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ABSTRACT 

Text messaging is the newest form of communication used in education, business and 

personal relationships that has taken the world by storm.  From corporations to grade 

schoolers, it appears that texting is the most convenient and easiest way to communicate with 

other people.  It has become so much a part of our culture that a whole other language has 

evolved to make texting even quicker, but it has also created chaos in the way we 

communicate with each other.  This article specifically focuses on how text messaging has 

affected the communication patterns of Generation Y or the Millennials.  Can they 

communicate just as efficiently and effectively?  Or has this new form of communication 

altered their educational experiences, as well as their ability to communicate successfully as 

they begin to enter the corporate realm. 
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Introduction 

 Imagine a typical weekday afternoon: a mother attempts to have a 

conversation with her daughter about an issue with her daughter’s latest cell phone 

bill.  Instead of hearing a typical bickering match between a parent and teenager, 

in AT&T’s most recent line of cellular service advertisements, a viewer hears a 

conversation that sounds like this: 

MOM:  Beth Ann! 
BETH:  WU?!  (What’s Up?) 
MOM:  Your cell phone bill is “what’s up”…all this texting… 
BETH:  OMG, INBD!  (Oh my gosh, it’s no big deal!) 
MOM:  It is a big deal, who are you texting 50 times a day? 
BETH:  IDK, my BFF Jill.  (I don’t know, my best friend forever,    
Jill.) 
MOM:  Tell your BFF Jill that I am taking away your phone. 
BETH:  TISNF (This is so not fair!) 
MOM:  Me paying this bill that’s what’s…S…N…F 

             (AT&T Wireless) 
 

To most viewers who are not familiar with the concept and language of text 

messaging, or short message service, the above conversation probably sounds like 

a jumble of letters, not words.  But to the majority of the Millennial generation, the 

advertisement probably imitates their life in the world of text messaging.  

Millennials, or Generation Yers, are individuals who are grouped in society’s 

youngest generation and who were born from 1980 to 1994.   

This popular commercial has become the stereotype for how many 

Millennials communicate with not only each other, but how they “attempt” to 

communicate with their parents, grandparents and teachers. Text messaging has 

not only caused confusion with communication levels between Millennials and 
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more mature generations, but it has also created a societal uproar because of the 

impact text messaging has made on communication for all generations on a daily 

basis, whether it be on a personal, educational and professional level.  Along with 

the change in communication styles of generations through text messaging, a “new 

language” has developed by the Millennials as a quicker way to communicate with 

each other, as well as a way to hide the meaning of their conversations from 

adults.  But the question that seems to be on many people’s minds is whether text 

messaging and its invasion of our culture have had a positive affect on the 

Millennial generation. 

 The idea for this thesis commenced about 18 months ago and finally 

developed into a complete idea during the summer of 2007.  The concept of 

Generation Text first began to evolve in a Liberal Studies course that focused on 

the effects of technologies on human literacy.  In the course, topics such as ancient 

technologies like parchment and quills to the modern technologies of today and 

future technologies of tomorrow were presented and discussed.  The course’s 

participants included students with a wide range of technological literacy, and in 

ages that crossed over three different generations.  It was interesting to hear the 

perspectives of people who have very distinct experiences with modern 

technologies and how they have managed to interpret and incorporate these 

technologies into their everyday lives.     

One of the final projects for the Liberal Studies course was to pick a 

technology, research and present the information to class.  One student in class 
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selected to do her presentation on text messaging.  She covered how text 

messaging operated, the new language the technology created, and its educational 

and moral impact on our culture.  For many late Generation Xers and Millennials, 

text messaging is part of their daily routine and the primary source of 

communication with friends, family and sometimes co-workers (Hord, 2006).  

However, some students in the course who were early Generation Xers or Baby 

Boomers had trouble grasping the idea of why and how text messaging functioned.  

As the presenter began to discuss the new language of text messaging, there was 

even more confusion from students who had little to no knowledge of text 

messaging.  The presenter posed many questions to the class as to whether this 

type of communication was effective, as well as whether it had a positive or 

negative effect on our culture.   

After completing this course, I engaged in an independent study project 

with Mr. Joel Davies from the journalism and mass communication department on 

the effectiveness of electronic communication within an educational environment.   

The independent research focused primarily on email and instant messaging.   At 

that point in time, text messaging had not become a major form of communication 

between students and teachers, so it was not included in my research.  As I did my 

research, I began to discover that even though text messaging had not made a 

significant impact on education, it was definitely causing some frustration and 

confusion between students and teachers -- specifically with the progression of 

this new language.    
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An article from TIME Magazine, “Are Kids Too Plugged In,” reflected 

solely on the Millennial generation and raised the question as to whether 

Millennials were too “plugged in.”  Figure 0.1. is the cover of TIME Magazine 

that featured this article.  The piece pushed a key issue in our society: How the 

influence of the 24 hour multi-media frenzy was impacting the Millennials 

(Wallis, 2006).  Experts claimed in the article that the sensory overload from 

multiple media outlets was causing Millennials to become distracted and incapable 

of remaining on task (Wallis, 2006).  This article forced TIME’s readers to ask 

themselves the question: Is there a detrimental blow to this generation with the  

Figure 0.1. TIME Magazine (Wallis, 2006) 

constant access to anything and everyone through modern technologies?    

New language and Short Message Service (SMS) technologies evolve 

constantly and affect every communication attempt that people encounter when 

correspondence is initiated through a mobile device.  With the recent emergence 
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and popularity of text messaging, there has been a definite shift in the way we 

communicate especially with the Millennial generation.  The purpose of this paper 

is to provide an account of the history of text messaging and the Millennial 

generation, as well as distinguish the effects that texting has made on Millennial’s 

educational experiences, including language, writing, sociability, recruitment, 

safety and business.  In addition, I will be giving my personal reflection of how 

text messaging affects Millennials and the way they were taught to communicate. 
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Chapter 1:  The Story of Text Messaging 
 

Cellular mobile phones have been around for quite some time.  When 

cellular phones first became a common technology to own, they were about 10 

times the size they are now and were usually used for “emergencies only.”   Since 

that time cellular phones have become the technology that no one can live without, 

and they are a much more affordable technology in the recent decade.  The 

primary focus of this chapter is to recount the historical journey of the 

development of the cellular phone, as well as the construction and advancement of 

text messaging. Also included is an evaluation of what some research statistics 

confirm about the widespread use of text messaging in the United States. 

History of the Cellular Phone and Text Messaging 

To begin this history lesson, envision that it is 1973. The Miami Dolphins 

defeated the Washington Redskins 14-7 in Super Bowl VII to complete the 

National Football League’s first “perfect season.” President Richard Nixon was 

inaugurated and began his second term as president of the United States, and a 

man by the name of Martin Cooper came up with the unthinkable concept of 

carrying on a conversation on his cellular mobile phone on the busy streets of New 

York City (Cooper, 2006).  Cooper, a Motorola researcher and executive, has been 

deemed the inventor of the first practical mobile phone for handheld use in a non-

vehicular setting (Cooper, 2006). Cooper used a new, heavy movable handset, and 

made the first call on a handheld mobile phone on April 3, 1973 (Cooper, 2006). 

During that period, cellular phones were not a popular concept so the idea of being 
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able to carry a mobile communication device and have a telephone conversation 

was a puzzling idea to many (Cooper, 2006).   

 The very first cellular phone that Cooper developed weighed over 30 

ounces and it took him over 10 years to finally break into the market (Cooper, 

2006).  Research indicates that the cellular phones of today, 35 years later, weigh 

as little as 3 ounces and the market is saturated with more cellular phone 

subscribers than ever before (Hord, 2006).  As of 2007, over 3.3 billion people 

worldwide are mobile phone subscribers through more than 15 different service 

providers.  The world’s largest manufacturers of mobile phones are Nokia with 

40%, Samsung with 14%, Motorola with 12%, Sony Ericsson with 9% and LG 

Mobile with 7%.  These five mobile phone manufacturers account for more than 

80% of all mobile phones sold and produced for sale in most countries.  As of 

2006, 80% of the world’s population enjoys the benefits of mobile phone coverage 

and that figure is expected to grow to 90% by the year 2010.       

In 1983, Motorola DynaTAC was the first wireless mobile phone that was 

approved and endorsed by the Federal Communications Commission (Cooper, 

2006).  Since that time, standard voice capabilities of wireless plans are not the 

only features that modern cellular phones support today.  Many services and 

accessories, including Short Message Service or text messaging, email, access to 

the Internet, and the ability to send and receive photos and video have evolved 

since the launch of cellular phones (Cooper, 2006).  Almost 20 years after the first 
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cellular phone call was placed, public consumers have convinced themselves that 

they cannot live without this technology.  

What is text messaging? 

As mentioned above, with the development of any technology like the 

cellular phone, more enhanced features become available with time.  Text 

messaging, or SMS, is one of the features of cellular phones that became a popular 

way to communicate within the last five years.  Text messaging, or texting, is the 

common term for sending a short (160 characters or fewer) message from one 

wireless mobile phone to another using the Short Message Service or SMS 

(Brown, Shipman & Vetter, 2007). Texting is available on most digital mobile 

phones and personal digital assistants with wireless telecommunication 

capabilities (Cupple & Thompson, 2008). The individual messages that are sent 

are called text messages, or are also referred to as text speak texts (Cupple & 

Thompson, 2008).  According to Jennifer Hord, author of How Stuff Works, since 

most everyone has a cellular phone we observe fewer users talking and more 

typing.  “It has become so easy to send a quick message that text messaging has 

replaced talking on the phone for a new ‘thumb generation’ of texters (Hord, 2006, 

¶ 5).   

Text messaging has literally taken the world to a whole new level of 

communication opportunities.  Texting has become the latest infatuation in 

technology to the point where billions of text messages are sent annually (Hord, 

2006).  In Figure 1.1., Esato, a mobile research entity created to assist Sony 
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Ericcson mobile users, shows the climbing numbers of text messaging from April 

of 1999 to April of 2006 (Latest Text Figures, 2006).   Text messaging matured 

from an infant of a technology in 1999 to a full grown adult technology by 2006, 

supporting mobile users 3.5 billion text messages annually.  

Figure 1.1. Text Messages Sent by Year (Millions) (Latest Text Figures, 2006) 

Hord (2006) has found that in most situations, messages are sent from 

phone to phone using the sender’s and the receiver’s cellular phone numbers.  

Many cellular phones and wireless carriers allow a text message to be sent directly 

to and from an email address or instant messenger screen name.  “Though 

communication through text messaging is typically used for brief conversations 

between friends and family, the recent trend for this technology has been 

surrendered to the media, education, politics and religion” (Hord, 2006, ¶6).   

Figure 1.2. shows how the technology of text messaging happens.  When a text 

message is sent from one mobile device it travels through its network provider’s 
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Message Service Center (MSC) to the Centralized SMS Center and then back 

through the receiver’s network MSC to the recipient’s mobile phone.  It is a quick 

and efficient way to communicate with another person without having to place a 

phone call.  It has become so efficient that even big business is taking notice 

 

Figure 1.2. How SMS Works (Hord, 2006) 

of how useful and cost efficient texting can be to their companies (Hord, 2006).  

“Even corporate businesses are unearthing ways to profit from the explosion and 

popularity of text messaging” (Hord, 2006, ¶ 10 ).  

Hord has discovered that there is no one individual concept developer who 

can claim the patent rights to the creation of text messaging (Hord, 2006).   “SMS 
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or text messaging was designed to operate with a digital technology called the 

Global System for Mobile Communications (GMS), which is the foundation of 

most modern cellular phones” (Hord, 2006, ¶ 13 ).  Hord (2006) goes on to explain 

that the system was originally fashioned as a means to signal customers of a new 

voice mail; however, only a handful of the early collaborators actually thought that 

text messaging would develop and revolutionize the telecommunications market.  

Cooper’s dreams of the future of electronic media were realized when the first text 

message was transmitted.  This historical event in electronic communications took 

place on December 3, 1992 (Brown, Shipman & Vetter, 2007) however, it was not 

until the early part of the current century that text messaging advanced into what is 

known and used in the telecommunications market today (Brown, Shipman & 

Vetter, 2007).  By the beginning of 2005, text messages were being sent and 

received at a rate of 500 billion messages per year (Wallis, 2006).    

 Text messaging began to make an impact on the mobile phone statistics in 

the American market during 2002 (Brown, Shipman & Vetter, 2007).  Until that 

point, the United States was sluggish to join the text messaging movement, but not 

because of the cost of this type of communication; it was a lack of knowledge on 

how to market the product to mobile users (Carpenter, 2006).  Similar to other 

trendy modern technologies, text messaging hastily became an extremely popular 

means of communication, primarily because it was an inexpensive way to 

communicate in most areas of the world.  According to Hord (2006), text 

messaging is exceedingly popular in the Asian market; carriers in these countries 
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offer cellular plans with free text messaging to a certain amount and then charge a 

small fee per message.   Following the Asian markets’ suit, with the continued 

popular use of text messaging with the Millennial generation, mobile service 

providers had to adjust their messaging plans to make text messaging affordable to 

the younger demographics (Carpenter, 2006).  Now most mobile messaging plans 

through providers in the United States have unlimited text messaging plans that 

are either cost efficient or free (Brown, Shipman & Vetter, 2007).  

