic, N. F ..............55 2.00
Solution Antiseptic, N. F ................................60 2.25
Sol. Cit. Magnesia, 1 doz.......... doz. 2.25
Sol. Cit. Magnesia, 3 doz.......... doz. 2.15
Sol. Cit. Magnesia, 12 doz.......... doz. 2.00

FLUID EXTRACT CASCARA
Arom................................................................. gal. $6.50
Arom................................................................... pt. 1.10

SEIDLITZ POWDERS 
Paper—10s

12 dozen ........................................................ doz. $2.25
6 dozen ............................................   doz. 2.30
3 dozen ........................................................ doz. 2.40

Less quantity .......................................... ...doz. 2.50
Bulk

Per 100 ........................................................ gro. $2.25
3s

3 dozen .....................................  doz. $0.72
Less quantity ............................................... doz. .80

Single in Envelopes
Per 100 .................................................................. $2.50

Gals. 
$ 6.30 

6.30 
4.20
4.50 
8.40
4.75
4.80
4.00
5.00
4.00
4.75
4.50
4.80
5.25
4.50
3.50
4.80
5.00
4.00
5.25 

13.00
5.60
6.00

8.75
11.00
11.00

6.00
7.50
7.50

3.50
3.75
3.75
2.40 
6.00
3.00
4.00
2.50
3.50
4.20
6.00
5.50
2.40
4.80
5.50 
1.35
2.80
5.40
3.20
3.20
2.25
3.25
4.00

9.00
8.40
7.20
3.50

12.30
6.00 

12.00 
12.60
12.30 
9.30

13.80
15.30 
12.00 
12.00
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Personal Points
Pertaining To Pharmaceutical People

NEBRASKA
B. R. Zastera of Howell has purchased the drug 

store of H. J. Hirsch at Talmage.
Mr. and Mrs. Paul Brinkman of Madison spent 

the week of October 6th in and around Omaha.
Frank Schwake of Nebraska City attended the 

Ak-Sar-Ben ball at Omaha last month.
A. M. Day, representative of the Coca Cola Com

pany for the past year, has resigned on account 
of ill health and will spend the next few weeks 
with his brother at Adel, Ga. We hope he may 
soon regain normal health and again be assigned to 
Omaha territory.

E. E. Stout of O’Neill was in Omaha several days 
last month calling upon local jobbers and visiting 
with his daughter, who is teaching in Omaha this 
year.

Ray Beaman, formerly at Yutan, is now conduct
ing Beaman’s Drug Store at Milford. We wish him 
success in his new location.

M. J. Douglas of Lincoln visited the Richardson 
Drug Company October 28th.

Mr. W. E. James, of the James Drug Company, 
Palmer,, after looking through one of the mail 
order catalogs, a large number of which had just 
been distributed in Palmer, addressed a circular 
letter to every family in his community and gave 
a comparison of prices on different items in the 
drug line, such as Glauber Salts, Copperas, Sulphur, 
etc., on all of which considerable money would 
be saved by purchasing from the local druggist. 
Mr. James, the author of this letter, has shown his 
home folks very clearly that it would be very fool
ish for them to send away for their requirements 
in the drug line. Mr. James is deserving of com
pliment and his letter is a good suggestion for 
druggists in other towns to follow. There is no 
doubt but that a great many goods are bought 
from catalog houses which could be purchased to 
better advantage in local markets. Tell your home 
people about it.

Mr. and Mrs. P. J. Hopkins of Ashland have re
turned from a pleasant three-weeks motor trip to 
St. Paul, Minn., and other northern points. They 
report a fine time.

James Silk, proprietor of the Hamilton Phar
macy, Omaha, is suffering from an attack of in
fluenza.

C. P. S. Tobin of Omaha recently moved into his 
new home at 137 South 35th' street.

The druggists of Otoe, Cass, Nemaha and Rich
ardson counties held a meeting in Nebraska City 
Monday, November 10th. Luncheon was given at 
the hotel, Mr. Fred Witt of the Schwake Drug 
Company acting as chairman. The meeting was 
well attended and matters of interest to the retail 
drug trade were thoroughly discussed at this con
ference. Mr. Clifford R. Weller of the Richardson 
Drug Company was a guest at the meeting.

The many friends of A. N. Gerecke, Holstein, 
will be sorry to learn that he is very seriously ill 
at the St. Joseph Hospital, Omaha.

The Sherman-McConnell Drug Store in the Lyric 
building, 17th and Farnam streets, was damaged 
by fire and water last month. Mr. McConnell put 
on a three-day sale, advertising everything at 50c 
on the dollar, and each morning there was a long 
string of customers waiting to gain admission.

J. F. McKinley of Leigh is visiting with relatives 
in Ohio.

Virgil Hiner, formerly of Gregory, So. Dak., is 
now with 0. E. Bullis at Norfolk.

T. G. Slater of Hordville visited the Richardson 
Drug Company November 10th.

Frank C. Nicholson, aged 62, well known Nebras
ka City man, died at the family home, Sixth street 
and Seventh avenue, October 16th, after an illness 
of several weeks’ duration. Asthma was the cause 
of death. His condition had been critical for sev
eral days and death was not unexpected. Mr. 
Nicholson was highly esteemed and leaves hundreds 
of friends who will regret to learn of his death.

IOWA
A. B. Patterson, formerly of Vail, has purchased 

the drug store of H. F. McGowan at Fonda.
The Taffe Drfig Company, Council Bluffs, have 

recently opened up a new store at the corner of 
Bryant and Broadway, which will be known as 
Taffe Drug Store No. 2. This is one of the best 
equipped drug stores in the central west—new fix
tures throughout, new fountain and new stock.

I, J. Talboy of Silver City has opened a new 
drug store at Pacific Junction. This is a good point 
for a branch store and we wish Mr. Talboy success.

The Ideal Pharmacy of Red Oak was entered by 
robbers Saturday night, October 18th. A quantity 
of narcotics were taken and some cash. The rob
bery was not discovered until the Sunday follow
ing by Mr. Erickson.

H. A. Workman of Grant is erecting a new store 
building just a few doors from his present location 
and expects to occupy the new quarters by Decem
ber 1st.

Levendahl Drug Company, Harlan, have just re
cently installed a new twelve-foot Liquid Carbonic 
Soda Fountain with automatic refrigerator, which 
they purchased from Richardson Drug Company.

Ray Wilson of Sac City has returned from a 
month’s stay at his farm in South Dakota.

A. B. Patterson, formerly located at Vail, has 
purchased the McGowan Drug Store at Fonda. He 
has already made a number of improvements and 
quite a few changes in the arrangements of the 
store and is quite well settled in his new location. 
We are glad to report that Mr. Patterson’s health, 
as well as that of Mrs. Patterson, is greatly im
proved.

C. F. Kehoe of Dort Dodge recently spent a 
week in northern Minnesota. He claims to have 
had some rare sport shooting pheasants.

Bretthauer & Ericson of Pomeroy are moving 
their store one block south. They have added some 
new equipment and are busy getting settled in their 
new location. The new building is a larger and 
more pleasant room and they will have a much 
better chance to display their fine stock of drugs, 
sundries, paints, jewelry, etc.

Druggists who attended the District meetings of 
the Pharmaceutical Association report a good at
tendance. These District meetings are becoming 
more popular each year and are the means bf 
bringing neighboring druggists in closer touch with 
each other and enables them to discuss problems 
of local interest as well as state and national af
fairs. Let us hope that the interest in these meet
ings gro.ws.

Mr. and Mrs. Emil Olander of Primghar spent 
several days in Sioux City during the recent East
ern Star convention. Mrs. Olander holds a high 
state office in the order.

Carl Rickman, formerly with Coor’s Drug Store 
at Onawa, is now with W. E. Schuyler at Danbury.
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WYOMING
Mr. F. A. Welty of Dubois spent several days in 

Omaha early this month and paid the Richardson 
Drug Co. a visit. Besides his drug and general 
merchandise business, Mr. Welty conducts the 
Welty Inn, which is the Oasis for all travelers in 
that territory. It is a very popular stopping place 
for parties going to and from Yellowstone Park. 
Anyone who passes up Welty Inn is missing some
thing which would be really worth while.

IDAHO
The Idaho Pharmaceutical Association held their 

eighteenth annual meeting in Boise on October 9 
and 10. The following officers were elected: Presi
dent, R. P. Cutting, Waiser; first vice-president, 
Charles Boring, Buhl; second vice-president, John 
E. Holmes, St. Anthony; third vice-president, A. E. 
Annis, St. Joe; treasurer, Glen S. Maddux, Good
ing; secretary, T. M. Starrh, Boise; assistant sec
retary, O. K. Nickerson, Boise. Pocatello was 
selected as the meeting place in 1925.

CREIGHTON COLLEGE OF PHARMACY NOTES
The Seniors held the first annual event of the 

social calendar when they entertained the Fresh
men at the club rooms of the Students’ Union. 
Professor E. R. Misner gave his famous presenta
tion of the play, “The Fortune Hunter,” which is 
so appropriate for an audience of pharmacists. 
Beigel’s orchestra furnished the music for the oc
casion.

Charles W. Bauer, Ph. C., of St. Anthony, Idaho, 
has been made a member of the faculty for the 
current year. Prof. Bauer was educated at the 
Universities of Idaho and Valparaiso and has been 
connected with the U. S. Steel Corporation in their 
control laboratories at Gary, Ind. He is an ex
perienced teacher and will devote his entire* time 
to the subjects of general organic and inorganic 
chemistry.

The Homecoming on October 25th was enjoyed 
by a goodly number of Alumni from far and near. 
Edmund Cahill and Raymond Peatrowsky came in 
from Illinois, John McKeon and Louis Kelly were 
among those here from South Dakota, while Orville 
Esher made the trip from Denver, Colo. Glenn 
Fritzler came up from Kansas, and Iowa and 
Nebraska were represented by scores of old grads 
back for a good time.

Phi Chapter, Phi . Delta Chi Fraternity, held a 
special meeting and initiation the night before 
Homecoming when many of the alumni members 
were given a treat in the form of an opportunity 
to assist in the initiation ceremonies.

The first term examinations were held during the 
week ending October 24th.

The graduate chapter of Kappa Psi Fraternity 
entertained at a dancing party at the Prettiest Mile 
Club on the evening of the 30th. Prof, and Mrs. 
Benson were chaperons.

Severin J. Walter, ’21, is planning to locate in 
his home state of Minnesota. Mr. Walter has been 
the proprietor of the Miller Park Pharmacy of 
Omaha during the1 past year.

The Senior Class has elected the following offi
cers: President, William L. Pratt, of Hoxie, Kas.;
vice-president, Robert Keyt of Omaha; secretary- 
treasurer, Gladys McCormick of Omaha; sergeant- 
at-arms, John Thuente of Minnesota. Ray Kopp of 
Chicago, 111., is the pharmacy member on the Board 
of Governors of the Students’ Union.

Phi Chapter, Phi Delta Chi Fraternity, enter
tained at a Hallowe’en party at the Castle hotel

on the 31st. Walter R. Williams of Beatrice was 
Chairman of the committee on arrangements.

About twenty of the lady graduates of the Col
lege of Pharmacy enjoyed a dinner at the Elks’ 
Home 'just before the Homecoming ball. It is in
tended to make this gathering of the Alumnae of 
the college an annual event. There are now a 
dozen ladies enrolled in the college.

MIDWEST LOOP OF AIR MAIL PLANNED WITH 
OMAHA HUB.

But More Traffic Is Needed to Assure Present 
Service.

If the air mail service doesn’t get more traffic 
of letters, the service, which is temporary, may 
have to stop next June, is the warning given by 
Carl F. Egge, superintendent of air mail service.

“The postoffice department would like tb extend 
the service of the air mail and congress will give us 
consideration but it all hinges on dollars and cents,” 
said Superintendent Egge. “The only way the air 
mail can stay is to get sufficient traffic and show 
congress by facts and figures that there is a real 
demand for ail mail service. A new route is now 
wanted to circle cities around Omaha, including Mil
waukee, St. Joseph, St. Louis, Chicago, Minneapolis, 
St. Paul and to Omaha.

“The headquarters of the most important division 
in the postoffice is in Omaha. It is the only branch 
of the department that has headquarters out of 
Washington. Since July 1, the time of inauguration 
of night air mail, 760,000 miles have been traveled, 
190,000 of which have been traveled at night. Two 
million letters have been successfully carried during 
this time. Monthly earnings have amounted to 
$60,000 so the air mail service is now able to return 
some of the money to the treasury that was appro
priated for the service.”

LAUNCH WAR ON RATS TO FIGHT PNEUMONIA 
PLAGUE

Dr. Pinto Suggests Barium Carbonate as Best Method 
of Ending Rodents’ Activities.

“Everybody kill his own rats,” is the slogan in a 
campaign inaugurated by Health Commissioner Pinto 
to prevent spread of pneumonic plague to Omaha.

“The danger is a real one,” said Dr. Pinto, ‘ ‘and 
the only way to play safe is to get rid of rats. Every 
householder and every business man should take im
mediate steps to kill all rats around their premises.” 

The best “killer,” said Dr. Pinto, and one recom
mended by the government, is Barium carbonate, a 
white powder. This powder should be mixed, one 
part to seven, with cornmeal or chopped meat, and 
placed where the rats can get it. It should not be 
touched with the hands, or the rats will not touch 
it. Mix it with a spoon, Dr. Pinto said.

“It would be very easy,” said Dr. Pinto, “for in
fected rats from Los Angeles, where the plague is 
now present, to be transported to Omaha aboard a 
fast fruit express. We must prepare for this event
uality by ridding the city of rodents at once.”

The city, Dr. Pinto said, has no funds with which 
to do the work, but he invited consultation and said 
men would be supplied to help if called for.

“If the plague gets a start,” he said, “ it will cost 
the city many thousands of dollars that will have 
to be raised to meet the emergency.”

An Iowa druggist’s wife recently secured a divorce 
from him because he failed to take her to the theatre 
occasionally.

What shall it profit a pharmacist if his devotion to 
long hours shall cost him his own wife?



DEALER HELPS

That Actually Do Help the 
Druggist Create Sales

//.POW DER
ĉleans whiten s-preservesj I « . your teeth

T hese H andsom e W all Cards, in attractive Colors, advertising the 
M cK  & R  line, are furnished the Druggist on  request. T h ese  Cards Sell 
G ood s  w hen Displayed. Size 11 x 2 1  inches.

WRITE US OR ASK OUR SALESMAN

RICHARDSON DRUG COMPANY
Western Distributors

OMAHA NEBRASKA



Are You Getting Your Share of the 
Sales on this Wonderful Product?
Every Druggist in Omaha Should Consider This Question
Mercirex is an outstanding sales success in Omaha. Repeat orders prove 

this— repeat orders coming in from every district! A re you getting your share 
o f  Mercirex sales?

Mercirex is advertised in Omaha newspapers every day! The strongest 
kind o f selling copy is used. Follow this advertising and you will readily 
understand why Mercirex has opened the purse-strings o f all the city.

Many druggists in Omaha were quick to realize the immense market 
that exists for a really effective skin treatment that is stainless, that is delight
fully perfumed, that leaves absolutely no trace to betray its use.

Mercirex is one o f the great contributions o f science toward the relief 
o f  the miseries caused by skin affections. It was tested thoroughly by physi
cians throughout the country before it was presented to the public o f  Omaha. 
It cleared up with remarkable rapidity the greatest variety o f skin ailments 
from blackheads to eczema.

Keep an adequate stock o f Mercirex on hand. Keep it well displayed. 
D on ’t overlook this money-maker. D on ’t forget that here is a product so 
inherently good that it cannot fail to please— and a pleased customer is a 
repeat customer, coming back to your store for everything you sell!

Y ou  can get Mercirex any time from the Richardson Drug Company o f 
Omaha.

THE L  D. CAULK COMPANY
MILFORD, DEL.

MERCIREX
Soap and Cream

Mercirex is Sold on a Money-Back Guarantee 
W e do the Guaranteeing!
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QUESTIONS AND ANSWERS
to Manufacturers

SEEKING PACIFIC COAST TRADE
Q. Where is the recognized, logical and natural distributing point for Pacific Coast 

Trading activities?
A. SAX FRANCISCO. :
Q. Where do such firms as Johnson & Johnson, Colgates’, Frederick Stearns, 

Upjohn, Eli Lilly, Parke-Davis, Sterling Products, Abbott Laboratories, Squibbs, 
Burroughs-Wellcome, Sharpe & Dohme, John Wyeth & Brpther, Inc., Goodrich Rubber 
Co., Davol Rubber Co., U. S. Rubber Co., Miller Rubber Co., National Licorice Co., 
Bristol-Meyers, Armour, Borden Sales Co., Emerson Drug Co., Pacific Coast Borax Co., 
Peroxide Mfg. Co., Arlington Chemical Co., S. M. Bixby, H. K. Mulford, Wilson Labora
tories, and all other principal manufacturers of drug store products, have their Pacific 
Coast Headquarters?

A. SAN FRANCISCO.
Q. How many Retail druggists buy from San Francisco Trading Center?
A. Twenty-five hundred.
Q. What territory does the San Francisco Trading Center cover ?
A. All of Central and Northern California, as far south as Santa Barbara and 

Bakersfield, and as far north as Central Oregon, all of Nevada, the Hawaiian Islands 
and the Orient.

Q. Is there any other trading territory in the Western States serving more retail 
drug stores than San Francisco?

A. No. The San Francisco and Alameda County Pharmaceutical Associations are 
among the five largest organizations of retail druggists in the U. S. A.

1. THE STIRRING ROD, published in San Francisco, is the only independent 
retail drug journal absolutely guaranteeing by sworn statement a complete 100% paid 
circulation to every druggist in this trading territory.

2. THE STIRRING ROD IS THE ONLY INDEPENDENT DRUG JOURNAL IN 
THE UNITED STATE ABSOLUTELY GUARANTEEING REACHING fi,500 DRUGGISTS 
MONTHLY IN THIS GREAT TRADING TERRITORY.