After the implementation of these new and more cost efficient messaging 

plans, the United States text messaging statistics made a drastic change upward 

(Brown, Shipman & Vetter, 2007).  “In June 2001, 30 million text messages were 

sent in the United States, the number grew to 14 billion in 2003 and then 

skyrocketed to 25 billion in 2004” (Britannica Online, 2007, ¶ 3).  Hord (2006) 

also points out that the first major exposure and push to use text messaging was 

not until Fox’s hit television show American Idol offered its viewers free text 

message voting for viewers’ favorite contestants.  Since that trend began, most 

reality voting shows such as ABC’s Dancing with the Stars and Dance War, 

encourage viewers to vote via text messaging (Allen & Murphy, 2007).  Since 

these popular television shows have implemented text messaging into their 

television programming, almost all other reality television shows have followed 

their lead, making text messaging the primary way to communicate opinions to the 

networks (Allen & Murphy, 2007). 
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It is apparent that there are many companies and organizations on the rise 

that focus on the reporting of text messaging statistics.  Without these companies, 

this paper would be close to impossible to write because there would be no 

research available.  One of the main organizations dedicated to expanding wireless 

technology awareness in the United States is Cellular Telecommunication and 

Internet Association, CTIA The Wireless Association (www.ctia.org).  CTIA is a 

non-profit organization that focuses on the wireless telecommunications industry 

(www.ctia.org).  According to research conducted by CTIA, many of the cellular 

and wireless providers in the United States presented plans to their customers for 

free mobile-to-mobile air time, if they were calling carriers within their same 

cellular network (www.ctia.org).  

With the widespread popularity of text messaging, the increase of cellular 

phone customers has increased significantly since 2004.  Figures 1.3. and 1.4. 

show the statistics based on research conducted by CTIA about how much text 

messaging has grown as a technology (www.ctia.org).   Both graphics display the 

amount of text messages sent daily in the United States since the year 2000 and 

the amount of users of text messaging since 2003 (www.ctia.org).  Graphic 1.3. 

created by CTIA,  reveals that in June of 2004, about 2.86 billion text messages 

were sent in the United States, and that by December of 2006, 18.6 billion text 

messages were being sent annually (www.ctia.org).  The increase of text messages 

being sent throughout those three and a half years was over 450% (www.ctia.org).    
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Figure 1.3 Number of Texts Sent in the US Every Month (www.ctia.org) 

 

 

Figure 1.4. Total US Messaging Users (Thousands) (www.ctia.org) 
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Graph 1.4. illustrates the growth of the number of text messaging users over the 

last five years and what experts foresee for the future of text messaging 

(www.ctia.org). “In 2004, there were a mere 49.7 million text messaging users in 

the United States.  By 2007, that number had grown by over a third with 85.3 

million users.  Based on the continued popularity of the technology, the industry is 

predicting that there will be close to 100 million text messaging users in the 

United States by 2010” (www.ctia.org, 2007, ¶ 4).   

 The research proves that text messaging has truly invaded our culture as 

one of the primary and quickest way for mobile users to communicate with each 

other.   The use of text messaging has grown rapidly with the implementation of 

the technology in our day-to-day lives from television shows to corporate 

business.  One of the major goals of cellular providers is to increase the 

knowledge and number of users in older generations with the concept of text 

messaging.  Most of the users of texting are people who fall into the Millennial 

generation. This seems to cause communication distress when parents are trying to 

parent, teachers are trying to teach and supervisors are trying to supervise.  What 

are the differences between the four main generations in our society today and 

how is text messaging affecting their ability to communicate? 
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Chapter 2: Generations and Millennials 

The Millennial generation could potentially be one of the most influential 

generations ever because of the characteristics this group has adopted through the 

influence of other generations (Lancaster & Stillman, 2003).  The purpose of this 

chapter is to evaluate Millennials’ generational traits and tendencies that help to 

set them apart from other generations.  In addition to assessing the Millennials and 

their role in our society, it is important to review the influence of previous 

generations’ morals and behaviors and their influence on the Millennials.  This 

chapter also touches on topics to be discussed in later chapters, such as 

communication barriers in personal, educational and business relationships.  Text 

messaging is concerning some experts because they are speculating whether this 

type of technology will affect Millennial’s relationships and abilities to 

communicate with people across all generations.   

When Generations Collide 

It has been thought by researchers that Generation Y could quite possibly 

be the next “Great Generation,” if not the “Greatest Generation” (Dyk, Hume, 

Larenaudie & Toyama, 2008).  Millennials have amassed many of the best 

characteristics from the generations prior to their own; they own the best qualities 

of all three other living generations (Dyk, Hume, Larenaudie & Toyama, 2008).   

However, before attempting to understand the Millennial generation on a deeper 

level, it would be wise to understand the characteristics, mind-set and influences 
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of the three generations that have impacted Millennials: the Traditionalists, the 

Baby Boomers and the Generation Xers.   

  In Figure 2.1., a diagram that was created from information gathered from 

the text, When Generations Collide, shows specific people, places, and events that 

occurred during each generation that directly affected how these generations’ 

personas progressed through time.   

World War II Meets the World Wide Webs… 
 
The Traditionalists (1900-1945)  
People:    Places:   Things: 
Joe DiMaggio    Normandy   World War I    
Bob Hope          Hiroshima   World War II  
Rat Pack         Korea    Great Depression 
John Wayne    Bay of Pigs   Roaring Twenties 
Elizabeth Taylor   Iwo Jima   GI Bill 
The Baby Boomers (1946-1964) 
People:    Places:   Things: 
Martin Luther King, Jr.  Watergate Hotel  Mood Rings  
John F. Kennedy   Hanoi Hilton   Brooks Brothers 
The Osmonds    Kent State   Rolex Watches 
Janis Joplin    Woodstock   LSD 
Rosa Parks    Vietnam   Television 
The Generation Xers (1965-1980) 
People:    Places:   Things: 
Brat Pack    Internet   Cable TV 
Bill Gates    Somalia   VCRs 
Michael Jordan   Soviet Union   Cell Phones 
Madonna    Cannes    Video Games 
Supermodels    Starbucks   Personal Computer 
The Millennials (1981-1999) 
People:    Places:   Things: 
Prince William   Dawson’s Creek  Reality Television 
Barney     90210    PDAs 
Britney Spears    Oklahoma City  Instant Messaging 
Leonardo DiCaprio   CyberSpace   Text Messaging 
Serena & Venus Williams  Columbine   Chat Rooms 
 

Figure 2.1. Influences of the Generations (Lancaster & Stillman, 2003) 
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Traditionalists 

The Traditionalist group lived through both World Wars, as well as the 

Great Depression, so they learned to appreciate the modest materialistic 

possessions they owned.  Traditionalists were born between 1900-1945 and 

learned early in life that they could achieve amazing things by casting aside the 

desires of the individual person and working toward the greater good of the 

establishment (Verhaggen, 2005). As a cohort, they endured the Great Depression 

and returned home victorious in two world wars. Traditionalists work hard, are 

very conservative with their finances and they ooze with patriotism; they place 

great faith and trust in the American government (Lancaster & Stillman, 2003). 

The mentality engraved into the minds of the Traditionalists was modeled after a 

military life style -- a command-and-control environment where information 

trickles down from the top (Lancaster & Stillman, 2003).   

Baby Boomers 

Different from their Traditionalist parents, Baby Boomers approach life and 

live with a different mentality, creating their own set of moral codes and standards 

to live by (Waldman, 2008).  The Baby Boomers lived in the era after World War 

II; born from 1946–1964.  The population of this generation is 80 million people 

(Waldman, 2008).  With the boom of the economy occurring as well as the civil 

rights movement and the sexual revolution, Boomers learned to break with 

traditional values and tested social boundaries that were set for them by the 

Traditionalist generation (Lancaster & Stillman, 2003).  Traditionalist parents 
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persuaded their Boomer brood to believe they could accomplish anything, from 

being an astronaut to becoming the president (McGlynn, 2008). The impact of this 

type of attitude of absolute success created the idealistic and optimistic ego of the 

Boomers; they were convinced that they could revolutionize the world as they 

knew it (Lancaster & Stillman, 2003).   

With optimistic mentalities around every corner, the Boomer generation 

became a group very much known for its competitiveness (Waldman, 2008).   

“Boomers needed rewards that showed they were getting ahead, whether it meant 

acquiring a master's degree to get a more prestigious, better-paying job, or pushing 

for that next promotion” (Lancaster & Stillman, 2003, p.29).   This type of attitude 

and thinking has now impacted the Millennials because most Boomers are parents 

to children of the Millennial generation (Dyk, Hume, Larenaudie, & Toyama, 

2008).   Millennials are extremely optimistic, similar to their parents, but unlike 

their parents, their need to be successful has put loads of pressure on the 

Millennials generation (Dyk, Hume, Larenaudie, & Toyama, 2008).     

The Boomers have also been labeled the “sandwich generation” because so 

many of their Millennial offspring remain home well into their 20s right at the 

time that their own parents (the Traditionalists) need more care (Waldman, 2008).    

With this constant need to either support their children or their aging parents, 

Boomers could be the very first generation that will not retire until they reach their 

70s (Jayson, 2006).  Another economic reason for postponed retirements of Baby 

Boomers is the ailing economy that has been on a downward spiral since the turn 
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of the century (Waldman, 2008).  Many Boomers have lost thousands, some 

millions of dollars in the stock market and are forced to work later into their lives 

because their entire retirement and savings were lost with the fluctuation in the 

stock market (Waldman, 2008).  

Generation X 

Hopefully, Generation Xers are taking mental notes to not only how 

Boomers raised their children, but also to how they invested their money.  

Generation Xers enjoyed the benefits of material prosperity of the 70s and 80s, but 

were also exposed to the aftermath that evolved with the sexual revolution 

(Flannery, 2008).  The 46 million members of Generation X (born 1965–81) have 

been referred to as a generation who is difficult to relate to according to 

Traditionalists and Boomers (Lancaster & Stillman, 2003).  In addition to their 

misunderstood personality traits, Generation Xers are truly a group that is 

outnumbered; it is a generation that is only half the size of the two generations 

they are sandwiched between (Lancaster & Stillman, 2003).  As a result of the 

minimal number of people in this group, there are not enough Xers to go around 

when it comes to the work force, which could potentially cause frustration when 

Boomers begin to retire in a few years and attempt to pass the reins of companies 

to the Xer generation (Lancaster & Stillman, 2003).   

Generation Xers are described as highly independent, entrepreneurial, and 

comfortable with being able to adapt (Flannery, 2008).   According to Flannery 

(2008), author of the academic article, “Playing the Generation Games,” 
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Generation Xers entered the world with a healthy degree of skepticism.  They 

constantly are on their guard, not quite knowing whom to trust and what to expect 

in the future (Flannery, 2008).  As a result of this generation’s defining traits, Xers 

took charge of their lives, education, as well as their careers sooner than most 

other generations.  According to Lancaster and Stillman (2003), in any 

circumstance they encounter, Gen Xers are willing to walk away from any 

particular situation if they do not feel their needs are being met and fulfilled.  They 

demand to be treated the way they believe they deserve, they see themselves as a 

very important commodity in any position they find themselves in and because of 

these traits, they tend to not settle (Lancaster & Stillman, 2003).   

Communications Collide 

Understanding the basic influences and attitudes about each generation will 

hopefully provide a clearer picture as to why each generation communicates 

differently.   How have their communication methods and exposure to different 

types of technology affected the way they communicate with each other?  How do 

they use technology to communicate and is there a way to make communication 

devices easier to use with the constant progression of digital technology? 

Since examining Traditionalists in a digital world, researchers have labeled 

Traditionalists “digital aliens” (Van Skyke, 2003).  Traditionalists were late 

bloomers in reference to technology.  The Internet, podcasts, text messaging and 

wireless networks are all very “alien” concepts to this generation.  Traditionalists 

are a generation who lived through a time when being able to own a radio or 
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receive the weekly newspaper was considered a privilege (Krohn, 2004).  So to be 

able to have instant access to friends and family through a computer, cellular 

phone, or portable digital assistant is an idea that is difficult for them to grasp 

(Krohn, 2004).  According to a case study conducted by the Newspaper 

Association of America, as basic as instant digital technology might appear to 

Millennials, it is a very complex concept for Traditionalists to understand.  

Traditionalists are accustomed to technologies where they flip a switch, turn a 

knob, or pick up a receiver.  With text messaging, instant messaging and access to 

the Internet, there are many more steps in the process of being online or sending a 

text message (NAA, 2007).  

In Figure 2.2., a survey conducted by the Pew Internet & American Life 

Project shows the types of technologies that were “always there” and those that 

were being invented during each generation’s time (NAA, 2007).   It is quite 

obvious, even without the information in the chart that Traditionalists used 

newspapers, magazines and broadcast radio as their primary sources of 

information (NAA, 2007).  As technology began to develop, the Baby Boomer 

generation was introduced to broadcast television and the transistor radio; within 

the next decade came the emergence of 8-tracks, cassette tapes, the Walkman 

radio, video games, VCRs, and finally cable television (NAA, 2007).  
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Evolution of Media Availability Among the Generations 
Traditionalist Baby Boomer Generation X Generation Y 

Newspapers              
Magazines              
Broadcast Radio             
Broadcast Television             
Transistor Radio             
8-track Tapes              
Cassette Tapes             
Walkman Radio             
Video Games              
VCRs               
Cable Television             
Personal computers             
Satellite Television             
Internet              
Cell phones              
Online News              
DVD Players              
Satellite Radio             
MP3 Players              
TiVo               
iPod Video Player             
 
Key: 
 The technology/media format was “always there” 
 The technology/ media format was invented during this generation’s time 

Figure 2.2. Evolution of Media Availability Among the Generations (NAA, 2007) 

By the time the early 1980s rolled around and the Millennial generation had 

surfaced, the world was introduced to the personal computer, satellite television, 

the Internet, cellular phones and online news (NAA, 2007).  These technologies 

are only a few of the many technologies that have developed and changed the way 

generations receive their information.  Now people have the ability to use text 

messaging, TiVo, iPods, and satellite radio to send and receive information.   

Technology and digital communication is not as alien of an idea to Baby 

Boomers as it is to the Traditionalist generation.  Members of the Baby Boomer 
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generation are referred to as “digital immigrants” because even though they 

reached adulthood without ever encountering digital technology, most are 

attempting to implement these new technologies into their lifestyles (Van Skyke, 

2003).  The main reason that Boomers are gaining knowledge about digital 

technologies is in an effort to stay in contact with their children (Dyk, Hume, 

Larenuadie, & Toyama, 2008).  Most Boomers’ children fall into the Millennial 

generation who use digital technology as their primary source of communicating 

with their friends and family (Van Skyke, 2003).   According to Krohn (2008), to 

many Baby Boomers, email was a complex digital technology, but now Boomers 

are making an effort to learn how to communicate through instant messaging and 

text messaging.   

Digital technology was an ideal and tangible product that was introduced to 

Generation X when most people in this generation were entering into their teenage 

years (Krohn, 2008).  Generation Xers are commonly referred to as “digital 

adaptives” because the technology was not completely foreign to them; some 

digital technologies were available, but just too expensive to own (Van Skyke, 

2003).  According to Lancaster and Stillman (2003), Generation Xers have 

willingly embraced technologies like instant messaging and text messaging 

because they predict that these types of technologies will become essential 

commodities in a constantly evolving technological market.  Generation Xers see 

the benefits to SMS technology more than the Traditionalist and Boomers because 

they are the one generation that has seen both sides of the pasture when pertaining 
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to technology: the side without digital technology and the one with digital 

technology (Lancaster & Stillman, 2003).  They have observed the speed and 

efficiency in processing information and the cost effectiveness of these types of 

digital technologies.   

 Krohn (2008) claims the following: 

“All four generations have their unique modes of communicating.  

Obviously, the least computer literate are the Traditionalists, followed by 

the Baby Boomers.  Certainly some Traditionalists and Baby Boomers have 

mastered computerization but many have not.  Generation Xers are 

comfortable with computerized communication, but it is second nature to 

Millennials who rely upon e-mail and electronic communication to a 

maximum degree” (Krohn, 2008, p. 326). 

Millennials: The Basics 

The Millennial generation is a group that was named and shaped by the 

digital technology and media that have been readily available to them for their 

entire lives.  Often referred to as “digital natives,” they also have many other 

nicknames as well: Generation Y, Millennials, Generation Next, Second Baby 

Boom, Echo Boomer, and iGen are just a few (Van Skyke, 2003).  The term 

Generation Y emerged in an August 1993 magazine Ad Age editorial to describe 

people born between the years 1980-1995 (Dyk, Hume, Larenaudie & Toyama, 

2008).  According to Lancaster and Stillman (2003), the scale of the term has 

evolved greatly since then, to include anyone born as early as 1981 and as late as 
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2000.   “Millennials is one term sociologists use to designate those youths raised 

in the sensory-inundated environment of digital technology and mass media at the 

millennium” (Lancaster & Stillman, 2003, p.29).    According to Hord (2006), the 

“Echo Boom,” which was a five-year span between 1989 and 1993, was the first 

time since 1964 that the number of live births in the United States extended over 

four million.   This Second Baby Boom set off a demographic shift, where it has 

been predicted, by the year 2010, Millennials born between 1982 and 2000 will 

outnumber Baby Boomers and Generation Xers (Lancaster & Stillman, 2003). 

  Until recently, Millennials’ main use for digital technology has been to 

keep in contact with family and friends; most Millennials are only now emerging 

into the business world, so their need for digital technology now becomes one 

used in professional behavior (McGlynn, 2008).  The information touched on in 

this section will be explored in more depth in a later chapter, but it is important to 

mention the effects text messaging has on the workplace as Millennials begin to 

enter the professional scene. A large question that Millennials triggered when 

entering into the workplace was whether their knowledge of digital technology 

would hinder to aid in their abilities to communicate effectively when conducting 

business (Goman, 2006).  Along with growing use of digital technology in 

business, Millennials must recognize the people with whom they are 

communicating in the business sector (Goman, 2006).  As already mentioned in 

this section, Traditionalists and Baby Boomers are two generations that are still 

active in today’s business environment and are not as technologically savvy as 
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someone from the Millennial generation (Krohn, 2004).  How will Millennials be 

prepared to communicate to other business professionals successfully, or has their 

reliance on non-verbal digital technology enabled them to be successful 

communicators? 

In Figure 2.3., another survey conducted by Pew Internet, shows that most 

Millennials in the 18-28 age group use instant messaging, text messaging, or email 

as their primary sources of communication (NAA, 2006).  When comparing those 

numbers to early Boomers and late Traditionalists from ages 60-69, only 33% use 

instant messaging and 11% use text messaging, while 90% of Boomers and 

Traditionalists in this group use email (NAA, 2006).  While it seems that most 

Boomers and some Traditionalists are comfortable using email as a 

communication tool, Millennials view email as a communication method of the 

past (NAA, 2006).  The digital technology that most Millennials are using today is 

text messaging, but only 11% of 60-69 year olds use text messaging (NAA, 2006).  

What will the discrepancy in these statistics between generations have in store for 

the communication abilities between the four generations in personal, educational 

and business relationships? 
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Generational Difference in Online Activities 
(by percent) 
  Instant     Text        Get     Download   Creating  Reading  Download   Play      Use  
Age  Msg       Msg        News     Video          Blogs       Blogs   Music    Game   E-Mail  
12 to 17   75%      N/A       76%       31%             19%         38%              51%       81%       89% 
 
18 to 28   66%     60%         70%       27%             20%         41%              45%       54%       88% 
 
29 to 40   52%           44%        76%        22%              9%         30 %              28%      37%        92% 
 
41 to 50   38%           29%        75%        14%              3%         20%               16%      29%        90% 
 
51 to 59   42%           15%        70%          8%               9%        21%               14%      25%        94% 
 
60 to 69   33%      11%       74%          8%               3%        19%                8%       25%        90% 
 
70 plus  25%       8%          68%         1%               4%         16%                5%       32%        8% 
 
Average  47%            35%       73%      18%             9%          27%             25%       36%      91% 
  Figure 2.3. Generational Differences in Online Activities (Percent) (NAA, 2007) 

Millennials: What Makes Them Tick? 

According to the Millennials Go To College Survey, every generation 

encompasses a variety of different people, but each generation has a personality 

with a nucleus of traits (Howe & Strauss, 2006). Surveyors go on to state that even 

with all these commonalities, not all members of each generation will share these 

traits, and some may personally oppose them, but they will considerably define the 

world inhabited by every member of the generation (Howe & Strauss, 2006).   

Millennials share seven core traits that set them apart from any other 

generation.  Millennials are considered by their parents as well as themselves to be 

very “special” individuals (Dyk, Hume, Larenaudie & Toyama, 2008).  From the 

“precious-baby” movies of the mid-‘80s, to the media glare and hype surrounding 

the high school graduating Class of 2000; more mature generations have instilled 

in Millennials the impression that they are the group of people that is imperative to 
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the nation and to their parents’ sense of purpose (Dyk, Hume, Larenaudie & 

Toyama, 2008).   

Because so many Boomer parents have neglected to expose their Millennial 

children to reality, Millennials may appear to be naïve, or “sheltered” (Dyk, 

Hume, Larenaudie & Toyama, 2008).  From the flood of rules in child-safety and 

security methods implemented post-Columbine, to the lockdown of public schools 

and the hotel-style security of today’s college dorm rooms, Millennials have been 

the focal point of some of the most advanced security systems for youth in 

American history (Dyk, Hume, Larenaudie & Toyama, 2008).   Unfortunately, 

because of events like 9/11 and most recently the Virginia Tech massacre, 

Millennials have never known an American society where their personal security 

was not an issue. 

Since Millennials were raised by a generation of parents whose 

generational mentality was eternally optimistic, Millennials bear a particular 

arrogance or “confidence” (Dyk, Hume, Larenaudie & Toyama, 2008).  With 

elevated levels of faith and hopefulness in other people, as well as the institutions 

in which they belong, Millennials feel confident in the decisions that they make 

based on the notion that all people are good.   Their trusting connection to their 

parents and brightness of their own futures permits Millennials to believe that 

good news for themselves also means good news for their country (Dyk, Hume, 

Larenaudie & Toyama, 2008).   
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In addition, Millennials firm trust in their country comes with the idea and 

characteristic of being a “team-oriented” player (Dyk, Hume, Larenaudie & 

Toyama, 2008).  From sharing with Barney the purple dinosaur to their 

participation in team sports Millennials have a strong understanding of doing what 

is best for the common good, similar to the Traditionalists’ attitude (Dyk, Hume, 

Larenaudie & Toyama, 2008).  Millennials have also encountered teamwork 

through their educational experiences.  Millennials have participated in 

collaborative learning and community service groups; through this educational 

partnership learning, Millennials have built strong team characteristics and have 

developed firm relationships with their peers (Dyk, Hume, Larenaudie & Toyama, 

2008). 

Another characteristic of the Millennial generation is that they are a more 

conservative group of youth than people would expect; they are described as 

predictable and at times very “conventional” (Dyk, Hume, Larenaudie & Toyama, 

2008).  Unlike their Boomer parents, Millennials take pride in their behavior, 

social awareness and their ability to be content with their parents’ morals (Dyk, 

Hume, Larenaudie & Toyama, 2008).   Millennials supply a contemporary view to 

the time-honored belief that social rules and principles set by parents and superiors 

can make life less complicated (Dyk, Hume, Larenaudie & Toyama, 2008).   

Boomer parents, however, are probably a little more open to compromising rules 

with their Millennial children because their Traditionalist parents ruled their 

adolescence with a militant iron fist (Dyk, Hume, Larenaudie & Toyama, 2008). 
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So even though Millennials are more conventional and have a better 

understanding of the values their parents instill in them as children, they appear to 

feel an enormous amount of “pressure” (Dyk, Hume, Larenaudie & Toyama, 

2008).  Millennials are urged to study hard in their academics, to stay away from 

people and things that may put their personal safety in jeopardy, and to never let 

any positive opportunity offered to them pass by (Dyk, Hume, Larenaudie & 

Toyama, 2008).  Millennials are raised by Boomers who offer their children 

support and material needs at the drop of a hat, so in return Millennials usually 

feel a “trophy kid” pressure to excel (Dyk, Hume, Larenaudie & Toyama, 2008).  

Unfortunately, the pressure to excel in everything has become the norm.  Whether 

it is in school, sports, popularity or volunteerism, everything has become a 

competition for parents to see if their child can achieve more than another. 

Competition and pressure would not mean anything if there were no means 

or reward to the end.  “Achievement” is the final trait that describes the Millennial 

generation and the expectations they are put under by their parents as well as 

themselves (Dyk, Hume, Larenaudie & Toyama, 2008).  As responsibility and 

elevated high school criteria have made their way to the top of America’s political 

agenda, Millennials have become a generation centered on achievement (Dyk, 

Hume, Larenaudie & Toyama, 2008).  With the rising academic standards, 

Millennials are on course to developing into the brightest and best-educated young 

adults in United States history (Dyk, Hume, Larenaudie & Toyama, 2008).  

Unfortunately, along with the high demands that are made on students 
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academically, the cost of tuition is also rising dramatically, which causes 

Millennials to again lean on their parents financially to help pay for their college 

and professional educations.              