3. THE STIRRING ROD IS THE OFFICIAL ORGAN OF SAN FRANCISCO, 
ALAMEDA, CENTRAL AND NORTHERN CALIFORNIA DRUGGISTS’ ASSOCIATIONS, 
HAVING BEEN STARTED BY THE SAN FRANCISCO ASSOCIATION AS A MONTHLY 
BULLETIN OVER FOURTEEN YEARS AGO.

4. THE STIRRING ROD IS THE OFFICIAL ORGAN OF THE ALLIED DRUG
TRAVELLERS OF CALIFORNIA, AN ORGANIZATION OF OVER 250 TRAVELING 
DRUG SALESMEN. * :

5. THE STIRRING ROD IS THE ONLY DRUG JOURNAL IN AMERICA WITH A 
MERCHANDISING TRADE EXTENSION CLUB HAVING A MEMBERSHIP OF OVER 
500 DRUGGIST-MEMBERS AGREEING TO CO-OPERATE AND CREATE GREATER 
SALES OF ADVERTISED PRODUCTS.

6. THE STIRRING ROD is the only drug journal in the West with a high-grade 
registered pharmacist and traveling drug salesman in charge, personally calling on 
the trade in behalf of its advertisers’ ; products.

7. THE STIRRING ROD is the only independent drug journal on the Pacific Coast 
publishing a complete monthly revised price list to the trade.

8. THE STIRRING ROD has in its files a great many unsolicited letters from such 
firms as the Clinical Laboratories, Othine Laboratories, Dr. C. H. Berry, Walter Jan
vier, Inc., Langley & Michaels Co., Owens Bottle Company, Fredrick Stearns Co., 
Goodrich Rubber Co., and many other Eastern and Western Companies, testifying to 
the service rendered by our Merchandising Service Department.

Write for sample copy.

THE STIRRING ROD
SIDNEY J. WOLF, Publisher

SAN FRANCISCO, CALIFORNIA417 Hearst Building
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WRITE TOUR CONGRESSMAN NOW.

If You Want to Drive Pro -Price-Cutting Manufacturers 
Into the Open, Get Behind the Kelly- 

Stephens Bill.
Far-seeing and straight-thinking cigar manufac

turers, aroused by spectacles of shameless price- 
cutting, such as that seen in Boston, are beginning 
to take a keen and sympathetic interest in the en
deavors of The Tobacco Leaf to purge the industry 
of that industrial evil.

No less than three have approached The Tobacco 
Leaf during the past few days, expressing a con
viction that at least one manufacturer in Boston 
and possibly others in other cities, are encouraging 
the cutting of prices on their brands by giving an 
inside price to one of the large chain store operators, 
and expressing also the conviction that right-minded 
manufacturers, having the interest of the retailer and 
jobber and the welfare of the industry at heart, 
should be given some instrument by which they may 
legally prevent the cutting of prices on their brands.

The Tobacco Leaf has frequently and persistently 
called the attention of its readers to the fact that 
there are several bills that have been introduced into 
Congress with exactly this object in view.

There is the Kelly-Stephens bill, officially known 
as H. R. 11, and the Merritt bill known as H. R. 
13494. Then there is the Wyant bill, H. R. 5088, 
which combines and features both of the foregoing, 
and the Williams bill, H. R. 6531.

Each of these measures differs from the others in 
some particulars, but any of them, if enacted into 
law, would give the manufacturer of any trade- 
marked article the right to fix the resale price, and 
would make it unlawful for anyone to retail the 
product at any other price.

Of course, with the passage of any of these bills, 
it would be optional for each manufacturer as to 
whether or not to avail himself of the law’s protec
tion against the slaughtering of his brand. It would 
still be possible and legal for him to encourage the 
resale of his product at cut prices if he chose to do 
so.

But he would have to do it in the open.
There would have to be a show down.
When hundreds or thousands of square-dealing 

retailers would come to him and implore him to save 
them from ruin by stopping the slaughtering of his 
brand by a price cutter, he could not say as he now 
says, “ I can’t help it.”

There could be no more evasion.
Such a law, while not legally compelling a manu

facturer to do anything, would morally force him to 
declare himself. It would place him in a position of 
taking one side or the other. He would have to 
openly align himself, either with the few trade de
moralizing price-cutters or with the 500,000 dealers 
who expect and require a living profit as their com
pensation for placing merchandise in the hands of 
the consumer.

Under the Williams Bill, and under the Merritt 
Bill, a manufacturer has merely to designate the 
retail price and terms of settlement and they must 
be adhered to.

Under the Wyant Bill, and under the Kelly- 
Stephens Bill, he may file his schedule of retail 
prices at Washington—in the former bill with the 
Secretary of Commerce, and in the latter with the

Federal Trade Commission—and thereafter the mer
chandise cannot be resold at any other prices with
out violation of the law.

One of these bills ought to be passed by Congress 
this winter.

This paper inclines somewhat more to either the 
Merritt Bill or the Kelly-Stephens Bill, chiefly be
cause they have already attained some headway and 
have been heartily endorsed by many organizations 
and public leaders.

Either of these can be passed if the retailers of 
the country will get behind them and show Congress 
that they are interested. This paper urges its read
ers to write their representatives and senators re
questing favorable action on eith6r the KELLY- 
STEPHENS BILL or the MERRITT BILL.—The 
Tobacco Leaf.

ARE YOU BOOSTING THE CIGAR GAME OR ARE 
YOU BOOTING IT?

There are a great many ways in which the cigar 
business may be boosted and there are some ways 
in which it may be booted. The dealer may take 
his choice. One way to boost it is to talk cigars; 
one way to boot it is to tell all the customers how 
many smokers have given up the cigar for the 
cigarette.

The dealer is forever deploring the fact that the 
cigar has been forced to give way to the cigarette, 
yet he is very apt to tell the customer that the 
cigarette is getting the upper hand whenever the 
matter of business progress is being discussed. He 
has to sell them both, but he regards his cigar trade 
as a mainstay without which he would have to close 
up the shop.

Yet we’ve heard him talk for five minutes at a time 
regarding the swing away from the cigar that has 
been going on for a number of years past. That’s 
what we’d call putting the reVerse English on box 
sales. It’s crabbing your own game with a 
vengeance. Y • ■ 1

WATCH YOUR MOISTENERS
Now that warm weather is over and artificial 

heat going on in most stores, it is time to give very 
serious consideration to the show case and wall case 
humidifiers or moisteners.

Failure to keep a critical eye on them from now 
until warm weather breaks next spring means the 
difference between well-conditioned cigars and cigars 
in bad shape. It also means the difference between 
having satisfied customers who will stay with you 
and dissatisfied ones who will leave you. You can
not give too much attention to your moisteners and 
your stock should be watched very closely all of 
the time after you put them in. Too much moisture 
will ruin your cigars just as quickly as too little. 
Don’t overdo it, but by the same token don’t under
do it. Constant attention and examination of stock 
is necessary. Keep it just right. Again, watch your 
moisters.—Tobacco Record.

NEAT WHAT!
“What in the world has happened to my meer

schaum pipe, Maria?” demanded the long-suffering, 
husband. “Why, dear,” responded the efficient wife, 
“I saw it was getting stained and discolored, so I gave 
it a coat of white enamel.”—Waterbury American,
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DO YOU SELL PIPES OR JUST KEEP THEM?
So many dealers figure that selling pipes requires 

haErdwork, and as they work with the least resistance, 
are perfectly satisfied to handle and push only mer
chandise which requires very little talk and very 
litflfe profit.

Dealers who work with this idea in mind, do not 
progress very far. That old saying, “The Lord hates 
a Coward,” is true in business. If you are afraid 
to take a chance and continue in the same old way 
year after year you will not progress, and you will 
soon find yourself slipping backward. It is an old 
saying and a true one, that no one ever stands still. 
You either go forward or backward.

To which class do you belong? Is your business 
going ahead? If not, there must be a reason. Are 
you taking advantage of the tremendous increase in 
pipe sales, or are you satisfied to let your competitor 
grab the cream of the tobacco business, the real 
end of the business that shows you a handsome 
profit, and where price cutting is unknown?

For the average retailer to handle pipes success
fully, he must carry a complete stock, which should 
be continually displayed prominently to attract the 
eye, for this creates a desire. The stock should be 
well kept, pipes should be cleaned often and goods 
kept in good order.

Some dealers say, “I carry pipes but don’t sell 
many.” You look around the store and you can’t see 
them. They are hidden under the counter. This 
dealer is waiting for the customer to ask for a pipe. 
Can you imagine a salesman going out to sell pipes 
and pot showing samples? I can see him sending 
in..weather reports and few orders.

Here is a dealer who says he doesn’t do much pipe 
business, and when you look at his stock, you are 
not surprised. The pipes look like they have been 
on his counter for ten years. All you see is dust 
and dirt.

You can’t get something for nothing. If you are too 
lazy to keep your stock clean, you cannot expect to 
get real business. Watch the live progressive dealer.. 
He is continually changing his window display, and 
his windows are always attractive.

His stock is kept complete and up-to-date. He 
is constantly polishing his pipes during the slack 
hours, and when a customer even as much as glances 
at the showcase, this dealer has a pipe in the pros
pective hand before he can say a word.

A salesman who is scared to death if a customer 
asks him a question about pipes, and is uncertain 
what answer to make, is sure to fall down on this 
sale. Keep informed about how a pipe is made, and 
the main facts about manufacturing pipes, so that 
you can intelligently answer you prospect.

Any pipe salesman will tell you what you should 
know if you ask him, and don't be afraid to ask ques
tions. If. you are asked a question, never answer “I 
don’t know.” You immediately lose the confidence 
of the customer. Allow the customer to hold the pipe 
in his hand, and don’t show him too many shapes 
at .one time or you will confuse him.

Every man has a preference for a certain style, and 
even if you disagree with him, don’t argue. The 
style ,he shows a preference for, is the best selling 
one you carry, otherwise you will be told he will 
think it over. Odd shapes are now in great demand. 
This is due to the fact that a real pipe lover wants 
several pipes, and each pipe must be a different 
shape.

Just recently I talked to a dealer who has a very 
high class cigar store, and finally induced him to 
make a big display on a certain new pipe we were 
bringing out. At first he was afraid the price was 
too cheap, but I explained he would sell several 
gross in a short time provided the pipes were fea
tured and the proper sales talk given to the customer.

On the first day of the sale he sold over a gross, 
He had customers come in who bought from three 
to six pipes each. The sales have been great every 
day since, and I have had to cable to London to rush 
more pipes to him. This dealer did not cut prices, 
he made over 100 per cent on his sales. It was the 
featuring in his window, and the sales talk, that did 
the trick.

If you want further proof of the popularity of the 
pipe, notice the advertisements of the large clothing 
houses. Nearly every picture shows the man smoking 
a pipe.

It only goes to show how little some dealers keep 
posted, when the clothing manufacturers can see 
further ahead in an outside business than the deal
ers themselves.

In closing, let me call your attention to the holiday 
season approaching. Are you going to secure your 
share of this year’s pipe business? If you are, start 
today.—Sam Zinberg, United States Director of 
Sales, House of Comoy, Inc.

IT’S THE SAME OLD STORY ABOUT HOLIDAYS
The holiday buying season is upon us. There will 

be a whole army of dealers who, as usual, have doped 
it out that the Christmas season isn’t going to be 
very big and, acting upon that idea, th6y will refrain 
from getting their stock until about the time when 
the smokers are beginning to wonder what to get 
their friends for presents. Then they’ll get busy— 
when it’s too late.

Perhaps the cigar business for the tail end of the 
year will be far ahead of most other years and, per
haps, it won’t be any thing of the sort. Not being 
sure about it ourselves, we make no predictions. But 
we know one thing positively and that is that the 
number of dealers who are to get left out in the 
cold this year is going to be larger than it should be 
■—unless they change their buying methods.

It’s the same old story.

We are sometimes asked why it is that cigarette 
butts go out immediately when thrown into a 
SMOKADOR and why no smoke is seen at the top. 
It is because the container is gas tight. The tube 
screws on with fine threads, and flat surfaces are 
drawn together. Lighted matches, burning cig
arettes, cigars, etc., burn up some of the oxygen in 
the base, thus forming carbon dioxide, a gas heavier 
than air, which will not support combustion. The 
gas and fumes stay in the base. Try it. Throw a 
lighted match and a burning cigarette or two into a 
SMOKADOR and anytime thereafter unscrew the 
tube. You will find the smoke and fumes in the base.

The Cigarmakers’ strike at Tampa has been set
tled, most of the men returning to work on a 25 
per cent increase in wages. The strike coming at 
this season of the year, has seriously interfered 
with the shipment of holiday packages.

If this is good for the retail tobacconist, would it 
not also1 be good for the druggist?

The sale of Cuesta Reys is showing an unusual 
steady growth.

“What birthday present are you going to give your 
husband?”

“Oh, a hundred cigars.”
“What did you pay for them?”
“Nothing! For the past few months I have taken 

one or two from his box daily. He has not noticed 
it, and will be delighted with my tact in getting the 
kind he always smokes.”—Tit-Bits.



It Will Pay You to Order Early

CUESTA REY— Made

Predilectos .........
Panetela Fina .. .  
Commanders, tins 
Knickerbocker . . .
Queens ................
Cabinet Royal . . .
Favorita..............
Reyes ..................

W H ITE HEATHER
Killicrankie .. 
Scotia Perfecto 
Caledonia ___

Panetela . 
Aristocrats 
Presidents

SAN TELMO
Pastora Corona ..................... .
Pastora Corona .........................
Pastora Corona, tins ..............
Pastora Detroiter ......................
Robert Bacon, Junior ..............
Robert Bacon, Rothchild .........
Robert Bacon, Brevas ............
Robert Bacon, Brevas .............
Robert Bacon, Perfecto Grande 
Robert Bacon, Perfecto, foil ..
Wellerette,presidents .............
Wellerette, Presidents .............
Wellerette, foil .........................
Wellerette, Invincible, tins . . . .  
Wellerette, Londres, tins .......

MISCELLANEOUS
El Dallo Invincible. 
Hunter Invincible .. 
Hunter Invincible .. 
Marca Rica Perfecto, 
De Soto Corona, tins

RICHARDSON DRUG COMPANY, Omaha

O M A H A  D R U G G I S T



Smoking Tubes
The Smokador Smoking Tube is both a 

novelty and a utility. It is “taking all over 
the country.” No doubt you have seen it, 
or pictures of it, in the movies or picture 
sections of your Sunday paper. Smokador 
Smoking Tubes add delight to cigarette 
smoking, which implies not only gratifica
tion but convenience and comfort, too. The 
smoker may be idling away the time in 
dreamy thoughts, lounging with a book or 
paper, whizzing along at the steering wheel, 
or working intently at his desk—doing what
ever he may, but enjoying his cigarette at 
the same time.

Give your customers a chance to buy 
Smokador Smoking Tubes—a quality product. 
The tube is covered with beautifully colored 

The inside is treated<i ii n "y' tightly-woven silk,
chemically so as to obviate the necessity of cleaning.

We are making a get-started offer of one dozen Smokador Smoking Tubes, including 
a counter display container, for only $9.00, postage prepaid.

Order your first dozen of Smokador Smoking Tubes now. Let this counter-display- 
salesman make you 100% profit.

SM O K A D O RAshless Ashstand
Can’t tip over

Here is a piece of merchandise 
that really “stops” customers because 
it is so different from other ash stands. 
Just note these features: Can’t tip—
rights itself; tray empties down hol
low tube into bowl—no ashes and 
butts to be blown around; gas-tight 
bowl confines debris and odors—no of
fensive smells.

Smokador sells to both men and 
women. It appeals to women for the 
home because ashes and butts imme
diately drop out of sight and smell. 
It helps keep the house clean, and it 
removes the danger of burning tables, 
rugs and floors. But whether in the 
home, office, club or hotel, the features 
of Smokador always appeal. It is not 
only practical and beautiful, it is 
scientifically constructed. That’s why 
the base traps the odors.

Price $10.00 each. Send us your 
order today.

The Smokador 
Ashless Ash- 
stand is safe, 
sane, practical 
and a necessity 
wherever an 
a s h s t a n d  is 
now used.

RICHARDSON DRUG COMPANY, O M AH A  
Western Distributors
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3 of the Nations 
Greatest Brands

Cigars,  each a 
distinctive shape

All of Fine Quality and are Backed 
By Our Guarantee

Hunter
Invincibles
F ifty  in W o o d  and 25 in 
R ou n d  T ins, per thous
an d ....................$35.00

De Soto Marble 
Head Corona Fif
R ou n d  C edar L ined T ins 
thousand ..............................$31

Marca Rica
A  F ull P erfecto , 50 in 
W o o d  and 25 in Square 
T in s, per M  $35.00

MilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllH

I  1 1
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Clear Havana Cigars
MADE IN BOND

r;y,'c(V’ "'W

MADE IN TAM PA— ;OF THE FINEST IMPORTED CUBAN  
TOBACCO; BY|SKILLED|CUBAN W ORKM EN  

USING THE FAMOUS SPANISH  
HAND METHOD

CUESTA, REY &  CO HAVANATAMPA

Richardson Drug Co., Distributors
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RICHARDSON DRUG. CO.

CIGAR AND TOBACCO DEPT
We Aim to Furnish the Best Cigars from the Best Factories in America v 

tilt All Taxes Paid

Cigarettes.CUESTA, REY AND COMPANY, Tampa, Florida. 
Made in bond, Tobacco imported from Cuba exclu
sively. Spanish hand method under U. S. custom 
supervision. Each box of Clear Havanas bears the 
white Government guarantee stamp.
Cuesta, Key—Cuesta, Key & Co., Tampa, Fla.

No. In Price 
Box Per M

Concha Fina ............................................50 $ 77.00
Panatela Fina .....................    50 95.00
Predilectos . . . . ................  60 95.00
Commanders, Tins ........................ . . . . .  50 95.00
B. Panatela ............      50 100.00
Belvedere ........................   60 100.00
Knickerbocker ...................... . . . . . . . . . 5 0  115.00
Cabinet Royal ..........................................50 135.00
Favorita ................................................... 50 135.00
Queens ...................................................... 50 140.00
Reyes ........................................................ 25 190.00

White Heather—Cuesta, Key & Co., Tampa, Fla.
Killiecrankie ........       50 115.00
Ben Nevis . . . . .......  50 130.00
Scotia Perfecto .......................................25 135.00
Caledonias ................................................25 190.00

Cuesta, Bey—Unbonded
Classic Marine, tins............................ ...50 59.00
Cu-Rey Aristocrats .....................   50 75.00
Ou-Rey Panetelas ..................   50 75.00
Cu-Rey Brokers ................................  50 95.00
Cu-Rey Presidents ...................................50 115.00
Cu-Rey Belmont .........................   50 115.00

Robert Bacon
Junior (5 in fo il)..........................  100 37.50
Rothchild <13 top) ................................... 50 75.00
Panetela ...........................................  50 75.00
Brevas ............................ , .......................50 75.00
Pullman Bouquet..... ...............................26 95.00
Perfecto Grande .......................................50 95.00
Perfecto (Foil) , ........................................50 112.00
Merchants ............................  25 115.00

Wellerettes
Londres ..................................................... 25 68.00
Invincible ..........................   25 58.00
Presidents ................................................50 58.00
Foil (Cuban) ............   50 58.00
Pan»t Regalia ...........................................50 58.00

Miscellaneous
No. In Price 
Box Per M

Pastora Corona, wood and tins............  50 75.00
El Dallo Invincibles.................   5 59.00
El Dallo Invincibles...............................  50 58.00
Hunter, Tins ........................... ; . .  * . . . .  10 35.00
Hunter, Tins ...........................  25 35.00
Hunter ....................................................  50 35.00
Marca Rica, 5 in foil package................ 100 35.00
Marca Rica, Tins.....................................  25 35.00
Marca Rica, Banded............................., 50 35.00
De Soto, Tins..........................    50 35.00
George the Fourth...... .......................... 50 35.00
Francis Wilson ...................................... 100 33.00
La Insular Panetelas..............................  50 35.00

111 Cigarettes..................... $ .99
Lucky Strike ..................... 6.45
Fatimas .............................. 8.00
Camels .............. ......... . . . . 6.40
Spur ..................................... 6.26
Chesterfields ....................... ...........M 6.40
Piedmonts ........................... 6.40
Omars ....................... too
Murad .................................. 16.00
Melachrino No. 9 ............... ...........M 10.00
Richmond St. Cuts ........... 10.00
English Ovals .................... 10.60
Pall Mall ............................ ...........M 21.00
Pall Mall, round ................ ...........M 19,50
Phillip Morris ........... 20.00
Herbert Tareyton ............. 10.50
Blue Boar ........................... 6.00
Strollers .............................. per doz. .96

Cigarette Papers, Etc.
Riz La Croix, 5c.................. .48
Midland Cigar Lighters . . . 15.00
Evemice Match Machine .. 6.60
No. 1 Eletrohume ............. 30.00
Cigar Box Lid Holders___ .75

SMOKING AND CHEWING TOBACCO.
Prince Albert, 16c tin....... $ 1.53
Tuxedo, 12c tin................... 1.16
Lucky Strike, 16c tin....... 1.53
Velvet, 17c tin.................. . 1.53
Edgeworth Ready Rubbed, 1 7 c .... . . 1.55
Edgeworth Ready Rubbed, 35 c ......... 3.55
Edgeworth, 2-oz................. 1.90
Edgeworth, 4-oz................., 3.80
Edgeworth, 16-oz. tins.... 14.50
Bull Durham, 2 bags for 15c............. .78
Union Leader, 10c tin....... .96
Piper Heidsieck, 10c fo il.. ,97
Piper Heidsieck, 20c foil.. 1.92
Boot Jack, 15c foil........... L45
Maritana, 15c foil.............. 1.44
Gravely Superior, 10c foil. U W
Climax, 10c .................. ..... .96
Climax, smooth, 10 plugs.. ,74
Masterpiece, 9 plugs........... .41
Horseshoe ...................... ......... lb. ,74
Star .................................... ......... lb. .74
Cherokee ........................... :96
Stud .................................... .48
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Big PIPE Deal
with

Union Leader Redi-Cut
$1.00 Humidors

For a limited time, U N IO N  L E A D E R  Redi-Cut $1.00 Humidors 
will be packed in shipping containers holding:

y2 Dozen $1.00 Humidors UNION LEADER Redi-Cut Tobacco 
y2 Dozen Assorted Genuine Briar Pipes

The kind of pipe that regularly sells for at least 50c each
- ■ : ' ’ ’ ‘ •

The Humidors will be billed at the regular price o f  $9 .60  per dozen.

The pipes are packed G R A T I S  so as to enable the retail dealer to 
give one o f these genuine Briar Pipes Free to the consumer with the sale o f 
each $1.00 Humidor U N IO N  L E A D E R  Redi-Cut Tobacco.

A n  attractive illustrated window poster announcing the deal is packed 
in each shipping container o f  one-half dozen Humidors, so the retailer can 
put the deal immediately into effect.

A s our supply o f  pipes is limited, we advise the early placing o f  your 
order to cover your requirements o f U N IO N  L E A D E R  $1.00 Humidors 
with Briar Pipes gratis. Orders will be filled in rotation as received, until 
our stock o f pipes is exhausted, at which time the offer will be automatically 
discontinued and any unfilled orders for U N IO N  L E A D E R  Redi-Cut 
Humidors will be cancelled unless reinstated by you to be filled without gratis 
Briar Pipes.



O M A H A  D R U G G I S T

TRAVELERS’ OMAHA ADDRESSES.
C. Ellis Nichols.............................. 5015 Webster St.

Phone Walnut 2017.
Representative Sharp & Dohme.

C. J. Caswell.................................... 911 North 49th St.
Phone Walnut 5582.

Representative Eli Lilly & Co.
J. E. McCartny.......................................................Castle Hotel

Representative Colgate & Co.
J. V. Miller.............................................Sanford Hotel

Representative Johnson & Johnson.
Irving McEwen.............Sanford Hotel, P. 0. Box 333

Representative Bauer & Black.
C. H. Shults..................................................Wellington Inn

Representative Horlick’s Malted Milk Co.
W. W. Kendall................................   Loyal Hotel

Representative Chas. E. Hires Co.
J. H. Lindbeck..............................................Wellington Inn

Representative Detroit White Lead Works or 
Rogers Paints and Varnishes

C. W. Rice................ 17 Chiodo Apt., 2552 Marcy St.
Representative Liquid Carbonic Co.

W. S. Birdsall..................................................... Carlton Hotel
Representative Jno. Wyeth & Bro.

M. W. Sperry.............................. Apt. 122 Drake Court
I*' Phone Jackson 2440 

Representative Wm. S. Merrell Co.
W. B. Oden.............Bransford Hotel, 209 So. 33rd St.

Representative Parke, Davis & Co.
A. D. Anderson......................................P. O. Box 1264

Representative Welch’s Grape Juice Co.
H. N. Legge.............................................. Hotel Conant

Representative Squibb & Sons.
G. E. Bowles........................................................... Hotel Conant

Representative Frederick Stearns Co.
A. C. Walker........................................... 225 Park Ave.

Representative Coors Malted Milk Co.
Ira B. Hull............................... 2453 Crown Point Ave.

" Phone Kenwood 0461 
Representative Richard-Hudnut Co.

W. F. Ottmann.............................. ........ 2425 Mary St.
Phone Kenwood 3634.

Representing H. K. Mulford Co.
H. B. Cole......................... ........ ......... El Beudor Apt.

Representative L. D. Caulk Co.
Representatives Richardson Drug Co., Omaha, Neb.
C. K. Weller....................................... 1907 Spencer St.
J. W. Fisher................................. ........ 5019 Burt Stv
Robt. Van De Ven.................. ........ . 2209 Jones St.
H. D. Verpoorten.. .126 W. Broadway, Council Bluffs
A. R. Marcotte................................ L .2462 Harney St.
W. F. Morris......................................2427 Spencer St.

Special Tanlac Representative.

F O R  SA L E

Want to Sell? Want to Buy? Want to Exchange? 
Business Offers. Help Wanted. Positions Wanted. 
Address Service Department, Omaha Druggist.

FOR SALE—Doctor’s practice, equipment, drug 
store and fixtures for $3,600.00; less than invoice. 
Located on paved road, forty miles from Omaha. 
High School, twenty-four hour electric service. 
Collections 98%. No competition in either line. 
State University fifty miles. Town five hundred. If 
interested write C. E. M., care Omaha Druggist.

FOR SALE—Iowa Drug Store located in city of 
10,000 population. Stock, $85,000.00; Fixtures, 
$3,500.00. Yearly sales over $30,000.00. Will dis
count for cash. No trades. Write N. B. P. care 
Omaha Druggist.

FOR SALE—Only Drug Store in Wyoming town of 
600 people, located on mail line of C. B. & Q. R. R. 
It is in the heart of numerous oil wells. Stock and 
fixtures at invoice price which is estimated to be 
about $5,500.00, cash or terms. Building rents for 
$30.00 per month which includes a Delco light plant 
which furnishes light for the store and for several 
neighbors for which they pay the drug store owner 
$10.00 per month. The store building is frame. If 
interested address R. B. V. care Omaha Druggist.

FOR SALE—Drug Store in well improved, rich 
farming community in east central Nebraska. Nyal 
Eastman and Brawner Hog Cholera Serum Agencies. 
Stock and fixtures invoice $6,500.00. Low overhead; 
good trading point. Population 1,200. Mostly cash 
business. Good proposition if taken soon. Also 
will sell modern 8-room bungalow. Wish to sell on 
account of health. Address A. B., care Omaha Drug
gist.

FOR SALE—Holcomb & Hoke Pop Corn Machine, 
electric, with Peanut Roaster attachment. Never 
been run a great deal and is in good shape. If in
terested, write H. A. R., care Omaha Druggist.

M ISC E L LA N E O U S

WANTED TO EXCHANGE—Mulso, a perfect water 
softener, bath*powder and grease eater, $4.00 a dozen, 
for other merchandise including patents, proprie
taries, sundries, etc. Pollock & Company, Columbus, 
Nebraska.

SPECIAL ATTENTION—If you want to sell your 
drug store, or buy one in any state, or want any 
kind of position, or need any kind of employe, or 
need a Doctor, Dentist or Veterinarian, write F. V. 
Kniest, R. P., Peters Trust Bldg., Omaha, Neb. Es
tablished 1904.

The Postum Cereal Company, Inc., of Battle 
Creek, Mich., announce the appointment of -Newell 
H. Hargrave in charge of the sales of Postum 
Cereal Company’s new product, Malted Grape-Nuts.

Mr. Hargrave was formerly president of the Dolly 
Varden Chocolate Company of Cincinnati, and is 
well known in confectionery and drug circles. He 
is an enthusiastic worker in various trade associa
tions and at one time was president of the Central 
Candy Club, the membership of which comprises 
manufacturers of Ohio, Indiana and Michigan. He 
was also president of the Cincinnati Candy Asso
ciation, made up of manufacturers, jobbers, whole
salers and retailers.

Mr. Hargrave brings to the Postum Cereal Com
pany a wide experience and merchandising knowl
edge that will be of great value in merchandising 
Malted Grape Nuts. Prior to assuming the presi
dency of the Dolly Varden Chocolate Company, Mr. 
Hargrave was general manager of the H. & S. 
Pogue Company of Cincinnati.

Mr. Hargrave is a graduate of Yale University 
and was a member of the class of 1902. He was 
captain of the Yale track team and a competitor 
in early international meets. He was one of the 
first men to run one hundred yards in 9 4/5 seconds.

“Can you prove that this hair restorer is good?” 
asked the customer. \ ; \;

“See that clerk by the sponge case?” asked the 
proprietor. “Yesterday he pulled the cork out of 
a bottle of this hair tonic with his teeth. Today 
notice he has a mustache.”—Exchange.
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Fram ed M irrorsREAL HOARHOUND
Thomas Brand Hoarhound 

Extra Strong For Wedding Gifts, Presents, Etc.
The Finest Line in the West 

Ask for copy of Mirror Catalog MPittsburgh Plate Glass Co.
OMAHA

EXTRA s t r o n g

NEW ADVERTISING MATTER 
BEST PACKAGE IN THE WORLD

Manufactured by
CANDY BROS. MFC. CO.

St. Louis, Mo. *

Carried in Stock by 
Richardson Drug Company, Omaha

Giving
EaseErgoapiol (Smith) 

Protective Mark
Especially efficacious in Whooping 
Cough, Croup, Bronchites, Asthma 

and Sore Throat.

1 Dozen at $3.50 per doz. 
and one-sixth dozen Free.
3 Dozen at $3.50 per doz, 
and One-half dozen Free.
5% discount on 3 Doz. Lots

Ergoapiol (Smith) capsules bear on the in
side of each capsules the letters M. H. S.
These letters are not visible from the out
side, but they are plainly discernible in the 
gelatine when the capsule is cut in half.
This method of marking Ergoapiol (Smith) 
now offer absolute protection against any 
imposition in the use of a spurious or fraud
ulent product.
Ergoapiol (Smith) is to be had only in'pack- 
ages of twenty capsules each. It is not un
der any circumstances supplied in bulks or 
other form.

RICHARDSON DRUG COMPANY
Omaha, U. S. A. , .MARTIN H. SMITH & CO

NEW YORK, N. Y.
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McKesson & Robbins 1
Ask Our Salesmen for Special Offerings—  S 

Free Goods, Advertising, Etc. jjj

Full gross lots, one item or assorted, less 10% discount, in addition to Ej 
free goods. Ask about the M cK  & R Dealer Helps and 'W indow  Service. 5 
W ith each order attractive selling helps are included. S

SPECIALTIES and H E A L T H  H ELPS  |
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McKesson  & b o b b in s  s p e c ia l t ie s  and  
h e a l t h  h e l p s .

Albolene Atomizers .......................................doz. 10.00
Albolene, Liquid (Russian)—4-oz. bottles. . doz. 2.50 
Albolene, Liquid (Russian)— 16-oz. bottles.doz. 8.00
Albolene, Solid %-lb. dec. tins........... .....d o z . 4.00
Albolene, Solid, 1-lb. dec. tins..... .............. doz. 6.00
Albolene Spray Solution— 4-oz. bottles... .doz. 4.80 
Albolene Spray Solution—16-oz. bottles. . . .  doz. 18.00
Ammonia Violet— 8-oz...................................doz. 1.50
Ammonia Violet—12-oz. ..............  doz. 2.00
Analax, 15c size ( 9 pastilles).....................doz. 1.20
Analax, 30c size (25 pastilles)...................doz. 2.40
Analax, 100s (Dispensing).............................doz. 8.00
Analgesic Balm, tubes, small...................... doz. 1.50
Analgesic Balm, tubes, large...................... doz. 3.00
Aspirin Tablets, 5 gr. dec., tins of 12....... .doz. .75
Aspirin Tablets, 5-gr. s. c., bottles 25s-----doz. 1.30
Aspirin, Tablets, 5-gr. 100s .......................... doz. 2.75
Aspirin Tablets, 5-gr. 500s ............................ea. .90
Aspirin Tablets, 5-gr. 1000s ............................M 1.50
Bay Rum, Imported, 4-oz. bottles.................doz. 3.00

(2-gr. Quinine to Ounce)
Bay Rum, Imported, 8-oz. bottles.................doz. .4.50

(2-gr. Quinine to Ounce)
Bay Rum, Imported, 16-oz. bottles....... ....doz. 7.00

(2-gr. Quinine to ounce)
Beef, Iron and Wine, N. F., 7%-oz. bottles, doz. 4.50 
Beef, Iron and Wine, N. F., 14-oz. bottles, .doz. 8.00
Benzoin Camphor, Essence, 3-oz...................doz. 3.50
Blood Remedy, 16-oz. bottles, ctns............. doz. 7.50
Bronkies, dec. tin b o x . . . . . . . ...................... doz. 1.75
Calox Tooth Powder, 30c...............................doz. 2.40
Calox Tooth Powder, 60c........   doz. 4.50
Calox Tooth Brush (Kent make).................. doz. 5.00
Camphor Ice, tubes........................................ doz. .75
Cascara, Aromatic, 2^-oz. bottles............... doz. 2.00
Chill Tonic, 6-oz. ctn. ................................... doz. 3.75
Chill Tablets ............   doz. 8.00
Cinuform Lozenges, s. c. vials..................... doz. 2.00
Cleaner, Palm Beach Straw Hat.................doz. 1.20
Compound Stearate of Zinc—

New Style, plain, 1-oz. canister------------doz. 1.50
Plain, 1-oz. bottles ...................................... oz. .30
Perfumed, sifter top can, oval.................doz. 1.75
With Acetanilid, 1-oz. bottles .................... oz. .40
With Balsam Peru, 1-oz. bottles ............... oz. .40
With Balsam Peru, sifter top can, oval..doz. 2.50
With Boric Acid, 1-oz. bottles ...................oz. .35
With Boric Acid, sifter top can, oval...doz. 1.80
With Ichthyol, 1-oz. bottles ...................... oz. .60
With Menthol, 1-oz. bottles ........................oz. .40
With Salicylic Acid, mild, 1-oz. bottles.. .oz. .35
With Tar. 1-oz. bottles ............................... oz. .40

Corn Remedy, ^4-oz. bottles, in ctns...........doz. 1.50
Cream, Almond, 4-oz. bottles........................ doz. 3.00