Although there are seven different traits that help to define the Millennials 

generation, there is no one combination of those seven traits that everyone in the 

Millennial generation possesses.  But there have been research studies on 

Millennials that reveal some major commonalities in areas ranging from home life 

to education and to their social activities.  At home, research published by the 

American Sociological Association journal Contexts in 2004, concluded that by 

the age of 30, only 46% of women and 31% of men had finished school, left 

home, gotten married, had a child, or reached financial independence (Jayson, 

2006).  When researchers compare these statistics to the same scenario 40 years 

prior, the numbers are staggeringly different.  In the year 1960, 77% of women 

and 65% of men had achieved one of the above mentioned standard markers of 

adulthood (Jayson, 2006).   However, as mentioned previously, Millennials rely a 

great deal on financial support from their parents into their late 20s (Verhaagen, 

2007).  Millennials also represent more than 70 million consumers in the United 

States.  An interesting statistic about Millennials is that they earn a total annual 

income of about $211 billion and spend about $172 billion every year (Dyk, 

Hume, Larenaudie & Toyama, 2008).  Figures like these about Millennials 

financials habits support the fact as to why Millennials continue to live at home 

after graduation; they are living outside their financial means (Verhaagen, 2007). 
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When it comes to their education, more students are enrolled in college 

now more than ever before.  “The National Center for Education Statistics 

confirms that the number of undergraduate students enrolled in 2004 (17.3 

million) is twice the amount of students enrolled in 1970 (8.6 million)” (Jayson, 

2006, ¶ 7).  But the rising cost of higher education has forced students to step back 

and re-evaluate this trend.  “The average tuition and fees at four-year public 

universities rose 30% from 2002-03 to 2005-06, says the College Board” (Jayson, 

2006, ¶ 7).  In addition to the cost of education increasing, students are now taking 

longer to get their diplomas.  “A 2005 study by the non-profit Education Trust 

found that only 37% of first-time freshmen at four-year schools earned their 

bachelor’s degrees in four years.  Another 26% took up to six years” (Jayson, 2006 

¶ 6 ).   

Finally, their social activities and community involvement are very 

different from any other generation.  “Millennials have grown up with technology 

and use it constantly, not just for work, but to maintain relationships” (Jayson, 

2006, p. ).  Their multi-tasking life styles rely on iPods, text messaging, cellular 

phones, and social groups like MySpace (Wallis, 2006).  Studies by the Center for 

Information and Research on Civic Learning and Engagement at the University of 

Maryland find that people of the Millennial generation are more understanding 

and open-minded than other generations when diversity and multi-culturalism are 

addressed (Jayson, 2006).  “Six in 10 teens say their friends include member of 
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diverse racial groups, and that 60% of 18 to 29 year olds have dated someone of a 

different race” (Jayson, 2006, ¶ 9 ).  

 In addition to their technologically overloaded social lives, this generation 

has shown an extremely refreshing interest in volunteerism and service work.  “A 

study of more that 260,000 college freshmen released this year by UCLA’s Higher 

Education Research Institute found that 66.3% of freshmen surveyed last fall said 

it is “essential or very important” to help others, the highest percentage to say so in 

25 years” (Jayson, 2006, ¶ 10 ).   According to Dave Verhaagen, “Millennials have 

the potential to be a great generation.”  He continues by stating that “they will rise 

to the occasion and show courage, character, determination, innovation and vision 

in ways that really make the country a better place” (Verhaagen, 2007, ¶ 10).  

Millennials are a generation that has literally taken over the population; this 

generation is twice the size as its predecessors of Generation X (Dyk, Hume, 

Larenaudie & Toyama, 2008).  Along with the information discussed about traits 

of the Millennial generation, Figure 2.4. is a graphic used to show the diversity 

and ever-growing size of this generation.  This information was gathered from a 

survey conducted by the U.S. Census and reported by USA Today on Millennials’ 

demographics (Jayson, 2006).  According to U.S. Census survey, Millennials 

range from 15 to 28 years in age.  When evaluating a group of 100 American 

citizens, 14 out of those 100 of Americans are Millennials; that is 14 percent of the 

American population (Jayson, 2006).  In studies discussed earlier, Jayson 

mentioned that Millennials encompass a tolerance for diversity as opposed to older 
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generations.  However, the racial breakdown of Millennials is fairly equal to the 

rest of the American population dominated mostly by Caucasians, with African 

Americans and Hispanics as the next two other significant ethnic groups 

contributing to this generation (Jayson, 2006).    
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Figure 2.4. Millennial Demographics (Jayson, 2006) 
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 “Millennials have the benefit of engaging the wisdom of each generation 

that has gone before, prompting researchers to predict that they will truly be the 

next “Greatest Generation” (Lancaster & Stillman, 2003, p. 30).    Millennials 

compile all of the best traits from the three previous generations.  They have been 

influenced by the loyalty in institutions that Traditionalist believe in, they have 

inherited an optimistic attitude from the Boomer generations, and they 

encountered just enough skepticism from the Gen Xers (Lancaster & Stillmann, 

2003).   “As a result of influence from all three previous generations, the 

pragmatic Millennials have combined these traits into their own identity.  If you 

want to remember just one key word to describe Millennials, it’s ‘realistic’” 

(Lancaster & Stillman, 2003, p. 31).   
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Chapter 3: The SMS Language 

 With the integration of text messaging into our culture, there have 

obviously been additional transformations in not only the methods of 

communication our culture exercises, but in the language used with text 

messaging.  The purpose of this chapter is to introduce the “new language” 

established with the development of SMS technology and grasp an understanding 

of what text speak is and how users translate the language.  This chapter plunges 

into the details of SMS language and also gives examples and history of how the 

text messaging language came to exist. 

A New Shorthand 

 Remember the days of shorthand, where note-takers would make short, 

quick strokes of a pen and create a unique character that was an abbreviation for 

an entire word or thought?  With the popularity of text messaging spreading 

quickly, there has been a materialization of SMS language, also known as 

chatspeak, txt, txtspk, texting language or txt talk, which is considered a type of 

short hand (Allen & Murphy, 2007).  Text speak is the English language slang 

used when communicating via text message on a cellular phone (Bryant, Sanders-

Jackson, & Smallwood, 2006). It is an abbreviated form of English similar to a 

rebus.  The term rebus refers to the use of a pictogram that denotes a syllabic 

sound of a word (Krohn, 2008).   
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         For Example:        H +  =  “hear” or “here” 

  The use of rebus was thought of as the foundation to the development of the 

alphabet, this progression of communication was critical as one of the most 

imperative developments in the history of writing (Krohn, 2008).  SMS language 

has been charged with not complying with or following traditional English 

grammar.  Because of this disregard of formalities, the words applied in this 

writing system are not found in standard dictionaries (Lorencen, 2007).    

 Millennials have contributed to the creation and implementation of SMS 

language into modern culture.    SMS language appears to be easier to interpret, 

but depending on the audience, simple interpretation is not always the case 

(Lenart, Rainie & Lewis, 2001).   As mentioned in the introduction of this project, 

the wireless sector of AT&T has recently released a chain of commercials that 

prove the difficulty of interpreting this new language.  The most recent of these 

commercials portrays the following scenario: 

 It is a relaxing Saturday afternoon and a mother, grandmother, daughter, 

and friend are playing a friendly game of Scrabble: 

 MOM:  “You’re up!” 
 FRIEND: “R-O-T-F-L”  (Rolling on the floor laughing). 
 DAUGHTER:  “8 points!” 
 GRANDMA:  “W-T-G”  (Way to go!) 

MOM:  “R-O-T-F-L?  Rotfl is not English.  Is texting all you girls do?”  
(Mother takes cell phone from grandma). 
GRANDMA: “O-N-Y-D!”  (Oh, no you didn’t!) 
MOM:  (She texts daughter with phone.) “A-Y-L?”  (Are you listening?) 
DAUGHTER:  (Receives text)  “Question mark?”  (What?) 
MOM:  “I have completely failed you as a parent.”      

 - 39 -

http://en.wikipedia.org/wiki/Alphabet
http://en.wikipedia.org/wiki/Writing
http://en.wikipedia.org/wiki/Languages
http://en.wikipedia.org/wiki/Grammar
http://en.wikipedia.org/wiki/Dictionary


    (AT&T Wireless) 
    

Did you get that?  This modern form of shorthand first became popular on the 

Internet when instant messaging became the communication of choice.  SMS 

language is similar to Web speak and has evolved from the shorthand use from 

Internet chatrooms and instant messaging, to handheld mobile communication 

(Bryant, Sanders-Jackson & Smallwood, 2006).  SMS language or text speak has 

migrated over onto the cellular phone circuit with the development and continued 

popularity of text messaging.  SMS language has caused confusion throughout the 

different user generations of text messaging and has lead to misinterpretations or 

just plain ignorance about what is being communicated (Gonzalez & Saavedra, 

2007).    

“For the first time in history, four distinct generations interact with the use 

of digital technology.  Traditionalists, Baby Boomers, Generation Xers and 

Millennials are four generations that possess very different values, views, life 

experiences, and consequently communication employing different language” 

(Krohn, 2008, p. 325).  Baby Boomers and Traditionalists are the two generations 

most negatively effected by SMS language (Krohn, 2008). Most of Traditionalists’ 

and Boomers’ children and grandchildren fall into the Generation X and 

Millennial generations who contribute to the recognition of this communication 

phenomenon into popular culture (Dyk, Hume, Larenaudie & Toyama, 2008).  In 

Figure 3.1., surrealist cartoonist Dan Piraro, depicts the classic tale of The Wizard 

of OZ and spins it into today’s culture with Dorothy receiving a text message from 
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the Wicked Witch of the West that says “Srndr Dorth E” (Piraro, 2007).  Unsure 

of the meaning of the text message, Dorothy consults with her friends to determine 

what the message means.  Piraro is attempting to symbolize the communication 

barrier between generations in this cartoon (Piraro, 2007).  The story of The 

Wizard of Oz is a classic tale that many Traditionalists and Boomers can relate to, 

but like the characters in this cartoon, they feel as though time and technology 

Figure 3.1 “Srndr Dorth E” (Piraro, 2007) 

is rapidly advancing, with or without them.  

“‘Texters” is a common term for recurrent users of text messaging; and 

they have created a language all their own” (Allen & Murphy, 2007, ¶ 4).  Texters 

today typically do not use complete sentences; in fact they don’t even use real 

 - 41 -



words.  In almost all cases, text messaging consists of broken phrases or 

abbreviations (Thurlow, 2003).  Along with the SMS language, there is also the 

utilization of the Emoticons in text messaging.  Emoticons are symbols or 

combinations of symbols used to convey emotional content in written or message 

form; they have also been defined as punctuation marks that viewed sideways 

resemble facial expressions (Krohn, 2008).  For example: 

:-> = devilish   :-I = bored    ;-( = crying    :-& = tongue tied    :-V = talking 

are just a few illustrations of emoticons.  Emoticons were designed and introduced 

by Scott E. Fahlman on September 19, 1982.  “The hieroglyphic-type language 

first appeared on message boards on the Carnegie Mellon University campus 

bulletin board system” (Krohn, 2008).  

“One of the major differences between face-to-face communication and 

emotions is that immediate physical presence is needed in the former while it is 

not in the latter.  Thus, computer-mediated communication lacks the traditional 

nonverbal dimensions of human communication such as facial expressions, 

gestures, body positions, personal distance, vocal variety and eye contact” (Krohn, 

2008 p. 322).  It is obvious from the content in the AT&T advertisement 

mentioned above, that the communication impact of text messaging and nonverbal 

communication is unique in that it spans much further than just a few 

technological tools.  It has taken over personal conversations, it has shown up in 

the classroom on assignments, and even more recently this abbreviated language 

has even shown up in corporate America (Thurlow, 2003).   “Now the use of slang 
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and abbreviations is not limited just to e-mails, text messages or instant messages.  

It is showing up in kids’ schoolwork, in their SAT essays and in college admission 

applications” (Allen & Murphy, 2006, ¶ 10).    Researchers believe that the 

increased use of online language has basically ruined the formal English language.  

Millennials are exposed to SMS language the minute they log on to any digital 

communication device and before they know it, the language consumes the user 

like a virus that cannot be cured (Thulow, 2003).  According to Thurlow (2003) 

the trend of SMS language is going to change the way our society perceives 

language in a fundamental way.  SMS language is a completely new concept and it 

is a progression of huge significance in linguistic communications; this type of 

shift in language does not happen often in the history of communication (Thurlow, 

2003). 

The Lingo 

“As a dialect, texting, is thin and unimaginative.  It is bleak, bald, sad 

shorthand.  The dialect has a few hieroglyphs and a range of face symbols; texting 

is penmanship for illiterates” (Thurlow, 2003, p.667).  There are many critics that 

believe text messaging is damaging to the English language in many ways, 

especially when it comes to the education of our Millennial generation and 

younger (Allen & Murphy, 2006).  However, younger generations are the ones 

who utilize text messaging the most on a daily basis.  Trying to understand what is 

being stated when a text message comes through is not that difficult, but it does 

take practice and regular use to be able to interpret.   
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In the last few years, Web sites have emerged to assist people in either 

translating a text message or helping them learn slang to be able to communicate 

with others through text message (Gonzalez & Saavedra, 2007).  Parents have 

been utilizing these web sites more than most other people so that they know what 

their children are saying when chatting through text messaging (Gonzalez & 

Saavedra, 2007).  In Figure 3.2., there are listed examples of what certain 

combinations of letters translate in to from a text message.  For example, “WU” 

means “What’s Up?” and “DNR” means “Dinner” (Shorthand Sample, 2007).  