Cream, Cold Perfected, 2-oz. jars.................doz. 3.00
Cream, Cold Perfected, 4-oz. jars.................doz. 4.50
Cream, Daytime, 2-oz. jars, in ctns............. doz. 3.00
Cream, Soap (Shaving), tubes, in ctns....doz. 3.00
Deodorant (Renee) .......................................doz. 1.75
Depilatory Powder (R enee)......................doz. 3.00
Drops, Toothache, bottles in wood case___doz. 1.50
Eau de Cologne, 4-oz. bottles........................ doz. 7.50
Eau de Quinine, 4-oz. bottles........................ doz. 5.00
Eau de Quinine, 8-oz. bottles........................ doz. 10.00
Elixir, Cod Liver Extract, 14-oz............... ...do . 7.50
Embrocation, Household, 7%-oz. ctns......... doz. 3.50
Emoleo Outfits (with curved dropper)....... doz. 4.00
Emulsion Cod Liver Oil, 25%, 6-oz............. doz. .3.00
Emulsion Cod Liver Oil, 25%, 13-oz............. doz. 6.00
Eye Bath Outfits, 6-oz. bottles.................... doz. 2.50
Eye Water, %-oz. bottles with dropper... .doz. 1.75
Frozoclone, tubes, in ctns.......................... ..doz. 2.00
Fulton Tooth Paste ...................................... doz. 1.75
Gargle, Antiseptic Throat, 2%-oz. bot....... doz. 1.75
Glycerine and Rose Water, 3^4-oz. bottles.doz. 1.50
Hydrogen Peroxide, 4 oz. ctns..... ........... doz. 1.50
Hydrogen Peroxide, 8-oz. ctns...................doz. 2.50
Hydrogen Peroxide, 16-oz. ctns...................doz. 4.50
Jelly, Catarrh, tubes nasal tips, in ctns...doz. 1.75
Karbol, 2-oz. bottles, in ctns......................... doz. 1.20
Karbol, 8-oz. bottles, in ctns........................doz. 2.50
Karbol, 16-oz. bottles...................................doz. 4.00
Liniment, Household, 3^4-oz., ctns...............doz. 2.00
Liquid Petrolatum (American), 7%-oz....... doz. 2.75
Liquid Petrolatum (American), 16-oz....... doz. 4.50
Lotion, Hand, 3^4-oz. bottles........................ doz. 1.75
Lotion, Larkspur, 2%-oz. bottles, in ctnsi.doz. 2.00
Lotion, Poison, 2%-oz. bottles, in ctns___doz. 1.75
Lotion, Shaving, 2%-oz. sprinkler tops___doz. 2.00
Lotion, Shaving, 6-oz. sprinkler tops.........doz. 3.75
Lotion, Sunburn ........  doz. 1.75
Lozenges. Cream Tartar and Sulphur, 36s.doz. 1.20
Menth-AIbolene Solid, 1-oz. jars, ctn......... doz. 1.75
Milk of Magnesia, 8-oz. bottles................. doz. 2.00
Milk of Magnesia, 16-oz. bottles...................doz. 4.00
Milk of Magnesia, gallon bottles ............... gal. 2.00
Mosquitnne, tubes, in ctns............................doz. 1.50
Mouth Wash, 3^4-oz. sprinkler top............. doz. 1.75
Mouth Wash, 7%-oz. sprinkler top__ ....doz. 3.00
Mouth Wash, 16-oz. sprinkler top............. doz. 6.50
Musta-Creme, 1-oz. jars, in ctns..................doz. 2.00
Nik-ko Smokers’ Tooth Paste.......................doz. 2.00
Nose Cups .....................................   doz. 2.50
Oil, Amex, 2%-oz., ctns........ ......................... doz. 1.00
Oil, Amex, 7%-oz. ctns...................................doz. 2.00
Oil, Castor Aromatic, 3-oz., ctns...................doz. 2.00
Oil, Cod Liver, Pure (Norwegian), 6-oz...doz. 2.50 
Oil, Cod Liver, Pure (Norwegian), 14-oz...doz. 5.00
Ointment, Amex, Trench. 2-oz. tins............. dox. 1.50
Ointment, Blue, %-oz. tubes........................ doz. 1.00
Ointment, Blue, 1-oz. tubes ........................ doz. 2.00
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Ointment, Boric Acid, USP, 1-oz. tube.......doz.
Ointment, Croup, 1-oz. jars, in ctns...........doz.
Ointment, Eczema, 1-oz. jars, in ctns......... doz.
Ointment, Zinc Oxide, 1-oz. tubes............. doz.
Pastilles, Oraform, 50s .............................doz.
Pastilles, Seiler’s Antiseptic ......................doz.
Pills, Blaud’s Iron Tonic, 50s, s. c. viols, .doz. 
Pills, Blaud’s Iron Tonic, 100s, bottles... .doz.
Pills, Comp. Cathartic, 50s, s. c. vials....... doz.
Pills, Veg. Cathartic, 50s, s. c. vials_____doz.
Pills, Kidney, 50s, dec. tins......................... doz.
Pills, Little Liver, 50s, vials in ctns......... doz.
Pills, Tartan, 25c, ctn......... ........................ doz.
Pinotol, 3-oz. bottles.....................................doz.
Pinotol, 12-oz. bottles.....................................doz.
Pinotol, 1-gallon tins ............................. ’. ___ ea.
Plasmodyne, (4-lb. plain tins........................ doz.
Plasmodyne, 1-lb. plain tins..........................doz.
Powders, Headache .......................................doz.
Powder, Marathon Foot .....................  doz.
Salts, Eft. Lax. Saline (Eng. Frt. Salts), 8-oz.,

W. M. bottles, in ctn..................................doz.
Salts, Eff. Sodium Phosphate, 4-oz. bots. . .  doz.
Salts, Eff. Sod. Phosphate, 1-lb. bot..........each
Salts, Gran. Eff. Saline (Cit. Mag.) 4-oz. Dose

Cap bottle ................................................... doz.
Salts, Hepatic, 3(4-oz. ................ ............ . doz.
Salts, Hepatic, 7(4-oz.....................................doz.
Salts, Antisep. Toilet, 4-oz. s. c. bottles. . .  doz.
Salve, Arnica, dec. tins......................v........ doz.
Salve, Carbolic, dec. tins...............................doz.
Salve, Quick Healing, dec. tins...................doz.
Salve, Witch Hazel, dec. tins...................... doz.
Shampoo, Cocoanut Oil, 4-oz. bottles........ doz.
Shampoo, Cocoanut Oil, 8-oz. bottles........ doz.
Silv-Albolene, 1-oz. s. c. bottles..... ........... oz.
Soap, Benzoin Cosmetic (Cornell’s) ......... doz.
Soap, Imp. Tinct. Green, 2(4-oz............  doz.
Soap, Imp. Tinct. Green, 7(4-oz........  doz.
Soap, Foot, ctn. ...................................... doz.
Soap, Sanative ................................................doz.
Solution Aik. Antiseptic, 3(4-oz.................... doz.
Solution Aik. Antiseptic, 16-oz.............. ; . .  .doz.
Solution Antiseptic, 3(4-oz. .............. doz.
Solution Antiseptic, 16-oz...............................doz.
Solution Pyrozone 25 p. c. (Ethereal) hermeti

cally sealed tubes .....................................doz.
Sosol, 3-oz. bottles .......................................doz.
Sosol, 16-oz. bottles .................... doz.
Suppositories, Pile, 12s.................................. doz.
Glycerine Suppositories—

No. 301, adults’ size, 6s ..........................doz.
No: 302, adults’ size, 12s .......................... doz.
No. 303, children’s size, conical, 6s.......doz.
No. 304, children’s size, conical, 12s.......doz.
No. 305, infants’ size, long taper, 6s. .. .doz. 
No. 306, infants’ size, long taper, 12s....doz.

Syrup Figs & Senna, 3(4-oz. ctns.............doz.
Syrup, Hypophos, Comp. Clear, pints..........doz.
Syrup, Hypophos, Comp. Cloudy, pints-----doz.
Syrup, White Pine Co., 3-oz. ctn.................. doz.
Syrup, White Pine Co., 4-oz., jap ............... doz.
Syrup, White Pine Co., 7(4-oz. ctn...............doz.
Syrup, W. P. Comp., w. Hon. & Eu., 3-oz. ctns.,

.................      doz.
Syrup, W. P. Comp., w. Hon. & Eu., 4-oz. pcht.,

........ ..................    doz.
Syrup, W. P. Comp., w. Hon. & Eu., 7(4-oz.

ctns.,..................... doz.
Syrup, W. P. Co. & Men., 3-oz. ctn..............doz.
Syrup, W. P. Co. & Men., 4-oz. jap..............doz.
Syrup, W. P. & Men., 7(4-oz. ctn.............. doz.
Syrup, W. P. Co. & Tar, 3-oz., ctn..............doz.
Syrup. W. P. Co. & Tar, 4-oz., jap______ doz.
Syrup, W. P. Co. & Tar, 7(4-oz. ctn.............doz.
Syrup, W. P. Co. w. Tar. Men., 3-oz............doz.
Syrup, D. P. Co. w. Tar Men., 4-oz___....doz.
Syrup, W. P. Co. w. Tar Men., 7(4-oz....... doz.
Syrup, W. P. Co. & Cod L. Ext. 7(4-oz.......doz.

1.50 
1.75
2.50
1.50
3.00
3.00
1.502.00 2.00 2.00
3.00
1.50
1.75
1.75
4.00
2.75
2.00
3.75
1.50
1.50

6.00
4.00
.85

5.002.00
4.00
3.00
1.50
1.50
1.50
1.50
4.00
8.00 
.80

1.75
1.50
3.00
1.75
1.75
1.50
6.00
1.50 
6.00

6.50 
2.00
6.50 
4.00

1.25 
1.95 
1.00 
1.65
1.25 
2.00 
2.00
7.20
7.20
1.75
1.75 
3.50

1.75

1.75

3.50
1.75
1.75
3.50
1.75
1.75
3.50
1.75
1.75
3.50 
4.00

(Syrup White Pine Comp, with Morphine— 
Plain and with Combination—25c dozen ad
vance.)

Syrup, Worm, 2(4-oz., ctn............................ doz.
Tablets, Aloin, Strych. and Belladonna, 100s, 

s. c. vial ..........................<.........................doz.
Tablets, Ammon. Chlor., 40 s. c. vial....... doz.
Tablets, Aspirolithine, 50s .......................... doz.
Tablets, Brown Mixture Modified, 40s, s. c. 

vials ...................................   doz.
Tablets, Brown Mixture Comp. Modified, 40s, 

s. c. vials ................................................... doz.
Tablets, Cascara, 5-gr. C. C., 100s............... doz.
Tablets, Cascara, 5-gr. C. C., 50s...............doz.
Tablets, Cascara Comp. (Hinkle’s), 100s, s. c. 

vial ...................  doz.
Tablets, Cold & Grippe, 30s, dec. tins-----doz.
Tablets, Digestive, 30s, dec. tins................. doz.
Tablets, Gastro-Tonic, 30s, dec. tins............doz.
Tablets, Headache, 30s, dec. tins......... ....doz.
Tablets, Pepsin, 5-gr., 40s, s. c. vials... I .doz.
Tablets, Potassium Chlorate, 5-gr., 40s, s. c. 

vials .......................................................     doz.
Rhinitis, (4 Str. C. C. 100s..........   doz.
Rhinitis, full Str. C. C. 100s...........: .......... doz.
Tablets, Soda Mint, 40s, s. c. vials.. . . . . . .doz.
Tablets, Soda Mint and Charcoal, 40s, s. c. 

vials ............................................................ doz.
Tablets, Soda M. & Pepsin, s. c. vials, 40s. doz.
Tablets, Soda Mint, Pepsin & Charcoal, 40s, 

s. c. vials .......................................    doz.
Tablets, Sodium Bicarb., 5-gr., 40s.. . . . . . .doz.
Tablets, Sulfarilla, 36s, ctns.......... .......... ..doz.
Tartarlithine, 100s ........................................ doz.
Tea, Herb .......................................................doz.
Titiana Henna Hair Dye, 4-oz. tins.......... .doz.
Titiana Henna Hair Dye, 16-oz. tins..........doz.
Wafers, Headache, 12s ................................. doz.
Water, Florida, Vennard’s, 2-oz. .................doz.
Water, Florida, Vennard’s, 8-oz.................... doz.
Witch Hazel, Distilled Ext., 3(4-oz............. doz.
Witch Hazel, Distilled Ext., 7(4-oz............. doz.
Witch Hazel, Distilled Ext., 16-oz............. doz.

McK & R SPECIAL PACKAGE GOODS.
Cocoanut Oil, 2-oz. jars ..........   doz.
Cocoanut Oil, 4-oz. jars ..............................doz.
Cocoanut Oil, 14-oz. jars ................ doz.
Epsom Salts, re-crystalized, 1-lb. (decorated 

tins) .............................. i .............................. lb.
Epsom Salts, re-crystalized, (4-lb. (decorated 

tins) ..............................................................ea.
Sodium Phosphate, granular, re-crystalized, 

1-lb. (decorated tins) ................................. lb.
Sodium Phosphate, granular, re-crystalized, (4- 

lb. (decorated tins) ............................ . . . . .ea.
Sugar of Milk, 1-lb. canisters ...................... lb.

2.00
2.00
1.50
8.00

2.00

2.00
2.00
1.50

2.00
1.75
1.75
1.75 
1.50 
1.70

1.00
3.00
4.00 
.85

1.10
1.50

1.50 
.85

1.75
8.00
1.50
3.00
8.00
1.50
2.50 
6.00 
2.00 
3.00
4.50

1.20
2.00
4.50

.20

.08

.24

.08

.38

McK & R Seidlitz Powders
Highest quality, untouched by human hands.

Doz. Gro. 5 Gro.
Singlets (1 blue, 1 white) in ctn. .35 3.65 3.50
3’s .................................. in ctn. .70 7.50 7.00
6’s .................................. in ctn. 1.25 13.50 13.00

10’s .................................. in ctn. 1.90 20.50 19.50
10’s ..................................in tins 2.15 23.00 22.00
12’s ...................................in ctn. 2.15 23.00 22.00
12’s  ................... , ............in tins 2.35 25.50 24.50
Bulk (1 gr. blue, 1 gr. white, in box).. 1,75 1.65

Castle Brand Castile Soap
Small size  ....................................doz. .50 gro. 4.80
Large ...............................................doz. .90 gro. 9.00
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McK & R COTTON GAUZE BANDAGES, Z. 0. 
PLASTERS, ETC.

McK & R Absorbent Cotton Highest Grade U. S. P.
%-oz. Ctns. (20 lbs. to case)....................  lb. 1.60
1- oz. Ctns. (20 lbs. to case).... lb. 1.30
2- oz. Ctns. (25 lbs. to case).....lb. 1.15
4-oz. Ctns. (25 lbs. to c a s e )....................... lb. 1.05
8-oz. Ctns. (25 lbs.'to case).................. .. lb. 1.00

16-oz. Ctns. (25 & 50 lbs. to case)................lb. .95
Less 25% as wanted. Write for quantity discounts.

McK & R Hospital Absorbent Cotton 
1-lb. Paper Rolls “Whitestone” U. S. P.

1-lb. Paper Rolls “Wonder’

Me K & R Gauze

net lb. .54

net lb. .52

.. .doz. 2.00
8.40
3.25

Less 25% as wanted. Write for quantity discounts.

McK & R Gauze Bandages
1 inch by 10 yards (60 doz. to case).........
iy2 inches by 10 yards (60 doz. to case)..
2 inches by 10 yards (60 doz. to case). . .  
2y2 inches by 10 yards (40 doz. to case).
3 inches by 10 yards (40 doz. to case). . .  
3% inches by 10 yards (30 doz. to case).
4 inches by 10 yards (30 doz. to case). . .
Assorted (30 doz. to case)..... ..................

Less 25% as wanted. Write for quantity

.doz.

.doz.

.doz.

.doz.

.doz.

.doz.

.doz.

.doz.

.80
1.05
1.35
1.65
1.95
2.25
2.50
1.50

discounts.

Fulton Gauze
Same quality as McK & R but less number of 

threads to the squjare inch.
1 yard wide (30 doz. to case)..... ............doz. 1.90
5 yard wide (10 doz. to case)..................doz. 7.80

25 yards .............. .........................................,..ea. 3.00
Less 25% as wanted. Write for quantity discounts.

McK & R Sanitary Napkins
These convenient articles are prepared from the 

best absorbent material and are steadily increasing 
in popular demand.

McK & R Seamless Sanitary Napkins
One-half dozen in carton. Two dozen cartons to 

a gross.
Large size ...................................Gross Napkins 7.50
Medium size .................................Gross Napkins 7.00
Small s iz e .......... *.......................Gross Napkins 6.50

Less 25% as wanted. Write for quantity discounts.

Whitestone Seamless Sanitary Napkins 
One dozen in carton. One dozen cartons to a 

gross.
Large size ...................................Gross Napkins 6.75
Medium size ............................... Gross Napkins 6.25
Small s iz e ..................................... Gross Napkins 5.75

Less 25% as wanted. Write for quantity discounts.

McK & R Zinc Oxide Adhesive Plasters
y2 inch wide, 1 yard long............................ gross 9.00
1 inch wide, 1 yard long............................ gross 12.00
On Spools, 5 Yards Long:

% inch w id e .................. ..........................'..doz. 3.00
1 inch wide ................................................. doz. 3.60

V/& inch w id e .............. .................................doz. 4.20
2 inch wide ................................................. doz. 5.40

2y2 inch wide ................................................. doz. 6.60
3 inch w id e .....................  doz. 7.80
Write for the No. 11 McK & R descriptive trade

price list of specialties, health helps, Renee Per
fumes, cotton, gauze and bandages, official N. W.
D. A. catalog size.

RICHARDSON DRUG COMPANY 
Special Distributors

FREE DEALS
Effective from November 1 to December 31

FREE GOODS—Given only for Retailers full 
Co-operation

Liquid Albolene
M Dozen FREE with every % Dozen

16-ounce size, plain/...................  $8.00
---------o---------

Analax
V2 Dozen FREE with every 2H Dozen

15c size (9 Pastilles)..............................$1.20
30c size (25 Pastilles)..........................  2.40

Milk of Magnesia
M Dozen FREE with every 2% Dozen

6-ounce size ...................................  $2.00
8-ounce size .................................. : ____ 2.25
16-ounce size .........................................  4.00

---------o---------

Nik-Ko Tooth Paste
M Dozen FREE with every 2% Dozen

1 dozen in Display Box..........................$2.00
---------o---------

All Cough Syrups
1 Dozen FREE in Full Gross Lots ONLY 

---------o---------

Renee Bulk Perfumes
Y% Pound FREE with 3 Pounds and

A Handsome All-Glass Show Case FREE
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********** PRICE CH AN G ES **********

Kubak Shampoo..............................................doz. 4.00
Krank’s Chansonette Perfume Boudoir.. .doz. 60.00
Krank’s Toots Toilet Water.........................doz. 12.00
Lazell’s As The Petals Compact No. 331, Gold

.............................................................  doz. 12.00
Lazell’s As The Petals Compact No. 332,

Black .................. doz. 12.00
Lazell’s As The Petals Compact No. 333,

Silver ....................................................doz. 15.00
Marinello Acne Cream No. I l l ................... doz. 8.00
Mecca Oint., 15c tubes..................................doz. 1.20
Meyer’s Exora Nose Cream.............. doz. 6.00
Merco Comp. Flavor No. 1, 8 oz....................ea. 1.70
Pryde ........................................   doz. 4.00
Princess Pat Twin Cream Units..................doz. 12.00
Fiver’s Pompeia Sachet Po. No. 4197...........doz. 6.50
Sunset Soap Dyes........................................doz. 1.20
Sylpho-Nathal, 35c .....................  doz. 2.75
Temple of Allah Incense Powder, 1 oz.. .doz. 2.00
Temple of Allah Incense Powder, 4 oz . . .doz. 4.80
Temple of Allah Incense Cones, 30s.. . . .  .doz. 2.00
Temple of Allah Incense Burners, No. 101

............................................................  doz. 8.0(0
Temple of Allah Incense Burners No. 201

.........................................................   doz. 9.00
Temple of Allah Incense Burners No. 301

...........   doz. 10.00
Temple of Allah Incense Burners No. 401

.............................................................  doz. 12.00
Temple of Allah Incense Burners No. 401,

Silver .................................................... doz. 18.00
Temple of Allah Incense Burners No. 501

............................................................... doz. 12.00
Temple of Allah Incense Deals 2A...............ea. 25.15
Temple of Allah Incense Deals 3A...............ea. 16.70
Vaseline Perf. White No. 1 Tubes.............. doz. 1.60
Vaseline Camphorated Cream, Tubes.. .  .doz. 2.40
Vanidor Ass’d Odots No. 333......................doz. 27.00
Vanidor Ass’d Odors No. 444......................doz. 27.00
Whiz Anti-Freeze, 60 gal. drums inc.......... gal. 1.10

SPECIAL OFFERS

PRICE CHANGES
Armour’s Parathyroids, 1 dram vials...........ea. $ 3.00
Armour’s Parathyroids, Tablet 1/10 gr., 100s..

.................................................................  ea. .75
Agrilin, L. and F............................................ doz. 12.00
Crown Smelling Salts....................................doz. 5.00
Ecto Balm, 1 oz.............................................. doz. 2.80
Ecto Balm, 3 oz.............................................doz. 6.00
Ecto Balm, 8 oz.............................................doz. 10.80
Howell’s Julep ..............................................gal. 2.10
Howell’s Julep, 6 gallons, Freight paid..gal. 2.00
Howell’s Julep, 12 gallons, Freight paid..gal. 2.00
Howell’s Julep, 18 gallons, Freight paid..gal. 1.95
Howell’s Julep, 36 gallons, Freight paid. .gal. 1.90
Lilly’s Iletin U 10 ..........   pkg. .40
Lilly’s Iletin U 20 ...................................... pkg. .68
Lilly’s Iletin U 40 ..........  pkg. 1.24
Mulford’s Deodo Toilet Powder..................doz. 4.00
Mulford’s Lip Salve, % oz. tubes................doz. 1.80
Norwich Norcohol, pts................................  doz. 4.00
Norwich Norcohol, 6 oz................................ doz. 2.25

No free goods.
S. B. Cough Drops, (5 boxes 1.40)................doz. 1.45
Schlitz Malt Tonic........................................ case 3.95
Valcumized Sodium Fluoride, sml., 35c. .. .doz. 2.80
Tilden’s Elix, Iodo Brom Calc Co., pts.......doz. 13.60
Tilden’s Firvein, pts..................................... doz. 13.60
Wolfstirn’s Gout and Rheum....................... doz. 8.00

CHANGES
Lilly’s Azufrol. Name changed to Azudine. 
Sedavol. Name changed to A-Vol.
Mulford’s Oint Carron Oil. Name changed to Karol. 
Mulford’s Cornutol. Name changed to Lig. Ergot.

DISCONTINUED
Merrill’s Merco Flavor Compound No. 1, 10 oz. jars.

n e w  item s
Autostrop Strop Dressing No. 0................doz. $ 2.25
Blitz Polishing Cloths................................doz. 1.75
Babcock’s Narcissus Ext., 1 oz..................doz. 20.00
Caroco Cocoanut Oil Shampoo................... doz. 4.00
Cranolene Healing Cream...........................doz. 8.00
Cranolene Healing Soap............................ doz. 2.00
Curlox Hair Shampoo..................................doz. 4.00
Caron’s Ext. Mode No. 50...........................doz. 89.10
Caron’s Ext. Nuit de Noel No. 181..............doz. 239.80
Caron’s Ext. Radiant No. 150..................... doz. 189.20
Caron’s Ext. Narcisse Noir No. 815.......... doz. 24.00
Caron’s Ext. Narcisse Noir 825..................doz. 36.00
Coty’s Combination Sets No. 7021.............   doz. 144.00
Coty’s Combination Sets No. 7040..............doz. 120.00
Coty’s Jasmin Ext. No. 1699, % oz............ doz. 12.00
Coty's Jasmin Face Po. No. 1660.............. doz. 9.90
Coty’s L’Origan Refills No. 1167..................doz. 8.00
Cutex Marquise Manicure Sets No. 2 5 .. . .doz. 20.00
Dupont Cleaning Cream ............................doz. 2.00
DeLuxe Playing Cards No. 142, Single... .doz. 7.75
DeLuxe Playing, Cards No. 142, Double.. .doz. 15.50
Engel Art Corners......................................doz. .72
Guerlain’s Ext. Rue de la Paix No. 605, 2y2

oz..............................................................doz. 79.20
Glandogen, Male, sml, $3.00....................... doz. 24.00
Glandogen, Male, lge., $8.00............  doz. 64.00
Glandogen, Female, sml., $3.00..................doz. 24.00
Hudnut’s Plaza Face Powder No. 416....  doz. 27.60
Hudnut’s Plaza Duo Compact No. 411... .doz. 13.80
Hopper’s Wave and Sheen, 75c..................doz. 6.00
Jo-Vex .............. ' ........................................doz. 8.00
Kresival, 8 oz................................................doz. 11.25

Anchor Pain Expellor
6 doz. Small or equivalent, % doz. free. We send 

the free goods.
Angostura Bitters

Special Offer. The manufacturers are issuing 
weekly news service posters for the window. They 
invariably attract the attention of the public, and 
retailers now using the service are delighted with 
the results obtained.

Order 2 doz. Bitters and get one year’s subscrip
tion. ;

1 doz. y2 year’s subscription.
V2 doz. year’s subscription.
!/4 doz. 1-12 year’s subscription.
Send your order to us.

Abilena Water
1 case lots, % doz. large free.
2 case lots, % doz. large free and 5 per cent.
4 case lots, % doz. large free and 10 per cent.

Bromo Seltzer
$20.00 orders, less 10 per cent discount.

Bunte Coughdrops
1 Display Stand and Free Goods with each carton. 

Cascarets
Order a $10.00 lot from us and get 1 dozen Cascarets, 
10c size, free, direct from the manufacturers upon 
notice of sale.
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Creomulsion

1 doz. lots, 10 per cent from manufacturers on 
receipt of jobber’s paid invoice.

2 doz. lots, 5 per cent from jobber and $2.00 rebate 
from manufacturers as above.

Caroco Cocoanut Oil Shampoo
1 doz. lots, y2 doz. free.

Diamond Dyes
1 gross, 3 dozen free. Manufacturers send the free 

goods, 5 per cent discount on gross.
Drake’s Glessee Croup Remedy

3 dozen order, y2 doz. free.
6 doz. order, 1 dozen free.

Dyanshine
1 gross lots, 5 per cent, direct shipment, freight 

paid.
2 gross lots, iy2 per cent, direct shipment, freight 

paid.
3 gross lots, 10 per cent, direct shipment, freight 

paid.
Denver Hud

$12.00 lots, 5 per cent. No free goods.
$25.00 lots, 10 per cent, and 10 per cent in free 

goods. Direct shipment, freight paid.
Dean’s Meat Smoker

3 dozen quarts, % dozen pints free.
6 dozen quarts, 1 dozen pints free.
12 dozen quarts, 2 dozen pints free.

Fitch Special Assortment
Is packed in two cases.
*4 dozen each—No. 6 Tonic Superbe, Quinine Hair 

Dressing, Florella Toilet Water, Lilac Royal Toilet 
Water; % dozen No. 2 Lemon Cream in 1 case.

1 dozen No. 6 D. R. Shampoo, XA dozen free in 1 
case.

This assortment costs the dealer $12.50, and re
tails for $23.25.

Gets It
3 dozen lots, 1 dozen free.
This offer expires December 1st.

Freezone
3 dozen lots, y2 dozen Fluff free from manufactur

ers.
Frostilla

18 dozen lots, 12 y2 per cent discount, and 1 dozen 
free. Dealer receives 18 dozen, but is invoiced for 
17 dozen. This deal is shipped direct—prepaid—in
cluding one complete window display.

Gem Razor Deal
With 1 dozen Gem de Luxe Razors assorted at $8.40 

dozen is given XA dozen Star Shaving Brushes, re
tail Value $1.00 each, whole sale $8.00 dozen.

The assortment consists of 4 Supreme (Celluloid), 
4 Peerless (Metal), 4 Marvelite. Packed intact with 
free -.goods.

HERPICIDE
The following special $9.00 offer made by The 

Herpieide Co.:y2 dozen Herpieide (large 8 oz.)................ doz. $ 9.00
1 dozen Herpieide (small 4 oz.)..................doz. $ 4.50
% dozen Herpieide (small 4 oz.) free to be 

used as window or counter display.
Total retail selling price.................. ..............  14.00
Total' cost to us......... 1..................... ...............  9.00

Profit ......... .............................. .......... .............  $ 5.00

Haja Smokum
2 dozen lots, 5 per cent.
3 dozen lots, 10 per cent.

Kellogg’s Castor Oil
1-12 dozen free with each dozen. In gross lots 

manufacturers will send direct another dozen free. 
Same proportion of free goods with 50c size.

McGill’s Orange Blossoms
Order 1 dozen of us at $8.40, and you will receive 

direct 12 samples, 100 booklets and 1-12 dozen free.
Mifflin’s Alcohol Massage

1 dozen pints, 1-12 dozen pints free.
1 dozen 3 oz., 1-12 dozen 3 oz. free.5y2 dozen pints, y2 dozen pints free and 12y2 per 

cent. Freight paid, direct shipment.
MacLaren’s Mustard Ceratey2 dozen lots, 1-12 dozen free.

Merry War Lye
2 case lots, freight paid in Iowa and Nebraska, 

direct shipment.
Miller’s Dry Dyp

150 lb. lots, y2 freight allowed in Nebraska, Iowa 
and South Dakota.

300 lb. lots, full freight allowed in Nebraska, Iowa 
and South Dakota.

Mahdeen
XA dozen lots, manufacturers will send direct 50 

letters printed with customer’s name in stamped 
envelopes for dealer to address to lady customers. 
Window Strips also furnished.

Neuralgine
With 3 dozen is given 1 dozen free. All free goods 

—orders must be written on Sterling Products Co.’s 
order blanks. They send bonus direct.

Old Monticello Tonic
6 dozen lots, 3 per cent and 2 per cent cash.
12 dozen lots, 5 per cent and 2 per cent cash.
Free goods and freight allowance discontinued.

Palmer’s Almomeal
1-6 dozen free with 1 dozen. 1-12 dozen free with 

x/2 dozen.
Petrolagar

1 dozen lots, 1-12 dozen fre.e.

1 dozen lots,
Pryde

dozen free.
Pertussin

2 dozen small, % dozen free.
Orders must be sent to Seeck & Kaade, 440 Wash

ington St., New York, for acceptance. We cannot 
fill this deal from stock in October and November 
delivery.

Pluto Water
4 case lots, 10 per cent. Freight allowed not to 

exceed 40c per 100 lbs.
Pierce’s Goods

$21.16 lots, 6 per cent in free goods, Pellets or 
Anti-uric.

$42.32 lots, 10 per cent in free goods, Pellets or 
Anti-uric.

Free goods direct with Wind Mill Display and 
other advertising matter.

$7.80 lots, 1 free book “Nursing,” with each dollars 
worth. v

$10.00 lots, 1 free book “Nursing,” with each dollars 
worth.

Pisos for Cough and Colds
(1) A pen knife with an assortment running from 

$7.20 to $8.40, according to the assortment.
(2) A bill fold on sales of $14.40 to $16.80.
(3) A Twinplex stropper on sales of $28.80 to 

$33.60.
These deals may consist of 3, 6 or 12 dozen small. 

If in the large size or assorted, one dozen large 
counts for two dozen small.

Jobbers invoice must be sent to the manufacturers



to secure the premiums. Each dealer should now 
be prepared to supply the demand on Pisos.

Palmer “Success” Remedies
Offer No. 1—% dozen Bonus on 3 dozen order.
Offer No. 2—% dozen Bonus on 6 dozen order.
Offer No. 3—2 dozen Bonus on 12 dozen order.

Palmolive Soap
With 1 gross Soap, 1 dozen Soap free.

Peterson’s Ointment
With 3 dozen quantity 35-cent size, or 2 dozen 

35-cent size and Yz dozen 60-cent size, 3 boxes 35- 
cent size free. Free goods direct.

Ponds Creams and Specialties
$11.00 assortment includes Yz dozen Vanishing 

Cream (35 cents) free. $22.00 assortment includes 
1 dozen Cream free.

Ponds Extract Witch Hazel
$4.50 assortment includes % dozen 25 cents free.

Q-Ban Hair Restorer
$12.00 lots, % dozen Restorer and 1-6 dozen Sham

poo free.
$24.00 lots, x/4 dozen Restorer and Yz dozen Sham

poo free.
$36.00 lots, 1 dozen Restorer and Yz dozen Sham- * 

poo free.
Ratnip

In cases containing 3 dozen, 30c tubes; Yz dozen 
free, and liberal advertising matter—$6.30.

Rat Bis-Kit
Buy Yz dozen Biskit and Yz dozen Past and get 

14 dozen tubes Paste free; or you may buy a full 
dozen of either one to get the 14 dozen free goods.

Rinex , ' -
For Rose Cold, dozen $8.00, buy 1 dozen and get 

1-12 dozen free. Also 1 dozen Samples and Adver
tising matter.

Royal Glue
Buy 2 dozens and we report the sale for direct 

shipment of Yz dozen free.
Red Cross Package Goods

$25.00 lots, 100 4 oz. packages Sal Epsom free. 
Shinola

6 dozen lots @ 90c. 1 dozen free.
Sodiphene

With 3 dozen 3-oz. (1 case), $2.00 per dozen. 1-12 
dozen 16-oz. free.

With 2 dozen 7-oz. (1 case), $4.00 per dozen. 1-6 
dozen 16-oz. free.

With 1 dozen 16-oz. (1 case), $8.00 per dozen. 1-6 
dozen 16-oz. free.

S O F T  D R IN K S
Size of No. in Per Per

Bottles Case
CCCC Apple Syrup................ 24 8.50 4.50
Cleo Sparkling Champagne.. 12 2.00 2.00
Island Queen Grape Juice.. . 12 7.00 7.50
Island Queen Grape Ju ice.. 24 7.50 4.00
Loju Loganberry Juice.. . . . 12 6.00 6.50
Loju Loganberry Juice........ 24 6.40 3.50
National Brand Apple Juice. . . .  Quarts 12 3.25 3.75
National Brand Apple Juice. 24 3.50 2.00
Phez .......................................... 6 • . ■ 14.25 30.00
Red Wing Grape Juice........ 8 7.25 12.00
Red Wing Grape Juice........ 12 6.25 6.75
Red Wing Grape Juice........ 24 6.50 3.50
Red Wing Grape Juice.. . . . ____ 4-Oz. 72 7.00 1:35
Rose's Lime Juice.................. 24 10.50 6.50
Royal Purple Grape Juice.. . .  14-Gals. 8 7.50 12.00
Royal Purple Grape Juice. . . .  Quarts 12 6.50 7.00
Royal Purple Grape Juice.. 24 6.75 3.60
Royal Purple Grape Juice.. 72 - 7.25 1.40
Sham-Pagne ........................... 24 6.50 3.50
Virginia Dare ........ .. 12 7.50 8.00
Virginia Dare ........................ 24 8.50 4.75
Virginia Dare .......................... 11.00 3.00
Welch's Grape Juice.......... 8 7.75 12.35
Welch’s Grape Juice............ 12 6.75 7.25
Welch’s Grape Juice............ 24 7.00 3.75
Welch’# Grape Juice. . . . . . . . ..........4-Oz. 72 7.50 1.40

R I P E  O L I V E S — C A L I F O R N I A
Sylmar Blue Label, gallons. 1 doz. in case.............. . .do*. *13.50
Sylmar Ripe Olives, extra large, quarts. 7.50
Sylmar Ripe Olives, extra large, quarts. 2-doz. cases.. • each 14.00

In addition to above they are still selling their 
“assorted case,” price $6.00.