These expressions are just a few of the many examples that can be used when 

chatting with other text messaging users; in  

Figure 3.2. Shorthand Examples (Shorthand Sample, 2007) 
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some cases, users can come up with their own form of shorthand that they share 

with a specific group of friends or users (Shorthand Sample, 2007).  “Not 

everyone fears that texting shortcuts are short-circuiting literary skills.  In fact, 

some see the teen-generated text message poetry craze and students creating their 

own text shorthand glossaries as signs of linguistic progress” (Lorencen, 2007, ¶ 

4).   

 It is evident from the research that there appear to be mixed feelings about 

the moral significance of this SMS language.  The following chapter will examine 

this controversy even more, evaluating how text messaging and SMS language 

have effected Millennials education experience, not only in the classroom, but 

with their teachers, friends, parents, coaches and their safety in emergency 

situations.  It is amazing how the evolution of a language can create such uproar in 

cultural leadership because of the potential effects this dialect will exhibit on the 

next “greatest generation.” 
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Chapter 4: Text Messaging and Millennials’ Educational Experiences  

By explaining the evolution of cellular mobile technology, text messaging, 

the language that has grown with the use of SMS technology and defining the 

generational clusters of today’s society, this topic has now reached the point at 

which to examine its effects on an even more narrow topic.  Based on the 

information provided in earlier chapters, it has been determined that the 

generational group affected most by text messaging is the Millennials.  This cohort 

of people is the first generation to be completely immersed in a technology savvy 

culture.  For the most part, Millennials have used SMS technology and language 

as a way of communicating with friends, family, and in some instances professors 

or supervisors.  The purpose of this chapter is to explore and determine the effects 

that text messaging and SMS language have had on Millennials educational 

experiences, whether it be in the classroom, in a social setting, on the athletic field, 

or in an emergency situation.  This chapter will provide information on research 

available about everything from how text messaging affects Millennials sociability 

to how text messaging is helping to prevent dangerous situations developing in to 

massacres.   

GEN TXT 

There are dozens of uses for a cellular phone today with, sending text 

messages being just one.  One can download Web pages, surf the Internet; check 

news sites and game scores, listen to and download music, take pictures, record 

video, and keep lines of communication open for 24 hours a day.  “Today 82 
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percent of kids are online by the seventh grade, according to the recent Pew 

Internet and American Life Project” (Wallis, 2006, ¶ 1).   According to a survey 

conducted by the Kaiser Family Foundation, Americans between the ages of 8 to 

18 were spending approximately about 8.5 hours a day multi-tasking through 

electronic media (Wallis, 2006, ¶ 2).  Text messaging stuck instantly with the 

younger generation.  “Turns out members of today’s youngest generation are 

multitaskers, using their phones as personal organizers, watches and cameras” 

(Hord, 2006).  The most important fact to remember is that everyone they know 

has a cellular phone which makes them available 24 hours a day (Hord, 2006).  

According to a survey conducted by the Pew Institute and American Life Project 

in 2005, about one-third of American teens had sent a text message (Reetz, 2005).  

One can only imagine how much that number has grown over the last few years, 

with cellular phone plans becoming more affordable for Millennials (Schaffer, 

2007).  According to the March 2007 survey from Pew Institute & American Life 

Project, about 63 percent of young Americans between the ages of 18 and 27 text 

message on a regular basis (Schaffer, 2007). “Text messaging is popular for two 

reasons: It’s mobile, and it’s quiet,” say Amanda Lenhart, a senior research 

specialist with Pew Institute (Reetz, 2005, ¶ 4). 

Recent data from Virgin Mobile, the company who claims to have more 

texters than other wireless carriers, reports that 75% of their wireless customers 

are between the ages of 15 to 26 text message (Gonzalez & Saaredra, 2007).  

Nearly 17% of Virgin Mobile texters send and receive messages more than 21 
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times daily, and 15% prefer texting over calling (Gonzalez & Saavedra, 2007).  

The two technologies that are currently making the most impact are text 

messaging and instant messaging; giving users the ability to have multiple 

conversations all at the same time (Wallis, 2006).  

Social Implications 

“Socially interactive technologies (SITs), such as instant messaging, and 

text messaging, are beginning to redefine the social networks of today’s youth.  By 

offering fast-paced, inexpensive, online communication, SITs allow for new 

online youth social networks to form and evolve” (Bryant, Sanders-Jackson & 

Smallwood, 2006, p. 580).   One of the moral concerns of text messaging is how 

this new function of communication is affecting the way that Millennials socialize 

or communicate with each other (Bryant, Sanders-Jackson & Smallwood, 2006).  

“Much has been said about the prevalence of technology in the lives of 

adolescents.  Reports in the press and surveys from parents find points of view that 

range from exuberant—discussing how socially interactive technologies can save 

youth from social isolation and depression—to alarming—focusing on how 

constant use of these technologies fosters antisocial behavior” (Turow, 1999, ¶ 

10).    

 There has been minimal research conducted on youth and their use of 

SITs; however, the research studies that have been evaluated on this topic all 

conclude to three major points of significance (Bryant, Sanders-Jackson & 

Smallwood, 2006).  First, youth are using SITs to enhance communication with 

 - 48 -



friends and family, to make plans and to maintain daily social communication 

without face-to-face contact (Kasesniemi & Rautianinen, 2002).  Secondly, these 

technologies have been embraced by Millennials swiftly because SITs 

technologies are more convenient, inexpensive and speedy.  Instantaneous 

communication is the biggest motivation to use nontraditional contact (Lenhart, 

Rainie, & Lewis, 2001).  Finally, through research, experts can report that the use 

of SITs is growing; it surpassed the use of e-mail within the last year, but youth 

still tend to have important conversations with the use of traditional methods 

(Eldridge & Grinter, 2001). 

The most difficult part of obtaining research about how online social 

networks affect Millennials social experiences is that there has not been many 

studies conducted on the social implications; most research is done on the 

technology itself (Kavanaugh, Carroll, Rosson, Zin & Reese, 2005).  “Another 

area of research that is underdeveloped concerns the effects of socially interactive 

technologies on teen and preteen individuals” (Livingstone & Bober, 2005, ¶ 22 ).   

The incorporation of these young Millennials is imperative to this type of research 

because they incorporate “technology-mediated communication” more powerfully 

into their social lives than any other generation does (Bryant, Sanders-Jackson, & 

Smallwood, 2006).    
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However, Thurlow (2006), conducted research on Millennials 

“sociolinguistics” in relation to text messaging.   Thurlow (2006) obtained 

volunteers from his first-year Language and Communication class at Cardiff 

University in Wales, UK and asked them to retrieve the last five text messages 

from their cellular phones and to   

Figure 4.1. Primary Texting Purposes (Thurlow, 2006) 

accurately record their contents on a form survey (Thurlow, 2006).  Of his seminar 

participants, 135, about 70% of the students volunteered, 75% were female, 25% 

male and their average age was 19 years old (Thurlow, 2006).  Thurlow (2006) 
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received about 544 messages from his survey and then proceeded to conduct his 

analysis of the information. 

 The purpose of the research was to determine the types of relationships 

cultivated or maintained between texters and textees (recipients) based on the 

content that their text messaging conversations (Thurlow, 2006).  The point of the 

study was to determine whether texters were “doing sociability” or exchanging 

information, in other words, were they being relational or informational (Thurlow, 

2006).   In Figure 4.1., all messages recorded from the corpus of texters are shown 

divided into groups of the primary functions of the texts (Thurlow, 2006).  As  

Figure 4.2. Low vs. High Intimacy (Thurlow, 2006) 

shown in the figure, 23% of the text messages are to maintain friendships or 

relationships with other texters, 17% were salutory and 14% were considered 

practical or informational (Thurlow, 2006).  The next figure from Thurlow’s 

research breaks down Figure 4.2. even further to determine the percentage of text 
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messages dispatched that were either low intimacy, which would make them more 

informational, or high intimacy, which would mean they are more relational 

messages (Thurlow, 2006).  In Figure 4.2., it confirms that 31% of text messages 

sent from this select group were considered informational, where 61% of text 

messages sent were categorized as relational (Thurlow, 2006).   Contrary to 

popular belief, there appears to be a large amount of relational or intimate 

communication occurring with the use of text messaging.  The question then 

becomes whether or not this online intimate communication is as genuine as 

offline intimate communication.  Many have their own opinions about how texting 

will affect relationships in the future, especially parents.   

Parental Units 

 Contrary to popular belief, teens are not just texting each other.  A Pew 

Institute study showed that 21% of teens have sent text messages to their parents, 

which allows parents another device to stay in contact with their tight-lipped 

teenagers (Reetz, 2005).  Even though many parents claim that when you text your 

child that you are speaking to them in their language, there are still parents who 

are not tuned in to what their children are texting to other people (Verhaagen, 

2007).  According to Climer (as cited in Lorencen, 2007), speed is not the only 

reason for the text messaging boom.  “A central attraction to sending text 

messages is that it is secret from adults, it acts as a gatekeeper to technology,   

adults are not accustomed to fast-thumbing cryptic messages on a phone” (as cited 

in Lorencen, 2007, ¶ 15).  There are many phrases or symbols that are sent 
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between children via text messaging that parents need to be alert to, so that they 

can know what their children are conversing about. “Parents are unaware, for 

instance, the “MOS” means “mom over shoulder,” a phrase that kids use when 

discussing a new boyfriend or something a lot scarier like drugs.  The shorthand 

“420” is code for smoking or buying marijuana” (Allen & Murphy, 2007, ¶ 25).   

 Web Lingo Phrases Parents Should Know: 

  KPC:  keeping parents clueless 

  POS:  parent over shoulder 

  420:  marijuana 

  NIFOC:  nude in front of computer 

       (Allen &  Murphy, 2007) 

Many parents feel cut-off from there children because they are not as 

familiar with the technology, but many are attempting to grow with the times in 

hopes of continuing a relationship with their kids (Gonzalez & Saavedra, 2007).  

According to a report from ABC News, since the boom of text messaging took off 

a few years ago, almost 70 percent of all parents today are texters, according to the 

Pew Internet and American Life Project ( as cited in Allen & Murphy, 2007).  

Most parents of the Millennial generation fall into the 40 to 50+ year-old age 

group and the majority of today’s text messagers fall into the 18 to 27 year-old age 

group (Dyk, Hume, Larenaudie & Toyama, 2008).  In Figure 4.3., research shows 

the amount (in percentage) of text messages sent in the last year of operations and 

explains the breakdown of the numbers in four age groups.  As can be expected, 
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the majority, 65% of 18 to 27 year-olds send text messages, followed by 35% from 

28 to 39 year-olds (Text Messaging by Age, 2007).  The two lowest groups for 

text messaging are the parental aged groups ranging from ages 40-49 years-old 

(25%) and 50+ years-old (30%) (Text Messaging by Age, 2007).    

Figure 4.3 Text Messaging by Age Group  (Text Messaging by Age, 2007) 
 

Contrary to the numbers shown in Figure 4.3, parents are still using 

different types of technology, just not the “new and improved technology” like 

their children.  “The group that most regularly uses e-mail to stay in touch with 

people are women ages 55 to 65; 65% of them use e-mail all or most of the time 

versus only 39% of women 18 to 24” (Vorhaus, 2007, ¶ 13).  However, parents are 

aware that their children are more likely to respond to them if they communicate 

with them through text messaging (Allen & Murphy, 2007).  Luckily, for parents 

who are technologically challenged with the text messaging movement and 

language, there is hope that they will use the multiple resources available to them 

to get clued in to all the hype.  Web sites like www.transl8it.com and 
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www.lingo2word.com assist parents or new users to text messaging in translating 

SMS language into English, and vice versa, which can help build parent-child 

communication (Allen & Murphy, 2007).  With parents educating themselves of 

text messaging and the “new language” how are Millennials educational 

experiences being affected by the emergence of this new technology?  

Effects on Language and Writing Skills 

Before addressing the topic of how Millennials educations are affected by 

text messaging, it would be important to address their current technology 

tendencies.  Junco and Mastrodicasa found that in a survey of  7,707 college 

students in the United States: 

• 97 percent own a computer 

• 94 percent own a cell phone 

• 76 percent use Instant Messaging 

• 15 percent of IM users are logged on 24 hours a day/ 7 days a week 

• 34 percent use websites as their primary source of news 

• 28 percent own a blog and 44 percent read blogs 

• 49 percent download music using peer-to-peer file sharing 

• 75 percent of college students have a Facebook account 

• 60 percent own some type of portable music and or video device such as an 

iPod. 