Sunset Dyes
Now offered in an attractive metal case imitating 

walnut, holding one gross standard assortment. This 
permanent display case given free with one gross 
order and only one case to a store.

Tiz
$2.80 dozen. 1-12 dozen free with each dozen 

ordered. Also is included an attractive window dis
play, quite attractive.

2 in 1 Polish for Shoes
Order 1 gross and get 1 dozen Ox Blood free. 

Order Yz gross and get half dozen Ox Blood free. 
Free goods direct upon receipt of our bill from you 
as evidence of sale.

Tanlac Pills
6 dozen lots, 1 dozen free.

Tonsiline
$8.40 lots, Yz dozen small free.
Orders must be made out on Special Offer Blank. 

Expires December 1st.
Yinco Herb Tablets, 25c

1 dozen free direct from manufacturers upon re
ceipt by us of your order for 3 dozen.

Wright’s Silver Cream
1 dozen 8-ounce, $ .30.................................$2.25
3 dozen 8-ounce, .30................................. 2.25 $ 6.75
6 dozen 8-ounce, .30..............................  2.25 13.50

Special one gross deal:
1 gross 8-ounce, $ .30...........  $2.25 $27.00
1 dozen 8-ounce free................................  0.00

$27.00
Extra discount 5 per cent.......................  1.35

Total 13 dozen retail value $46.80.........  $25.65
Freight allowed on gross orders if drop-shipped 

from factory.
Send . A. Wright & Co., Keene, N. H., invoice show

ing 3 dozen or 6 dozen purchased at regular price. 
They will send cash refund check covering cost of 
Y± dozen on a 3 dozen order, or Yz dozen on a 6 
dozen order. Invoice will be returned immediately.

Week’s Cold Tablets or Lax Wafers 
1 dozen lots, Yz dozen free.
3 dozen lots, 1 dozen free.
6 dozen lots, 2 dozen free and 5 per cent.
12 dozen lots, 4 dozen free and 8 per cent cash.

Waterbary’s C. L. Oil 
1 dozen lots, 1-12 dozen free.

M IN ER AL  W A T E R S, DOM ESTIC AN D  IM PORTED

Waters—
Size

Bottles
No. in 
Csss

Psr
Case

As Wanted

Abilena .................................... *4 *7.00 *S.M
A b ilen a .................................... 50 7.00 1.35
Apenta .................................... 6.50
Apollinaris . . . . . . . . . . . . . . . . 50 20.50 5.20
Apoilinaris .......................... 100 22.50 1.35
Apollinaris ............................ 100 18.00 2.85
Bethesda, still .................... . 14-Gals. 12 5.00 5.25
Buffalo Lithia .................... .14-Gall. 12 6.00 6.1i
Hunyadi Janos .................... 50 18.00 4.75
Pluto Concentrated ............. 24 7.50 3.73
Pluto Concentrated ............ .14-Pints 50 7.00 1.7*
Poland . . . . . . . . . . . . . . . . . . .14-Gals. 24 12.00 6.00
Poland .................................. 50 12.00 3.00
Poland .................................... ■ - 5* 7.50 2.60
Red Raven ............................ 50 5.50 1.50
Veronica, 1 1-3 quarts___ 12 6.50 7.00
Veronica .............................. 36 4.20 1.50
White Rock ............................ 50 11.50 S.M
White Rock .......................... 100 15.50 I N
White Rock .......................... 100 12.15 l.M

American Dry, 12-oz., 50s.
GINGER AL E

American Dry, 12-oz., 50s.
Canada Dry, 12-oz., 50s; case $9.50..
Cllquot, pints, 2 doz. in <sase: case *3.35............
White Rock, pints, 100 case $13.00___
White Rock, pints, 24s . . .
White Rock, quart!, 50 case *10.75.......................................................do*. I.M
White Rock, Split!. 100 oaae $10.50.............   doa. L H
Whit! Rook. Split!. 48s ......................................................................... m m  S.M
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A  bottle of Old Monticello Tonic occupies 
about six square inches of space.

Put one alongside the cash register, and oil 
up the $1.50 key.

-.RREr y  Co.
B R n ,  . V ° ’ * b  to

Ask the Richardson Drug Company salesman for 
Price Tickets, Window Displays, Counter Cards, etc.
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Holl  ̂ Wrapping Paper and Christ
mas Accessories

The Outfit Contains
3 Sheets H o lly  P aper, 20 x  30 inches 

10 Sheets F ine W h ite  Tissue* 20 x  30 inches 
10 C hristm as C ards and  T a g s  
20 C hristm as Seals

W ra p p ed  in a F ine D isp la y  P ack age

SW ITZER’S YELLOW  JACKET CANDY
O ne-P ound B ox

SW ITZER’S CHOCOLATE SOLDIERS

V /:  HOLLY W R A P P IN G  P A P E R
and Christmas * Package - Accessories *
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Fine Confectionery Fresh Daily
Mazeppa Chocolates

Vi lb............................................................... doz. $4.20
1 lb............................................................... doz. 7.80
2 lb................................................................box 1.30
3 lb................................................................box 1.95
5 lb................................................................box 3.25

Swiss Style Chocolates
% lb............................
1 lb............................
2 lb. .........................
3 lb............................
5 lb............................

.doz.

.doz.
.box
.box
.box

4.20
7.80
1.30
1.95
3.25

Assorted Chocolates
20 oz................... .doz. 10.80

Chocolate Maraschino Cherries
Vi lb................................... .
1 lb..........................................

.doz.

.doz.
5.40
9.60

New Maple Milk Chocolates
y2 ib.....................................
1 lb.....................................

.doz.

.doz.
3.90
7.20

Melto Sweets
y2 ib.
1 lb.

.doz.

.doz.
3.90
7.20

Blend Center
y2 ib..........
1 lb.

.doz.

.doz.
3.90
7.20

Specialty Chocolates
y2 ib.......................
1 lb. ....................

.doz.

.doz.
3.90
7.20

Admiration Chocolates
% lb.
1 lb.

.doz.

.doz.
3.90
7.20

Charm Chocolates
% lb..............................................................doz. 3.60
1 lb..............................................................doz. 6.60

Coronado Chocolates
Vi lb........................
1 lb........................

.doz.

.doz.
3.60
6.60

Frappe Chocolates
% lb.....................
1 lb...................

.doz.

.doz.
2.70
4.80

Chocolates and Bon Sons
Vi lb..................................
1 lb..................................
2 lb................................

.doz. 3.30 

.doz. 6.00 
.box 1.00

Sultana Chocolates
y2 ib. ..................
1 lb.....................

.doz.

.doz.
2.70
4.80

Jeanette Chocolates
1 lb............................................................. doz. 10.80
2 lb..............................................................doz. 20.40

Ben Hnr Chocolates
Vi lb................................................................doz. 4.80
1 lb................................................................doz. 8.40
2 Ib................................................................doz. 15.60

Edelweiss Chocolates 
^  lb.........................
1 lb.........................
2 lb.........................

.doz. 4.80 

.doz. 8.40 

.doz. 15.60
Patrician Chocolates

Vi lb................................................................ doz. 3.60
1 lb................................................................ doz. 6.60
2 lb...............................................................doz. 13.20

Blue Ridge Chocolates
Vi lb.......................1 lb. .....................
2 lb. .....................

Chocolate Cherries
Vz Ib.......................1 lb.......................

Chocolate Covered Almonds
Vi lb..................... .........................

Assorted Chocolate Covered Nuts
Vi lb..............................................
1 lb.

Romance Chocolates
Vi lb.
1 lb.

Preferred Milk Chocolates
1 lb..................................

Package That Appeals
20 oz..............................

Gloria Chocolates
Vz lb...................
1 lb.
2 lb.

Monte Christo Chocolates
Vt lb. ..............................
1 lb. ...........................
2 lb................. ...............

Sweet Milk Nougat 
lM.-Ib. boxes ___

Mount Vernon Chocolates
1 lb...................................
2 lb...................................

Swiss Milk Chocolates
Vi lb..........................
1 lb...........................
2 lb..........................

Roselane Chocolates
Vi lb.......................
1 lb. ....................

Beauty Chocolates
Vi lb...................
1 lb...................

Stellar Chocolates

1 lb.
Egyptian Chocolates

Vi Ib................... .
1 lb.......................

Maple Velvet

Chewey Chocolates 
1 lb................................

Pre Eminent Chocolates
1 lb................................

Perfection Chocolates
6-oz................. ............ .

Gordon’s Assorted 
1 Ib......... .......... .

36

3.60
6.60

13,20

7.20
12.00

6.60

6.60
12.00

5.40
9.60

10.80

14.40

6.20
10.20
20.40

4.80
8.00

16.00

10.20

7.20
14.40

4.80
8.00

16.00

4.00
7.20

3.60
6.60

3.60
6.60

4.80
8.00

4.00
7.20

12.00

10.20

2.88
4.80

.doz. 10.20
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GAUDIES
Hershey—

Almond Bars 12s.

Life Savers—

Beech-Nut—
Caramels i 
Lemon Dr< 
Orange Dri 
Anise Droi

Hoarhound Candy-

Per 5-lb. box.., 
Per 22-lb. pail.

COUGH DROPS

Red

S. & H. Menthol & Butter

.box .85

.box .86

.box .85

.box .85

.box .65

.box .65

.box .65

.box .65

.box .65

.box .70

.box .70

.box .70

.box .70

.box .60

.box .60

.box .60

.box .60

.box .60

ared
1.10

. .lb. ,20

.box $ 1.50
1.50
1:45
1.45
1.30
1.40

.box 1.00
1.75
1.75
1.75

Wrigley’s— GUM
Spearmint .................   box
Juicy Fruit ................   box
Doublemint .....................................  box
Peppermint ............................................... box
P. K................................................
No. 6 Jars Spearmint ............................... jar
No. 6 Jars Juicy Fruit.....................   jar
No. 6 Jars Peppermint.................. .'.------jar
No. 6 Jars P. K. ..........................

Each No. 6 jar contains five boxes of gum.
No. 3 Jar Spearmint .....................................jar
No. 3 Jar Juicy Fruit................................... jar
No. 3 Jar Peppermint ...................................jar
Np. 3 Jar P. K........... .................

Each No. 3 jar contains 63 packages of gum 
in a handsome display jar, gr< 
stopper.

Beech-Nut Gum ............................................box
Adams—

Yucatan ..................................................   box
California Fruit ........................................ box
Sen Sen Gum ............................................box
Beemans Pepsin........................................ box
Chicklets Mint .......................................... box
Chicklets Tutti Frutti ..............................box
Black Jack ............................................... box
Dentyne ......... ........................: ............... box

Hershey Gum ............................................... box
Honolulu Fruit Gum .................................  .box

All gums 2c per box less in 10 box lots assorted. 
All gums 5c per box less in 25 box lots assorted.

—ad cigar and tobacco department------
NUTS -

Rollings Karels—
Jumbo Salted Peanuts, in 10-lb. tins, per lb.
Salted Pecans, in 5-lb. tins.........
Salted Almonds, in 5-lb. tins...........per lb.
Hazel Jumbo Sundae, in 5-lb. tins.. .per lb. 
Shaved Walnuts, in 5-lb. tins...........per lb.

.65

.65

.65

.65

.65
3.50
3.50
3.50
3.50

of gum.
2.10
2.10
2.10
2.10

if gum 
glass

.70

.66

.65

.65

.66

.65

.65

.65

.66

.65

.66

per lb. $ .31
per lb. 1.25
per lb. 1.00
per lb. .45
per lb. .60

IB

v\cTvndfo<?/7}
Shampoo

A  new and eye-compelling Henna foam window display, featuring 
three heads by the highest paid woman artist in the world— Nell Brinkley 
— will be sent you for your window on request.

Henna foam retails for 50c. Special discounts are offered to the 
trade in quantity lots.

The R IC H A R D S O N  D R U G  C O M P A N Y  are distributors for 
this fast selling specialty.

, , ■ „  ;
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DJERKISS.
Extract.

400 Vannette—2 dr.......................................doz. $ 7.50
600—1 oz........................................................ doz. 18.00

6001— 1% oz................................................doz. 25.50
6000—2% oz.............................  doz. 33.00
6258— 3 oz................................................... doz. 50.00
6259— 4 oz. ...............................................doz. 60.00
6260— 8% oz............................................... doz. 108.00

Toilet Water.
6002— 3 oz......................   doz. 18.00

Vegetale.
6027—3 oz............................   doz. 12.75

Sachet.
5997—% oz..................  doz. 9.00

Talc.
5989 ..........   doz. 2.50

Face Powder.
6026 ................................................................doz. 5.00
6008 .....................................   .....d oz . 8.50
7010—Loose Vanity Powder, 2% in. diam.. doz. 9.50

Compact Face Powder.
6030—1% in. diam........................................... doz. 5.00
6070—1% in. diam..........  ........................... doz. 7.20
6075—Thin model, 2% in. diam......................doz. 9.50
7015—Refill for 6070...................................... doz. 3.50
6080—Refill for 6075 and 6085................. ...doz. 4.25

Compact Rouge.
6035—1% in. diam..........................................doz. 5.00
6090—Refill for 6085>.................................... doz. 4.25

Compact Two-fold.
6085—2% in. diam.........................................doz. 14.25
6095—with Leather Case.. . . .................. 4 ..doz. 36.00
7000—With Lip Rouge afid Leather Case. .doz. 48.00
Lip Rouge, No. 6045.................................doz. 5.00
Lip Pomade, White, Nq. 6045..........................doz. 5.00

Creams.
6050—Cold ...................................................doz. 5.00
6055—Vanishing ..............' . . ........................doz. 5.00

S oa p .m S ;
6015—Large, 3 in box.......... ........................ doz. 5.00

Brilliantine.
6012—Solid ...................................................doz. 7.50

^Holiday Boxes, 1924.
No. 5.................   doz. 19.00

6026 Powder and 6027 Vegetale.
No. 10............................................................doz. 24.00

5989 Talc, 6026 Face Powder and 6027 Vegetale.
No. 15............................................................doz. 29.00
5989 Talc, 6026 Face Powder and 6002 Toilet Water.
No. 17.............................................. .............. doz. 29.00

400 Vanette, 6045 Lip Rouge and 6085 Two-fold.
No. 20............................................................ doz. 34.00
600 Extract, 5990 Talc Glass, 6026 Face Powder and 

6035 Rouge.
No. 23............................................................doz. 41.00
600 Extract, 5690 Talc Glass, 5997 Sachet and 6070 

Compact, medium size.
No. 25............................. ................................doz. 49.00
600 Extract, 6002 Toilet Water and 6075 Compact, 

thin model.
No. 30......................................................  .....doz. 72.00
600 Extract, 5990 Talc Class, 5997 Sachet, 6002 Toilet

Water, 6008 Face Powder, 6015 Soap 
and 6035 Rouge.

No. 35................ . ................................... ....doz. 96.00
400 Vanette, 5990 Talc Glass, 5997 Sachet, 6000 Ex

tract, 6002 Toilet Water, 6015 Soap 
and 6085 Two-fold.

No. 26130—Genuine Flexible Leather Fold-up Case, 
lined with silk satin, containing 10 pearl on ivory 
manicure necessities, nail buffer, cuticle stick, 
nail file cuticle knife, corn knife, tweezers, 
cuticle scissors, two square polish boxes and fold 
of emery boards. Size open, 6%x9% inches; 
closed, 3x6%xl% inches.
Per dozen ......................................................$75.00

No. 26120—Genuine Flexible Leather Folding Case, 
lined with silk satin, contains 10 pearl on am
ber manicure necessities, nail buffer, cuticle 
stick, file, cuticle knife, tweezer, cuticle scissors, 
slide box of nail polish, nail scrub, salve jar and 
folder of emery boards. Size open, 6%x9% 
inches; closed, 3x6%xl% inches.
Per dozen ......................................................$80.00

No. 26532—Geniune Leather Case, lined with silk 
satin. Size open, 6%xl2 inches; closed, 
4x6%xl% inches. Contains 12 manicure imple
ments, pearl on amber.
Per dozen .....................................................$96.00



No. 8870—A 10 piece set, celluloid ivory Pompadour 
pattern, consists of nail buffer, nail file, cuticle 
knife, corn knife, cuticle scissors, nail scissors, 
nail cleaner, ear spoon and two slide boxes with 
polish. Your finger tips Rosary contained in 
novelty case, built like a prayer book, with gold 
or silver plated frame between morocco covers. 
Dimensions, open, 5%x8% inches; closed.
3%x5%xl% inches. - \
Per dozen .............................................. .. ..$108.20

No. 18870—A 10 piece Demi Shell set, case same size 
and shape and contents the same as No. 8870.
Per dozen .................................................... $120.00

No. 26561—Genuine Leather Fold-up Case, size open 
inches; closed 3%x6%xl% inches. Con

tains eleven pieces pearl on amber manicure 
implements.
Per dozen ....................... ............ ................$115.20 No. 607—A set comprising, 4 decorated handle scis

sors of fairly heavy stock, embroidery, button
hole, one pair each of 5 and 6 inch ladies scis
sors. Put up in attractive ecrasse finished lamb 
skin case. A very attractive, useful set and a 
most popular seller.
Per dozen ......................................................$54.00

No. 608—Consisting of one each of 3%, 4% and 5% 
inch embroidery scissors with fancy decorated 
oxidized silver handles. Put up in genuine qalf 
skin case with blue silk and velvet lining. A 
mighty attractive set. "
Per dozen .................... *................................ $48.00No. 26585—A 15 piece set, pearl on amber, consisting 

of nail buffer, nail file, tweezers, cuticle knife, 
button hook, nail cleaner, cuticle stick, ear 
spoon, cuticle scissors, nail scissors, two salve 
jars, two slide boxes with nail polish and sheath 
emery boards. A delicate blending of gold "bro
cade and changeable silk. Exquisite. \ ",
Per dozen .......................................>....... .*.$172.80 INCREASE YOUR PROFITS ON 

SEASONABLE GOODS

G E T S - I T
C O R N  C U R E

On each order for 3 dozen you will re
ceive 1 dozen FREE.

This Deal positively discontinued Decem
ber 1st, and will not be renewed.

No retail druggist can afford to pass up 
this opportunity.

Mail your order today to the Richardson 
Drug Co. or you may be too late. Tele
graph if necessary.No. 12272—A 12 piece set, genuine brown horn im

plements, in exquisite dresser set, in antique 
trunk shape with leather handle.
Per dozen .................. ..................................$144.00

yyLJ

S3
n

$144.00
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Hot Drink Suggestions

Ŝ A LICIOUS
COCOA RICH

A prepared Cocoa containing milk and sugar. Use 
one teaspoonful of this preparation to cup of hot 
water and serve.
1 dozen quarts..................................................... $10.00

COCOA PASTE
1 dozen ^-gallons...............................................$18.00

LIQUID TOMATO BOUILLON
Can’t be beat for flavor, “and it goes further."

No. 1903-1—Pints ........................   Per doz. $4.80
No. 1903-2—Quarts . . . . . . . .......  Per doz. 8.40

HAJA COFFEE
“The morning glory of the breakfast table.”

1-lb. containers only....................... ........Per lb. $0.48
HAJA OLIVE OIL

A pure imported Olive Oil.
Gallons .................................................... Per gal. $4.25
Half gallons ............................................Per gal. 4.35
Large .............. Per doz. 9.00
Medium .......................   Per doz. 5.50
Small .......................................................Per doz. 3.00

MALTED MILKS
Borden’s Eagle Brand

10-lb. cans.................Each $ 4.30
25-lb. cans.................Each 10.00

Borden’s Meadow Brand
10-lb. cans.................Each $ 3.80
25-lb. cans....... ....Each 8.75

Thompson’s
10-lb. cans.................Each $ 4.00
25-lb. cans.................Each 9.50

Milkose
______  10-lb. cans.,..............Each $ 3.50

V jt 25-lb. cans................Each 8.00
Coer’s

10-lb. cans................................ .................Each $ 3.80
25-lb. cans.................................. •................ Each 9.00
MARSHMALLOW TOPPING 

White & Stokes
1-gal. cans.........Each $ 1.15

10-gal. cans. . . . . .  Each 10.50
15-gal. bbls.........Each 14.25
30-gal. bbls.........Each 24.00

fibed
^

|E M ALTED
m i l k

< ® >
B E S T  Q U A L IT Y

B g g s a —

2-lb.

ARMOUR’S FLUID 
BEEF

2-lb. jugs.................. Each $2.25
5-lb. jugs.................. Each 5.00
Individual Vials, twelve in

box ....................Per box .50
ARMOUR’S TOMATO BOUILLON 

jugs, 14-oz............................................ Each $1.50

ARMOUR’S BOUILLON CUBES
12 to t in , . . . .......................................... Per doz. $2.50
50 to tin.................................................. ...Each .90

100 to tin....................................................... Each 1.70
200 to jar.......................................................Each 3.40

ARMOURS TOMATO FLIP
Quarts ................ -...................................Per doz. $7.50

ARMOUR’S CHICKEN CUBES
12 to tin........................................... '...Per doz. $2.50
50 to tin........................................  Each .90

100 to tin..........................................  .Each 1.70
200 to jar.......................................................Each 3.40

STEERO CUBES
12’s ........................................................Per doz. $2.75
50’s ..................... .........................................Each .90

100’s ......................................................... ...Each 1.70
LOWNEY’S GOLD MEDAL COCOA

5-lb. cans.................................................... Per lb. $0.39
10-lb. cans.................................................... Per lb. .35
25-lb. can s...................................................Per lb. .34

LOWNEY’S XXXX COCOA
5-lb. tins............................ Per lb. $0.31

10-lb. tins.................................................... Per lb. .27
25-lb. tins.................................................... Per lb. .26

HERSHEY’S PROGRESS COCOA
5-lb. tins...................................................Per lb. $0.23

10-lb. tins...................................................Per lb. .22
25-lb. tins........................     Per lb. .21
50-lb. tins...................................   Per lb. .19

100-lb. tins...................................................Per lb. .18
FUDGES AND FRAPPES

Are “ so delicious" as a dressing when served hot 
from our No. 703 Fudge Warmer.
Butter Scotch, %-galIons..................... Per doz. $20.00
Caramel Frappe, ^-gallons................. Per doz. 20.00
Chocolate Fudge, %-gallons..................Per doz. 19.00
Maple Fudge, y2 -gallons.......................Per doz. 15.00

BELVIDERE BOUILLON SPOON
The best of materials used in the manufacture of 

these spoons. Heavily silver plated. A valuable 
asset to the dispenser of hot drinks.
Price ........................................................Per doz. $3.50

G. WASHINGTON PREPARED 
COFFEE

Very essential when used in 
connection with our No. 500 or 
“EUREKA” Hot Water Urns. To 
one cup of hot water use one-half 
teaspoonful of Prepared Coffee. 
Add sugar and cream to taste.

1 -oz. size.......................................... Per doz. $ 4.25
2i^-oz. size.......................................... Per doz. 8.60
4 -oz. size..............................   Per doz. 13.40

16 -oz. size.............................   Per doz. 46.80
BLACK’S SUPERIOR BOUILLONS

Packed in handsome cartons containing 25 indi
vidual bottles. Each variety is packed for shipment 
in case containing four display cartons.
Chicken ...................................................Per case $7.50
Oyster .............................. Per case 6.00
Clam .......................................................Per case 6.00
Beef .................................  Per case 6.00
Tomato ...................................................Per case 6.00
Chili Con Carne....................................... Per case 6.00
BRACK’S INSTANT HOT COCOA PREPARATION

Put up in individual envelopes, 80 envelopes to a 
carton. A time and money saver. IT IS SANITARY. 
P rice ....................................................Per carton $1.75
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WHITE SEMI-PORCELAIN

Exclusive designs on Pure White Semi-Porcelain, 
light weight.
Mugs ......................................................Per doz. $3.50
Cups and Saucers................................ .Per doz. 4.00

HOT WATER 
URNS

Burners Extra.

NAPKINS
Plain white tissue...................., ................Per M $0.60
Plain white crepe......................................Per M 1.15
Assorted crepe, decorated, five assortments in

box of 500............................................ Per box 1.70
Plain white crepe, % fold (40 to pkg.) .Per doz. 1.20 
.Plain white crepe, Cornucopia fold.........Per M 1.25

best mate- 
used in the

construction of 
these Urns. Tin
ned copper on in
side, nickeled on 
outside. Neat and 
attractive; has a 
compartment on 
top of the Urn 
for heating milk 
and chocolates, or 
daily specials.

No. 5102
2-Gallon

Each _____ $13.75
No. 5103
3-Gallon

Each ......... $14.75
No. 5104
4-Gallon

Each .........$15.75

ELECTRIC URN HEATERS
Simple, economical, efficient. 

All heat is conserved and re
tained under the urn. Three 
separate heat temperatures, ad
justable to fit urn.
No. 803—For 3-gallon urn...........
No. 805—For 5-gallon urn...........

GASOLINE BURNERS
No. 602 Burner—Capacity 2 pints; suitable for

hot water urns only....................... .....E ach  $2.75
No. 603% Burner—Capacity 3% pints; suitable 

for coffee urn only......................... .......... Each 3.75
COMBINATION COFFEE AND MILK OR 

CHOCOLATE URN

No. 403—Capacity 3 gals.............. ..; ___ Each $37.80
No. 405—Capacity 5 gals.............. ........... Each 46.29

ELECTRIC FUDGE WARMERS

Made of copper, heavily tinned on inside and 
nickeled on the outside, giving it the double advan
tage of long like and attractiveness. An ornament 
in any establishment. Can be used for hot chili and 
soups as well as fudges. , ' t ' \ (
No. 702—2-crock; capacity of each crock, 2 

quarts; water compartment, 5 quarts; 
length, 191 inches; width, 8% inches; 
height, 12% inches................................ Each $24.50



Schlitz-Omaha 
Beverages

GRAPY

A  Carbonated Beverage 
dozen in case............case $2

M ALT TONIC

CEREAL BEVERAGE  
dozen in case............case $

THE STRITE AUTOMATIC TOASTER 
No Watching, Burning, Wasting, Turning. 

Three-Slice Strite Automatic Toaster.

Richardson Drug Co
Omaha, Neb.

If you are too late for a train there is always 
another one later, going to your destination.

But if you don’t have what your customers want 
you cannot always sell them some other item.

Your Christmas trade is “spot buying.” Now is 
the time to anticipate your requirements.

This small Toaster has been placed on the market 
in response to the demand of the small lunch coun
ters, the soda fountain lunch, and those places where 
provision is desired for only a comparatively small 
amount of toast. However, as it will turn out three 
slices every minute and a quarter, it will produce 
a dozen orders every ten minutes, which is a capacity 
sufficient for many of the larger places-not making 
a specialty of toast service. The automatic mechan
ism in this toaster is entirely separated from the 
oven so that crumbs can not possibly interfere with 
the working of the machine. Table space required, 
10x12 inches.
Price, F. O. B. factory.........................

Four-Slice Strite Automatic Toaster 
hour. Price, F. O. B. factory.............

The Business Man who thinks that Advertis
ing is an Added Expense and not an Imperative 
Investment has unwittingly put in a long 
Distance call for the Sheriff.—Hen Mulford, Jr.

............. $70.00
160 slices per
............$100.00

_ ___ _  er or twelve
small slices. Size of toaster, 12% by 15 inches by 
17 inches high. Shipping weight, 65 pounds. Price,
F. O. B. factory........................................... $180.00

All Parts Guaranteed for One Year 
RICHARDSON DRUG COMPANY, Omaha, Nebraska

O M A H A  D R U G G I S T

No. 703—3-crock; capacity of each crock, 2 
quarts; water compartment, 7 quarts; 
length, 26% inches; width, 8% inches; 
height, 12% inches........................... ...Each 28.40

“EUREKA” ELECTRIC 
HOT WATER URNS 
Are made of all 

metal, non-corroding, 
nickel plated. Two heat
ing units, low and high.
Can be controlled by 
one switch and con
nected with a regular 
light outlet. Capacity,
11 pints; height, 19 
inches; width of bowl, 9 
inches; base, 10 inches.
E ach .....................$21.50

FOOD WARMERS
Same as our No. 702 

except non-electric.
No. 592

2- cro ck ___Each $17.50
No. 593

3- c ro ck ___Each $21.00 “Eureka”
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BATTERIES
The Flashlight Used by the World Fliers

b a t t e r y
flashlight~ Longer Life.

No. 312—“3 in 1” because it consists of three 
cells, has three voltages, three terminals and 
can be used for thrfee purposes. It may be 
used as an “A,” “B” or a “C” battery. It is 
equipped with three Yale Contact Clips giving 
variable voltages of 1 %, 3 or 4% volts. Net 
price .................................................................... !

'UOHT
[y»ies.

With an order amounting to $75.00, a fine metal 
display case with list of cases, each................ $4.50

A glass circular case with the above amount, 
each ........................................................................$7.50

No. 1512V—This is the most popular "B” bat
tery. It is economical and is standard equip
ment for the great majority of receiving sets. 
Its vigorous cells have a much longer life 
than the smaller ones. They are especially 
made to render best average service. Con
tains 15 cells and is equipped with one nega
tive and five positive Yale Contact Clips, giv
ing variable voltages of 16%, 18, 19%, 21 or 
22% volts. Net price....................................... :

No. 101—Baby Mono Cells, l% xl. Each

N9I02

|fa304Syl

No. 102—Regular Cells, 2%xl%. Each......... $0.0935

No. 3045V—When 45 volts are required it is 
preferable to buy this battery rather than two 
22% volt batteries. It contains 30 cells same 
size as used in the No. 1512V, and more con
venient as it can be used for detector tube 
control as well as* for amplifiers. Equipped 
with one negative and six positive Yale Con
tact Clips, giving 16% to 22% volt steps for 
detector tubes and a 45-volt tap for amplifier 
tubes. Net price................................................ !

No. 101R—Yale Radio Powerpak. A single six- 
inch dry cell, especially selected for radio 
use, equipped with one positive and one nega
tive binding post. Two of these may be used 
to operate a single WD11 or similar dry cell 
vacuum tube. Net price.................................. i

No. 315 case and battery tester given with thirty 
No. 101 cells and sixty No. 102 cells.

JHBEEinONE

'



Searchlight Types,TALE FLASHLIGHTS, 
Regular Types.

No. 2001—Fibre case 5%xl%, 2 No. 101 cells...$0.66

No. 2105—Fibre case 6%x3%, 2 No. 102 cells.. .$1.46

No. 2002—Nickel case 5%xl%, 2 No. 101 cells. .$0.80

No. 2101—Fibre case 6%xl%, 2 No. 102 cells.. .$0.83
No. 2106—Nickel case 6%x3%, 2 No. 102

No. 2102—Nickel case 6%xl%, 2 No. 102 cells. .$0.96

No. 3105—Fibre case 914x3%, 3 No. 102 cells...$1.65
No. 3101—Fibre case, 9y8x778, 3 No. 102 cells. . .$0.96

No. 3102—Nickel case 9%xl%, 3 No. 102 cells..$1.10

Miner Types,
No. 3106—Nickel case 914x3%, 3 No. 102 cells..$1.93

Spotlights,

No. 2003—Fibre case 6x1%, 2 No. 101 cells....... $0.80

No. 2004—Nickel case 6x1%, 2 No. 101 cells___$0.93 No‘ 2201 Flbre case 6^ x21/s, 2 No. 102 cells.. .$1.32

No. 2103—Fibre case 6%x2%, 2 No. 102 cells. . .$1.04 No 32oi—Fibre case 8%x2%, 3 No. 102 cells.. .$1.65

No. 2104—.Nickel case 6%x2%, 2 No. 102 cells..$1.18 No. 3202—Nickel case 8%x2%, 3 No. 102 cells..$1.79

Double Duty,

No. 3103—Fibre case 91/4x2%, 3 No. 102 cells. . .$1.10

No. 3302—Nickel case 10%x2y8, 3 No. 102 cells. .$2.48 

x iV*,,„ H" Three-in-One.
N0i 3104—Nickel case 9%x2%, 3 No. 102 cells..$1.37 No. 3401—Fibre case, 9%x3%, 3 No. 102 cells.. .$2.48

...... B M i : : ......

I
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COPY’S PERFUMES, POWDERS, TOILET WATERS, 
SACHET POWDERS, LIP STICKS AND 

COMPACTS.

1

|e 8

No. 199—Chypre, %-oz......................  doz.
No. 197—Chypre, y2-oz...............................doz.
No. 198—Chypre, 1-oz.................................doz.
No. 101—Chypre, cut crystal cylinder bottle

.......................................   doz.
No. 4099—Emeraude, 14-oz....................... doz.
No. 4097—Emeraude, V2-oz........................doz.
No. 4098—Emeraude, 1-oz. .................... .doz.
No. 400L—Emeraude, cut crystal bottle..doz.

Face Powders

No. 3099—Paris, ^oz. . . . ........................... doz. $ 9.00
No. 3098—Paris, %-oz.................................doz. 16.50
No. 3098—Paris, 1-oz...................................doz. 30.00
No. 3001—Paris, cut crystal bottle............. doz. 42.00
No. 3005—Paris, 8-oz....................................doz. 186.00
No. 1199—L’Origan, %-oz.............................doz. $ 9.00
No. 1197—L’Origan, y2-oz.............................doz. 16.50
No. 1198—L’Origan, 1-oz. . ✓ ...................... doz. 30.00
No. 1101—L’Origan, 2-oz. cut crystal bottle

............      doz. 60.00
No. 1105—L’Origan', 8-oz. plain................... doz. 192.00

Toilet Waters
L’Origan, Paris, Emeraude, Chypre and Lilac

.........................................................................doz. $30.00
Styx, Ambre Antique, L’Effleurt and Jasmin

.......................  doz. 33.00
Sachet Powders

Paris and L’Origan.................................. ...doz. $15.60
 ̂ v Lip Sticks

L’Origan, Paris, Chypre, Emeraude, Styx and 
Jasmin .................................................. doz.

Talcum Powders

Lip Sticks
Compacts

L’Origan, Paris, Chypre, Emeraude and Jas
min ........................................................doz

L’Origan, Emeraude, Styx, Jasmin, Paris and 
Chypre .................................................. doz.
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CARONS
No. 80—Narcisse Noir Perfume, plain box

Coty’s Perfumes
1697—Jasmin de Corse Perfume, % oz

Perfume, 1 oz.
..................  doz

1603—Jasmin de Corse Perfume, 1 oz.
cut crystal bottle, gilt top.............. .doz,
1601—Jasmin de Corse Perfume, 2 oz.
cut crystal bottle, gilt top....................doz,
2097— Ambre Antique Perfume, Vz oz,
.............. j .............................................  doz,
2098— Ambre Antique Perfume, 1 oz. .doz.

1698—Jasmin de Corse No. 81—Narcisse Noir Perfume, satin box
. . ...................   doz.

No. 82—Narcisse Noir Perfume, Grand
Modele, 8 oz......................................... each

No. 84—Narcisse Noir Face Powder, plain
box ..............  doz.

No. 86—Narcisse Noir Toilet Water.........doz.
No. 88—-Narcisse Sachet Powder, silk

envelope, set of two............................doz.