      (Junco & Mastrodicasa, 2007) 
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So it would be safe to say that technology is a major part of Millennials 

lives as well as their educations, but are all these societal changes with text 

messaging having a positive or negative effect on the type of education they are 

receiving?  There are some critics of the text messaging movement that suspect the 

shortcuts and abbreviations integrated into text messaging are producing problems 

with teaching proper spelling, grammar and sentence construction (Lorencen, 

2007).  “Text messaging increases the speed and ease of communicating, but text 

messaging does not ensure that learning to write effectively is a result” (Lorencen, 

2007, ¶ 36). Writing effectively requires a solid structure, clearness, development 

and ample examples.  Proper writing skills are not observed in text messaging 

where briefness is a central feature (Reetz, 2005). A Pew Internet survey showed 

that some teenagers had been asked to rewrite papers because the student wrote 

parts of the paper in text lingo as opposed to formal English taught in schools 

(Reetz, 2005).  As an example of what some teachers have seen as writing 

assignments turned in by students is the following editorial: 

U never no how technology can 8fect us.  From radio 2 TV 2 the 

computer, techie things leave their mark on society.  Sometimz, 

these 8fects are NconspicUS.  Our shortr a a10ion spans & 

numbness to violence r Xamplz.  Sometimz, these 8fects r mor 

from nu media that can easily B traced.  Not all the 8fects r bad, 

however.  Sure some results of ^ useage r bad.  But most pple 

prolly play scared.  They make it worse than it is.  I Xampl uv 
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this is txt-messaging.  Every1 snds text messages.  It’s do bom!!  

Btween classz, @ the library and n the dorm, texting is betta & 

fastr than norml chat  

                 (Vondracek, 2006).   

What will these types of writing skills have in store for not only the writing 

abilities of Millennials, but also for the effectiveness of the way they can 

communicate?  “The real social impact of these electronic communication devices 

is not that we are raising a generation of non-spellers, but rather that we’re raising 

a generation of ineffective communicators” (Lorencen, 2007, ¶ 40 ).   The cartoon  

    
 

Figure 4.4. Texting in Education Cartoon (Bacall, 2007) 
 
in Figure 4.4., depicts another concern that many educators have about text 

messaging.  The cartoon shows the principal notifying a parent “Your son stopped 

passing notes to his friends in class.  Now he’s text messaging them” (Bacall, 

2007).   Text messaging has caused many headaches for educators not only with 
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hampering their ability to teach proper English, but with the continual 

interruptions texting can cause in a classroom, similar to what this cartoon 

portrays.  Students are spending so much time communicating through electronic 

media that the language used through SMS has become their primary language.  

Texting also is not prohibited in some classrooms, so the use of the technology has 

become a distraction from what is going on in students’ lessons (Lipka, 2006).  

Many students would excel in the classroom if they put as much time into their 

school work as they do into text messaging.  This leads into another fact of the 

changing times; with America’s continued infatuation with text messaging, it was 

only a matter of time before it evolved into a sport.  Text messaging has risen to 

the competitive level, where recently this year’s LG National Texting 

Championships were held in New York and a 13-year-old was crowned National 

Champion.  Not only did she blow most of her 20-year-old and older competition 

away, but she also walked away from the competition with a $25,000 prize 

(Gonzalez & Saavedra, 2007). 

 Even though many concerns about Millennials’ educations have emerged 

with the growing popularity of text messaging, there are some educators who feel 

that traditional education will not be affected (Ishii, 2006). Barb Vallieu, a school 

facilitator for the Columbia School District in Michigan, has a more favorable 

view of text messaging shorthand.  “The English language is evolving over time, 

but there still will be a need to spell words correctly.  The important piece is to 

have some good thoughts.  The other piece is to have people recognize that it is 
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embarrassing to misspell words in a thank-you note to Grandmother, but more 

importantly it is important to write a note to Grandmother” (as cited in Lorencen, 

2007, ¶ 60).  Vallieu argues that since text messaging and emailing have become 

such a large part of our everyday lives, that reading and writing are more 

prominent in today’s world than they ever have been before (Lorencen, 2007).   

Whether Vallieu’s type of thinking will grow and take off soon is difficult to 

determine, but text messaging effects will be an issue that will be debated for 

many years, until we can see the true impact of this language and technology.  In 

fact, many of these educators willing to accept text messaging into the learning 

environment are excited to see what this technology holds for the future of 

education (Reetz, 2005).  Technology has become such a critical part of education 

that many teachers have decided instead of fighting the change, to embrace the 

technology and implement it in their classroom curriculum (Reetz, 2005).   Instead 

of traditional lectures where teachers are just talking at their students, some school 

districts are trying to implement PowerPoint presentations into their lectures 

(Memmott, 2005).   Within the presentations are Internet links on the topic of 

discussion that are meant to hopefully captivate the attention of students with 

tidbits of technology in their school work (Memmott, 2005).  “The reason for the 

shifting curriculum is not just to keep students’ attention.  Research shows text 

messaging and other forms of hyper media encourage nonlinear thinking, which 

allows more complex thinking patterns and makes students better problem 
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solvers” (Reetz, 2005, ¶ 27).  Holcomb foresees that in the long-term, this new 

technology will be used in a very positive way.    

Cheating with Text Messaging 
 

Unfortunately, some academic institutions are finding text messaging not 

only distracting students in the classroom, but causing serious problems by way of 

cheating.  In 2002, a cheating scheme was uncovered at the University of 

Maryland, College Park during final exams (Officials, 2006).   According to an 

article in USA Today, over a dozen students were caught taking pictures of the 

exam questions using their cell phones, and then forwarding them to friends 

outside the classroom for the answers (Officials, 2006).  It is not just American 

students who are abusing their text privileges in the classrooms.  In Korea in 2004, 

more than 100 students were implicated in a cheating scandal involving text 

messaging (Howe & Strauss, 2006).  Apparently they wove a web of 40-50 

students copying answers on the SAT (Howe & Strauss, 2006).  In an article by 

Kim Rahn of the Korea Time, authorities called it the largest cheating scandal 

involving seniors in high school (as cited in Howe & Strauss, 2006).  In the article, 

The Perfect Score Vencat is quoted saying “we’ve passed the tipping point, where 

cheating is so common that it is an accepted social norm” (Vencat, 2006, ¶ 32 ).  Is 

it merely a case of everybody is doing it so why shouldn’t I, or have students 

turned into crooks?  Vencat (2007) looks at the advancement of technology as one 

possible reason for this recent cheating spree – as it has made cheating easier 

(Vencat, 2007).  Gone are the days of crib sheets; pictures and text messaging 
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have allowed students a new tool to cheat with, and it is becoming easier and 

easier to share information.  According to Vencat (2007), in a study of over 50,000 

college students and 18,000 high school students conducted by Duke University’s 

Center for Academic Integrity, 70% admitted to having cheated.   

Fortunately, not all academic impacts of text messaging are as negative as 

cheating.  Some universities are finding ways to use text messaging to their 

advantage when it refers to administration communication.  Creighton University, 

for example, is on the forefront of text technology.  According to the January 30, 

2006 article in the Associated Press, 700 students–or 44%–of those admitted to 

Creighton were notified through text messaging of their acceptance to the 

university (Associated Press, 2006).  The school added the option on applications 

in the fall of 2005 (Associated Press, 2006).   For the admissions office at 

Creighton, sending text messages allows applicants to receive their acceptance up 

to a week before they would typically receive a letter (Associated Press, 2006).  

Similar to many other technologies that have evolved through the years, text 

messaging has both positive and negative effects on the moral integrity of students 

(Thurlow, 2006).  However, to not implement modern technologies into the 

education curriculum would be a disservice to students and their experiences with 

devices that they would use in the real world.   

Virginia Tech: 4.16.07 

On April 16, 2007, an armed student, Seung-Huo Cho, initiated what 

became the deadliest mass shooting in the modern history of the United States at 
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Virginia Tech University (Brown, 2007).  Since the Virginia Tech tragedy, many 

universities have begun the process or implemented electronic notification security 

systems to alert their students and staff when a dangerous situation has occurred 

on campus (Hopkins & Swartz, 2007). There has been much speculation about 

how Virginia Tech responded to the deadly shootings that occurred on its campus 

within the last year (Brown, 2007).  The administration at Virginia Tech received 

much criticism about the lack of owning an efficient electronic alert system in 

place when this massacre transpired (Hopkins & Swartz, 2007).  On the day of the 

shootings, Virginia Tech officials did relay four email messages to students and 

staff members, but the first email was not sent until almost two hours after the first 

shooting took place (Hopkins & Swartz, 2007).  According to records, “Virginia 

Tech officials considered an emergency cell phone text messaging system after a 

campus manhunt for an accused murderer in August (2006).  But it has yet to 

install one” (Hopkins & Swartz, 2007, p. 2). 

“In April 2007, the Committee on Student Communication at Webster 

University organized meetings that led to an alert system that uses text messages, 

e-mail, and RSS feeds (Brown, 2007, p. 1).  Richard Meyers formed the 

committee with staff representatives from different Webster University 

departments to implement a system for communication in emergency situations 

like Virginia Tech” (Brown, 2007).  According to Brown (2007), this type of alert 

system operates through the universities’ Web sites and is a service that is free to 

all students and staff of most universities (Brown, 2007).  Some of the schools that 
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were the first to employ the alert system were Harvard University, Emory and 

Henry College and Xavier University of Louisiana.  In addition to threatening 

happenings on campus, this alert system will also be used to notify people of 

weather alerts and school cancellations (Hopkins & Swartz, 2007).    

The Figure 4.5. portrays what happens when a dangerous event occurs on a 

college campus and an electronic security alert system is put into motion.  Once 

the public safety officer is alerted of a situation from an administrator, the officer 

immediately creates and transmits a message to all persons enrolled in the alert 

systems database (Public SMS Alert System, 2007).  The message is then relayed 

through to wireless carriers, internet service providers’ data centers and pager 

networks to relay the message to the correct users (Public SMS Alert System, 

2007).  Within a matter of seconds, the enrolled users of the alert security system 

receive messages about the incident that has occurred on campus (Public SMS 

Alert System, 2007). 
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Figure 4.5. How Emergency Alert Systems Function 
(Public SMS Alert System, 2007) 

 
As of April of 2007, there are at least 35 institutions of higher education 

that have employed such alert systems.   Since August of 2006, Penn State 

University has delivered 20 text alerts for events including a power outage, snow 

and a hazardous material spill (Hopkins & Swartz, 2007).  Rave Wireless has been 

bombarded with inquiries about its cellular phone-based security alert system from 

over 75 universities since the Virginia Tech shootings (Hopkins & Swartz, 2007).  

According to Rave’s CEO Rodger Desai, “Rave lets universities send text 

messages to students and staffers who sign up.  Its Web-based service also gives 

students with Global Positioning System-equipped cellular phones the ability to 
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contact campus police with their location in an emergency” (as cited in Hopkins & 

Swartz, 2007, p. 2).  As of May 2007, Rave now supports 70 universities, 

including University of North Carolina, Chapel Hill (Hopkins & Swartz, 2007).  

According to UNC officials, they believe that their students are more likely to pay 

attention to a text message alert than to any other type of communication (Hopkins 

& Swartz, 2007).  “UNC began with a pilot Rave program, with 400 of 27,000 

students enrolled.  We really plan to ramp up next year,” says Brian Payst, director 

of information technology for student affairs (Hopkins & Swartz, 2007, p. 2).    

 Creighton, the university that sent admitted students a text, just recently 

initiated a security system known as CUAlert (Creighton University, 2008).  

Student, faculty and staff are encouraged to sign up for the free service as a way to 

be aware of potential hazardous situations on campus.  Creighton’s Division of 

Information Technology has created a system that when a significant event occurs 

on campus, people receive a text message, as well as voice messages on their 

office and cellular phones (Creighton University, 2008).  Members on this list 

serve can also receive emails that inform them of the incident that has occurred on 

campus (Creighton University, 2008).  According to Creighton’s President, the 

Rev. John P. Schlegel, S.J., although the system can have multiple uses, security is 

the main priority at this point.  “A key element of our University’s comprehensive 

crisis plan is a new multi-channel communication system called CUAlert.  It 

allows us to keep the Creighton community informed whether in class, in the 

dorm, in front of a computer, on your way to class or in the office.  The system has 
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many informational uses, but our first priority is emergency messaging” 

(Creighton University, 2008).  In Figure 4.6. there is an example of what type of 

information is sent through a CUAlert; this was an alert sent in February about a 

hazardous chemical spill on campus (Creighton University, 2008). 

 
CUALERT 
Message sent - 2/29/2008 
CUAlert - HazMat Spill 
C U ALERT - A hazardous gas leak was report at Hixson-Lied and Criss 2. Please 
evacuate and avoid this area. Check email for more info. 
 
How to unsubscribe: This e-mail has been sent to you by the CUALERT. If you prefer not to receive further 
e-mail communications from the CUALERT, please visit http://www.creighton.edu/ and follow the instructions 
on the website.   

 

 
Copyright © 2007 The NTI Group, Inc.(NTI) 

This e-mail has been sent from the CUALERT through the Connect-ED service. 
Connect-ED is a service of The NTI Group, Inc.  

All Rights Reserved Worldwide.  

                           
Figure 4.6. CUAlert Message (Creighton University, 2008) 

 
The application of these types of security alert systems is not only being adapted 

by universities and colleges, but also by major companies and corporations.  With 

the ever volatile world that people encounter daily, there are constant dangers and 

hazards that affect everyone. 

NCAA: Text Appeal 

Another educational issue with text messaging has been addressed with 

college recruiting of athletes; the NCAA made a decision last spring of the fate of 

text messaging for the 2008 recruiting year (Wolverton, 2007).  The initial steady 
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stream of text messages sent between coaches and student-athletes began with the 

2004 recruiting class (Barr & Rovegno, 2006).  “Text messaging gives college 

coaches an immediate, informal line of communication with high school players, 

something that coaches find especially useful during certain periods of the year, 

when the NCAA limits them to one phone call per recruit per week” (Lipka, 2006, 

p. a36).   