No. 2003—Ambre Antique Perfume, 1 oz.,
small cut crystal bottle, gilt top...........doz. 66.00

No. 2197—Styx Perfume, y2 oz......... ....doz. 18.00
No. 2198—Styx Perfume, 1 oz.......................doz. 33.00
No. 2103—Styx Perfume, 1 oz, cut crystal

bottle, gilt top......................................... doz. 51.00
No. 1702—L’Effluert Perfume, 2 oz., cut

crystal bottle, gilt top...........................doz. 69.00
Toilet Water

No. 108—Chypre, small size..................... doz. $30.00
No. 908—LaRose Jacqueminot..................doz. 30.00
No. 1108—L’Origan ......................................doz. 30.00
No. 1608—Jasmin de Corse...........................doz. 33.00
No. 1708—L’Effluert ............  doz 33.00
No. 2008—Ambre Antique.............................doz. 33.00
No. 2108—Styx .............................................doz. 33.00
No. 3008—Paris ........................................... doz. 30.00
No. 4008—Emeraude ........................... . • • .doz. 30.00

Sets
Contain 1 bottle perfume, 1 bottle toilet water, 1 

bottle talcum and 1 box face powder.
No. 7001—Chypre ........................................each $10.00
No. 7040—Emeraude .................................. each 10.00
No. 7021—Styx ............................................each 12.00
No. 7030—Paris .......................................... each 10.00

No. 89—Narcisse Noir Sachet Powder, satin
case .......................................................doz.

No. 70—Narcisse Blanc Perfume............. doz.
No. 60—N Aimez Que Moi Perfume.........doz.
No. 64—N Aimex Que Moi Face Powder..doz. 
No. 66—N Aimez Que Moi Toilet Water, .doz.
No. 30—L Infini Perfume..........................doz.
No. 100—Tabac Blond Perfume............... doz.
No. 150—Radiant Mogen Modele............... doz.

Ajax comb assortment in metal display case con
tains 12 dozen combs. Retail

value
each

12 only Pocket Combs No. 709............................ $0.25
12 only Pocket Combs No. 708...................................35
12 only Pocket Combs No. 893...................................35
12 only Pocket Combs No. 898...................................35
6 only Pocket Combs No. 302.................................. 40
6 only Pocket Combs No. 307...................................50

12 only Men’s Combs No. 873.................................... 25
12 only Men’s Combs No. 864.....................................25
6 only Men’s Combs No. 1205.................................. 35
6 only Men’s Combs No. 1222................................ 40

12 only Ladies’ Combs No. 800.............................. 25
12 only Ladies’ Combs No. 835.............................. 35
6 only Ladies’ Combs No. 843.............................. 50
6 only Ladies’ Combs No. 1226.............................. 50
6 only Ladies’ Combs No. 1203.............................. 75
3 only Ladies’ Combs No. 1237.......................  1.25
3 only Fine Combs No. 934................................... 40
Retail value—$54.15.
Dealers cost—$33.25.

7011—L’Origan ...........
7016—Jasmin de Corse



NOVEMBER
SPECIALS

In Bulk
Mission—

1-gallon bottles ...........................................$3 .50 Gal.
5-gallon can s................................................  3.25 Gal.

Mt. Ida—
1-gallon Litho cans...................................... 3 .50 Gal.
1 -quart Litho cans...................................... 3.75 Gal.

Rion—
1 -gallon bottles ........................................... 3 .50 Gal.
5 -gallon can s.......................................... ..... 3.25 Gal.

Haja—
1-gallon bottles ... ....................................... 4 .00 Gal.
5 -gallon cans................................................  3 .50 Gal.

W e  recommend Mission as the best value in a Pure 
California Olive Oil. Absolutely pure, pressed under 
most modern and sanitary conditions.

liUG CO,

Bottles
Mission—  

Small ... 
Medium

Medium

Small ... 
Medium 
Large .... 
Quarts . Medium
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Aeia
Acetic. 28%. bbl*.................................... lb. 10.04

10-gals .................................................. lb. .06
6-gals............... '. ..........................   lb. .0514
1-gal........................................................... lb. .08

Battery, 1.400 cbys.. . . . . .  « . . . . . . . . .lb. .0314
1.885 obys................................................ lb. .08%

Boraoio. Po., or Cryst
25-lb. lots ...........................................lb. .16
10-lb. lots ...........................................lb. .18
5-lb. lots ...........................................lb. .19

Carbolic, crude, 15%. drums............. gal. .33
15%, 10-gal. can extra......................gal. .41
15%, 5-gal. can e x t r a . . . . . . ........ gal. .46
20%, drums ................................. ...ga l. .38
20%, 10-gal. can e x t r a .. . . ----- ..gal. .46
20%, 5-gal. can e x tr a .. . ............. gal. .51
25%. bbls. tool.................................... gal. .48
25%. 10-gal. can extra.................... gal. .50
25%, 5-gal. can extra.............. . . . .g a l.  .55
30%. bbls. Incl.................................... gal. .68
30%, 10-gal. can extra..................... gal. .55
30%, 5-gal. can extra..................... gal. .60

Citric, 112-lb. k e g s . . . . . .........  lb. .58
50-lb. lots ...........................  lb. .60
25-lb. lots ...........................................lb. .62
10-lb. lots ...........................................lb. .64
5-lb. lots ..................................... . . . lb .  .67

Muriatic, 18° carboy............................. lb. .08%
Muriatic, C. P., carboy....................... lb. .12%
Nitric, 86° carboy.............................— lb. .12
Nitric, 42e carboy................................... lb. .12
Nltrle. C. P., carboy............................. lb. .18
Oxalic, 100-lb. lots............................... lb. .18

50-lb. lots ...........................................lb. .20
25-lb. lots: ...........................................lb. .22
10-lb. lots .........................  lb. .23
5-lb. lots ...........................................lb. .25

Sulphuric, 66° carboy........................... lb. .03%
Sulphuric, C. P ., carboy....................... lb. .12%
Tartaric, 100-lb. l o t s . . . . . ..................lb . .39

50-lb. lots .........   lb. .41
25-lb. lots ........ '.................................lb. .44
10-lb. lots ...........................................lb. .46
5-lb. lots ...........................................lb. .47

Alcohol, Denatured, Form No. 5.
Drums $6.00 . .  . ---------. . . . . . . . . . . .gal.
10-gals........................................................ gal.
5-gals. ............ i ........... ......... ............ga l.

Fly# and tsn-gal. lots, containers extra.
5 drums, l c  less— 10 drums, 2c less.

Alcohol, Grain, 190®, 5-gal. Incl.......... gal. T.50
METHANOL, 95%. drums----- --------gal. .85

10-gal., container extra......... .. ..gal. ,95
5-gal., container extra.................. gal. 1.00

Alum, Lump
Bbls........................................   lb. .05%
100-lb. lots ...........................................lb. .06
50-lb. lots ...........................................lb. .07
25-lb. lots ....................................... ./lb . .08

Powdered, bbls........................................... lb. .07
100-lb. lots ................. . . . . . . . . . . . . . l b .  .08
50-lb. lots ...........................................lb. .09
25-lb. lots .......................... y,-*x------lb. .10

Ammonia, Carbonate. 25-lb. lots----- ..lb . .22
10-lb. lots ...................   lb. .24
5-lb. lots ..................................... . . . lb .  .25

Muriate, lump, 100-lb. lots............. . . . l b .  .20
50-lb. lots ...........................  lb. .22
25-lb. lots ..................................... . . . lb .  .24
10-lb. lots ..................   lb. .26

5- lb. lots .....................................lb. .27
Muriate, Gran., bbls.......... .................. lb. .10

100-lb. lots ...........................................lb. .11
50-lb. lots ...........................................lb. .18
25-lb. loti ...........................................lb. .14
18-lb. lots ...........................................Ib. .15
5-lb. lots ...........................................lb. .17

Water, 16% carboy..................................lb. .05
18-gal. lots ...................   lb. .07
6- gal. lots .....................................lb. .08
1-gal. lots ................................... . '. .. lb .  .08

Water. Conet., 26®, carboy......................lb. .11
10-gal. lots ...........................................lb. .18
5-*a1. lots ...........................................lb. .14
1-gal. lots ...........................................lb. .16

Antimony, Needle, Powd.
100-lbs...................... ....................................lb. .11
50-lbs............................................................lb. .11%
25-lbs...................... ....................................lb. .12

Arsenic, kegs ...............................   lb. .12
100-lb. boxes ...........................................lb. .13
50-lb. boxes ...........................................lb. .14
25-lb. boxes ...........................................lb. .15
10-lb. boxes ...........................................lb. .16
5-lb. boxes .............. .Ib, .17

Vitriol, lump, bbls..........................lb. .07
bs............................................................lb. .08

.................................................... lb. .09

Blue Vitriol, Lump >
25-lbs..................................... .....................lb. .09%
10-lbs........................ lb. .10
5-lbs........................................................... lb. .10%

Powdered, l% c  higher.
Borax, Powder or Cryst., bbls.................. lb. .06%

100-lbs............................................................lb. .07%
50-lbs. ...............................................  . . . lb .  .08
25-lbs............................................................ lb. .10
10-lbs............................................................Ib. .11
5-lbs............................................................ lb. .11

Brimstone, Roll, bbls............................... cwt. 3.50
100-lbs..............................................  cwt. 4.50
50-lbs......................................................... cwt. 5.00
25-lbs......................................................... cwt. 6.00
10-lbs............................................................lb. .07

Carboa Bisulphide
Drums, 55-gal. $8.00..............................lb. .08
100-lb. drums $6.00........... .......... . . . . . l b .  .11%
50-lb. tttyme $4.00....................................lb. .12
2-gal. cans. 20-lbe. Incl..........................lb. .21
1-gal. cans, 10-lbs. Incl........................lb. .22
5-lb. cans. 50-lb. lota ...........................lb. .28
1-lb. cans, 5-lb. lots Incl......................lb. .84
1-lb. cans, 10-lb. lots ...........  lb. .83
1-lb. cans, 25-lb. lots ...........................lb. .82
1-lb. cans, 50-lb. lots ....................... ..lb . .81

Carbon Tetroehloride, 100-lb. drum s...lb . .18
Chalk, Lump, b b l s . . . . . ............. . . . . . . . l b .  .04%

100-lbs........................................................lb. .05%
50-lbs........................................ v ........... lb. .06
25-lbs........................................................lb. .07

French. Powd., 200-lb. bags..................lb. .03%
100-lb. bags .........................................lb. .04%
50-lb. bags .........................................lb. .06
25-lb. bags .............................. « . . . ,1b. .06
10-lb. bags .........................................lb. .67

Charoeal, Commercial, bbls......................lb. .02%
100-lbs. .......................................................lb. .84
50-lbe. .......................................................lb. .06
25-lbs............................................................lb. .06
10-lbi............................................................lb. .07
5-lbe............................................................lb. .67

1-ton lots  . . . . . . . t o n  40.00
%-ton lots ...............................................ton 41.00
%-ton lots ...........  .ton 42.00

Charcoal, Wood. Granulated. 50-lb. bags
100-lb. 50-lb. 1-ton %-ton %-ton

•04c ,04%c $65.00 $70.00 $75.00
Copperas, Lump,, bb ls .. . . . . . . .i ........ (..lb . .02%

100-lbs........................................................lb. .03%
50-lbe........................................................lb. .04
25-lbe.................................................... . .lb . .04%
10-lbe........................................................lb. .05
5-lbe. ............................................. . . . lb .  .06%

Gran., bbls................................................. lb. .01%
100-lbs........................................................lb. .02%
50-lbs.     lb. .04
25-lbs.............................   lb. .04%
10-lbs....................................................... lb. .05
5-lb i..............  lb. .86

Redried, Powd., bbls.......... ............... lb. .02%
100-lbs........................................................lb. .03%
50-lbs....................................................... lb. .04
25-lbs........................................................lb. .05
10-lbe........................................................lb. .06
5-lbs........................................................lb. .06

Cream Tartar, C. P., 100-lbs....................lb. .29
50-lbs............................................................. lb. .31
25-lbs.   lb. .33
10-lbs.............................   lb. .35
5-lbs........................................................, . . lb .  .36

Formaldehyde, 40%, 400-lb. bbls........ lb. .13%
125-lb. kegs . . . . .  — . . . . . . . . . . . .  -lb. .14%
60-lb. kegs ........................., . . . .  . . . lb .  .15%
45-lb. boxed jugs,. . . . . . . . . . . . . .  ,1b. .16

1-gal. jugs incl.............. ............. gal. 2,00
P. A. C. Works, 1-lb. bottles

50-lb. lots ................... ......... . . . . . . lb.
25-lb. lots ........................................... Ib.
12-lb. lots ............................................lb.
5 rib. lots ........................................... lb.

Glycerine, C. P., 50-lb. cans................ lb.

.30

.31

.32

.33

.24
Gum Camphor 15-lbs. 10-lbe. 5-lbe.

2%-lbs .............. ............... $0.90 $0.92 $0.95
Kegs ..................... cwt.

16s ......................................  1.03 1.05 1.08
24s- and 32s......................  1.05 1.08 1.10

Moth Balls, bbls................ lb. .11
inn-lhs ..................... lh. .12

25-lbs...................... cwt.
Hyposulphite, Gran., bbls....... cwt.

Kegs ................................................. .Cwt.
50-lbs...................................................... cwt.

50-lbs........................ lb. .13
25-lbs. .................................................. lb. .14
10-lbs...... i................ lb. .15
5-lbs.......................................................... lb. .16

Sugar Milk. Is, 15-lb. lota......... 12
la, 10-lb. lota................ ID.
Is. 5-lb. lota................ lb.

Napthalin, Flake, bbls............ lb. .10
100-lbs........................ lb. .11

Sulphur, Let. Flour, 156-lb. bblfl....ew t.

50-lbs........................lb. .11%
25-lbs........................ lb. .12
10-lbs........................ lb. .13

50-lb. lots ................cwt.
25-Ib. lots ................ewt.

5-lbs........................ lb. .14
Oil Cake, ground, 1 -ton ,............ .ton 56.00

%-ton ......f ............... ton 57.00

Heavy Flour, 118-lb. b a g s . . ......ewt.
500-Ib. lota ................ewt

1000-lb. loti ......... ...... ewt
3000-12 lets ................ e e l

Oil Cake
100-lbs.............. ................................... .... .cwt.

Petash Permanganate
25-lb. lots ..............................................lb.
10-lb. lots . . . : ......................................lb.
5-lb. lots ..............................................lb.

Potassium Chlorate, cryst., powd.
Kegs .......................................................... lb.
50-lb. lots ..............................................lb.
25-lb. lots ..............................................lb.
10-lb. lots ..............................................lb.
5-lb. lots ..............................................lb.

Granular, 5c higher.
Sal Epsom, bbls.............. ........... ' . .............lb.

125-lb. kegs ........................................ lb.
100-lb. bags ...............................  lb.
50-lbs..................... .................................lb.
25-lbs....................................................... lb.
10-lbs.......................................................lb.
5-lbe. ........................ ............. ........... lb.

Glauber, Lump, bbls.........................cw t.
100-lbs.................................................... cwt.
50-lbs. .......... ......................... ..cwt.
25-lbs................................................... cw t

Glauber. Gran., bbls........................... cwt.
100-lb. bags ...................................... cwt.
50-lbe................................................... cwt.
25-lbe.................................................... cw t

Glauber, Powd.. bbls........................... cwt.
100-lbs.................................................... cwt.
50-lbe....................  ............................. cw t
16-lbs.....................................................cwt.

Nitre, Gran., 1 0 0 -lb s .. . . , ...................lb.
50-lbs......................................................... lb.
25-lbs.  lb.
10-lbs......................................................... lb.

Nitre, Powdered, 100-lbs.......................... lb.
50-lbs......................................................... lb.
25-lbs.........................................................lb.
10-lbs.................................. i ..............: . . lb .

Nitre. Small Cryst., 100-lbs...............lb.
50-lbs......................................................... lb.
25-lbs......................................................... lb.
10-lbs........................................................lb .

Rochelle. 25-lbs........................................ lb.
10-lbs.................. lb.
5-lbs......................................................... lb.

Soda, bbls....................................................lb.
Kegs .........................................................lb.
100-lbs..................................................... Ib.
50-lbs....................................................... lb.
25-lbs....................................................... lb.
10-lbs. ................................................... lb.

Sassafras Bark
100-lb. bags .........................................lb.
50-lbs. bags ......................................... lb.
25-lb. bags . . . . . . . . . . . . . . . . . . . . . l b .
10-lb. bags .........................................lb.
5-lb. bags .........................................lb.

Seed, Canary, 25-Ib. bags....................... lb.
10-lb. lots ..........................................lb.
5-lb. lots .............................................lb.

Flax, ground, 100-lb. bags.................lb.
50-lb. bags ...................................... lb .
25-lb. bags ........................................ lb.
10-lbs......................................................... lb.
5-lbs......................................................... lb.

Whole, l c  lb. higher.
Hemp, 25-lb. bags................................... lb.

10-lb. lots ..........................................lb.
5-lb. lots ..........................................lb.

Sunflower. 25-lb. b a g s . . . . .......................lb.
Sunflower, 10-lbe........................................lb.
Sunflower, 5-lbe........................................ lb.

Soda Bicarb, 400-lb. bb ls ...................... lb.
112-lb. kegs .......... '............................. lb.

50-lbs....................................................... lb.
25-lbe........................................................lb.
10-lbe. ................................................... Ib.

Hyposulphate, cryst., bbls................. cwt.
Kegs ..................................................... cwt.
50-lbs.......................................................cwt.
25-lbs............................ ■................. , . .  .cwt.

Hyposulphite, Pea, cryst.. bb ls ....cw t.

.27

.30

.88

.12
.14
.15
.16
.18

.03%

.04

.03%

.04%

.05

.07

.IT
1.75 
150
3.50
4.00
1.85
1.75 
4.88
4.51 
158 
4.10 
4.58 
8.08
.09%
.10%
.11%
.12%
.10%
.11%
. 12%
.13%.11
.12
.12%
.13
.34
.35
.36
.81
.02%
.03
.03
.04
.04

.38

.39

.40

.41

.42

.11%

.12%

.13%

.09

.09%

.11

.12

.12%

.09

.10

.11

.18.11

.14

.63

.03%

.04%.11

.08
5.00
5.50
6.00
6.50
4.25
4.75
5.25
5.75
4.50 
5.08
5.50 6.01

.44

.48

.41
4.T8
4.81
1.81 
8.18 
7.88
2.86 
2.48 
2.18 
2*
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