Before discussing the aspects of text messaging in NCAA recruiting, one 

must first understand the NCAA bylaw on text messaging prior to August of 2007.  

Bylaw 13.02.14, titled “Telephone Calls” states that “all electronically transmitted 

human voice exchange (including video-conferencing and videophones) shall be 

considered telephone calls.  All electronically transmitted correspondence 

(electronic mail, Instant Messenger, facsimiles, pages, text messaging) shall not be 

considered telephone calls” (Maher, 2007, p. 127).  According to Crissy Schluep, 

an NCAA spokesperson, “the rationale was in order to take advantage of 

technology and provide greater flexibility for institutions to contact prospective 

student-athletes” (Maher, 2007, p. 126).  The NCAA has very strict regulations 

related to how many phone calls a coach can make each week or month: “the 

NCAA limits phone call from coaches to recruits to one call during the student’s 

junior year and once per week his senior year from September 1 through 

November” (Maher, 2007, p. 127).  The NCAA has put no such regulations on the 

amount of text messaging, which can begin on September 1 of a recruit’s junior 

year in high school (Maher, 2007).   
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“For thousands of college coaches across the country, text messaging had 

become a routine part of the recruiting process, providing instant access to 

prospects with just a few short lines” (Barr & Rovegno, 2006, p. 2).  Most college 

coaches had been chomping at the bit for a new instant way of communicating 

with their top recruits. “It’s a very easy and efficient way of getting in touch with 

that student-athlete very quickly,” says George Mason assistant men’s basketball 

coach, Chris Caputo (as cited in Barr & Rovegno, 2006, p. 2).   George Mason’s 

head coach Jim Larranaga continues, “now, every high school prospect you talk to 

has a cell phone with him 100 percent of the time.  I think they sleep with it in 

their ear.  It seems that young kids have an easier time not having to speak to you, 

but can text you short sentences to communicate” (as cited in Barr & Rovegno, 

2006, p. 3).   Text messaging legislation was put into place to give coaches and 

student-athletes an opportunity to build their relationships without becoming too 

intrusive (Murphy, 2006).  Many coaches argue that the beneficial differences 

between text messaging and recruiting letters is that text messaging is more 

personal and they also invite an immediate response from the recruit (Lipka, 

2006).  Assistant women’s basketball coach at the University of Arizona, Jonelle 

Streed, claims “I can ask prospective players about themselves—their favorite 

food or biggest fear, for example.  My messages often prompt lively exchanges, 

helping me to get to know the players better.  With text messaging I can hit these 

kids up every single day” (as cited in Lipka, 2006, p. a37).      
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  Even though many coaches view text messaging as a trouble-free 

communication, some feel that the overpowering amount of text messages some 

recruits are getting is becoming problematic and invasive (as cited in Barr & 

Revegno, 2006, ¶ 10).  For example, Kosta Koufos, a top 10-rated high school 

basketball recruit claims he receives close to 20 text messages a day from coaches 

(Barr & Revegno, 2006).  “During school I get them all the time, so I gotta keep 

my phone on vibrate,” Koufos states.  “I had a couple incidents where it went off 

and I got a little bit of trouble” (as cited in Barr & Revegno, 2006, ¶ 4).  Besides 

distruptions during school hours from texting coaches, many of these athletes have 

had to switch their cellular plans to unlimited text messaging because they were 

receiving more than their monthly allotment of messages (Barr & Revegno, 2006).  

“In some cases, the barrage of contacts has overwhelmed students and pushed 

their monthly cellular phone bills up to as much as $800” (Wolverton, 2007, p. 

a46). 

The benefits of text messaging affected mostly the smaller schools that had 

fewer resources to contact recruits; some considered text messaging the equalizer 

between larger and smaller programs (Maher, 2007).  Three significant results of 

text messaging that had a positive effect on the recruiting world were: it allowed 

one head coach the prospect of forming a closer connection with student-athletes 

(Maher, 2007).  Second, most athletics departments saved money through using 

text messaging as a primary source of communication with student-athletes 

(Maher, 2007).  Last, even with the increase in cellular phone spending, student-
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athletes and their families have warmly accepted text messaging as a fixture in 

college recruiting (Maher, 2007).    

 In the early part of 2006, the NCAA began to confer the significance of the 

text messaging rage (Murphy, 2006). “On June 13 and 14, 2006, an NCAA 

subcommittee met in Indianapolis to review feedback on the topic of limiting text 

messaging for the upcoming 2007 legislative cycle” (Wolverton, 2007, p. a46). 

The committee meeting assessed the positives and negatives from the point of 

view of both the coaches and student-athletes and then received two proposals 

(2006-40 and 2006-41) that offered recommendations on how to handle legislation 

with text messaging for the new fiscal year (Maher, 2007).  “The NCAA’s 

Division I Student-Athlete Advisory Committee spoke out strongly against text 

messaging, saying that it intrudes on students’ lives and can lead to inappropriate 

relationship with coaches” (Wolerton, 2007, p. a46).  However, before this ruling 

by the NCAA, many coaches were speaking out to support the use of text 

messaging.  “A proposal submitted to the NCAA by the American Football 

Coaches Association, whose nearly 11,000 members include between 5,000 and 

6,000 college football coaches, endorsed the use of text messaging” (Wolverton, 

2007, p. a46).   

 The first proposal, 2006-40, was submitted by a group from the Ivy League 

Group asking the NCAA to ban text messaging all together from the recruiting 

process (Maher, 2007).  The second proposal, 2006-41, was developed by the 

NCAA Division I Academics/Eligibility/Compliance Cabinet and supported the 
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use of text messaging, but insisted that time restrictions needed to be put into place 

on when coaches could text a student-athlete (Maher, 2007).   In April of 2007, the 

NCAA made a decision to establish and implement Proposal 2006-40 that had 

been submitted by the Ivy League Group in June of 2007; thus banning the use of 

text messaging beginning August 1, 2007 (Wolverton, 2007).  “As a result, Bylaw 

13.4.1.2, ‘Electronic Transmissions,’ was amended to read ‘Electronically 

transmitted correspondence that may be sent to a prospective student-athlete is 

limited to electronic mail and facsimiles.  All other forms of electronically 

transmitted correspondence (e.g. Instant Messenger, text messenger) are 

prohibited’” (Maher, 2007, p. 146).  The announcement of this change in 

recruiting communication sent shock waves through the college recruiting world, 

but the NCAA was very concerned about the effect text messaging was having on 

the student-athletes.  “The board recognized we had a dilemma where student-

athletes had expressed extreme concern about the use of text messaging, while 

assistant coaches strongly support it.  University presidents think there is some 

solution somewhere in the middle” (Maher, 2007, p. 147).  The NCAA Board did 

declare that they would consider evaluating proposals that would bring text 

messaging back with specific restrictions (Maher, 2007).   

 Text messaging has definitely affected the educational system in many 

different ways, from curriculum, behavior, socialialization, security and 

recruitment.  Millennials have truly become a generation that has had to adapt to a 

society where they need to juggle many different types of tasks at once in their 
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personal, educational and social lives.  Some researchers have attempted to study 

and evaluate the affects of text messaging on a generation and many different 

thoughts have risen to the surfaces of discussions.  But what do Millennials think 

of the impact of this new technology?  A recent survey that focuses on Millennials 

and text messaging confirms some interesting statistics about how Millennials feel 

about text messaging.  In Figure 4.7., it compares the responses of 18 to 25 year- 

olds to the opinions of 26+ year-olds.   Even though the 18 to 25 year-olds seem to 

think that text messaging is more negative on our culture than the older 

generations, they also believe that text messaging is more efficient, brings 

relationships closer and makes it easier to make new friends.  It is almost as if 

Millennials are torn about the effects this technology will have on their generation.    

 

 

 

 

         

 

 

Figure 4.7. Technology Impact: Positive or Negative (Jayson, 2006) 

Technology Impact- Negative and Positive: 
             AGE 
 % who say new technologies… 
                 18-25    26+ 
   
  Make people lazier     84    67  
  Make people more isolated    67    65 
  Make people waste time    68    65 
 
 
  Make people more efficient    69    64 
  Make you closer to old family & friends  64    54 
  Make it easier to make new friends   69    41 

 It is apparently that text messaging deeply impacts every type of 

educational experience that Millennials encounter from the classroom to their own 

personal security.  Millennials also prefer to use text messaging over a telephone 
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call because it takes less time and is easier.  But as this generation takes their first 

steps into the work force they bring with them different communication habits that 

are causing businesses to reevaluate their communication strategies to 

accommodate both Millennials, as well as other generations of employees.   
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Chapter 5: Transitions into the Real World 
 

In the last few years, Millennials have been graduating from college and are 

beginning to migrate into the corporate business realm.  Their attitudes, work 

ethics and demands have all been challenges that corporations have been trying to 

address, but a major hurdle for businesses has been the ability to communicate 

with Millennial employees. Employers encounter daily issues about 

communication inefficiencies with workers across multiple generations.  Along 

with communicating with Millennials internally, employers have also been 

concerned with the way Millennials communicate while conducting business with 

external contacts.  The purpose of this chapter is it investigate what types of 

climate changes are occurring in the business world when referring to 

communication methods, especially text messaging.  Text messaging has taken 

over every other part of Millennials’ lives, so why would their professional 

relationships be any different?  

Generations are not defined by formal process, but rather by demographics, 

the media, popular culture, market researchers, and by members of the generation 

themselves. The Millennial generation is a group that has been tagged as the 

generation that could impact many changes in our methods of communication 

through technology (Godoy, 2007).  Now that this generation is coming of age and 

emerging into the professional employment sector, many observers ponder what 

the effect of this generations’ presence will have on communication in the 

workplace. A significant shift in the workplace demographic should begin to 
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transpire in 2011 when the oldest Baby Boomers (b. 1946) reach the United States 

legal retirement age of 65 (Nicholson, 2008).  As Boomers retire, more members 

of Generation X will be counted on to take on roles in middle and upper 

management and the large population of Generation Y will take up opportunities 

in the lower half of the workforce, a process which may have already begun, since 

some researchers label members of Gen Y in their early 30s (Nicholson, 2008).  

With this noticeable shift quickly approaching, many companies begin to question 

what traits and expectations will this new generation of employees bring to and 

demand from their employers. 

The New Face of Corporate America 

Members of Generation Y do not anticipate residing forever in one job, so 

Millennials are in no hurry to launch their careers right out of college (Nicholson, 

2008).  Many travel and accept employment completely unrelated to their 

schooling (McGlynn, 2008).   “Millennials have been brought up in a climate that 

emphasizes the importance of high self-esteem, so they seem to experiment with 

the boundaries of corporate behavior” (Jayson, 2006, ¶ 22).   According to a recent 

survey conducted by the Pew Research Center, 81 percent of 18-to-25-year-olds 

stated that becoming rich is their generation’s most important or second most 

important life ambition; 51 percent believed the same about being famous 

(Lenhart, Rainie, & Lewis, 2001).  The Millennials is a group that holds very high 

standards of itself, so in return they have lofty expectations of what their future 

employers will offer them in order to have them as part of their companies (Yost, 
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2008).  “When this generation has a problem in the workplace, they walk. They do 

not waste time trying to change things.  Our message for employers is you want to 

organize them in groups and structure the work and give them constant feedback” 

(Howe & Strauss, 2006, ¶ 33 ). 

As of 2007, there are more obvious generational gaps in communication 

styles and job expectations in the workplace.  A survey titled “Gen Y at Work” 

was conducted among 2,546 hiring managers and Human Resource professionals 

across all industries.  Results confirmed that almost half (49%) of employers 

assessed reported that the largest gap in communications styles was between 

Generation Y employees (employees 29 years old or younger) and employees 

older than they are is that Millennial employees correspond more through 

technology than in person.  Employers surveyed go on to state that another one in 

four (25%) have a different frame of reference, especially in terms of what is 

happening in popular culture with technology (Nicholson, 2008). In terms of job 

expectations, 87% of all hiring managers and Human Resources professionals 

believe that some or most Generation Y employees feel more entitled to generous 

compensation, benefits and career advancement than older generations.  Seventy-

three percent of hiring managers and Human Resources professionals agreed that 

Millennials are more demanding for the following: 

• 74 percent of employers said Generation Y expects to be paid more. 

• 61 percent said Generation Y expects to have flexible work schedules. 

• 56 percent said Generation Y expects to be promoted within a year. 
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• 50 percent said Generation Y expects to have more vacation or personal 

time. 

• 37 percent said Generation Y expects to have access to state-of-the-art 

technology. 

    (Nicholson, 2008) 
 
Finally, the survey showed that over half (55 percent) of employers past the age of 

35 feel Generation Y employees have a harder time taking direction or instructions 

and do not respond well to authority as well as other generations of employees 

(Nicholson, 2008). 

 Many employers and employee placement agencies have been taking note 

of these types of surveys to find a way to better recruit and place Millennials in 

positions that suit their expectations.  Because this generation makes up such a 

large part of the American population (as mentioned in Chapter 2), it is important 

for employers to work in collaboratively to construct a positive outlook and 

environment for the future of the workforce.  “Generation Y workers are an 

important segment of the workforce and literally the future of companies and 

organizations.  They grew up in a technology-driven world where standards and 

norms have changed and often operate under different perspectives than older co-

workers (Armour, 2005, ¶ 10).  Over 15% of employers reported they changed or 

implemented new policies or programs to accommodate Generation Y workers; 

changes, that would have likely benefited employees of all ages (Armour, 2005).   

 

 - 77 -



The examples include: 

• More flexible work schedules (57 percent). 

• More recognition programs (33 percent). 

• More access to state-of-the-art technology (26 percent). 

• Increased salaries and bonuses (26 percent). 

• More ongoing education programs (24 percent). 

• Paying for cellular phones, BlackBerries, etc. (20 percent). 

• More telecommuting options (18 percent). 

• More vacation time (11 percent). 

       (Armour, 2005)  
 

According to Sheahan, internationally recognized expert on Generation Y, 

states that “it is essential that we look at more than rational forms of monetary 

compensation to motivate the new talent workforce” (Sheahan, P., 2006, p. 100).  

Figure 5.1. illustrates five important points that Sheahan believes employers need 

to recognize in order to grow this generation once they become part of a company.   
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Peter Sheahan’s Five Tips for Surviving with Generation Y at Work: 
 

1. Show them the value of their contribution.  Do this by separating the 
distance between effort and reward.  Offer immediate rewards for good 
work.  This could include movie tickets or simply a pat on the back. 

 
2. Focus on what’s useful.  Generation Y are going to question why?  It is 

in their nature to challenge authority and the age-old way of doing 
things if they think there is a better, more efficient or more cost-
effective way of achieving the same outcome.  If they can still meet 
their targets while doing thing their way, let them. 

 
3. Communicate outcomes.  Generation Y demand that you prove to 

them the value of knowing the information/taking the job/ doing the 
work/whatever.  Try to position their tasks and responsibilities so that 
there is a clear benefit at an individual level. 

 
4. Connect with your team.  The most commonly cited cause of attrition 

for Generation Y is that they don’t like their boss or immediate 
supervisor.  Young employees expect more than job security and fair 
compensation.  They are after a work experience that they enjoy.  They 
want to feel a part of something bigger, to have a connection to their 
place of work and the world at large, and have a mentor to guide them.  
The manager who builds a relationship with their staff is in the best 
position to make all that a reality. 

 
5. Build their resume.  Generation Y expect you to invest in their future 

regardless of whether they plan to stay with the organization long-term.  
They demand to be taught transferable skills, skills that they can then 
build upon in their future employment.  It is up to the supervisor to 
build their resume by providing the opportunities to broaden their skill 
base and then show them that the skills they are learning are valued in 
the marketplace.  

 
Figure 5.1 Surviving Gen Y at Work (Sheahan, P., 2006) 

 
Unlike many past generations, Millennials want to go to work and thoroughly 

enjoy their job; they crave relationships not only with their colleagues but also 

with their superiors (Sheahan, P., 2006).   As well as with any other social group 

that Millennials have been linked to in the past, at work they also want to feel 
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accepted and with acceptance comes their desire to be a voice and to be heard 

(Sheahan, P., 2006).  Even though they may be the lowest of the organization, 

Millennials consider their ideas and input to be just as significant as the veteran 

employee.  This notion of being able to contribute goes hand in hand with their 

desire to grow, learn, and build their resume.  Generation Y is a band of youth that 

wants to professionally progress quickly to the next level (Sheahan, 2006).   

Intergenerational Communication 

“Face to face conversation is often treated as the “gold-standard” for real 

time interpersonal communication, and the literature tends to view turns and turn 

taking as fundamental units of ideal, coherent conversation” (Axelrod, Quinsland 

& Schull, 2006, p. 1).  Within the last few years many companies have removed 

face to face conversation from their business strategy and replaced it with non-

verbal technological communication, like email or text messaging.  Soon 

Generation Y will significantly affect how companies directly communicate with 

their workforce.  “The advent of the computer has enabled humans to move 

randomly from working on one thing to another,” (Goman, 2006, ¶ 4).  Until the 

time of the computer, everything was completed in an orderly manner, which is 

more in line with how the human brain operates.  “Generation Y’s ability to multi-

task and their low tolerance for boredom seems remarkable to other generations.  

This is mirrored in how MTV throws 100 images each minute at their audiences it 

is constantly changing and highly image driven” (Goman, 2006, ¶ 6).  Goman 
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(2006) agrees that technology has changed the way that we communicate, but she 

is more of an advocate for this change in technology than an opponent.  

According to Goman, “an important step in communicating with the 

younger generations has been the move from the passive or pushing 

communication to the active or pulling communications” (Goman, 2006, ¶ 12).  

Millennials need a keen involvement in obtaining information or they quickly 

become uninterested.  Goman is certain that communication through collaboration 

in any industry will be powered by this generation and embraced by the 

organization (Goman, 2006).  For example, some of the modifications being 

propelled by this generation include the launch of new communication methods 

like text messaging and blogging, whereas emailing is now deemed to be an out-

of-date form of communication (Goman, 2006).    

“Transformations in the workplace are a two-way process: employees enter 

with the specific expectations.  If these aren’t met, they either adapt or leave.  Any 

demands or changes made are gradually absorbed by the entire organization” 

(Goman, 2006, ¶ 20).  Internal communication alterations are driven primarily by 

technology and then by the contract a particular generation can build with the 

company; this is related to the generation’s expectations and how they wish to be 

communicated with (Goman, 2006). 

Changes in Corporate Communications Internationally 

 In American corporate business, the largest concern has been focused on 

the effect of Millennials entering the workplace and how communication methods 
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would evolve with that surge of new employees (Business Communicator, 2006).  

However, internationally, the United States is considered to be one of the countries 

behind the times when it relates to implementing text messaging into everyday 

corporate communications (Godoy, 2007).  Red Oxygen, an Australian 

corporation established in 2001, is considered one of the world’s leading 

developers and distributors of email to SMS software applications and related 

desktop messaging software (Sheahan, T., 2006).  Red Oxygen is serving several 

international companies that are beginning to implement text messaging as part of 

their standard communication methods.  “A few years ago, corporate users thought 

text messaging was just for teenagers and university students.  Now they realize it 

is a vital part of communication, with any age group” (Sheahan, T., 2006, ¶ 25).  

Text messaging is the second most popular form of communication when an 

employee is working off-site (Sheahan, T., 2006). 

 Corporations are looking for more ways to better connect their employees 

when they are not in the office, but business are also looking for more efficient 

and cost-effective ways to conduct business.  “The IT influential United States 

market has been one of the last markets to catch on to the new text-messaging 

revolution” (Sheahan, T., 2006, ¶).  The United States encounter some minor 

setbacks early on when attempting to deliver text messages from one network to 

another.  Once U.S. cellular companies were able to sync all of the cellular phone 

networks, the networks have now been working seamlessly.  Text messaging has 
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continued moving up the food chain to the corporate user from the teenagers and 

university students (Sheahan, T., 2006).  

With an increasing need and the technology becoming more popular in 

business, companies in the U.S. are becoming quicker to implement texting into 

their communication systems.  “Customer-service technicians at Kodak photo 

developing units glance at their mobile phones when they receive a text message 

from their dispatcher. They get reminders, directions and instructions for their next 

project, and then go out and complete the assignment, wirelessly” (Godoy, 2007, ¶ 

7).   A study performed by the Business Network indicates that companies will 

send about 1.4 billion text messages this year, double the amount of text messages 

sent by mobile phones last year (as cited in Godoy, 2007).  Market research 

suggests that business communications are likely to be the next primary area for 

the rise of text messaging – a technology that has been driven by teenagers during 

its brief history (Godoy, 2007).   

So whether past generations accept the changes happening in business 

communication or not, the application of text messaging into modern business is 

taking place.  It has not only made communication between employees more 

effective and efficient, but it has also cut the cost of technology expenses, 

allowing businesses to invest their money into other areas of need.  The Millennial 

generation will certainly be the employees who lead the charge in truly making the 

implementation of text messaging worth while.  As Goman (2006) mentioned in 

her evaluation of the current communication business climate, integrating this type 
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of communication is difficult because of the generation gap.  “It is very difficult to 

change a communications pattern once it becomes comfortable.  Baby Boomers 

and Traditionals are accustomed to their own communication modes, yet it is 

essential for managers to either segment accordingly or use a means of 

communicating across all generations” (Goman, 2006, ¶ 20). 
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Reflection  
 

As someone who did not experience text messaging until after college 

graduation (2002), the research that I found while preparing for this project was 

very interesting to me.  I had no true concept of the magnitude that text messaging 

was having on the lives of Millennials, or for that matter, all generations.  

Obviously, our society has reached such an advanced point in our technology 

system that new devices, or communication methods are either advancing or 

invented daily.  However, I believe that text messaging has truly made one of the 

most significant impacts in the evolution of our language and communication 

system.  The breakthrough of the cellular phone was an amazing feat, but text 

messaging introduced the concept of not having to talk to communicate, plus it 

was fast, easy and mobile.  But has this technology become an obsession to the 

point where it is having a negative effect on the generation who uses it the most, 

Millennials?   

The Millennial generation is a very unique group of people who has 

experienced nothing but the growth of technology throughout their entire lives.  

However, they are also a generation who expects immediate gratification in all 

they do, and I believe that text messaging has played a major part in developing 

this attitude.  They have grown-up in a technological culture where mobile media 

allows them to be connected to everyone and everything by simply using a 

communication device that fits in their pocket or purse.  Even though I do think 

that text messaging or SMS technology has assisted in allowing this generation to 
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keep in touch easily with friends and family, I do not think the impact texting has 

had on the educational environment is always positive. 

In my opinion, I think that it is important to keep up with changing 

technology because it is important to have that experience in order to be 

competitive in this educational and business world.  However, I think that there is 

definitely a time and place for using a technology, like text messaging, for 

educational purposes.  Unfortunately, much of the information that I found about 

the effects text messaging has on Millennials in the classroom was that it is a 

distraction and takes away from their learning.  From cheating on tests to talking 

to college recruiters, text messaging has obviously become a problem when 

education is involved.  In addition, the SMS language that has grown with the 

popularity of text messaging is innovative, but some Millennials are having 

trouble keeping SMS language just in their text messaging, so teachers are now 

finding it on homework or school assignments.    

With every negative side of a concept, there is always a bright spot.  Since 

the amount of violence at high schools and universities has skyrocketed over the 

last decade, many educational institutions have implemented safety alert systems 

through text messaging for all their students and staff.  So once an incident 

happens on campus that is considered dangerous, people are quickly notified of 

the situation so they may take cover.  If this type of system would have been 

implemented before the Virginia Tech massacre, who knows how many innocent 

lives could have been spared.  Also related to security matters, text messaging  
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also makes a positive impact because it gives parents a non-invasive way to keep 

in touch with the children.  Millennials will more than likely respond to their 

parents by text message than any other communication method.  Forcing parents 

to understand and learn more about the text messaging technology, including the 

language will assist them in communicating with their children.  Just like in the 

commercial dialogue for the AT&T commercials mentioned earlier in this project, 

parents need to know what their children are writing to other texters prevent them 

from getting involved in dangerous situations.   

The key area where many text messaging providers are launching their 

products is in the corporate realm.  Many businesses have been able to save time 

and their budgets with the employment of this technology.  Text messaging has 

caused such a stir in business because Traditionalists and Boomers are still holding 

the top positions in most companies.  However, as these people begin to retire, it is 

the Generation Xers and Millennials who will be working to apply text messaging 

into their business strategies.  I believe the key for text messaging to be successful 

in the business environment is that companies use the technology when 

appropriate.  Since Millennials have only just begun their careers in the last few 

years, they have had to work collaboratively with employers to make the business 

environment professional, while continuing to use the most cutting-edge 

technology possible.   

 Much of the future of digital technology rests in the hands of younger 

people who must decide for themselves how to implement and use growing 
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technologies in education and business.  So, to answer the posed question in my 

abstract about the effects of text messaging on the Millennial generation; I think 

text is both positive and negative.  I think that it is positive because we can use 

texting as a security system, a way to keep tabs on children, as well as a way to 

continue our personal education of digital technology.  However, it negatively 

affects Millennials because it is a distraction in the classroom, it affects their 

writing and language skills and in a way it can negatively effect their sociability; 

meaning how will Millennials develop their people skills if they are constantly 

typing away on a cellular phone keyboard.  I truly believe the reason why I see 

both the positives and the negatives of text messaging is because I have 

experienced a culture without digital communications and I have adapted to a 

culture where digital communications rules.  To be realistic, I know that text 

messaging will continue to grow and that some other technology will be created 

that will cause many more concerns about communications within education and 

business.  Text messaging will continue to be implemented and used in education 

and business, but the important point that Millennials especially need to remember 

is to use text messaging when it appears to be the appropriate means of 

communication.   
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